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In  today’s  world,  good  newspapers  must  be 
more  than  good  journalism. 

They  must  be  aggressive  protectors  of  the 
First  Amendment. 

They  must  be  able  competitors  in  the  pano¬ 
rama  of  information  services. 

They  must  be  active  contributors  to  com¬ 
munity  leadership  and  betterment. 

They  must  be  accomplished  practitioners 
in  the  fine  art  of  selling— to  their  readers 
and  for  their  advertisers. 

They  must  be  advanced  in  their  understand¬ 
ing  and  use  of  new  technology. 

And  they  must  be  able  to  pay  the  rent. 

All  of  these  demands,  and  more,  take  talent. 


Starting  at  the  top.  Starting  with  the  publish¬ 
er.  He  or  she  must  provide  the  direction  and 
the  dedication  that  will  deliver  results  to 
every  newspaper  undertaking— for  readers 
and  their  community,  for  advertisers  and 
their  market,  for  owners,  for  employes. 

To  be  a  good  newspaper  publisher  is  a  very 
tough  job.  And  a  very  great  achievement, 
and  a  very  important  part  in  the  American 
way  of  life. 

So,  during  this  ANPA  convention  week  let’s 
hear  a  cheer  for  all  good  publishers  every¬ 
where.  Gannett  adds  its  own  special  salute 
to  the  publishers  of  its  77  daily  newspapers. 
If  you  would  like  to  meet  them,  turn  to  pages 
56  and  57  in  this  issue. 

Well  done  to  all. 


_  I 

Gannett 


A  World  of  Different  Newspopers 
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Represented  by  Hearst  Advertisins  Service 


PEOPLE  ARE  BEGINNING  TO  TALK  ABOUT 
JERRY  ARNOLD’S  REPUTATION. 


News  Messenger 


Gary  Mark  Gilmore  Executed 

Federal  Appellate  Court  Judge  Lifts  Stay 


^ord  Hands  Conisress 


$440  Billion  Budget 


And  it's  well  worth  talking  about.  Because  as  Managing  Editor 
of  the  MARSHALL  NEWS  MESSENGER,  a  Harte-Hanks 
newsaper  in  East  Texas,  Jerry  once  again  claimed  First  Place  for 
Page  One  Makeup  in  the  1977  Texas  Associated  Press  Managing 
Editors  Contest.  An  award  he's  won  for  the  third  consecutive  year! 

Judge  John  Molley,  Managing  Editor  of  the  Kingsport, 
Tennessee  Times  News,  said  this  of  Jerk's  work,  "When  a  paper 
chooses  to  go  with  a  front  page  that  utilizes  graphics  as  the 
primary  appeal  to  the  reader,  the  first  requirement  must  be  a 
makeup  editor  who  knows  what  he  is  doing,  or  a  page  of 
graphics  can  wind  up  killing  interest  with  a  complaint  that 
there's  not  enough  news.  In  the  three  examples  submitted  by  the 
MARSHALL  NEWS  MESSENGER,  the  graphics  work  so 
smoothly  carrying  out  the  impact  of  the  stories,  that  the  reader 
can't  help  but  be  lured  into  the  page." 

As  winner  of  Texas  journalism's  most  prestigious  award,  Jerry 
joins  92  other  Harte-Hanks  winners  statewide.  Competing 
against  2,135  entries,  Harte-Hanks  newspapers  won  93  out  of  272 
total  awards!  Of  these,  the  SAN  ANGELO  STANDARD -TIMES 
claimed  the  highest  number,  with  a  total  of  17  awards. 

To  be  honored  by  your  peers  for  journalistic  excellence  is  the 
highest  achievement  possible.  But  in  a  larger  sense,  each 
Harte-Hanks  newsaper  is  in  competition  with  itself — to  turn  out 
a  quality  newspaper  to  meet  the  changing  informational  needs  of 
their  communities  every  day.  Thanks  to  people  like  Jerry  Arnold, 
it's  working  very  well. 

HARTE-HANks  Communications^  Inc. 

P.  O.  Box  269,  San  Antonio,  Texas  78291 


FOR  TWO  YEARS, 
ASSOCIATED 
PRESS  SPORTS 


HAVE  JUDOED 

AMERICAN 

NEVrSRAPERS 


FOR  DAILY 
EXCELLENCE. 


The  Dcac  Stow 

UNDER  50,000  CIRCULMION: 

1978  1977 

St.  Petersburg  first  first 

Evening  Independent* 


OVER  50,000  CIRCULMION: 

1978  1977 

St.  Petersburg  Times*  first  second 


A  championship  [performance  from  hard-hitting 
teams  that  cover  sports  with  the  same  thorough 
professionalism  Times  and  Independent  staffers 
direct  to  each  section  of  our  newspapers.  Here  the 
big  payoff  is  for  sports  fans  on  Florida’s  Suncoast, 
who  receive  the  nation’s  best  sports  coverage, 
morning  and  afternoon. 

*ln  1978  competition,  Times  and  Independent  sports  entries  won 
first  place  in  half  of  the  14  judging  categories. 


#*1.  Ipplpraburg  tilinipB 

FLORIDA'S  REST  NEWSPAPER 


Evening  Independent 

Tht  People  Poper 


J 


} 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


MAY _ 

S  M  I  w  T  f  $ 

1  2  3  4  5  6 
7  8  9  10  1112  13 
14  15  16  17  18  19  20 
21  22  23  24  25  26  27 
28  29  30  31 


JUNE 

1  2“3’' 
4  5  6  7  8  9  10 
11  12  13  14  15  16  17 
18  19  20  21  22  23  24 
25  26  27  28  29  30 


JULY 

S  M  T  w  1  F  S 

1 

2  3  4  5  6  7  8 
9  10  11  12  13  14  15 
16  17  18  19  20  21  22 
23  24  25  26  27  28  29 
30  31 


MAY 


1- 3 — American  Newspaper  Publishers  Association.  Atlanta. 

3-5— Suburban  Newspapers  of  America.  Fairmont  Hotel.  Dallas. 

5-6 — Hoosier  State  Press  Association,  Century  Center,  South  Bend,  In¬ 
diana. 

5-7 — Rocky  Mountain  Advertising  Managers  Association.  Holiday  Inn. 
Estes  Park.  Colorado. 

7-11 — Newspaper  Purchasing  Management  Association.  Copley-Plaza 
Hotel,  Boston. 

10-11— World  Press  Institute  Forum,  Macalester  College.  St.  Paul,  Minn. 
10-12 — International  Circulation  Managers  Association  Management 
Seminar,  Marquette  University,  Milwaukee,  Wis. 

10- 12— Newspaper  Food  Editors  and  Writers  Association.  Region  1,  Cor¬ 

nell  University,  Statler  Inn,  Ithaca. 

11- 13— Florida  Newspaper  Advertising  Executives  sales  conference. 

Ponce  DeLeon  Hotel  and  Country  Club,  St.  Augustine,  Florida. 

12- 13 — Pennsylvania  Press  Conference,  Penn  Harris  Motor  Inn,  Harris¬ 

burg,  Pa. 

14-17— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Great 
Smokies  Hilton.  Asheville.  N.C. 

18-19 — Allied  Publishers,  Sneraton-Spokane,  Washington. 

21-23 — Mid  America  Press  Institute,  sports  writing  and  editing  seminar. 
Bel  Air  Hilton,  St.  Louis. 

24-26— Newspaper  Advertising  Co-op  Network,  co-op  coordinator  semi¬ 
nar.  San  Jose  State  University. 

30-June  2— International  Newspaper  Promotion  Association.  Galleria 
Plaza,  Houston. 

JUNE 

2- 4— California  Press  Photographers  Association.  Stardust  Hotel  and 

Casino.  Las  Vegas. 

3- 8 — American  Newspaper  Publishers  Association  Research  Institute 

Production  Conference,  St.  Louis  Gateway  Convention  Center,  St. 
Louis. 

4- 7— Southern  Newspaper  Publishers  Association,  Reporting  Business 

News  seminar,  Dallas  Morning  News. 

4- 8— New  York  State  Circulation  Managers  Association,  Queensbury, 

Glens  Falls. 

5- 8— Sports  Writers’  &  Editors'  Seminar,  Pennsylvania  Press  Institute, 

Pennsylvania  Newspaper  Publishers  Association  Press  Center,  Har¬ 
risburg. 

7— Advertising  Research  Foundation,  mid-year  conference,  Hyatt  Re¬ 
gency  O'Hare,  Chicago. 

7-9 — New  York  State  Dailies  Advertising  Managers  Bureau,  The 
Queensbury,  Glen  Falls,  N.Y. 

10- 15 — International  Society  of  Weekly  Newspaper  Editors.  Northern  Il¬ 

linois  University.  DeKalb.  Illinois. 

11- 13— New  England  Newspaper  Advertising  Executives  Association. 

Dunfey’s,  Hyannis.  Mass. 

13- 16— National  Association  Advertising  Publishers,  convention  &  exhibi¬ 

tion,  Orlando  Hyatt  House,  Orlando,  Florida. 

14- 17 — National  Newspaper  Publishers  Association.  Park  Plaza  Hotel, 

Cleveland.  Ohio. 

16- 18 — Investigative  Reporters  &  Editors,  Inc.,  convention,  Stouffer's 

Denver  Inn,  Denver,  Colorado. 

17- 20 — American  Advertising  Federation.  St.  Francis  Hotel.  San  Fran¬ 

cisco. 

22-24 — Texas  Press  Association,  Amarillo  Hilton. 

22- 26 — Association  of  American  Editorial  Cartoonists,  Chateau  Fron- 

tenac.  Quebec  City.  Canada. 

23- 24 — Western  Newspaper  Foundation  Seminar,  Covering  the  Courts. 

University  of  California.  Irvine. 

25-29— Association  of  Newspaper  Classified  Advertising  Managers.  The 
Davenport,  Spokane.  Washington. 

JULY 

1-5 — National  Press  Photographers  Association,  The  Olympic,  Seattle. 

5-9 — International  Circulation  Managers  Association,  Boston  Sheraton. 
9-14 — Newspaper  Management  Seminar,  University  of  Kansas.  Lawrence. 
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HemyKamm, 

W^ter  Kerr  and 
^Wiliam  &fire  of  The 
New'&ritTimes  win 
Pulitzer  Prizes  for 


...The  largest  number  of  Pulitzer  Prizes  ever  awarded 
in  a  single  year  to  a  single  newspaper. 


1918  The  New  York  Times,  "for  the 
most  disinterested  and  meritorious 
public  service  rendered  by  an  American 
new8paper’’-~€omplete  and  accurate 
coverage  of  the  news  of  the  war. 

1923  Alva  Johnston,  for  distin* 

guished  reporting  of  scientific  news. 

1926  Edward  M.  Kingsbury,  for  the 
most  distinguished  editorial  of  the 
year  on  the  Hundred  Neediest  Cases. 

1930  Russell  Owen,  for  graphic  news 
dispatches  from  the  Byrd  Antarctic 
Expedition. 

1932  Walter  Duranty,  for  dispas¬ 
sionate  interpretative  reporting  of  the 
news  from  Russia. 

1934  Frederick  T.  Birchall,  for 
unbiased  reporting  of  the  news  from 
Germany. 

1935  Arthur  Krock,  for  distin¬ 
guished  correspondence,  impartial  and 
analytical  Washington  coverage. 

1936  Lauren  D.  Lyman,  for  distin¬ 
guished  reporting;  a  world  beat  on  the 
departure  of  the  Lindberghs  for 
England. 

1937  Anne  O'Hare  McCormick,  for 
distinguished  foreign  correspondence; 
dispatches  and  special  articles 

from  Europe. 

1937  William  L.  Laurence,  for 
distinguished  reporting  of  the  Tercen¬ 
tenary  Celebration  at  Harvard,  shared 
with  four  other  reporters. 

1938  Arthur  Krock,  for  distin¬ 
guished  Washington  correspondence. 

1940  Otto  D.  Tolischus,  for  articles 

from  Berlin  explaining  the  economic 
and  ideological  background  of  war- 
engaged  Germany. 

1941  The  New  York  Times,  special 
citation  ''for  the  public  education 
value  of  its  foreign  news  reports, 
exemplified  by  its  scope,  by  its  excel¬ 
lence  of  writing,  presentation  and 
supplementary  background  informa¬ 
tion,  illustration  and  interpretation.” 

1942  Louis  Stark,  for  distinguished 
reporting  of  important  labor  stories. 

1943  Hanson  W.  Baldwin,  for  a 

series  of  articles  reporting  a  tour  of 
the  Pacific  battle  areas. 

1944  The  New  York  Times,  "for  the 

most  disinterested  and  meritorious 
service  rendered  by  an  American 
newspaper” — a  survey  of  the  teaching 
of  American  history. 


1945  James  B.  Reston,  for  news 

dispatches  and  interpretative  articles 
on  the  Dumbarton  Oaks  Security 
Conference. 

1946  Amaldo  Cortesi,  for  distin¬ 
guished  correspondence  from 
Buenos  Aires. 

1946  William  L.  Laurence,  for  his 

eyewitness  account  of  the  atomic 
bombing  of  Nagasaki  and  articles  on 
the  atomic  bomb. 

1947  Brooks  Atkinson,  for  a  distin¬ 
guished  series  of  articles  on  Russia. 

1949  C.  P.  Trussell,  for  “consistent 
excellence  in  covering  the  national 
scene  from  Washington.” 

1950  Meyer  Berger,  for  "a  distin¬ 
guished  example  of  local  reporting”^— 
an  article  on  the  killing  of  13  people  by 
a  berserk  gunman. 

1951  Arthur  Krock,  a  special 

commendation  for  his  exclusive  inter¬ 
view  with  President  Truman  as  "the 
outstanding  instance  of  national 
reporting  in  1950.” 

1951  Cyrus  L.  Sulzberger,  special 
citation  for  exclusive  interview  with 
Archbishop  Stepinac  of  Yugoslavia. 

1952  Anthony  H.  Leviero,  for 

distinguished  reporting  on  national 
affairs. 

1953  The  New  York  Times,  special 

citation  for  its  Sunday  Review  of  the 
Week  Section  which  "for  17  years  has 
brought  enlightenment  and  intelligent 
commentary  to  its  readers.” 

1955  Harrison  E.  Salisbury,  for  a 

series  of  articles  based  on  his  six  years 
in  Russia. 

1955  Arthur  Krock,  a  special 

citation  for  distinguished  correspond¬ 
ence  from  Washington. 

1956  Arthur  Daley,  for  his  sports 
column,  "Sports  of  The  Times.” 

1957  James  B.  Reston,  for  distin¬ 
guished  reporting  from  Washington. 

1958  The  New  York  Times,  for  its 
distinguished  coverage  of  foreign 
news. 

1960  a  M.  Rosenthal,  for  perceptive 
and  authoritative  reporting 
from  Poland. 

1963  Anthony  Lewis,  for  his  distin¬ 
guished  reporting  of  the  proceedings 
of  the  United  States  Supreme  Court. 


1964  David  Halberstam,  for  his 
distinguished  reporting  from 
South  Vietnam. 

1968  J  .  Anthony  Lukas,  for  "a 

distinguished  example  of  local 
reporting” — an  article  on  a 
murdered  18-year-old  girl  and 
the  two  different  lives  she  led. 

1970  Ada  Louise  Huxlable.  archi¬ 
tecture  critic,  for  distinguished 
criticism. 

1971  Harold  C.  Schonberg,  music 

critic,  for  distinguished  criticism. 

1972  The  New  York  Times,  "for  a 
distinguished  example  of  meritorious 
public  service  by  a  newspaper  through 
the  use  of  its  journalistic  resources” 

— publication  of  the  Pentagon  Papers. 

1973  Max  Frankel,  for  his  coverage 
of  President  Nixon's  visit  to  China, 

a  distinguished  example  of  reporting  on 
international  afrairs. 

1974  Hedrick  Smith,  for  his  coverage 
of  the  Soviet  Union  in  1973,  a 
distinguished  example  of  reporting 

on  foreign  afrairs. 

1976  Sydney  H.  Schanberg,  for  his 
coverage  of  the  fall  of  Cambodia, 
a  distinguished  example  of  reporting 
on  foreign  affairs. 

1976  Walter  W.  ("Red”)  Smith,  for  his 
Sports  of  The  Times  column,  an 
example  of  distinguished  criticism. 

1978  Henry  Kamm,  chief  Asian 

diplomatic  correspondent,  for  calling 
attention  to  the  plight  of  Indochinese 
refugees,  an  outstanding  example  of 
reporting  on  foreign  affairs. 

1978  Walter  Kerr,  drama  critic,  for 

his  theater  criticism,  an  outstanding 
example  of  distinguished  criticism. 

1978  William  Safire,  Op-Ed  Page 

columnist,  for  his  columns  on  the 
Bert  Lance  affair,  an  example 
of  distinguished  commentaiy. 

^t)c  Jlork  S;tmc0 
and  members  of  its 
staff  have  won  45 
Pulitzer  Awards 
More  than  any  other 
newspaper. 


1978 
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our  research 
makes  things  happen. 


"Even  though  we  didn’t  look  for 
circulation  increases  for  a  year, 
we’ve  already  seen  some 
increases  that  can  be  attributed 
to  the  research  and  we’ve  paid 
for  our  survey  several  times  with 
our  advertising  increases." 

Dean  Singleton, 
Publisher,  Paterson  News 


“RMH  did  an  excellent  job  on 
several  studies  for  us ...  we 
especially  appreciate  their 
dependability  and  expertise. 
Their  thoughtful  analysis  is  now 
providing  direction  for  our 
marketing  and  strategy 
development." 

Kristin  McGrath, 
Marketing  Research  Manager, 
Minnesota  Star  andTiibune  Co. 


"RMH  Research’s  recent  survey 
for  the  Wisconsin  Newspaper 
Association  has  given  us  a 
powerful  and  effective  tool  to 
use  in  selling  Wisconsin 
newspapers  as  an  essential 
medium  for  advertisers." 

Romain  C.  Brandt, 
Executive  Secretary  of  the 
Wisconsin  Newspaper  Ass’n. 


For  research  that  doesn’t  just  sit 
on  your  shelf,  see  Jerry  Grotta 
during  AN  PA,  at  the 
Sheraton  Atlanta, 

Telephone  404-881-6000. 

RMH  Research  Inc. 

589  Franklin  Turnpike  Ridgewood,  New  Jersey  07450 
201-447-6000 

Our  research  makes  things  happen. 


Newsbriefs 


A  group  of  publishers  are  visiting  with  chiefs  of  the  4  top 
U.S.  automobile  manufacturers. 

The  annual  tour  is  being  led  by  Jack  Kauffman,  president. 
Newspaper  Advertising  Bureau. 

The  first  meeting  took  place  April  19  in  Southfield,  Mich, 
with  Gerald  C.  Meyers,  president  and  chief  executive  officer 
of  American  Motors. 

Reporters  are  not  invited  to  the  meetings. 

Meyers,  according  to  a  release  issued  by  the  firm's  public 
relations  department,  discussed  AMC  new  affiliation  with 
Renault. 

Meyers  said  the  tie-up  will  “ensure  continuance  of  a 
4-company  U.S.  auto  industry.”  He  also  told  the  visiting 
publishers  to  look  for  a  “new  approach  to  advertising”  in  the 
months  ahead. 

Hi  ^  ^ 

A  survey  of  newspaper  editors  shows  a  majority  of  editors 
oppose  the  Panama  Canal  Treaties,  Equal  Rights  Amendment, 
and  proposals  to  sell  American  weapons  in  Egypt.  The  survey 
was  made  by  Publisher’s  Auxiliary,  published  by  National 
Newspaper  Association. 

*  *  * 

Time  Inc.  is  bringing  back  Ufe  magazine  as  a  monthly  in 
October,  the  publisher  said  this  week. 

Photographs  will  be  featured  in  the  magazine,  which  will 
have  120  pages,  80  for  editorial  material.  700,000  copies  of 
the  publication  will  be  sold  at  newsstands,  supermarkets, 
drug  stores,  air  terminals,  for  $1.50  a  copy. 

Life  stopped  publishing  in  1972  with  a  weekly  circulation 
of  5.3  million. 

9((  *  * 

National  Association  Advertising  Publishers,  a  trade  group 
for  shoppers,  in  Madison,  Wisconsin,  was  invited  to  a  special 
meeting  with  the  Justice  Department. 

James  Pearson,  executive  vicepresident  for  NAAP,  told 
E&P  (April  19)  that  the  Justice  Dept,  is  interested  in  the 
work  of  NAAP’s  steering  committee,  which  was  formed  last 
month  to  check  out  possible  anti-competitive  practices  of 
daily  newspaper  publishers. 

:)c  ik 

Consolidation  of  office  quarters  of  two  E.  W.  Scripps  Co. 
subsidiaries.  Newspaper  Enterprise  Association  and  United 
Feature  Service,  was  completed  Saturday,  May  1,  as  NEA 
moved  to  the  sixth  floor  of  200  Park  Avenue,  the  Pan  Ameri¬ 
can  Building.  United  Features  moved  to  the  sixth  floor  of  the 
building  in  March  of  1977. 

Both  syndicate  operations  are  wholly  owned  subsidiaries 
of  E.  W.  Scripps  Co.  Both  are  operating  individually,  with 
NEA  having  a  new  telephone  for  its  clients  (212-557-5870) 
because  of  the  move  from  old  quarters  at  230  Park  Avenue. 
United  Feature  Syndicate  continues  its  present  number, 
212-557-2333. 

The  New  York  Times  Syndication  Sales  Corporation  an¬ 
ticipates  moving  to  the  same  floor  in  the  future  from  its  655 
Madison  Avenue  location.  But  construction  work  is  being 
held  up  because  of  a  strike  by  electricians  and  no  date  for 
that  move  can  be  set. 

Cleveland  offices  of  NEA  closed  recently,  preparatory  to 
the  New  York  office  move.  Some  personnel  transferred  to 
New  York,  while  others  elected  not  to  move. 

*  *  * 

An  amendment  to  the  Panama  Canal  treaties  that  would 
have  required  the  government  of  Panama  to  guarantee  an 
uncensored  free  press  for  the  life  of  the  treaty  was  defeated  by 
the  Senate. 

The  amendment  was  proposed  by  E.  W.  Scripps,  presi¬ 
dent  of  Scripps  League  Newspapers  (E&P,  April  8),  and 
introduced  by  Sen.  Orrin  G.  Hatch  (R-Utah). 

Sen.  Frank  Church  (D-ldaho)  opposed  the  amendment  in  a 
floor  debate  on  the  grounds  it  would  be  improper  for  the 
U.S.  to  impose  its  principles  on  another  country. 
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A  Delightful  New  Comic  Strip 


Featuring  The  Dragon,  a  fire-breathing,  part-time 
encyclopedia  salesman;  Sir  Brian,  a  knight  who’s 
the  original  canned  ham;  Tigger,  a  tiger  who’ll 
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Nader  and  newspapers 

Ralph  Nader  has  a  sure-fire  ploy.  He  knows  he  can  always 
get  his  name  in  the  newspapers,  where  it  hasn’t  been  much 
lately,  by  attacking  those  newspapers.  It’s  a  trick  politicians 
use  frequently. 

Nader  did  it  again  recently  on  the  eve  of  the  convention  of 
the  American  Society  of  Newspaper  Editors  in  Washington, 
D.C.  He  called  a  press  conference  ostensibly  to  announce 
and  release  a  90-page  manual  urging  citizens’  groups  to 
weigh  the  performance  of  local  newspapers,  offering  criteria 
for  measurement  and  suggested  actions  to  be  taken.  It’s  an 
all  right  idea. 

But  Nader’s  method  is  to  make  newspapers  and  newsmen 
appear  to  be  selfish,  narrow,  malevolent,  privileged  and  in 
great  need  of  reform  to  make  them  “more  accountable  to  the 
people  they  serve.” 

Where  has  Nader  and  his  raiders  been  for  the  last  few 
years?  In  1969,  Nader  was  on  the  ASNE  program  and  said: 
“There  are  always,  of  course,  problems  in  generalizing 
about  the  press.  You  just  cannot  stereotype  it.  There  are 
some  editors  who  are  so  sensitive  that  I  think  they  could  be 
blistered  by  moonbeams.  Others  are  so  hard-boiled  that 
criticism  bounces  off  them  wtihout  their  even  listening  to  it. 
Others,  of  course,  are  reflective  of  a  great  deal  more  respon¬ 
siveness  and  initiative.” 

Nader  ought  to  attend  a  few  more  editors’  meetings.  He 
would  find  they  are  more  responsive  to  their  readers’  needs 
and  problems  than  ever  before.  Most  of  them  are  way  ahead 
of  Nader  in  their  desire  for  better  newspapers. 

International  guffaw 

It  would  be  laughable  if  the  possible  results  were  not  so 
threatening. 

While  some  delegates  to  a  Unesco  meeting  in  Stockholm 
on  the  flow  of  world  news  accused  Western  news  agencies  of 
distorting  the  news  from  the  third  world,  another  unofficial 
group  was  meeting  in  Havana  speaking  the  same  words. 

The  session  in  Cuba  was  billed  as  a  “meeting  of  nonaligned 
nations”  to  discuss  establishment  of  a  code  of  ethics  to  regu¬ 
late  international  news  reporting. 

A  meeting  of  “nonaligned”  nations,  including  representa¬ 
tives  of  East  Germany,  Czechoslovakia  and  Russia,  being 
held  in  that  bastion  of  freedom  known  as  Cuba  and  hosted  by 
that  paragon  of  civil  rights,  personal  freedom  and  freedom 
of  speech,  Fidel  Castro,  constitutes  an  international  farce. 

How  the  delegates  managed  to  keep  a  straight  face  is  a 
mystery. 

The  danger,  of  course,  lies  in  the  imposition  of  Communist 
ideas  by  the  latter  group  on  to  the  deliberation  and  resolu¬ 
tions  of  the  Unesco  organization. 
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Letters 

OLD  IDEAS 

I  am  amazed  at  the  article  that  ap¬ 
peared  in  Editor  &  Publisher,  April  8 
issue,  by  Milt  Rockmore,  “Can  Direct 
Marketing  Increase  Circulation?” 

Almost  everything  referred  to  in  his 
article  are  sales  steps  that  have  been 
practiced  for  the  past  40  years.  Trial  sub¬ 
scription  offers,  special  offers  to  non¬ 
subscribers  via  our  carriers,  distributing 
in  primary  newsstands  the  free  standing 
insert  promoting  home-delivery,  promo¬ 
tion  of  subscription  renewal,  radio  and 
television  supporting  our  promotions, 
special  introductory  price  or  premium  of¬ 
fers,  fund  raising  campaigns,  telephone 
sales  programs,  the  involvement  of 
scouting  organizations,  churches,  etc.,  are 
all  programs  that  are  certainly  not  new, 
and  considered  old  and  aging  in  the  busi¬ 
ness  of  securing  profitable  circulation.  1 
don’t  consider  any  of  these  as  direct 
marketing,  but  would  consider  them  as 
“old  hat." 

Mr.  Sroge  obviously  knows  nothing 
about  circulation,  as  he  states  “Market¬ 
ing  means  creating  a  demand  for  it,  and 
it’s  rare  to  find,  even  among  the  most 
outstanding  circulation  managers,  those 
with  the  creative  sensibilities  to  under¬ 
stand  the  process  and  the  importance  of 
creating  and  nuturing  a  demand  for  the 
product.” 

Creating  a  demand  starts  with  a  prod¬ 
uct  the  reader  can’t  live  without.  He/she 
must  have  it  every  day.  It’s  a  product 
that  the  reader  wants  and  not  what  the 
Editor  elects  or  thinks  the  reader  should 
have.  Also,  creating  a  demand  means 
on-time  delivery  consistently,  every  day. 
With  the  production  problems  that  exist 
in  most  newspapers  daily,  it  is  impossi¬ 
ble  to  get  our  newspapers  on  the  street 
with  any  kind  of  consistency  at  all. 


I  think  all  four  of  the  gentlemen  that 
contributed  to  this  article  have  discussed 
the  past  and  not  the  future.  This  article 
has  not  pointed  out  what  today’s  news¬ 
paper  marketing  concepts  really  are. 

I  also  t1nd  it  disgusting  to  have  news¬ 
papers  compared  to  the  magazine  and 
cigarette  industries. 

Before  a  newspaper  can  effectively 
market  its  product,  it  must  know  whom 
it’s  doing  business  with,  and  whom  it’s 
not.  With  this  information  and  defining 
your  market,  you  are  ready  to  apply  your 
direct  marketing  sales  strategy. 

Bob  j.  Hively 
(Hively  is  circulation  director,  Memphis 
Publishing  Co.  and  marketing  chairman 
of  International  Circulation  Managers  As¬ 
sociation.) 

*  *  ♦ 


FOR  THE  RECORD 

Sorry  but  there’s  an  error  in  your 
March  18  story  concerning  newspapers 
carrying  comic  books.  The  item  on  page 
56  referred  to  the  Winnipefi  Tribune  and 
Toronto  Star  as  having  pioneered  books 
in  newspapers. 

Actually,  the  pioneers  were  the  Win¬ 
nipeg  Tribune  and  Toronto  Sun.  Win¬ 
nipeg  started  theirs  in  late  September. 
The  Sun  in  November.  Other  Canadian 
papers  using  comic  books  are  the  Cal¬ 
gary  Herald,  Edmonton  Journal, 
Medicine  Hat  News,  Brandon  Sun  and 
Kitchener  Record. 

At  the  Toronto  Star,  we  have  not  con¬ 
sidered  a  comic  book  as  a  replacement 
for  our  tabloid  color  comics.  At  present, 
they  are  too  expensive  to  produce  and 
have  too  many  advertising  limitations  to 
be  viable. 

James  F.  Cherrier 

(Cherrier  is  manager  of  Toronto  Star 
Syndicate.) 
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CIRCULATION 

MANAGEMENT 

The  Circulation  Facility  provides 
total  support  for  a  newspaper’s 
carrier  distribution  system.  Key 
elements  include: 


CUSTOMER 

SERVICE 

The  Customer  Service  Facility 
provides  a  link  betweeen  man¬ 
agement,  the  carrier  and  the  cus¬ 
tomer.  Key  elements  include: 


MARKETING 

MANAGEMENT 

The  marketing  facility  provides 
support  for  a  Total  Market  Cov¬ 
erage  capability.  Key  elements 
include: 


On-Line  Start-Stop  Processing 

Interactive  data  base  access  pro¬ 
vides  immediate  subscriber  start- 
stop  processing  and  automatic 
carrier  draw  adjustments. 

Automated  Carrier  Biiling 

Carrier  bills  are  produced  auto¬ 
matically  based  on  the  carriers’ 
draw  and  PIA  customers  for  each 
delivery  day. 

Paid-In-Advance  Management 

Paid-In-Advance  credits  are 
issued  against  the  carriers’  draw. 
Customers  may  be  automatically 
notified  that  their  subscriptions 
are  about  to  expire. 

Audit  Bureau  of  Circulation 
Reporting 

Daily  circulation  totals  for  each 
ABC  zone  are  maintained  and 
include  delivery  classification 
and  returned  papers.  Reports  are 
available  on  demand. 

Distribution  Management 

New  subscribers  are  automati¬ 
cally  assigned  to  the  correct  car¬ 
rier  route  via  an  on-line  route 
directory.  Truck  loads  and  routes 


Subscriber  Complaint  Handling 

The  system  logs  all  subscriber 
complaints  and  dispatches  the 
complaint  to  the  correct  carrier 
manager  for  disposition.  Daily 
reports  of  pending  complaints 
ensure  timely  resolution  of  cus¬ 
tomer  problems. 

Message  Facility 

Carriers  may  phone  in  messages 
for  subscribers  or  managers.  The 
subscriber  message  is  available 
for  recall  with  each  subscriber 
record  on  that  carrier  route.  Mes¬ 
sages  may  also  be  sent  to  the  car¬ 
rier  with  each  day’s  delivery  of 
newspapers. 

Subscriber  Solicitation  Reports 

Reports  of  lost  subscribers  are 
available  for  use  in  telephone  re¬ 
solicitation.  Lists  of  non¬ 
subscribers  are  available  for  use 
in  telephone  solicitation  to  elimi¬ 
nate  wasted  time  calling  current 
subscribers. 


Primary  Market  Area  Data  Base 

The  marketing  facility  supports 
the  creation  of  an  on-line 
subscriber  and  non-subscriber 
data  base.  This  data  base  allows 
simple  total  market  coverage  by 
mail  or  carrier  drop  to  all  non¬ 
subscribers,  subscribers,  or  all 
addresses  within  the  news¬ 
paper’s  primary  market  area. 

Market  Performance  Analysis 

The  system  provides  real-time 
information  regarding  changes  in 
readership  and  productivity  of 
managers.  Market  penetration 
figures  are  available  throughout 
the  PMA  and  can  be  used  as 
advertising  and  circulation  sales 
tools. 

Demographic  Support 

Provisions  within  the  data  base 
support  inclusion  of  demogra¬ 
phic  information  for  each  sub¬ 
scriber  and  nonsubscriber.  This 
information  can  be  used  to  pro¬ 
vide  advertising  demographics 
and  to  plan  new  products  and 
sales  promotions. 


can  be  adjusted  to  maintain  deliv¬ 
ery  in  the  event  of  truck 


HNMS  is  produced  by  Hendrix:  first  to  transform  words 
from  fingertip  to  computer  to  print . . .  instantaneously. 


now,  this  has  jot  to  be  fhe  most 


Paul  Rottienburg, 
Circulation  Director, 
The  Detroit  News. 


country. 


“The  Detroit  News  has  the  largest  circulation  of 
any  evening  newspaper  in  the  country.  And  it  has 
been  an  institution  in  this  town  for  105  years.  But  in 
spite  of  its  size,  its  traditions,  and  its  age.  The  Detroit 
News  is  changing.  Because  Detroit  is  changing. 

“Every  day  metropolitan  Detroit  becomes  more 
cosmopolitan.  It’s  vibrant,  changing  and  on  the  move. 
And  The  Detroit  News  is  moving  with  it.  So  my 
department’s  Job  is  to  find  fresh  and  better  wa3rs  to 


sell,  transport  and  collect  for  this  newspaper.  And  to 
constantly  acquaint  new  prospects  with  The  News 
and  what  it  has  to  offer  them. 

“Our  challenge  is  to  deliver  over  630,000  daily 
papers  and  over  825,000  Sunday  papers  to  the  right 
place  at  the  right  time.  Otherwise,  no  matter  how  well 
The  Detroit  News  is  written,  our  readers  won’t  be 
satisfied.  That’s  a  big  responsibility,  sure.  But  it’s 
exciting,  too.” 


The  Detrc^  News 

Largest  evening  newspaper  circulation  in  America 
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Udall  revises  tax  bill 
to  include  small  groups 


By  I.  William  Hill 

With  his  Independent  Local  News¬ 
paper  Tax  Act  (H.R.  9484)  stalled  in  the 
House  Ways  and  Means  Committee, 
Representative  Morris  K.  Udall  (D.- 
Ariz.)  this  week  submitted  a  substitute 
bill,  one  revised  to  make  it  easier  to  pass. 

Advance  reports  said  that  this  time,  in 
his  effort  to  obtain  tax  advantages  for 
independent  newspaper  owners  who 
don't  sell  out  to  groups,  Udall  would 
have  more  than  60  co-sponsors.  Like 
H.R.  9484,  the  new  bill  would  create 
tax-free  trust  accounts  into  which  pub¬ 
lishers  could  put  money  to  be  used  to  pay 
inheritance  taxes. 

One  of  the  provisions  in  the  bill  ex¬ 
pected  to  speed  its  passage  redefines  the 
term  “independent  local  newspaper”  to 
include  newspaper  groups  existing  in 
only  one  state — that  is,  having  “all  their 
publishing  offices  within  one  state  or  ter¬ 
ritory  of  the  U.S.”  As  of  October  31, 
1977,  such  groups  exist  within  3 1  states. 

Editor  &  Pi  bi.isher  was  informed  by  a 
spokesman  in  Rep.  Udall's  office  that 
publishers  attending  the  American 
Newspaper  Publishers  Association  an¬ 
nual  convention  in  Atlanta  (May  1-3)  will 
have  an  opportunity  to  meet  with  Con¬ 
gressional  leaders  to  discuss  the  new  bill. 

The  meetings  will  be  held  in  the  Com¬ 
merce  Club  located  at  34  Broad  St.  N.W. 
in  Atlanta.  The  first  meeting  will  take 
place  on  May  I  in  the  Atlanta  Room  on 
the  1 8th  floor  at  3:30  PM.  The  second 
meeting  will  be  held  on  May  2  in  the 
Georgia  Room  on  the  I4th  floor  at  3:30 
PM. 

The  new  legislation  also  differs  from 
its  predecessor  in  the  following  respects: 

I .  It  requires  a  plan  to  be  adopted  by 
the  local  independent  newspaper  provid¬ 
ing  for  creation  of  a  trust  for  each  indi¬ 
vidual  who  has  an  interest  in  the  news¬ 
paper  for  the  sole  purpose  of  funding 
payment  of  the  individual’s  estate  tax 
which  is  attributable  to  his  interest  in  the 
newspaper. 

The  purpose  of  this  plan  requirement 
is  to  require  company  action  to  establish 
and  fund  estate  tax  payment  trusts  and 
thereby  maximize  the  objective  of  pre¬ 
serving  independent  local  newspapers. 
Under  the  previous  bill,  it  was  theoreti¬ 
cally  possible  that  trusts  could  be  created 
by  one  or  more  minority  shareholders 


but  not  by  the  majority  shareholders,  or 
that  majority  shareholders  would  create 
trusts  for  themselves  while  minority 
shareholders  would  not. 

2.  Trust  contributions  would  be  lim¬ 
ited  by  the  value  of  stock  interest  at¬ 
tributable  to  the  newspaper  business  and 
could  only  be  made  out  of  income  from 
newspaper  operations.  The  portion  of 
the  estate  tax  payable  on  a  deferred  basis 
is  likewise  limited  to  the  estate  tax  at¬ 
tributable  to  newspaper  operations  and 
not  to  any  unrelated  business  operated  in 
association  with  the  newspaper. 

The  previous  legislation  was  consid¬ 
ered  overly  generous  in  allowing  trust 
contributions  from  an  unrelated  business 
with  regard  to  the  estate  tax  attributable 
to  the  unrelated  business.  Also,  estate 
taxes  attributable  to  the  unrelated  busi¬ 
ness  assets  could  have  been  deferred.  “It 
is  not  the  purpose  of  this  act  to  provide  a 
tax  shelter  for  any  non-newspaper  busi¬ 
ness,”  Udall's  office  said. 

3.  A  simplified  valuation  formula  for 
the  determination  of  excess  funding  dur¬ 
ing  lifetime  is  provided.  This  formula 
eliminates  any  consideration  of  dis¬ 
counts  for  minority  interests  or  for  block¬ 
age  of  premiums  for  controlling  inter¬ 
ests.  However,  upon  death,  normal  val¬ 
uation  rules  for  federal  estate  tax  pur¬ 
poses,  taking  into  account  such  dis¬ 
counts,  are  applicable  for  determining 
the  value  to  the  independent  local  news¬ 
paper  and  thus,  excess  funding  at  death. 
This  approach  has  been  adopted  to 
simplify  administration  of  the  act  during 
lifetime  and  to  minimize  valuation  con¬ 
troversies. 

4.  To  facilitate  valuation  determina¬ 
tions  where  a  firm  is  engaged  in  busi¬ 
nesses  in  addition  to  newspaper  publica¬ 
tion,  it  is  permitted  to  spin-off,  through 
means  of  a  separate  corporation,  its 
non-newspaper  operations.  This  is 
necessary  because  the  act  applies  only  to 
the  interest  in  an  independent  local 
newspaper  determined  as  a  separate 
going  concern.  Without  the  spin-off  now 
provided,  it  would  be  necessary  to  allo¬ 
cate  preferred  stock  and  corporate  debt 
between  newspaper  operations  and  the 
unrelated  business  operations,  which 
could  be  both  complicated  and  expen¬ 
sive. 

Udall's  office  gave  4  reasons  for  in¬ 
cluding  independent  newspaper  groups 


Every  Saturday  since  1884 


within  the  same  state  in  his  amended 
legislation: 

1 .  There  are  66  groups  of  newspapers 
located  solely  within  one  state,  involving 
178  different  newspapers,  or  approxi¬ 
mately  10  per  cent  of  the  dailies  within 
the  U.S.  These,  however,  make  up  only 
a  small  percentage  of  the  national  daily 
circulation  because  most  of  the  larger 
newspapers  are  owned  by  national 
groups,  or  chains. 

2.  Within  the  last  few  years,  many 
large  groups  have  bought  up  local 
groups.  These  include  purchase  of  4 
Massachusetts  newspapers  by  Ottaway 
newspapers,  the  Newhouse  purchase  of 
Booth  newspapers,  and  the  Gannett  pur¬ 
chase  of  Speidel  newspapers.  Thus,  it 
appears  certain  that  local  groups  within 
one  state  will  continue  to  attract  offers  of 
purchase  from  major  groups. 

3.  Greater  public  interest  is  served  in 
having  a  locally  owned  and  operated 
group  of  newspapers  solely  within  one 
state  in  that  they  have  common 
interests — the  same  government 
branches,  courts,  tax  problems,  educa¬ 
tion  problems,  etc. 

4.  Consideration  should  be  given  to 
the  broader  base  of  support  for  the  Udall 
legislation  from  the  local  groups  without 
destroying  the  basic  purpose  of  the  legis¬ 
lation,  which  is  to  maintain  the  indepen¬ 
dent  local  newspaper. 


Ad  revenues  climb 
to  $2.6  billion 

Advertising  in  daily  newspapers  in¬ 
creased  3.59^  in  March  over  the  same 
month  last  year,  and  was  up  13.7%  for 
the  first  three  months,  according  to  the 
Newspaper  Advertising  Bureau,  Inc. 
Through  March,  total  newspaper  adver¬ 
tising  amounted  to  $2.6  billion. 

Classified  advertising  showed  the 
biggest  gains,  up  11.2%  in  March  and 
18.5%  for  the  three  months.  Changes  in 
other  classifications  were:  retail,  up 
10.2%  in  March  over  a  year  ago,  and 
13.1%  for  the  three  months;  national,  off 
2.9%  in  March  and  up  7.0%  for  the  three 
months. 

First  quarter  newspaper  advertising 
totals  by  classification  were:  retail,  $1.4 
billion,  classified,  $790  million  and  na¬ 
tional,  $384  million. 

Bureau  estimates  of  retail  advertising 
are  based  on  linage  measurements  by 
Media  Records,  Inc.  in  its  64  index 
cities,  plus  other  data. 
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Al  Neuharth  to  become 
AN  PA’S  next  president 


year-old  renovated  log  cabin  called 
“Pumpkin  Center." 

His  first  marriage  in  1946,  to  Loretta 
Fay  Helgeland,  ended  in  divorce  in  1972. 
They  have  2  children,  Dan,  24,  and  Jan, 
22.  He  also  has  two  step-children,  Kim 


Allen  H.  Neuharth 


Allen  H.  Neuharth,  vicechairman  of 
the  American  Newspaper  Publishers  As¬ 
sociation,  will  succeed  Joe  D.  Smith  Jr. 
as  chairman  and  president  of  the  news¬ 
paper  association  on  May  3.  The  term  of 
office  is  for  two  years. 

As  is  customary.  Editor  &  Pi  bi.isher 
presents  this  pre-election  profile  of  the 
president-elect. 

*  *  * 

Allen  H.  Neuharth,  president  and 
chief  executive  of  Gannett  Co.,  Inc., 
began  his  newspaper  career  as  a  reporter 
on  a  small  newspaper  in  his  native  South 
Dakota.  Today  he  heads  a  nationwide 
organization  with  77  daily  newspapers  in 
30  states  and  two  territorial  islands,  serv¬ 
ing  over  3,000,000  reader  families  daily. 

Rochester,  N.Y.-based  Gannett  is  the 
largest  newspaper  group  in  the  United 
States  numerically  and  the  most  wide¬ 
spread  geographically.  It  embraces 
newspapers  from  the  Virgin  islands,  the 
easternmost  U.S.  soil  in  the  Atlantic,  to 
Guam,  the  westernmost  U.S.  soil  in  the 
Pacific.  On  the  U.S.  mainland,  Gannett 
newspapers  reach  from  Vermont  in  the 
Northeast,  to  Florida  in  the  Southeast, 
California  in  the  Southwest,  Washington 
in  the  Northwest — and  most  states  in  be¬ 
tween.  Moving  up  steadily  on  the  For¬ 
tune  500  list,  Gannett  had  gross  revenues 
of  $557  million  in  1977. 

His  professional  newspaper  career 
started  while  he  was  attending  the  Uni¬ 
versity  of  South  Dakota,  when  he 
worked  summer  internships  as  reporter 
and  sportswriter  on  newspapers  in 
Mitchell  and  Rapid  City.  After  gradua¬ 
tion  in  1950,  he  joined  the  Associated 
Press  in  Sioux  Falls,  S.D.,  as  a  reporter. 

Two  years  later  Neuharth  and  a  friend 
launched  a  statewide  weekly  tabloid, 
SoDak  Sports.  The  publication  failed  fi¬ 
nancially.  In  1954,  broke  and  in  debt, 
Neuharth  got  a  job  as  a  reporter  on  the 
Miami  (Fla.)  Herald,  a  Knight  (now 
Knight-Ridder)  newspaper. 

During  the  next  7  years  he  worked  his 
way  up  from  reporter  to  copy  editor, 
Latin  American  correspondent,  Wash¬ 
ington  bureau  reporter,  assistant  city 
editor,  executive  city  editor  and  assistant 
managing  editor.  In  1960,  he  was  named 
assistant  executive  editor  of  Knight's 
Detroit  (Mich.)  Free  Press. 

Neuharth  joined  Gannett  in  1963  as 
general  manager  of  the  Rochester  news¬ 
papers,  the  two  largest  in  the  Gannett 
Group.  In  1%6,  he  assumed  the  addi¬ 
tional  duties  of  president  of  Gannett 
Florida  and  directed  the  establishment  of 
TODAY,  a  highly  successful  62,000- 
circulation  morning  and  Sunday  news¬ 
paper  serving  east  central  Florida  in  the 
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Cape  Canaveral  area. 

He  was  named  executive  vice- 
president  of  Gannett  in  1966;  president 
and  chief  operating  officer  in  1970;  chief 
executive  in  1973. 

In  addition  to  his  newspaper  activity, 
Neuharth  is  director  of  the  National  Con¬ 
ference  Board,  the  National  Council  of 
Better  Business  Bureaus  and  Marine 
Midland  Banks  of  New  York. 

He  holds  honorary  Doctorate  of  Let¬ 
ters  degrees  from  Syracuse  University 
and  Ithaca  College.  In  1975,  he  received 
the  national  Horatio  Alger  Award,  given 
annually  “to  top  men  and  women  in  their 
fields  who  typify  the  results  of  individiuil 
initiative,  hard  work,  honesty,  and 
adherence  to  traditional  ideals." 

For  the  past  two  years,  he  has  been 
cited  as  “Chief  Executive  of  the  Year” 
in  the  printing  and  publishing  industry  by 
Financial  World  magazine  and  the  Fi¬ 
nancial  Analysts  Federation. 

Neuharth  is  married  to  Senator  Lori 
Wilson  of  Florida,  the  only  politically  in¬ 
dependent  state  senator  in  the  nation. 
They  were  married  on  the  beach  at  sun¬ 
rise  on  New  Year’s  Eve  day,  December 
31,  1973,  and  live  at  333  South  Atlantic 
Avenue,  Cocoa  Beach,  Fla.,  in  a  60- 


Wilson,  18,  and  Rhonda  Wilson,  22. 

Neuharth  was  bom  March  22,  1924,  in 
Eureka,  S.D.,  to  Christina  and  Daniel  J. 
Neuharth.  His  father  died  2  years  later  as 
a  result  of  a  farm  accident.  Neuharth’s 
first  job  was  as  a  newspaper  carrier  for 
the  Minneapolis  Tribune  at  age  II.  To 
earn  money  to  add  to  the  family  income 
of  his  mother  and  older  brother,  Walter, 
he  began  working  parttime  in  the  com¬ 
posing  room  of  the  weekly  Alpena  Jour¬ 
nal  at  age  13.  While  in  high  school,  he 
worked  at  the  local  butcher  shop. 

In  his  junior  year  at  Alpena  High 
School,  Neuharth  was  named  editor  of 
the  school  paper,  the  Echo.  After  gradu¬ 
ation  from  high  school,  he  entered 
Northern  State  Teachers  College.  He 
soon  enlisted  in  the  Army,  serving  during 
World  War  11  as  a  combat  infantryman  in 
Europe  and  the  Pacific  theatres.  He  was 
awarded  the  Bronze  Star. 

The  G1  Bill  helped  him  into  the  Uni¬ 
versity  of  South  Dakota,  where  he  ma¬ 
jored  in  journalism  and  minored  in  politi¬ 
cal  science.  During  his  junior  year,  he 
became  editor  of  the  college  newspaper, 
the  Volante,  partly  because  he  needed 
the  $15-a-week  salary  the  job  paid.  He 
graduated  cum  laude  in  1950. 
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Future  direction  of  AN  PA 
heads  convention  agenda 


A  sizable  portion  of  the  American 
Newspaper  Publishers  Association 
membership  favors  dividing  the  organi¬ 
zation  into  separate  divisions  for  smaller 
and  larger  newspapers,  according  to  the 
results  of  a  research  survey  conducted 
by  Yankelovich,  Skelly  and  White.  Inc. 

A  discussion  on  this  and  other  findings 
of  the  survey  will  be  highlighted  at  a  3 
p.m.  Monday  (May  I)  general  session  of 
the  AN  PA  convention  in  Atlanta.  The 
AN  PA  officers,  general  manager  and  Fu¬ 
ture  Task  Group  members  will  partici¬ 
pate  in  the  session. 

A  total  of  1,243  members  responded  to 
the  survey,  including  615  publishers  and 
628  editors,  advertising  and  marketing 
directors  and  “other”  members. 

Of  the  1.243  responses,  .509f  agreed 
that  the  AN  PA  should  divide  itself  into 
two  separate  divisions  (25%  strongly 
agreed  and  25%  partially  agreed,)  while 
30%  disagreed. 

While  only  22%  feel  the  AN  PA  is  too 
big  to  relate  to  their  needs,  46%  feel  it 
is  the  larger  newspapers  that  are  now 
deriving  the  most  benefit  from  member¬ 
ship  in  the  ANPA.  Only  12%  feel 
the  small  newspapers  benefit  most  from 
ANPA  membership. 

The  feeling  by  46%  of  the  respondents 
that  the  larger  papers  benefit  most  from 
membership  in  the  ANPA  is  significant 
because  the  larger  papers  (over  1(X),0(M) 
circulation)  include  only  151  of  ANPA's 
total  1,286  members.  If  the  large  news¬ 
paper  category  is  expanded  to  include  all 
papers  with  a  circulation  of  over  50,000, 
it  would  still  be  only  301  of  ANPA's 
1 .286  member  papers. 

The  survey  was  commissioned  by  the 
ANPA  Future  Task  Group,  composed  of 
several  ANPA  directors  as  well  as  other 
experienced  newpaper  executives.  The 
Future  Task  Group  was  formed  a  year 
ago  in  order  to  put  together  an  in-depth 
analysis  of  what  the  future  holds  for 
newspapers  and  of  what  future  role  the 
ANPA  should  and  could  play  in  best 
serving  its  members. 

Linder  the  direction  of  Robert  Marbut, 
president,  Harte  Hanks  Communica¬ 
tions,  Inc.  and  Dolph  Simons,  Jr.,  pub¬ 
lisher  of  the  Lawrence  (Kans.)  Daily 
Journal  World,  the  Task  Group  de¬ 
veloped  a  three  phase  study  plan.  The 
first  phase  was  this  analysis  of  the  status 
of  “ANPA  1977”,  including  “a  broad 
survey  of  membership  views  and  as¬ 
sessments  of  the  adequacy  of  the  cur¬ 
rent,  internal  Association  organization 
and  operations.” 

The  results  of  the  survey  point  out 
both  the  ANPA’s  strength  and  weak¬ 
nesses  from  the  members’  eyes. 
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On  an  overall  scale  of  I  (not  at  all 
important)  to  7  (very  important),  ANPA 
members  rated  the  importance  of  the  or¬ 
ganization  to  them  as  4.1.  The  ANPA’s 
importance  to  the  members’  newspapers 
was  rated  a  slightly  better  4.6. 

Only  13%  of  the  members  responding 
rated  the  annual  ANPA  convention  as 
being  “outstanding.”  Another  25%  rated 
it  “average”  and  10%  said  the  conven¬ 
tion  “needs  improvement.” 

The  membership  also  seems  to  have  a 
lack  of  understanding  of  some  of  the 
workings  of  ANPA.  For  example,  71%  of 
the  respondents  said  they  are  not  familiar 
enough  to  know  whether  or  not  the  gen¬ 
eral  manager  of  ANPA  has  too  much  au¬ 
thority,  too  little  authority  or  just  about 
the  right  amount. 

When  asked  if  they  like  or  dislike  the 
way  the  board  of  directors  is  nominated 
and  elected,  78%  said  they  are  not  famil¬ 
iar  enough  with  the  process  to  know. 

When  asked  if  they  feel  ANPA  over 
the  last  year  or  two  has  become  more 
effective  in  serving  the  needs  of  its  mem¬ 
bers.  less  effective  or  no  real  change, 
31%  said  more  effective,  2%  said  less 
effective  and  44%  said  there  has  been  no 
real  change.  Another  23%  said  they  were 
not  sure. 

When  asked  if  they  think  of  the  news¬ 
paper  Advertising  Bureau  as  being  part  of 
ANPA,  36%  said  yes,  45%  said  no  and 
19%  were  “not  sure.” 

An  equal  number  of  respondents  (38% 
each  way)  were  divided  over  whether  or 
not  the  ANPA  is  too  tradition  bound  and 
not  dynamic  enough.  The  remaining  24% 
had  no  opinion  or  were  "not  sure.” 

ANPA  was  touted  in  the  survey  as 
having  an  outstanding  professional  staff, 
for  doing  a  good  job  of  promoting  its 
services  to  members  and  for  being  an 
effective  force  in  protecting  the  freedom 
of  the  press.  All  of  the  ANPA  services 
offered  to  members  were  rated  satisfac¬ 
tory  by  a  majority  of  the  respondents  and 
the  ANPA  publications  were  rated  by 
most  as  being  useful  and  well  read.  Fifty 
percent  of  the  respondents  would  like  to 
see  all  of  the  ANPA  publications  put  into 
one  regular  weekly  report. 

The  survey  also  showed  some  other  in¬ 
teresting  statistics.  For  example,  74%  of 
the  members  are  against  allowing  shop¬ 
pers  to  join  ANPA. 

Do  ANPA  members  feel  their  news¬ 
paper  is  getting  its  money’s  worth  from 
its  ANPA  dues?  55%  feel  their  paper  is 
getting  its  money’s  worth,  14%  do  not 
and  25%  don’t  know  what  they  pay. 

Readership  research  is  listed  as  the 
number  one  concern  of  ANPA  members, 
followed  by  technological  information. 
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personnel  relations  (non  union.)  liaison 
with  government,  newsprint  matters  and 
labor  union  activities. 

The  ANPA  convention  officially  opens 
with  the  Chairman’s  Keynote  Breakfast 
at  8  a.m.  on  Monday  (May  1)  at  which 
ANPA  president  and  chairman  Joe  Smitli 
will  speak.  Pre-convention  receptions 
will  begin  on  Sunday,  with  those  tradi¬ 
tionally  held  by  Parade  and  Family 
Weekly. 

Family  Weekly  will  be  observing  its 
(Continued  on  pafte  34) 
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ANPA  Time  Table 

Monday 

8:(K)  am — Chairman’s  Breakfast.  Re¬ 
gency  Ballroom, 

Hyatt  Regency 

9:30  am — Labor  Conference,  Hanover 
Hall.  Hyatt  Regency 
1():()()  am — AP  meeting.  Salon  West, 
Hilton 

12:30  pm — AP  luncheon.  Grand 
Ballroom,  Hilton 

3:00 — General  session.  Condor  and 
Falcon  Rooms,  Hyatt  Regency 
4:30 — Adjourn 

Tuesday 

8:(X)  am — Round  Table  sessions.  North 
and  StJUth  Wings,  Hilton 
10:30  am — Newspaper  Ad  Bureau, 
Ballroom  East,  Hilton 
I2:.3()  pm — UPl  luncheon.  Condor  and 
Falcon  Rooms,  Hyatt  Re¬ 
gency 

2:45  pm — Group  circulation/ 
discussions,  Hilton 
Under  20,000— 

Ballroom  East 

20,000  to  75,000— Salon 

East 

Over  75,000 — Salon 
West 

4:45  pm — Adjourn 

7:00  pm — ANPA  Dinner/Dance.  Grand 
Ballroom,  Hilton 

Wednesday 

8:00  am — Conference  on  Federal  Es¬ 
tate  Tax  Laws,  Phoenix 
Room,  Hyatt  Regency 
9:00  am — ANPA  annual  meeting.  Con¬ 
dor  Room,  Hyatt  Regency 
9:30  am — General  sessions.  Condor 
Room,  Hyatt  Regency 
12:30  pm — ANPA  annual  luncheon. 
Grand  Ballroom,  Hilton 
3:00  pm — General  session.  Condor 
Room,  Hyatt  Regency 
4:30  pm — Convention  adjourns 
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Shreveport  publisher 
crusades  for  blacks 


By  Carla  Marie  Rupp 

Charles  T.  Beaird  doesn't  mind  being 
unpopular  or  going  against  the  advice  of 
businessmen  friends  in  Shreveport  at 
times.  His  newspaper,  the  Shreveport 
[La.)  Journal,  which  he  bought  on  De¬ 
cember  9.  1976.  and  took  over  as  pub¬ 
lisher  the  next  day,  ran  his  “Statement  of 
Purpose."  that  said: 

.  .  the  Journal  must  and  will  publish 
some  stories  which  1 — in  my  private 
capacity — would  rather  not  publish.” 

For  publishing  those  stories  ques¬ 
tioned  in  the  community  by  many  busi¬ 
nessmen  and  others,  the  Journal — only 
new  to  change  for  a  little  over  a  year — 
received  a  citation  of  special  merit  re¬ 
cently  from  the  lOth  annual  Robert  F. 
Kennedy  Journalism  Awards  judges  for 
changing,  under  a  new  owner  and  pub¬ 
lisher,  a  previously  racist  editorial  policy 
and  bringing  local  conditions  of  poverty 
and  substandard  housing  to  its  reader¬ 
ship's  attention  (E&P,  April  I.  1978. 
page  II). 

In  a  telephone  interview  with  Editor  & 
Pi  Bi  isHKR,  Beaird  said  he  had  disagreed 
with  the  Journal's  editorial  policy  for  a 
number  of  years  before  he  bought  the 
paper.  “I  felt  it  was  too  conservative  a 
policy,  and  that  this  community  was  not 
getting  a  broad  enough  spectrum  of  in¬ 
formation.  It  was  too  narrow,  and  the 
readers  were  quite  ignorant  of  other 
viewpoints." 

In  that  initial  statement.  Beaird.  who 
had  never  before  been  a  publisher,  hav¬ 
ing  spent  his  lifetime  as  a  businessman 
and  a  teacher  of  philosophy,  told  readers 
he  believed  the  primary  purpose  of  a 
newspaper  is  to  "serve  as  the  eyes  and 
ears  of  the  public,"  that  the  newspaper 
should  “give  meaning  to  the  news  .  .  . 
stress  news  analysis  and  background 
articles." 

As  a  businessman  for  more  than  30 
years.  Beaird  said  he  had  been  well- 
treated  by  the  free  enterprise  system.  He 
sees  a  newspaper  as  a  business — “but 
somewhat  like  a  public  utility  in  that  it 
enjoys  a  protected  position  while  being 
obligated  to  serve  the  needs  of  the 
people." 

One  way  to  serve  the  needs  of  those  in 
the  Shreveport  area  is  to  “work  to  help 
raise  the  standards  of  living  of  the  one- 
third  of  our  population  in  the  black 
community.”  he  said. 

His  academic  background,  in  working 
closely  with  young  people,  has  taught 
him  to  accept  and  look  forward  to 
change,  he  said.  “I  am  new  to  the  news¬ 
paper  business.  I  will  make  mistakes. 
But  I  will  do  my  best  to  put  out  a  decent. 
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Charles  T.  Beaird 

clean  and  honest  newspaper,”  Beaird  in¬ 
formed  Journal  readers. 

After  telling  them  he  would  use  the 
editorial  pages  of  the  Journal  to  “point 
out  and  argue  for  those  things”  which  he 
sees  as  beneficial,  and  “vigorously  op¬ 
pose  those”  which  he  sees  as  harmful,” 
Beaird  set  out  to  change  the  Journal. 

“The  timing  seems  about  right," 
Beaird  said  to  E&P.  Surprisingly  enough  to 
many  people,  the  community  seems  to 
be  accepting  a  more  moderate  editorial 
stance.  Of  course,  I  get  nasty  letters  and 
calls,  and  that's  sort  of  hard  to  get  used 
to.  1  didn't  think  being  in  the  newspaper 
business  would  be  so  much  like  being  in 
politics.” 

Recently,  a  Journal  poll  of  400  persons 
at  random  revealed  that  the  community 
was  2-1  against  the  Panama  Canal 
treaties,  but  the  Journal  took  a  position 
favoring  the  treaties.  Sen.  Russell  Long 
read  the  Journal's  editorial  into  the  Con¬ 
gressional  Record,  calling  attention  to 
the  fact  the  Journal  took  an  unpopular 
stand. 

“1  think  our  people  are  better  in¬ 
formed  now  than  before  I  bought  the  pa¬ 
per.  We  kind  of  had  blinders  on.  We  do  a 
lot  of  pro  and  con  in  our  'op'  and  'ed' 
pages.  We  recently  ran  a  five-day  series 
on  the  organized  labor  movement  in 
Shreveport,  and  it  was  quite  shocking  to 
most  people.  But  it  was  purely  informa¬ 
tive.  and  that  kind  of  information  had 
never  been  published  before.  People 
should  darn  well  understand  this  move¬ 


ment:  a  new  General  Assembly  plant, 
employing  perhaps  4,500.  is  moving  in." 

At  the  same  time,  the  Journal  ran  an 
editorial  opposing  the  so-called  labor  re¬ 
form  act  now  in  Congress.  “A  lot  of  my 
business  friends  are  unhappy  that  1  gave 
the  labor  viewpoint.  But  1  think  we 
should  let  these  labor  leaders  speak. 
Some  of  my  friends  said  it  could  be  bad 
for  more  new  businesses  moving  in;  that 
I  picked  a  bad  time  to  do  it.  But  I  say. 
'When  is  a  good  time?',”  Beaird  said. 

Stanley  R.  Tiner  had  been  editor  of  the 
Journal  for  several  years  when  Beaird 
came.  Tiner  had  previously  worked  for 
the  competition,  the  Shreveport  Times 
and  before  that  at  the  Texarkana  Gazette 
and  News.  He  was  hired  by  former  Jour¬ 
nal  publisher  Doug  Attaway  to  replace 
George  Shannon,  who  now  serves  as  di¬ 
rector  of  the  White  Citizen's  Council  in 
Mississippi. 

Tiner  told  the  Kennedy  Award  Com¬ 
mittee  that  to  understand  the  new  wave 
of  articles  on  the  poor  and  substandard 
housing  in  the  Journal,  one  must  realize 
that  “all  of  the  established  media  in 
Northwest  Louisiana  and  Shreveport 
have  been  conservative — dogmatically 
conservative — for  a  century  or  more”; 
that  “the  Journal  has  been  a  bastion  of 
editorial  racism,  so  noted  by  a  national 
constituency  during  the  halcyon  days” 
of  his  predecessor  as  editor. 

“Nigger,  nigger,  nigger,"  the  Journal 
shouted  editorially  during  the  late  1950’s 
and  much  of  the  1960's,  building  its  read¬ 
ership  on  the  rednecked  sons  of  too 
many  generations  of  hate  that  previous 
Journal  editors  had  harvested,”  Tiner 
said.  That  legacy  goes  back  to  forceful 
support  of  the  Ku  Klux  Klan  through 
much  of  the  early  part  of  this  century,  he 
said. 

Tiner  said  the  question  of  poverty  and 
substandard  housing  may  be  one  that 
lived  and  died  on  the  front  pages  of  John 
Kennedy's  New  Frontier  and  Lyndon 
Johnson's  New  Society,  but  “they  never 
came  to  Shreveport. 

“We  had  ignored  the  poor  with  us  for 
so  long  that  most  of  our  readers  believed 
the  lie  we  had  told  them,  that  there  were 
no  poor.  But  when  1977  ended,  our  read¬ 
ers,  often  angry  at  us  for  having  shown 
them  the  poor,  knew  about  the  poverty 
in  their  midst. 

“We  told  them  day  in  and  day  out, 
week  in  and  week  out,  in  more  than  200 
news  stories,  features  and  editorials,  fre¬ 
quently  in  the  words  of  the  poor  them¬ 
selves.  of  the  incredible  pains  of  life  right 
here  in  the  river  city,”  said  Tiner. 

The  Journal  focused  on  the  public  ne¬ 
glect  of  the  poor,  the  disorder  of  families, 
the  inadequacy  of  efforts  to  serve  the 
hungry  children  and  the  old  who  didn't 
have  any  comforts. 

During  those  months,  the  immensity  of 
the  problems  began  to  have  an  impact  on 
{Continued  on  pafte  110) 
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Murdoch  raps 
productivity 
of  unions 


APPRECIATION  AWARD — Atlanta  Constitution  reporters  Steven  A.  Holmes, 
Alexis  Scott  Reeves  and  Jerry  Schwartz  ore  recipients  of  the  United  Negro 
College  Fund  Media  Appreciation  Awards.  The  reporters  were  specifically  cited 

for  their  work. 


Stories  on  black  education  cited 


New  York  Post  publisher  Rupert  Mur¬ 
doch  continued  his  public  blasts  against 
the  unions  last  week,  calling  some  unions 
“corrupt”  because  they  teach  their 
members  “to  expect  a  great  deal  more 
than  a  day’s  pay  for  a  great  deal  less  than 
a  day’s  work.” 

Speaking  before  a  session  of  the  Cana¬ 
dian  Daily  Newspaper  Publishers  As¬ 
sociation,  Murdoch  said  his  company 
had  made  a  study  of  30  major  U.S. 
newspapers  and  estimated  that  on  the 
average  it  takes  9  employes  to  produce 
1,000  lines  of  type.  He  said  the  New 
York  Post  has  17  newsgathering 
employes  for  every  1,000  lines  of  type 
that  appears  in  the  paper. 

Murdoch  also  said  that  at  the  Post,  as 
well  as  at  the  New  York  Times  and  New 
York  News,  management  is  “contractu¬ 
ally  mandated”  to  employ  twice  as  many 
mechanical  staff  people — at  double  the 
wage  rate — as  those  used  by  major  com¬ 
petitors  in  such  neighboring  areas  as 
Long  Island  and  northern  New  Jersey. 

Murdoch,  currently  entangled  in  Post 
union  negotiations,  estimated  that  more 
than  400  U.S.  newspapers  suspended 
publication  since  1960. 

“That’s  a  shocking  enough  statistic,” 
he  said,  “but  I  think  more  shocking  are 
the  current  statistics  on  the  readership  of 
daily  newspapers  in  the  United  States. 
Certainly,  if  newspapers  were  fish  or 
fowl,  they’d  be  an  endangered  species 
today.” 

Murdoch  said  it  is  not  his  objective  to 
break  the  unions  or  to  engage  in  union 
bashing,  but  he  insisted  that  labor  rela¬ 
tions  reflect  changing  conditions  in  the 
marketplace. 

Murdoch  said  he  is  trying  to  reshape 
the  Post,  but  he  is  not  sure  he  has  yet 
found  a  permanent  identity  for  it.  He  said 
in  negotiations  with  the  unions,  he  is 
seeking  two  principal  objectives:  (1)  to 
reduce  staff  where  there  is  overmanning; 
and  (2)  to  be  able  to  hire  “good  news 
people  to  replace  some  of  the  older  ones 
who  refuse  or  are  unable  to  work.” 

Although  Murdoch  claims  he  is  not 
trying  to  break  the  unions,  he  has  taken 
strong  steps  in  that  direction.  The  Post 
sent  a  letter  to  the  Guild  April  14  ter¬ 
minating  its  contract.  The  pact,  which 
had  expired  on  March  30,  had  been  ex¬ 
tended  while  bargaining  continued.  The 
Post  told  its  editorial  and  commercial 
employes  that  since  no  contract  exists, 
they  no  longer  have  to  be  union  mem¬ 
bers.  The  Post  also  advised  workers  that 
arbitration  procedures  for  solving  griev¬ 
ances  are  no  longer  in  effect. 

Meanwhile  contract  talks  between  the 
Post  and  the  Newspaper  Guild  con- 
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Atlanta  Constitution  has  been  chosen 
as  one  of  the  3  recipients  of  the  1978 
United  Negro  College  Fund  Media 
Appreciation  Awards.  The  awards  are 
presented  annually  by  the  United  Negro 
College  Fund,  Inc.  to  news  organizations 
which  distinguish  themselves  by  their 
coverage  of  black  higher  education  or  the 
UNCF. 

The  letter  informing  Jack  Tarver,  pub¬ 
lisher,  said  in  part,  “The  Constitution  is 
being  honored  for  its  long  record  of  out¬ 
standing  coverage  of  the  6  UNCF 
member  institutions  in  Atlanta  and  the 
activities  of  the  UNCF  in  your  city, 
exemplified  by  the  year  1977.  We  speci¬ 
fically  cite  the  series  on  black  higher 
education  which  ran  in  your  newspaper 
on  page  I  November  28,  29  and  30th;  the 
numerous  articles  you  printed  such  as 
interviews  with  Dr.  Benjamin  E.  Mays, 


tinned.  They  were  moved  to  Washington 
two  weeks  ago  upon  the  request  by 
Wayne  Horvitz,  director  of  the  Federal 
Mediation  and  Consiliation  Service. 

While  negotiations  continued,  there 
were  reports  circulating  that  should  the 
Guild  and  the  Post  fail  to  work  out  an 
agreement  acceptable  to  Murdoch,  he 
would  shut  the  paper  down  and  look  to 
start  a  new,  non-union  daily. 

Martin  Fischbein,  special  assistant  to 
Murdoch,  labeled  this  possibility  “pre¬ 
posterous.” 

At  the  same  time,  a  mid-May  deadline 
approaches  in  talks  between  the  Guild 
and  the  New  York  News  management. 
The  deadline  by  New  management  was 
set  two  weeks  ago.  It  is  not  known  what 
action  News  management  will  take  if  no 
agreement  is  reached  prior  to  the  dead¬ 
line.  On  April  7,  the  Guild  said  it  would 
strike  the  News  unless  an  agreement 
were  reached  by  4  p.m.  April  18.  On 
April  12,  however,  the  Guild  postponed 
the  strike  deadline  to  concentrate  on 
negotiations  with  the  Post. 


Dr.  Elias  Blake  and  Dr.  Donald  Stewart; 
your  stories  on  the  Morehouse  College 
Medical  School  Plan;  10  editorials  sup¬ 
porting  the  work  and  activities  of  our 
schools  and  the  UNCF;  and  other  stories 
too  numerous  to  mention.” 

The  award  will  be  given  to  the  news¬ 
paper,  as  is  traditional,  but  specifically 
cited  is  the  work  of  reporters  Alexis 
Scott  Reeves,  Jerry  Schwartz  and  Ste¬ 
ven  A.  Holmes. 

The  award,  in  the  form  of  a  scroll,  will 
be  presented  on  Wednesday,  May  3  at 
the  Fifth  Annual  Media  Appreciation 
Luncheon  at  the  Belvedere  Suite,  Roc¬ 
kefeller  Plaza  in  New  York. 

Family  Weekly 
is  25  years  old 

Family  Weekly  is  observing  its  25th 
anniversary  this  week. 

From  26  papers  with  560,000  circula¬ 
tion  that  distributed  Family  Weekly  in 
January  of  1954,  its  first  full  year,  having 
begun  publication  September  13,  1953, 
the  magazine  now  is  on  contract  with  338 
weekend  editions  of  daily  newspapers 
whose  combined  ABC  and  sworn  paid 
circulation  exceeds  11,500,000. 

Costing  the  original  subscribing  news¬ 
papers  $11.95  per  thousand  copies,  the 
publication’s  billing  to  papers  now  is 
$6.50  per  thousand  circulation,  although 
the  price  of  gravure  newsprint  has  gone 
from  approximately  $126  per  ton  in  1953 
to  an  average  price  of  $335  per  ton  cur¬ 
rently. 

During  its  first  full  year  of  business. 
Family  Weekly  carried  1 18  pages  of  ad¬ 
vertising  whose  total  revenue  at  the  one¬ 
time  rate,  according  to  Publishers  Infor¬ 
mation  Bureau,  was  $298,000.  Last  year 
the  magazine  carried  870  pages  of  adver¬ 
tising  with  a  PIB  calculated  revenue  of 
$57,258,000. 
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AP  logs  successful  test 
of  electronic  darkroom 


By  Earl  Wilken 

The  Associated  Press  logged  another 
“first”  on  March  14  with  the  transmis¬ 
sion  on  Laserphoto  network  of  computer 
enhanced  photos  processed  in  the  MIT 
designed  Electronic  Darkroom.  This  was 
the  maiden  effort  and  the  New  York  staff 
declared  the  tests  successful. 

One  of  the  pictures  from  London, 
Peter  Kemp’s  photo  of  Dutch  soldiers 
watching  an  operation  freeing  71  hos¬ 
tages  held  by  South  Moluccan  gunmen  in 
Assen.  Netherlands,  was  technically  im¬ 
proved  by  massaging  the  more  than  2 
million  pells  in  the  8  x  10  overseas  photo. 

AP’s  Electronic  Darkroom  efforts  will 
be  directed  initially  to  photos  from  out¬ 
side  the  U.S.  since  there  is  at  times  a  loss 
of  quality  because  of  adjustments  to 
make  foreign  and  domestic  transmission 
procedures  compatible. 

The  New  York  installation  is  expected 
to  be  100%  on  stream  by  this  summer 
with  Electronic  Darkrooms  going  to 
most  of  the  regional  hubs  and  Washing¬ 
ton  in  the  future. 

Another  aspect  of  this  advancement 
and  probably  more  exciting,  is  the  im¬ 
pact  the  Electronic  Darkroom  concept 
will  have  on  full  page  pagination  with 
graphics.  Now  that  the  software  pro¬ 
grams  for  digital  handling,  storing  and 
retrieving  of  half-tones  are  approaching 
full  development  the  assault  on  pagina¬ 
tion  with  graphics  can  move  forward 
thanks  to  the  Associated  Press. 

Keith  Fuller,  AP  president  and  general 
manager,  said  in  response  to  an  Editor  & 
Publisher  inquiry,  “Once  the  Electronic 
Darkroom  is  perfected  we  would  share 
the  information  we  have  collected  with 
the  AP  membership.” 

AP  has  funded  for  more  than  5  years 
MIT  Laserphoto  and  Electronic  Dark¬ 
room  projects.  While  these  have  been 
separate  programs  they  were  intertwined 
using  colleagues  in  optical  and  computer 
disciplines. 

Hardware  for  the  Electronic  Dark¬ 
room  (see  E&P  June  1 1 ,1977)  consists  of 
PDP  1 1/40  with  64K  words  of  core  mem¬ 
ory  and  a  Control  Data  300  megabyte 
disk  storage  peripheral  plus  DOS  version 
8  /MIT  software  programs.  Special 
hardware  is  required  for  several  inter¬ 
faces,  most  importantly  the  one  between 
the  computer  and  the  video  terminal 
(monitor)  used  for  flicker-free  display  of 
pictures.  The  updated  storage  design  will 
now  handle  100  pictures  and  the  video 
monitor  (displays  the  photo  being  en¬ 
hanced)  has  16K  of  core  memory  permit¬ 
ting  tonal  display  almost  immediately. 
Photos  are  entered  into  the  system  by 
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way  of  a  Laserphoto  scanner  or  other 
scanning  methods.  Storage  is  in  the  digi¬ 
tal  mode  with  an  8  x  lO  photo  having 
more  than  2  million  pells  (tiny,  mosaic¬ 
like  bits)  which  are  massaged  (in  relation 
to  other  bits)  for  cropping',' enlarging, 
sharpening,  brightening,  darkening,  re¬ 
ducing  and  handling  virtually  every  way 
previously  done  in  a  photographic  dark¬ 
room.  The  system  also  permits,  if  de¬ 
sired,  revision  of  captions.  Also  a  new 
computer  generated  caption  is  bolder 
and  in  marked  contrast  to  the  lighter 
typewritten  captions. 

To  massage  the  individual  pells  with 
respect  to  the  256  tones  of  grey  (picture 
element),  software  programs  have  been 
written  in  various  degrees  of  sophistica¬ 
tion.  Each  function  (brighten,  darken, 
crop,  enlarge)  has  its  own  software  pro¬ 
gram  (manipulation)  with  standard  re¬ 
sponse  time  for  each  function  taking  ap¬ 
proximately  2-3  minutes.  Commands  for 
the  various  functions  are  entered  through 
a  VDT  and  the  operator  views  the  pic¬ 
ture  improvement  on  the  video  monitor. 


General  Electric’s  Data  Communica¬ 
tion  Products  Business  department  has 
announced  model  TermiNet  2(X).  a  mat¬ 
rix  printer  product  line  in  both  an  in¬ 
teractive  and  line  printer  version. 

The  interactive  1200  baud  KSR  unit  is 
mated  with  a  receive  only  (RO) 
configuration  which  can  be  modified  into 
a  line  printer  with  minimal  hardware 
changes. 

The  printer  has  136  column  print  posi- 


The  1978  annual  Silurian  awards  for 
news  coverage  and  commentary  in  the 
New  York  metropolitan  area  were  an¬ 
nounced  by  A.  H.  Raskin,  president  of 
the  New  York  City  association. 

Robert  D.  McFadden,  a  rewriteman 
for  the  Nevi-  York  Times,  won  the  award 
in  the  spot  news  category  for  his  story  on 
the  electrical  failure  in  the  city. 

Martin  Gottlieb,  Arthur  Browne,  John 
Hamill  and  George  James  of  the  New 


Earl  Newsom,  a  newspaper  consultant 
and  journalism  educator,  has  been  ap¬ 
pointed  editor  of  a  textbook  on  commun¬ 
ity  journalism,  which  will  be  published 
and  released  in  early  1979  by  the  Na¬ 
tional  Newspaper  Foundation.  The  book 
will  concern  itself  with  the  weekly  and 
small  daily  newspapers.  Publishers, 


Photos  can  be  stored  in  the  computer 
for  transmission  hours,  or  days  later.  AP 
does  not  expect  to  create  an  electronic 
morgue  for  photos  at  this  time  since  stor¬ 
age  costs  are  prohibitive.  Negatives  will 
be  stored. 

Transmission  time  takes  approxi¬ 
mately  8'/!  minutes  (8x10  photo)  and  the 
AP  system  has  15  input/output  ports  (UK 
and  overseas-5.  domestic- 10)  for  trans¬ 
mission  of  photos.  Under  Phase  II  of  the 
new  darkroom  system  AP  will  stress 
greater  quality  in  photos  and  transmis¬ 
sion. 

For  the  present.  AP  members  will  not 
be  able  to  ask  for  photos  “on  demand” 
from  the  Electronic  Darkroom  because 
of  existing  AT&T  analog  transmission 
methods.  But  when  AT&T  has  sufficient 
digital  transmission  capability,  then  AP 
members  will  undoubtedly  be  able  to  ask 
for  photos  “on  demand”  by  way  of  their 
own  VDTs. 

MIT  scientists  are  presently  working 
on  a  device  that  will  scan  a  photogra¬ 
pher’s  original  35mm  or  120  negative, 
record  the  information  digitally  and  then 
send  the  picture  on  its  way  to  its  destina¬ 
tion  in  print  form.  All  of  this  will  happen 
in  minutes,  with  excellent  photographic 
quality  and  without  the  benefit  of  tradi¬ 
tional  darkroom  handling.  AP  does  not 
expect  to  have  this  product  for  at  least 
one  or  two  years. 


tions  with  variable  character  spacing, 
selectable  vertical  spacing,  bi-directional 
printing  (line  printer  only),  vernier  trac¬ 
tor  adjustment  for  tine  tuning  paper  and 
ability  to  handle  paper  widths  from  two 
to  l6'/i  inches. 

Transmission  of  the  TermiNet  200 
teleprinter  is  serial  asychronous  at 
110.200,300,  and  1200  baud,  full  or  half 
duplex. 


York  Daily  News  won  in  the  feature 
category  for  a  series  on  the  dying 
neighborhoods. 

Ray  Kerrison,  New  York  Post  racing 
writer,  won  top  award  for  investigative 
reporting  for  his  articles  on  the  horse¬ 
race  ringer  scandal.  The  Post  also  won 
first  place  for  editorials. 

In  the  photo  division,  Jerry  Soloway  of 
U  PI  and  Doug  Wetzstein  of  News  World 
won  first  place  awards. 


editors  and  consultant  will  contribute 
chapters  to  the  book. 

NNF,  the  Gannett  Newspaper  Foun¬ 
dation,  the  John  Ben  Snow  Foundation, 
the  American  Newspaper  Publishers  As¬ 
sociation  Foundation  and  interested  pub¬ 
lishers  have  contributed  $31,000  to  un¬ 
derwrite  the  cost  of  the  textbook. 
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Matrix  printer  design  permits  136  positions 


New  York  newsmen  win  Silurian  awards 


Book  on  small-town  newspapers  planned 


Fj 


Auto  dealer  awarded 
$174,500  for  libel 


A  jury  in  Palm  Beach,  Fla.  last  week 
awarded  $174,500  in  damages  to  an  au¬ 
tomobile  dealer  after  determining  he  was 
not  a  public  figure.  The  basis  for  the  suit 
and  the  five-day  trial  was  a  series  of 
stories  in  the  Palm  Beach  Post  and 
Times. 

The  Cox  newspapers’  attorney,  Cecil 
Albury,  contended  that  the  plaintiff, 
Wayne  Akers,  of  Ltike  Worth,  had  met 
the  Supreme  Court  criteria  for  public  fig¬ 
ures  by  his  involvement  in  politics  and 
community  service  organizations.  As  a 
public  figure  he  would  have  to  prove  that 
stories  telling  of  his  political  campaign 
contributions  and  purchase  of  cars  for 
the  sheriff  from  his  firm  were  defamatory 


The  75-year-old  Edmonton  (Alta.) 
Journal  bought  a  page  ad  in  the  newborn 
Edmonton  Sun  to  welcome  the  competi¬ 
tion.  “We  hope  you  (Douglas  Creighton) 
and  the  Toronto  Sun  have  a  nice  visit  to 
our  city,”  the  copy  said. 

The  tabloid  morning  Sun  is  a  compan¬ 
ion  of  the  Toronto  Sun  which  Creighton 
started  several  months  ago. 

A  headline  in  the  Toronto  Globe  and 
Mail  tagged  it  a  “sourpuss”  ad.  Gist  of 
the  copy  was  that  Creighton  was  risking 
millions  to  compete  with  Southam’s 
Journal  which  has  been  alone  in  Edmon¬ 
ton  since  the  Bulletin  folded  in  1951. 

“The  Journal.”  the  ad  said,  “is  proud 


More  than  2(X)  persons  in  management 
positions  with  Gannett  newspapers  have 
been  brought  into  a  new  executive  long¬ 
term  incentive  plan  which  provides  stock 
options  and  other  rights. 

Already  in  effect  since  December,  the 
plan  requires  the  approval  of  Gannett 
Company  shareholders.  This  action  is 
anticipated  at  the  annual  meeting  May  2.^ 
in  Rochester,  N.Y. 

The  proxy  statement  explains  that  the 
plan  is  “designed  to  provide  long-term 
incentives  to  those  key  management 
employees  who  are  in  a  position  to  make 
a  substantial  contribution  to  the  long- 
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and  published  with  actual  malice. 

The  jury  disagreed  and  returned  ver¬ 
dicts  for  $65,0(X)  to  Akers  and  his  wife  as 
compensatory  damages  for  injury  to 
reputation  and  SlOO.iKK)  as  punitive  dam¬ 
ages  against  the  newspapers.  Also  the 
jury  assessed  $5,000  against  the  Post's 
former  editor,  Raymond  Mariotti;  $3,500 
against  editor  Thomas  Kelly;  and  $1,000 
against  former  sheriffs  aide  who  was  a 
source  for  the  articles. 

Akers’  attorney,  F.  Kendall  Slinkman, 
made  a  special  point  of  the  fact  that  the 
defense  did  not  produce  as  evidence  a 
$200  check  which  the  plaintiff  reportedly 
gave  to  former  Sheriff  William 
Heidtman. 


to  be  singled  out  for  the  Toronto  Sun’s 
first  colonizing  venture  outside  of  To¬ 
ronto.  It  is  a  compliment  to  the  Journal’s 
success  in  its  own  territory.” 

Then  the  ad  reminded  that  the  princi¬ 
pal  headline  in  the  first  edition  of  the 
Toronto  Sun  was  “$10  million  goof.” 

William  J.  Bagshaw,  a  former  radio 
station  executive,  is  publisher  of  the 
Edmonton  Sun.  He  said  it  already 
employs  130  persons  and  will  build  its 
own  plant  to  handle  35,000  weekday  and 
50,000  Sunday  circulation.  The  first  edi¬ 
tion  April  2  was  hampered  by  press  prob¬ 
lems  but  all  80,000  copies  were  printed. 


term  growth  and  success  of  the  com¬ 
pany.” 

The  Board  of  Directors  believes  that 
the  plan  will  assist  the  company  in  at¬ 
tracting,  motivating  and  retaining  man¬ 
agement  personnel  with  experience  and 
ability.  The  plan  replaces  the  1968  stock 
option  plan  and  1975  long-term  incentive 
compensation  plan  as  well  as  two  stock 
option  plans  of  Speidel  Newspapers  Inc. 
which  merged  with  Gannett  last  year. 

Awards  may  be  made  through  1985  but 
no  more  than  1,500,000  shares  of  com¬ 
mon  stock  (about  59f  of  shares  outstand¬ 
ing  now)  may  be  issued  under  the  plan. 


Quebec  unity  is  aim 
of  a  new  daiiy-to-be 

Flaunting  a  fieur  de  lis  and  a  maple  leaf 
in  its  masthead,  Quebec’s  new  weekly 
newspaper,  L’ty/i//e,  announced  it  plans 
to  become  a  daily  in  September.  The 
publisher  is  Henriot  Gingras,  who  was 
engaged  in  public  relations  as  owner  of  a 
business  directory. 

Gingras  said  he  will  support  any 
movement  that  helps  to  harmonize  rela¬ 
tions  between  the  Franch  and  English  in 
the  province.  His  editor-in-chief,  Fran¬ 
cois  Marquis,  is  a  33-year-old  radio  re¬ 
porter  from  Winnipeg,  and  the  two  staff 
political  reporters  are  Herman  Huot  and 
Francois  Bergeron,  journalism  students 
at  Laval  University. 

L’ Unite  operates  from  a  third  floor  of¬ 
fice  in  downtown  Quebec  City  and  copy 
is  moved  80  miles  to  Arthabaska  for 
printing.  As  a  daily  it  will  compete 
against  Le  Soleil  and  Le  Journal  of 
Quebec. 


‘Lifestyle’  beer  ads 
banned  in  Ontario  tv 

The  television  authority  in  Ontario, 
Canada,  has  put  into  effect  new  regula¬ 
tions  to  prohibit  “lifestyle”  advertising 
in  beer  commercials.  Also,  the  time  al¬ 
lowed  a  brewer  is  reduced  from  90  min¬ 
utes  per  week  to  30  minutes  per  week. 

In  a  survey  75%  of  1,000  persons  in¬ 
terviewed  said  beer  ads  should  be  cur¬ 
tailed.  The  greatest  effect,  it  is  believed, 
will  be  loss  of  sponsors  for  sports  pro¬ 
grams. 

Prohibited  copy  is  that  which  “implies 
social  acceptance,  personal  success,  bus¬ 
iness  or  athletic  achievement  may  result 
from  use  of  the  product.”  Nor  can  beer 
be  promoted  as  a  factor  in  the  enjoyment 
of  sports,  hobbies,  etc. 

Newspaper  carriers’ 
pay  remains  exempt 

Because  they  are  “entrepreneurs,” 
carriers  of  newspapers  in  the  Province  of 
Ontario  will  remain  exempt  from  wage- 
and-hour  regulations,  the  Labor  Ministry 
has  announced.  They  will  not  be  in¬ 
cluded  in  the  minimum  wage  increase 
from  $2.65  to  $3  an  hour  this  year. 

But  Labor  Minister  Bette  Stephenson 
has  promised  to  have  her  staff  study  the 
status  of  carriers  for  the  purpose  of  a 
revised  wage-hour  law.  Robert  MacKen- 
zie,  a  New  Democratic  Party  spokesman 
on  labor  affairs,  called  the  exemption 
“ridiculous.”  He  is  a  former  carrier  in 
Hamilton. 


Daily  welcomes  ‘visit’ 
by  new  morning  tabloid 


200  in  management 
join  incentive  plan 
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AN  PA  task  forces  augment 
committee  studies,  vigilance 


There's  no  "30"  on  the  typewriters  that  turn  out  the 
reports  of  the  20  standing  committees  and  three  task  forces 
of  the  American  Newspaper  Publishers  Association. 

Problems  with  which  they  deal  have  a  way  of  continuing 
from  year  to  year.  Rarely,  if  ever,  does  a  committee  file  a 
‘‘final"  report  and  disappear  from  the  iigenda  of  the  annual 
meeting. 

The  task  forces  which  have  been  busy  since  the  last  AN  PA 
convention  with  problems  of  tax  laws,  broadcast  station 
ownership  and  the  future  of  the  newspaper  business  may 
prove  to  be  the  exceptions.  Whether  their  services  will  be 
needed  over  the  next  few  years  depends  largely  on  what 
Congress,  the  Supreme  Court  and  Harvard  University  pro¬ 
fessors  decide  as  courses  of  action. 

ANPA  General  Manager  Jerry  W.  Friedheim  looks  for 
some  major  contributions  from  the  Future  Task  Group  which 
was  funded  last  June  and  has  already  moved  into  the  second 
phase  of  its  work  by  associating  ANPA  with  the  future- 
oriented  work  of  the  Harvard  Program  on  Information  Policy 
and  Resources. 

Working  with  Harvard 

The  report  of  this  task  force,  led  by  Robert  G.  Marbut  and 
Dolph  C.  Simons  Jr.,  becomes  a  lead-all  story  for  this  year's 
convention.  The  Harvard  program,  under  the  guidance  of 
Prof.  Anthony  Oettinger.  is  directing  itself  to  precisely  what 
ANPA  wants  to  learn. 

The  basic  question  is;  What  future  environment  awaits 
those  enterprises  which  are  in  the  information-transfer  busi¬ 
ness?  Social  changes,  technological  advances  and  gov¬ 
ernmental  regulation  stand  high  on  the  list  of  inquiries  for 
long-range  thinking  by  scholars,  business  people  and  techni¬ 
cians  to  point  the  way  for  ‘‘Newspapers  1987." 

Further.  ANPA's  board  of  directors  counts  on  the  task 
group  to  give  directions  for  association  service  to  its  mem¬ 
bers.  Says  the  report:  "Some  manifestations  of  this  may  be 
seen  in  the  ANPA's  increased  emphasis  on  satellite  com¬ 
munications.  possible  woodpulp  alternatives  or  additives, 
in-house  data-retrieval  capabilities,  government  affairs  and 
generally  enhanced  staff  expertise  and  professionalism." 

Friedheim  makes  a  broad  appeal  in  his  foreword  to  com¬ 
mittee  reports  for  ANPA  members  to  participate  in  a 
cooperative  information  clearinghouse.  He  says.  “When  you 
face  a  new  challenge,  or  consider  a  possible  improvement, 
you  can  minimize  the  risk  in  your  decision-making  by  look¬ 
ing  to  your  association  for  help." 

1,286  members 

And.  he  underscores.  “When  you  have  made  your  deci¬ 
sion  and  seen  its  results,  please  tell  us  about  it  so  that  your 
experience  may  be  passed  on  to  others." 

Those  “others"  as  of  now  are  1.286  newspapers,  more 
than  l.(XK)  of  which  are  in  the  under-l(K).(KK)  circulation 
class.  Only  six  members  have  more  than  1.0(K).000  circula¬ 
tion.  The  most  rapid  growth  of  membership  in  recent  years 
has  come  from  the  small  and  middle-sized  publication 
groups.  Chairman  William  C.  Marcil  reports  72  new  mem¬ 
bers  signed  up  since  the  1977  convention.  There  were  25 
resignations  and  three  losses  due  to  suspensions. 

Here  are  some  matters  of  current  interest  as  digested  from 
the  ANPA  committee  reports  to  the  1978  convention; 

NEWSPRINT 

An  effort  is  being  made  to  persuade  Congress  to  restore 
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funds  for  kenaf  research  in  the  1979  budget.  President  Car¬ 
ter's  fiscal  advisers  knocked  the  item  out  of  the  Department 
of  Agriculture  allocations,  despite  great  promise  for  this 
newsprint  substitute  in  production  run  tests  at  the  Peoria 
Journal  Star.  U.S.  Officials  have  said  kenaf  can  grow  any¬ 
where  in  this  country. 

It  will  be  in  1979  and  1980  before  any  large  amount  of  new 
newsprint  supply  will  become  available  from  mills  in 
Longview.  Wash..  Dublin.  Ga.  and  Calhoun.  Tenn.  About 
half  of  the  output  of  the  Weyerhaeuser  Company's  210.000 
ton  mill  at  Longview  will  be  exported,  probably  to  Japan. 

Opposition  to  SI  281  by  Senator  Gary  Hart  of  Colorado  has 
been  recorded  with  the  Resource  Conservation  Committee. 
The  bill  would  impose  a  federal  tax  of  $30  a  ton  on  newsprint 
to  subsidize  local  solid  waste  disposal  programs. 

(Committee  chairperson:  Katharine  Graham.  Wasliiiifiton 
Post). 

*  * 

TRANSPORTATION 

ANPA  intervention  prevented  U.S.  bus  lines  from  charg¬ 
ing  higher  package  express  rates  applicable  to  newspapers. 
Increases  ranged  from  160  to  \2Q07(.  Publishers  are  saving 
substantial  sums  while  the  increases  are  held  up  in  ICC 
proceedings. 

Bad  weather  conditions  created  an  unusually  heavy  short¬ 
age  of  cars  for  newsprint  from  Canada.  In  view  of  this 
experience,  it  may  be  good  practice  for  publishers  to  con¬ 
sider  carrying  a  higher  than  normal  inventory  during  winter 
months.  Fortunately,  publisher  inventories  averaged  .36  days 
supply  at  the  end  of  January. 

(Committee  chairman:  Robert  Mannel.  C/utv/go  Tribune). 

^  ^  t)(L 

POSTAL  AFFAIRS 

Hearings  across  the  country  indicated  that  the  public 
strongly  favors  continuation  of  Saturday  mail  deliveries.  It  is 
doubtful  that  the  Postal  Service  will  initiate  any  action  in  this 
regard  until  its  negotiations  with  labor  are  concluded  later 
this  year.  Meanwhile,  the  new  Postmaster  General.  William 
F.  Bolger.  believes  the  Postal  Service  should  be  run  on  a 
businesslike  basis.  He  opposes  HR77()0.  some  features  of 
which  are  approved  by  ANPA  and  the  National  Newspaper 
Association,  such  as  six-day  delivery  and  a  609?  ceiling  on 
attributable  costs  in  rate-making. 

(Committee  chairman:  Fred  Hughes.  Globe.) 

sf:  sk  ^ 

ASSOCIATION  PROGRAMS 

The  National  Conference  of  Newspaper  Associations  was 
not  necessary  this  year  because  the  many  officers  and  com¬ 
mittees  of  professional  associations  devoted  their  efforts  to 
the  Newspaper  Readership  Council  in  its  industry-wide  pro¬ 
gram  to  increase  circulation. 

(Committee  chairman:  Richard  C.  Steele.  Worcester  Tele- 
f>ram  and  Gazette). 

NEWS  RESEARCH 

ANPA  research  studies  will  concentrate  on  frequency  of 
newspaper  reading,  reader  uses  and  gratifications.  Some  at¬ 
tention  will  be  directed  to  format  and  news  content  prefer¬ 
ences  of  the  reader. 

(Committee  chairman:  John  E.  Leard.  Richmond  Times 
Dispatch  and  News  Leader). 
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PRESS-BAR  RELATIONS 

The  proposed  free  press/fair  trial  guidelines  of  the  Ameri¬ 
can  Bar  Association  have  been  improved  considerably  in 
consultation  with  ANPA  members,  but  they  are  still  not 
acceptable.  The  long-standing  ANPA  position  is  not  to  en¬ 
dorse  any  guidelines  affecting  the  press  and  the  bar  which 
are  drafted  and  adopted  by  the  bar.  The  proposed  code  will 
be  considered  by  the  ABA  House  of  Delegates  in  August. 

A  separate  ANPA/ABA  task  force  has  been  working  on  a 
program  to  improve  ways  to  inform  the  public,  particularly 
young  people,  about  the  functions  of  the  press  and  the  bar. 
Joint  involvement  of  local  bar  and  press  associations  is  con¬ 
templated. 

(Committee  chairman:  Ashton  Phelps.  New  Orleans 
Times-Picaynne  and  Stutes-hem). 

*  *  * 

GOVERNMENT  AFFAIRS 

The  list  of  issues  affecting  newspapers  is  of  wide  range  and 
severity  and  grows  steadily.  It  is  indicative  of  the  govern¬ 
ment's  continued  intrusion  into  all  aspects  of  the  newspaper 
business.  On  the  list  are  such  items  as  privacy  protection, 
press  restrictions  in  the  federal  criminal  code,  telephone 
solicitation,  franchise  regulations  harmful  to  newspaper  dis¬ 
tribution,  curtailment  of  advertising,  labor  law  reform,  and 
newspaper  ownership. 

The  public  debate  which  Rep.  Morris  Udall  of  Arizona 
touched  off  with  his  bill  for  a  general  study  of  concentration 
in  all  businesses  continues  but  his  legislation  apparently  is 
going  nowhere.  Both  the  Federal  Trade  Commission  and  the 
Justice  Department  oppose  it. 

(Committee  chairman:  John  M.  Jones,  Greenville  Sun.) 

*  *  * 

RADIO-TV  OWNERSHIP 

The  Supreme  Court  has  before  it  several  alternatives  it 
may  use  in  deciding  ANPA  v.  National  Citizens  Committee 
for  Broadcasting  which  involves  ownership  of  broadcast  sta¬ 
tions  by  newspaper  publishers  in  the  same  markets.  The 
court  may  embrace  the  argument  of  ANPA  that  the  First 
Amendment  precludes  consideration  of  newspaper  owner¬ 
ship  in  granting  a  broadcast  license;  it  may  remand  the  whole 
matter  to  the  FCC;  or  the  decision  of  the  lower  court  barring 
co-location  ownership  may  be  left  to  stand.  Remedial  legisla¬ 
tive  activity  may  be  necessary. 

(Committee  chairman;  Joe  M.  Dealey.  Dallas  Mornitifi 
News). 

*  *  * 

TAX  LAWS 

A  change  in  the  system  of  newspaper  valuation  from  a  sale 
or  merger  price  basis  to  a  “going  concern"  basis  is  being 
studied  as  an  alternative  to  HR  9484  (by  Mr.  Udall)  which 
would  ease  the  estate  tax  burden  for  independently-owned 
newspapers.  Another  avenue  of  approach  to  the  tax  problem 
which  has  resulted  in  many  sales  to  groups  is  a  provision  in 
the  tax  law  which  would  allow  accumulation  of  funds  for 
estate  tax  purposes  without  a  heavy  penalty. 

The  Udall  proposal's  greatest  weakness  is  that  the  relief  is 
limited  to  ownership  of  a  single  newspaper  but  he  might 
accept  a  broader  provision. 

(Committee  chairman;  K.  Prescott  Low.  Quincy  Patriot- 
Ledf-er). 

jjc  Jjc 

CIRCULATION 

Improvement  must  be  made  in  the  status  and  profes¬ 
sionalism  of  circulation  supervisors.  A  seminar  for  personnel 
above  the  district  manager  level  is  being  developed.  In¬ 
adequate  recognition,  job  satisfaction  and  pay  have  contrib- 
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uted  to  poor  performance  and  high  turnover  rates  among 
district  circulation  managers. 

•  (Committee  chairman:  Lee  Guittar,  Dallas  Times  Herald). 

*  ♦  * 

COMMUNICATIONS 

Perhaps  the  most  significant  event  during  the  year  was  the 
end  of  the  Telpak  end  link  tariff  for  newspapers  and  wire 
services,  and  an  increase  in  the  conventional  landline  costs 
to  news  services.  The  FCC  has  reopened  the  press  rate  case 
that  has  been  pending  since  1975. 

Attention  is  being  given  to  possible  satellite-to-rooftop 
facilities  for  transmission  of  news  and  advertising  materials 
and  ways  to  insure  that  newspapers  have  an  opportunity  to 
benefit  from  the  satellite  communications  technology. 

(Committee  chairman:  Robert  G.  Marbut,  Harte-Hanks 
Communications  Inc.) 

♦  *  ♦ 

PRINTING  MATERIAL 

Elimination  of  inaccurate  advertising  specifications  is 
greatly  needed.  Newspapers  in  300  markets  have  been 
checked  to  reduce  complaints  from  agencies  and  advertisers. 
To  date,  1,388  papers  have  adopted  the  recommended  ADS 
formats. 

(Committee  chairman:  Otto  A.  Silha.  Minneapolis  Star 
and  Tribune). 

*  ♦  * 

NEWSPRINT  QUALITY 

Metric  nomenclature  is  only  one  of  several  matters  of 
mutual  interest  that  are  discussed  with  newsprint  industry 
representatives.  ANPA  is  concerned  also  with  trends  in 
Canadian  newsprint  characteristics,  roll  defect  nomencla¬ 
ture,  runnability  problems  and  DiLitho  newsprint  qualities. 

(Committee  chairman:  Norman  Rosenberg,  San  Francisco 
Newspaper  Printing  Co.) 

*  *  * 

LABORATORY 

Computers,  energy  and  new  press  design  are  problem 
areas  under  intense  examination.  A  refeience  library  con¬ 
taining  information  on  solar  and  wind  energy  usage  is  being 
organized.  New  approaches  to  newspaper  computer  pro¬ 
gramming,  especially  an  advanced  spelling  correction  sys¬ 
tem.  are  under  study.  ANPA  Research  Institute  will  submit 
specifications  for  a  new  press  to  interested  manufacturers.  A 
low-cost,  low-maintenance,  simplified  operation  press  is 
needed. 

(Committee  chairman:  Arnold  L.  McDonald,  Pittshnr)’h 
Press. ) 

*  * 

PRODUCTION 

A  task  force  has  completed  work  on  guidelines  to  assist 
management  in  developing  specifications  and  procedures  for 
installing  electronic  systems.  Another  task  force  has  been 
reviewing  developments  in  portable  and  remote  bureau  ter¬ 
minal  systems. 

(Committee  chairman:  Richard  D.  Blum,  Dallas  Morning; 
News.) 

♦  ♦  * 

PENSION  PLANS 

Probable  future  employment  levels  in  the  newspaper  com¬ 
posing  rooms  have  been  surveyed  and  the  results  reported  to 
actuaries  of  multi-employer  union  pension  plans.  There  is  no 
indication  of  any  major  problem  in  meeting  standards  of  the 
Employe  Retirement  Income  Security  Act. 

(Committee  chairman:  Frederick  Chait.  Knight-Ridder 
Newspapers.) 

(Continued  on  pane  20) 


19 


PERSONNEL 

The  elimination  of  operational  restrictions,  or  considera¬ 
ble  modification  of  them,  continued  in  contracts  negotiated 
the  past  year.  Eleven  of  17  struck  newspapers  published  with 
substitute  manpower.  Major  metropolitan  newspapers  are 
the  most  vulnerable,  not  because  of  their  inability  to  print 
but  to  distribute  the  product.  Of  50  newspaper  elections, 
unions  won  21  and  lost  29. 

To  help  combat  union  organizational  efforts  and  provide  a 
way  for  publishers  to  increase  the  efficiency  of  management 
stafls,  more  work  will  be  done  on  the  training  of  personnel. 

Publishers  were  upheld  in  68  of  the  104  arbitration  awards; 
union  grievances  were  sustained  in  27  cases.  The  Newspaper 
Guild  was  involved  in  33  disputes. 

(Committee  chairman:  James  T.  Dorris,  Detroit  News.) 

♦  ♦  * 

INTERNATIONAL 

Harold  W.  Andersen,  ANPA  past  president,  will  probably 
be  the  next  president  of  the  International  Federation  of 
Newspaper  Publishers  (FlEJ) — the  first  time  an  American 
has  been  honored  with  this  post.  ANPA  and  other  organiza¬ 
tions  monitor  efforts  to  impede  the  free  flow  of  information 
across  international  borders.  The  ANPA  representative, 
based  in  Paris,  maintains  contacts  with  several  newspaper 
organizations  in  such  areas  as  newsprint  supply  and 
technological  research. 

(Reported  by  Dan  Biondi.) 

♦  ♦  * 

CREDIT  BUREAU 

ANPA  Credit  Bureau  Inc.  recovered  more  than  $723,000 
in  “bad  debts"  for  members — a  return  equal  to  13  times  the 
average  subscription  fee. 

(Reported  by  Donald  R.  MeVay.) 

9|C  *  3{( 

J-EDUCATION 

Guidelines  have  been  drawn  for  the  exchange  visits  of 
publishers  to  journalism  schools  and  teachers  to  news¬ 
papers.  Also,  a  survey  of  newspaper  internships  has  been 


undertaken,  with  a  view  to  restructuring  the  ANPA  Founda¬ 
tion  scholarship  program. 

(Committee  chairman:  Eugene  C.  Dorsey,  Gannett  News¬ 
papers.) 

*  ♦  * 

ACCREDITATION 

Sixty-eight  colleges  and  universities  now  have  programs 
that  conform  to  the  standards  of  the  American  Council  on 
Education  for  Journalism.  Sequences  at  nine  schools  and 
departments  were  re-accredited  last  year;  two  schools  re¬ 
ceived  accreditation  and  two  others  were  given  provisional 
and  probationary  status. 

New  procedures  have  been  adopted  for  a  trial:  1.  ACEJ 
will  predicate  its  evaluation  of  sequences  upon  evaluation  of 
the  entire  school  or  department;  and  2.  master’s  programs 
will  be  accredited  as  another  sequence  within  the  school  or 
department. 

(Reported  by  Jerry  W.  Friedheim.) 

*  ♦  ♦ 

NIE 

A  Newspaper  in  Education  Conference  registered  1 15  per¬ 
sons.  Popular  sessions  were  those  led  by  publishers  and 
editors  discussing  the  NIE  program’s  relationship  to  news¬ 
paper  content.  Revenue  from  distribution  of  ANPA  Founda¬ 
tion  publications,  mostly  NIE  curriculum  guides,  reached 
$30,734.  In  the  coming  year  there  will  be  more  Newspaper 
Readership  Project  programs  devoted  to  NIE. 

(Committee  chairman  Jacques  A.  Caldwell,  Scripps- 
Howard  Newspapers.) 

♦  ♦  ♦ 

CONVENTION 

The  ANPA  convention  will  return  to  New  York  City  April 
23-26,  1979,  with  Chip  Weil  of  the  Westchester-Rockland 
Newspapers  as  program  chairman. 

(Committee  chairman:  Vince  Spezzano,  Cocoa  Today.) 


Mott  Award  won 
by  Lou  Antosh 

Nearly  $12,000  in  prize  money  was 
awarded  this  week  by  the  Education 
Writers  Association  (EWA)  to  28  top 
winners  in  the  1977  Charles  Stewart  Mott 
Awards  Competition  sponsored  by 
EWA.  Another  23  entries  in  the  annual 
contest  were  awarded  special  citations. 

Awards  were  given  out  during  the  an¬ 
nual  EWA  seminar  held  at  the  Hyatt  Re¬ 
gency  Hotel  in  Washington,  D.C.  The 
competition,  which  attracted  458  entries, 
is  designed  to  recognize  the  best  educa¬ 
tion  reporting  in  newspapers,  magazines, 
and  professional  publications  and  on 
television  and  radio.  Each  first  prize  is 
worth  $500  and  each  second  prize,  $250. 
The  cash  prizes  are  made  possible 
through  a  grant  from  the  Charles  Stewart 
Mott  Foundation. 

Lou  Antosh,  reporter  for  the  Philadel¬ 
phia  Eveniufi  Balletin,  was  awarded  the 
Charles  Stewart  Mott  Award  for  Distin¬ 
guished  Education  Reporting.  This  grand 
prize,  worth  an  additional  $  1 .000,  goes  to 
the  first-place  winner  judged  to  be  the 


best  of  the  best.  Antosh  was  cited  for  his 
investigative  series  which  reported  how 
school  funds  were  being  misused  in 
Philadelphia  to  pay  for  incompetent 
work  by  a  major  contractor  and  to  fi¬ 
nance  improvements  to  the  private  home 
of  a  prominent  school  official. 

287  newspapers  have 
“shopper”  editions 

Total  and/or  Selective  Market  Cover¬ 
age  programs  are  now  offered  by  287 
newspapers  in  the  United  States  and 
Canada,  according  to  an  updated  survey 
by  International  Newspaper  Advertising 
Executives. 

The  recent  survey  is  the  third  wave  in 
an  ongoing  effort  to  maintain  information 
on  newspapers  offering  such  plans. 

Records  now  show  37  newspapers 
have  begun  offering  such  programs  since 
the  1977  INAE  survey,  while  18  news¬ 
papers  have  reported  changes  or 
amendments  in  the  type  of  plan  offered. 

For  a  copy  of  the  updated  survey, 
write  INAE.  P.O.  Box  147,  Danville,  Il¬ 
linois  61832. 


Pro  football  writers 
eligible  for  awards 

Awards  for  journalistic  excellence  in 
covering  National  Football  League 
games  during  1977-78  are  being  offered 
to  members  of  the  Professional  Football 
Writers  of  America. 

John  Steadman  of  the  Baltimore  News 
American,  president  of  the  PFWA,  an¬ 
nounced  the  competition  and  said  the 
new  program  is  being  sponsored  by  the 
Schick  Safely  Razor  Division  of  the 
Warner-Lambert  Company. 

Story  entries  in  the  competition  will  be 
judged  in  the  following  four  categories: 
AM  News;  PM  News;  Features;  and 
Columns.  Each  PFWA  member  is  lim¬ 
ited  to  two  story  entries  in  each  category 
where  he  qualifies.  The  deadline  is  May 
15  and  the  judging  will  be  done  by  a 
committee  of  the  Overseas  Press  Club. 

Winners  in  each  division  will  receive  a 
$250  check  and  a  portable  typewriter 
from  Schick-Warner  Lambert  and 
runners-up  will  be  awarded  $100  checks 
from  the  PFWA. 
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in  dangerof  losing  our 
most  economical  source  ol  powen’ 


■Meredith  D.  Persson,  Nuclear  Cost  Accountant 


"In  most  areas  of  the  country,  nuclear  energy  is  our 
cheapest  source  of  electnc  power.  On  the  average,  electricity 
from  nuclear  energy  costs  1.23  cents  per  kilowatt  hour;  but 
electricity  from  oil  mns  to  3.36  cents! 

"Despite  these  figures,  only  three  nuclear  plants  were 
started  in  1977. 

In  many  areas,  nuclear  energy 
saves  customers  millions  of  dollars. 

"Nuclear  plants  saved  customers  of  New  England  elec¬ 
tric  companies  $380  million,  compared  to  what  an  equivalent 


amount  of  power  generated  by  oil  would  have  cost.  In  Illinois, 
nuclear  power  saved  customers  $125  million;  in  the  Carolinas, 
$138  million;  in  Iowa,  $16  million. 

"The  pnce  of  oil  itself  will  no  doubt  continue  to  nse. 

This  clearly  hurts  the  car  and  home 
owner.  It  also  hurts  in  less  visible 
ways— in  higher  electric  rates, 
in  the  cost  of  energy  that  goes 
t  into  manufactured  products. 

V  But  nuclear  power  can  ease 
inflationary  pressures 
while  it  helps  us  through 
the  energy  crisis. 

Nuclear  energy 
prevented  disaster 

r  .  during  the  big  freeze, 

the 

record  cold  wave 

^  while  deliveries 

ijc^  and  gas  (to 

homes,  businesses,  and 
.  power  plants)  slid  down. 

^  "People  switched  to 

electricity  to  make  up  the  fuel  loss, 
and  demands  soared  to  record  peaks.  Over  20  billion  kilowatt- 
hours  of  electricity  were  produced  from  more  than  50  nuclear 
generating  units.  These  plants,  by  continuing  to  supply  electric¬ 
ity  where  others  couldn’t,  saved  an  estimated  257,000  jobs,  and 
prevented  a  disastrous  decrease  in  the  gross  national  product. 

Nuclear  power  can’t  do  the  job  alone — 
we  still  need  coal  as  a  major  source  of  electricity. 
"Electnc  companies  are, 
where  feasible,  converting 
power  plants  from  oil  and  nat- 
ural  gas  to  coal.  Coal  may 
make  more  sense  than  nuclear  ^ 

power  in  certain  areas— nght 
where  coal  fields  are  located, 

for  example.  •.  i 

"  But  remember  that  in  i  .  ’  *  kB 

some  sections  of  the  country  m  \  plB 

our  electric  power  capacity  is  ■  jk 

stretching  thin— dangerously  r  Pj^^^EFE^ipi 

revealed.  ”  I  . 


the  cold 


Edison  EJectric  Institute 

P.O.  Box  2491,  General  Post  Office 

New  York,  N  Y.  10001 

Please  send  me  free  information  about  nuclear  energy  and  the  energy  crisis. 


Flynt’s  Atlanta 
weekly  joins  ANPA 

Allanta  (Ga.)  Gazette,  a  weekly  with  a 
circulation  of  18.000,  has  become  a 
member  of  the  American  Newspaper 
Publishers  Association. 

The  newspaper  is  published  by  Larry 
Fiynt. 


Amusement  ads  rise 
in  New  York  Times 


1978  NASA  BOARD  of  directors.  Seated  (left  to  right)  are:  Frank  McTague,  Amusement  advertising  m  the  A/eir 

Jr.,  president;  Joe  Bogner,  scholarship  chairman;  King  Anthony;  and  O.  T.  York  Times  reached  an  all-time  high  in 

Watkins.  Standing  (left  to  right)  are:  Roy  Blackfield;  John  Bolster;  and  Richard  1977  with  publication  of  4,695,000  lines. 

Stockton.  The  previous  record  total  was  4,619,000 

lines  printed  in  1969. 

“Here  is  solid  evidence  that  New 


NASA  ad  scholarship  program  open 


The  third  annual  scholarship  award 
program,  sponsored  by  the  New  York 
chapter  of  the  Newspaper  Advertising 
Sales  Association,  is  now  open  to  all 
employes  of  AAAA  agencies  in  the  New 
York  area.  There  will  be  a  $500  scholar¬ 
ship  awarded  for  the  first  place  winner, 
and  $250  each  for  two  runners-up.  The 
scholarships  are  designed  to  assist  indi¬ 
viduals  currently  active  in  the  agency 
business  to  further  his  or  her  education 


in  the  fields  of  advertising,  communica¬ 
tions  or  marketing.  Scholarship  determi¬ 
nations  are  made  on  the  basis  of  entry 
letters  sent  to  NASA  board  of  directors. 
Letters  should  be  postmarked  no  later 
than  May  1.  Finalists  are  selected  from  a 
review  of  letters  sent,  and  are  requested 
to  appear  for  personal  interviews  by 
NASA  board  of  directors,  so  final  award 
determinations  can  be  made. 


York  City  is  the  healthy,  vital  entertain¬ 
ment  capital  of  the  world,”  said  Peter  A. 
Bonanni,  advertising  sales  manager  of 
the  Times. 

Weekend,  the  separate  Times  section 
published  on  Fridays  as  a  guide  to  enter¬ 
tainment  and  the  arts,  contributed 
1,077,000  lines  to  I977’s  total,  according 
to  Lane  Beckham,  amusement  advertis¬ 
ing  manager. 

The  1976  amusement  advertising  total 
was  4,218,000  lines.  Weekend  was  first 
published  on  April  30,  1976. 


WE’RE  PROUD  OF  OUR  RECORD 


The  Record  and  Bergen  County  have 
grown  up  together. 

Since  1895,  The  Record  has  chroni¬ 
cled  Bergen's  development  from  a  sleepy 
rural  region  to  a  bustling  suburban 
community. 

Today  Bergen  is  New  Jersey’s  richest 
county . . .  with  more  high  income  house¬ 
holds  than  any  other  county  in  the  state. 

Today  The  Record  is  New  Jersey’s 
largest  evening  newspaper  .  .  .  with  a 
commitment  to  community  service  and 
local  priorities  that  has  brought  us  more 
circulation  in  Bergen  County  —  daily  or 
Sunday  —  than  all  the  New  York  City  and 
Newark  newspapers  combined! 

And  the  best  is  yet  to  come.  Please 
stand  by. 


New  Jersey’s  Largest  Evening  Newspaper 


lli 
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Newspapers 
dwose 
Landen 

Why? ...  Landon  is  a  problem  solving 
resource.  More  than  a  National  Represent¬ 
ative  ,  Landon  has  specialists  in  all  your 
revenue  producing  areas. 

Sure  we  sell  national  advertising  for  your 
market.  We’ve  been  doing  it  successfully  since  1894. 

Our  newspaper  network  program  is  unique  in  the 
traditional  national  sales  area.  But  we’ve  blueprinted 
a  company  that  goes  beyond  the  traditional.  And  that’s 
why  newspapers  are  choosing  Landon  Associates. 

Bill  Ford  is  helping  newspapers  maximize  their 
classified  profit  picture.  Dick  Hare  is  counseling  them 
on  how  to  better  understand  their  market,  how  to 
improve  their  product.  Rod  Keeney  is  directing  the 
largest  full-time  retail  staff  in  the  representative 
business,  working  with  chains  that  produce  60%  or 
better  of  your  ad  revenue. 

And  effective  April  1,  Bill  Merritt  affiliated  with 
Landon.  Bill  is  one  of  the  giants  of  the  critical 
circulation  area.  Bill’s  peers  call  him  “the  best  in  the 
business.” 

Some  day  all  representatives  will  offer  help  like 
Landon.  But  these  expanded  services  are  here  at 
Landon  today.  Use  one,  a  combination  or  all  of  our  spe¬ 
cialists.  Others  do.  Call  Owen  Landon,  President  or  Ted 
Rathbone,  Executive  V.R  You’ll  be  interested  to  hear 
about  the  representative  of  the  future  that’s  here  today 

LANDON  ASSOCIATES,  INC.  ■ 

750  Third  Avenue,  New  York  City  10017  /  (212)  867-1112  |||| 

A  Newspaper  Marketing  Company  IHI 

i 

_  v  _ 


Classified 

William  J.  Ford  -  Classified 
Development  Specialist  with 
major  metropolitan  newspaper 
classified  experience. 


Circulation 

William  G.  Merritt  -  former 
I  CM  A  President.  Broad  exper¬ 
ience  in  distribution,  sales, 
systems,  promotion,  circulation 
data  processing  with  major  metro- 
I  politan  dailies.  Many  say  "the 
^  best  in  the  business". 

Retailing 

Rodney  P.  Keeney,  V.P.  Retail 
Division  -  serves  85  retail  client 
newspapers  .  .  .  manages  5  retail 
specialists  .  .  .  experienced  in 
^  over  150  markets  coast-to- 
I  coast. 

.  Marketing  Research 

I  Richard  L.  Hare  -  former 
F  Director  of  Advertising  &  Re¬ 
search  for  Gannett.  Worked  as 
problem-solver  with  over  200 
^  newspapers  including  counsel 
B  on  marketing  research. 
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Sheriff  tries  to  seize 
AP  tape  recording 


By  Hugh  Van  Swearingen 

Lincoln  County  (Mont.)  Sherift’ walked 
into  the  Helena  AP  bureau  last  week  and 
demanded  a  tape  recording.  Here  is  what 
happened: 

"We  have  a  search  warrant.” 

The  chilling  words  were  spoken  as  two 
sheriffs  officers,  unannounced,  walked 
into  the  Helena  bureau.  Thty  wanted  a 
tape  recording. 

The  officers  sought  a  recording  of  a 
telephone  interview  by  Helena  staffer 
Steve  Moore  with  a  man  accused  of 
murdering  a  Montana  highway  patrol¬ 
man  in  Lincoln  County. 

Moore  had  placed  the  call  while  the 
man.  later  arrested  and  charged,  was 
holed  up  in  a  house  and  allegedly  holding 
two  men  hostage.  During  the  conversa¬ 
tion.  the  man  said  he  shot  the  patrolman. 

When  the  officers  entered  the  bureau, 
unarmed  and  in  plain  clothes.  Lincoln 
County  Sheriff  Mike  McMeekin  agreed 
to  let  me  make  a  telephone  call  before 
starting  the  search. 


(Hugh  Van  Swearingen  is  chief  of 
bureau,  Helena.) 


Ik  GOING 

I  OUR 
WAY? 


Go  with  the 

CALL-CHRONICLE 

NEWSPAPERS 

ALLENTOWN,  PA. 

Use  our  newspapers 
to  cover  and  sell  the 

ALLENTOWN 

BETHLEHEM  •  EASTON 
METRO  MARKET 

.  .  .  and  you'll  be  on  your  way 
to  top  sales  in  Pennsylvania's 
3rd  largest  E.B.I.  Market. 

Rep  by  Story  &  Kelly-Smith.  Inc 


For  the  next  three  hours,  while  AP 
lawyers  worked  rapidly  in  New  York  and 
Helena.  1  stalled  for  time.  Managing 
editor  Burl  Osborne  in  New  York  kept 
me  on  one  line  for  the  duration,  while 
coordinating  with  attorneys  on  another. 

The  officers,  meanwhile,  grew  impa¬ 
tient.  They  wanted  keys  to  my  locked 
desk.  The  answer:  “No!"  They  said  they 
would  break  it  open. 

They  asked  for  an  AP  tape  recorder  so 
they  could  listen  to  whatever  tapes  they 
found,  in  order  to  identify  the  tape  con¬ 
taining  the  interview.  (That  cassette  also 
contained  an  old.  but  confidential,  inter¬ 
view  totally  unrelated  to  the  material 
they  sought.)  Again.  "No."  They 
threatened  to  seize  all  the  tapes  in  the 
bureau. 

By  then,  reporters  and  photographers 
of  the  Helena  Independent  Record,  in 
whose  building  the  AP  is  located,  had 
been  alerted  and  were  in  the  bureau, 
along  with  editor  Michael  Voeller.  They 
began  asking  questions.  The  officers 
complained  we  were  trying  to  make  them 
look  bad. 

AP  lawyers  reached  the  county  attor¬ 
ney.  and  there  was  more  delay  and  dis¬ 
cussion.  But  he  would  not  relent.  He  said 
the  search  would  begin. 

News  editor  Tom  Laceky  had  tape 
recorders  going  as  1  formally  told  the 
officers  the  AP  viewed  a  search  as  un¬ 
constitutional.  and  would  not  assist  in 
carrying  it  out. 

Time  seemed  to  have  run  out.  Mc¬ 
Meekin  said  he  would  wait  no  longer. 
Then  another  telephone  rang.  The  call 
was  for  McMeekin.  advising  him  to  hold 
up;  that  AP  lawyers  were  in  court;  that 
the  search  must  be  delayed  until  the 
hearing  was  completed. 

About  20  minutes  later,  our  attorney 
arrived  with  an  order  halting  the  search 
attempt,  pending  a  hearing  the  next 
morning.  McMeekin.  visibly  angered, 
stalked  out  with  his  companion.  Lewis 
and  Clark  County  deputy  Richard 
Hammerbacker. 

The  next  morning,  a  judge  ordered  the 
warrant  quashed  permanently,  but  left 
open  the  possibility  of  a  subpoena  for  the 
tape. 

Osborne  stated  the  AP's  position: 
"When  the  press  has  material  law  en¬ 
forcement  officials  believe  they  need, 
there  are  constitutionally  permissible 
ways  to  obtain  it.  The  proper  procedure 
is  to  obtain  a  valid  subpoena.  It  is  not 
proper  to  invade  a  newsroom  and 
threaten  to  break  open  desks.  That  is 
what  the  sheriff  did  and  it  is  this  we  re¬ 
sisted." 


Richard  Winfield  of  Rogers  &  Wells, 
general  counsel  for  the  AP.  said  in  New 
York  the  case  is  important  in  press  law'. 
"This  is  the  first  time  the  press  has  re¬ 
pelled  a  search  of  the  news  room  before 
the  damage  was  done,  and  may  be  the  first 
time  since  1971  that  law'  enforcement  of¬ 
ficials  have  tried  to  search  newsroom 
for  evidence.  I  hope  it  is  the  last. 

"This  episode  shows  the  value  of 
sound  editorial  judgment,  knowledge  of 
the  legal  rights  of  the  press  and  fast  work 
by  local  counsel — who.  incidentally, 
regularly  represents  the  member  news¬ 
paper  in  Helena — all  under  considerable 
time  pressure. 

"What  is  at  stake  is  whether  over- 
zealous  law  enforcement  officers  can 
trample  the  constitutionally  guaranteed 
rights  of  reporters  when  other  and  less 
offensive  procedures  are  equally  avail¬ 
able  to  determine  whether  the  press 
should  turn  over  information  it  has 
gathered.  We  believe  that  the  state  must 
comply  with  the  constitution,  and  the  AP 
will  comply  with  a  valid  judicial  order." 

Student  paper  battles 
for  open  meetings 

The  running  battle  between  the  Uni¬ 
versity  of  Florida  student  newspaper  the 
Independent  Florida  Alligator  and  the 
university's  administration  continued 
last  week  when  an  Alligator  reporter  was 
arrested  on  criminal  trespass  charges  for 
refusing  to  leave  a  closed  administration 
committee  meeting. 

The  student  reporter.  Barry  Klein, 
must  also  face  a  second  charge  under  the 
Student  Conduct  Code,  which  could  re¬ 
sult  in  a  penalty  ranging  from  a  verbal 
reprimand  to  expulsion.  The  criminal 
charge  carries  a  possible  one  year  jail 
term  and  a  $500  fine.  That  charge  will  be 
heard  in  County  Court  on  May  4. 

The  incident  involving  student  report¬ 
er  Klein  follows  an  incident  last  month 
in  which  Alligator  reporter  Melody  Sim¬ 
mons  and  photographer  John  Long  were 
given  letters  of  reprimand  after  being 
found  guilty  by  a  university  hearing 
examiner  of  disrupting  the  orderly  opera¬ 
tion  of  the  university.  They  also  had  tried 
to  attend  a  university  administrative 
meeting. 

Klein  was  arrested  after  he  refused  to 
leave  a  meeting  of  a  faculty  search  com¬ 
mittee.  Members  of  the  committee  were 
screening  candidates  for  dean  of  the  uni¬ 
versity's  combined  College  of  Arts  and 
Sciences  and  University  College. 

Alligator  Editor  Andrew  Froman.  a 
2 1 -year  old  journalism  major,  said  the 
paper  will  challenge  the  arrest  in  a  Sun¬ 
shine  Law  test  case. 

"I  don't  think  we're  going  to  stop  try¬ 
ing  to  cover  this  kind  of  meeting."  he 
said.  “Our  goal  is  simply  that  the  public 
business  of  the  university — particularly 
the  choosing  of  a  dean  for  the  largest 
college — ought  to  be  open  to  the  public." 
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“A  good  place 
to  raise  a  family” 

These  seven  words  say  more  about  a  town  than  a  volume  of 
statistics. 


In  ever  increasing  numbers  people  are  moving  to  family  towns. 

The  strength  of  America  emanates  from  the  clean  life  style 
such  communities  provide. 


Scripps  League  towns  bring  a  better  way  of  life  for  our 
children  —  who  are  growing  up  strong,  both  in  body  and 
spirit,  to  be  part  of  a  greater  America. 


Our  newspapers  are  dedicated  to  fulfill  mankind’s  dream  of 
the  New  World,  best  achieved  where  the  bonds  of  family  life 
are  strongest  —  and  the  eroding  influences  of  crime  and 
civic  corruption  are  the  least. 


Scripps  [paque 


Scripps  League 
Newspapers 


400  El  Camino  Real  •  San  Mateo,  California  94401 


Washington,  D.C.,  1395  National  Press  Building 
Santa  Barbara,  California.  800  Garden  Street 
Spokane,  Washington,  West  601  Main  Street 


Flagstafr  (Ariz.)  Arizona  Daily  Sun 
Banning  (Calif.)  Record-Gazette 
Hanford  (Calif.)  The  Sentinel 
Napa  (Calif.)  The  Register 
Novato  (Calif.)  Advance 
Petaluma  (Calif.)  Argus-Courier 
Santa  Maria  (Calif.)  Times 


Santa  Paula  (Calif.)  Chronicle  Lihue,  Kauai  (Hawaii)  The  Garden  Island 

Taft  (Calif.)  Midway  Dhller  DeKalb  (III.)  Daily  Chronicle 

Wasco  (Calif.)  News  Georgetown  (Ky.)  News  and  Times 

Manchester  (Conn.)  Herald  Paris  (Ky.)  Daily  Enterprise 

Crestview  (Ra.)  Okaloosa  News  Journal  Haverhill  (Mass.)  Gazette 
Niceville  (Fla)  Bayou  Times  Rat  River  (Mo.)  The  Daily  Journal 

Honolulu  (Hawaii)  Beach  Press  Hamilton  (Mont)  Ravalli  Republic 

Rhinelander  (Wis.)  Daily  News 


Coos  Bay  (Ore.)  The  World 
Oregon  City  (Ore.)  Enterprise-Courier 
The  Dalles  (Ore.)  Chronicle 
Lewistown  (Pa.)  The  Sentinel 
Provo  (Utah)  The  Daily  Herald 
Newport  (Vt.)  Express 
Pullman  (Wash.)  Herald 


Represented  Nationally  by  Newspaper  Advertising  Service  Co. 


”1  cover  the  waterfront- 


,  a  thousand  times  better  than  before** 

John  Fitzgerald,  Reporter.  Newport  Bureau,  The  Providence  Journal 

L  ^  Two  years  ago,  The  Providence  Journal  Company  converted  to  electronic  editing. 

^  This  made  their  30-year-old  teletypewriter  system  of  news  gathering  completely  obsolete.  So 

')  they  called  in  their  Bell  System  Data  Communications  Representative,  Bob  Aubin,  who 

r  recommended  Dataspeed®  40  terminals  in  all  remote  bureaus. 


Bell  System 


'  You  wouldn’t  believe  the  difference,”  says  John  Fitzgerald,  one  of  four  reporters  in 
the  Newport  Bureau.  "I  don’t  even  use  my  typewriter  as  much.  It’s  much  easier  to  compose  a 
story  on  the  screen.  I  can  correct  errors,  rewrite  whole  paragraphs,  type  phone  notes  without 
the  people  I  call  clamming  up  when  they  hear  the  clatter.  Then,  to  transmit,  1  just  dial  the 
Suburban  Desk  30  miles  away,  hit  the  SEND  key,  and  in  seconds  the  editors  have  my  story 
and  I  have  a  perfect  printout.  Most  reporters  would  give  their  right  arm  for  my  left  pinkie, 
my  key-sending  finger.” 

As  for  the  Main  Office,  it’s  receiving  50,000  words  a  day  of  clean,  accurate  copy, 
with  no  line  tie-ups,  no  re-keying  necessary  and  with  a  way  to  send  queries  and  background 
through  the  system  to  any  bureau. 

Solving  problems  for  newspapers  is  an  all-out  commitment  of  the  Bell  System. 

If  you  haven’t  talked  systems  lately  with  your  Bell  Account  Representative,  your  paper  is 
missing  something. 


The  system  is  the  solution. 


In  these  times  of  high  costs  it's  good  to  know . . . 

ACB's  Checking 
Proof  Service 
still  costs  less- 

cosls  than 
doing  it  yourselt! 

ACB's  Checking  Proof  Service  is  still  a  SAVINGS 
TO  PUBLISHERS — not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  "tear  sheets.”  No  wonder  virtually 
ail  U.S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider  .  .  . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete  service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  or  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money — in  record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  is  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It's  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 


You  ean*t  heat  experience. 

ADVERTISING 
CHECKING  BUREAU,  INC. 


Call  your  nearest  ACB  office. 

NEW  YORK;  353  Park  Avenue  South.  10010;  Phone  212/685-7300 
CHCAGO:  434  South  Wabash  Avenue,  60605:  Phone  312/922-2841 
COLUMBUS,  OHIO:  941  North  High  Street,  43201;  Phone  614/294-4761 
MEMPHIS;  52  South  Second  Street,  38103;  Phone  901/526-3281 
SAN  FRANCISCO:  1453  Mission  Street,  94103;  Phone  415/552-6000 


Profitting  from  pubiic  service 

By  Frank  Batten 

Every  individual  needs  a  dream.  Every  organization 
needs  a  purpose  that  transcends  its  several  functions. 

My  dream  is  for  Landmark  to  be  distinguished  by  two 
things — extraordinary  public  service  and  outstanding 
business  performance.  Some  think  these  two  purposes 
are  contradictory,  even  antagonistic.  I  think  not.  1  think 
they  are  inseparable — bound  up  together. 

Why  is  it  that  excellent  public  service  coincides  with 
impressive  business  results?  For  us,  the  question  always 
has  been  apt  because  of  the  unique  shield  the  Constitution 
provides  for  the  press.  But  it  has  been  sharpened  in  recent 
years  by  headlines  the  media  themselves  have  made — 
buying,  selling,  merging,  going  public. 

The  growth  of  groups,  including  Landmark,  doubtless 
has  changed  public  perceptions.  People  who  once  spoke 
of  “my  paper”  or  “our  paper”  may  be  more  inclined  now 
to  think  of  “that  paper”  or  “their  paper.”  Few  television 
stations  are  locally  owned  today.  Perhaps  many  of  our 
own  employes  may  be  inclined  to  think  of  us  more  in 
terms  of  an  industry  than  as  hometown  institutions  dedi¬ 
cated  to  public  service.  To  the  extent  that  they  do,  we  are 
damaged,  and  have  an  even  greater  need  to  reconcile 
public  service  with  business  objectives. 

To  me,  public  service  means  providing  our  com¬ 
munities  with  first-rate  products — products  they  need  and 
want,  at  prices  they  will  pay.  It  is  courteous,  dependable 
service.  It  is  being  aggressive  and  independent  in  publish¬ 
ing  and  broadcasting  the  news.  It  is  exercising  that  inde¬ 
pendence  with  professional  discipline  and  respect  for  the 
public — striving  relentlessly  to  be  fair.  It  is  setting  a  stan¬ 
dard  in  our  communities  for  ethical  business  practices, 
too. 

Our  products  are,  themselves,  public  services.  So  the 
essence  of  public  service,  for  us,  is  to  perform  the  main 
functions  of  our  businesses  with  skill  and  character. 

The  most  important  factor  in  the  success  of  all  of 
Landmark’s  businesses  is  high  market  penetration. 

The  character  and  reputations  of  our  products  and  ser¬ 
vice  determine  market  penetration.  If  our  news  re¬ 
ports  are  never  influenced  by  the  private  interests  of  the 
owners  of  any  other  groups  ...  if  our  editorials  are  vigor¬ 
ous  and  courageous,  but  also  show  respect  for  contrary 
opinion  and  are  never  tailored  to  the  whims  of  the  pub¬ 
lisher  or  the  editor  ...  if  we  own  up  to  our  mistakes,  and 
correct  them  promptly  .  .  .  if  we  do  not  tolerate  arrogance 
in  our  organization  ...  if  we  do  not  allow  anybody  to  set 
up  kingdoms  and  think  the  product,  or  any  part  of  it,  is  his 
...  if  we  treat  every  customer  with  dignity  ...  if  we  have 
strong  feelings  for  our  communities  ...  if  we  do  these 
things,  we  will  have  a  business  as  successful  as  we  could 
possibly  hope  for.  Why?  Because  we  will  have  the  most 
precious  asset  of  all — public  trust  that  our  products  and 
service  are  reliable.  That’s  the  surest  way  I  know  to 
capture  and  defend  your  market. 

It  takes  years  to  build  a  tradition  of  excellence  and 
reliability.  The  price  is  high  in  managerial  skill  and  human 
effort.  When  times  are  bad,  it  takes  skill  and  nerve  to 
prune  the  fat  that  saps  good  business  results,  but  never 
cut  into  the  muscle.  But  that  process  is  less  painful  when 
we  comprehend  that  fat  does  not  serve  excellence.  In¬ 
deed,  its  existence  reflects  an  absence  of  high  standards. 
It  reflects  a  blindness  to  the  fact  that  our  obligation  to 
public  service  is  in  conflict  with  tolerance  of  unnecessary 
work  or  mediocre  performance. 


(Frank  Batten  is  chairman  of  the  board  of  Landmark 
Communications  Inc.,  a  private  group  based  in  Norfolk, 
Va.  These  remarks  were  addressed  to  89  executives  of 
Landmark  who  are  stockholders  of  the  company.) 
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Gaylord  Shaw 
of  the  Los  Angeles  Times 
has  won  the  1978  Pulitzer  Prize 
for  national  reporting. 

But  actually  there 

are  thousands  of  winners. 


Because  of  Gaylord  Shaw’s 
disclosures  in  the  Los  Angeles  Times 
of  the  very  sorry  state  of  dam  safety 
in  the  United  States,  the  federal 
government  has  begun  inspecting 
potentially  dangerous  dams  all 
over  the  nation.  And,  as  a  result, 
another  Teton  Dam,  another  Toccoa, 
may  be  prevented  and  thousands 
of  lives  maybe  saved.  In  journalism, 
results  like  these  are  the 
greatest  reward. 


Los  Angeles 
Times 


Deaths 

Thomas  E.  Troi  and.  85,  chairman  of 
the  board  of  The  Day,  New  London, 
Conn.,  and  chief  judge,  Connecticut 
Superior  Court  from  1%1  to  1973;  March 
27. 

^  :{c  :ic 

Wii.i.iAM  F.  Fau.on  Jr.,  63,  assistant 
circulation  manager  of  the  old  Wa.shinfi- 
Um  Daily  News  and  then  circulation  di¬ 
rector  of  the  Stuart  (Fla.)  News:  earlier 
ad  salesman  for  the  McKeesport  (Pa.) 
Daily  News  and  the  Valley  Independent, 
Turtle  Creek,  Pa.;  March  27. 

*  ♦  ♦ 

Charles  W.  Etsinger,  69,  retired  in 
1973  after  35  years  as  a  reporter  for  the 
Richmond  (Ind.)  Enquirer;  former  editor 
of  the  Galion  (Ohio)  Enquirer  and  New 
Lexington  (Ohio)  News:  March  20. 

*  *  * 

Mrs.  Nannie  A.  Horner,  74,  wife  of 
W.  E.  Homer,  publisher  of  the  Sanford 
(N.C.)  Daily  Herald;  March  12. 

*  ♦  * 

Benjamin  M.  Talbot.  66.  financial  re¬ 
porter  for  the  New  York  Journal  Ameri¬ 
can  for  many  years,  who  purchased  the 
Times  Publishing  Co.  in  Lock  Haven, 
Pa.  in  I%1,  and  was  publisher  of  the 
Clinton  County  (Pa.)  Times  until  closing 
it  two  weeks  prior  to  his  death. 

*  *  * 

Shirley  Fred  Winterroth.  55.  produc¬ 
tion  manager.  Bloomington-Normal  (111.) 
Pantagraph,  and  1977  president  of  the 
Dymo/Xylogics  User  Group. 

*  ♦  * 

Joseph  Winger  Seacrest,  82,  retired 
publisher  and  former  president  of  the 
Lincoln  (Neb.)  Evening  Journal  started 
with  the  Journal  in  1928;  retired  the  cor¬ 
porate  reins  of  the  Journal  to  a  third  gen¬ 
eration  of  the  family  in  1971;  March  5. 

*  *  * 

Joseph  L.  Mii  ler,  70.  private  labor  re¬ 
lations  consultant  in  Washington,  D.C. 
and  prior  to  that  a  reporter  with  the  As¬ 
sociated  Press  and  Navy  specialist  on 
labor  matters,  including  a  White  House 
tour  of  duty  as  a  labor  consultant;  March 
18. 

^  * 

Ei.i/abeth  Ann  Hoskins,  68,  retired 
co-publisher,  Lakeville  (Conn.)  Journal: 
March  9. 

^  ^  ^ 

Clyde  B.  Emert,  91.  founder  of  the 
Maryville-Alcoa  (Tenn.)  Daily  Times  and 
earlier  telegraph  and  city  editor  of  the 
Knoxville  Sentinel:  January  26. 

*  *  * 

loANNis  Vellidis,  69,  publisher  of  the 
Salonka  (Greece)  newspapers 
Makedonia  and  Thessalonki,  after  study¬ 
ing  law  worked  as  a  reporter  on 
Makedonia,  owned  by  his  father;  then 
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succeeded  his  father  as  editor  and  pub¬ 
lisher  and  started  the  afternoon  Thes¬ 
saloniki  in  1962;  served  in  Parliament; 
March  21. 

♦  Jk  * 

Al  Santoro,  79,  sports  editor  of  the 
Los  Angeles  Examiner  from  1939  to 
1956;  since  1967,  in  public  relations  for 
Olympic  Auditorium  in  Los  Angeles; 
March  15. 

*  *  * 

James  P.  Roach,  70,  retired  sports 
editor  of  the  New  York  Times;  sports 
editor  from  1958  until  his  retirement  in 
1973;  first  a  copy  editor  with  the  New 
York  World;  then  to  the  sports  copy  desk 
of  the  Times  when  the  World  folded  in 
1931;  following  retirement  worked  as  in¬ 
formation  director  of  the  New  York 
State  Racing  and  Wagering  Board. 

ik  ^  9k 

Stanley  Johnson,  57,  Associated  Press 
reporter  who  was  a  correspondent  in  the 
Moscow  bureau  in  the  post-Stalin  years; 
also  in  Warsaw,  Paris  and  London;  cov¬ 
ered  the  trial  of  U-2  pilot  Francis  Gary 
Powers  and  early  Soviet  space  achieve¬ 
ments;  March  22. 

*  9k  * 

Robert  T.  Naylor,  former  Casper 
(Wyo.)  Star-Trihune  advertising  director 
and  veteran  East  coast  newspaperman; 
February  26. 

9k  *  9(: 

GeorciE  E.  Groobert,  62,  political  re¬ 
porter  and  columnist  for  the  Meriden 
(Conn.)  Morning  Record  And  Journal  for 
40  years;  March  12. 

9k  *  * 

William  T.  Marineau,  publisher  of  the 
Moscow  (Idaho)  Idahonian  from  the  time 
of  its  formation  in  1936,  retiring  from  an 
active  role  about  three  years  ago;  Feb¬ 
ruary  27. 

*  *  * 

Harmon  H.  Hathaway,  80,  retired 
editor  and  publisher  of  the  former 
Coatesville  (Ind.)  Herald  And  Advertiser: 
March  22. 


Profits  drop  6% 

Sun  Publishing  Co.,  which  publishes 
the  Vancouver  Sun,  has  reported  profits 
in  1977  of  S3. 92  million  or  $5.28  a  share 
for  A  shares,  compared  with  $4.11  mil¬ 
lion  or  $5.53  a  share  the  previous  year. 

Profit  for  B  shares  was  $5.18  in  1977 
compared  with  $5.43  a  year  earlier. 

Pacific  Press,  which  produces  both  the 
Sun  and  the  Province  newspapers,  re¬ 
ported  a  six-per-cent  decrease  in  earn¬ 
ings  for  the  year.  The  decrease  was  attrib¬ 
uted  largely  to  a  decline  in  classified 
advertising  linage  suffered  by  both  news¬ 
papers. 

Sun  Publishing's  income  derives  from 
a  509f  holding  in  Pacific  Press  and  an 
investment  portfolio.  Figures  on  the  rev¬ 
enues  of  Sun  Publishing  were  not  avail¬ 
able. 


Phoenix  Gazette  hosts 
letter-to-editor  writers 

A  cross-section  of  Phoenix  broke 
bread  recently  when  the  Phoenix  Gazette 
hosted  more  than  300  letter  writers  at  an 
Adams  Hotel  luncheon. 

The  occasion  was  for  writers  of  Let¬ 
ters  to  the  Editor  and  brought  young  and 
old,  rich  and  poor,  oldtimers  and  new¬ 
comers  together. 

Called  a  Speaking-Out  luncheon,  the 
affair  provided  an  opportunity  for  con¬ 
cerned  citizens  to  ask  questions  of  state, 
county  and  city  officials. 

The  head  table  included  Gov.  Wesley 
Bolin,  Senator  Dennis  DeConcini, 
Mayor  Margaret  Hance,  House  and  Sen¬ 
ate  Majority  leaders  and  the  chairman  of 
the  Board  of  Supervisors. 

Gazette  editorial  staff  members  were 
seafed  throughout  the  ballroom  and  took 
advantage  of  the  opportunity  to  sound 
out  public  concerns. 

Guests  submitted  questions  for  panel 
members  upon  accepting  the  luncheon 
ticket.  Loyal  Meek,  Gazette  editor,  di¬ 
rected  the  questions  to  the  various 
panelists. 

Best  sports  stories 
and  pictures  chosen 

Two  newspaper  articles  and  two 
newspaper  photos  have  been  selected  for 
publication  in  the  1978  Best  Sports 
Stories  to  be  published  by  E.  P.  Dutton 
&  Company. 

They  are;  Thomas  Boswell's  coverage 
of  the  world  series  in  the  Washington 
Post;  Dave  Klein's  eulogy  of  Wells 
Twombley  in  the  Newark  (N.J.)  Star- 
Ledger;  and  pictures  by  George 
Waldman  in  the  Detroit  News  and 
Charles  R.  Pugh  Jr.  in  the  Atlanta 
Journal-Constitution. 

A  story  about  Tom  Seaver's  farewell 
from  the  Mets,  written  for  Harper's  by 
Dr.  A.  B.  Giamatti.  president  of  Yale 
University,  was  chosen  from  the 
magazine  group. 

ABA  president  for 
courtroom  cameras 

American  Bar  Association  president 
Wm.  B.  Spann  Jr.  has  called  for  the  lift¬ 
ing  of  the  ban  on  cameras  at  the  appellate 
court  level,  but  feels  the  prohibition 
against  coverage  of  trial  court  proceed¬ 
ings  should  remain  until  studies  can  be 
made  on  the  effect  of  televised  trials. 

Speaking  to  the  West  Virginia  Bar  As¬ 
sociation  in  Wheeling.  Spann  today 
suggested  that  cameras,  both  still  and 
live,  be  permitted  to  cover  appellate 
court  proceedings,  especially  in  the  U.S. 
Supreme  Court,  because  they  “often  in¬ 
volve  important  Constitutional  issues 
about  which  the  American  public  needs 
to  receive  information." 
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tPie  Bochtoell 

IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION,  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 


Paper  turns  one  century  old;  marks  tenth  year 
with  Rockwell-Goss  Metro-Offset  presses 


ST.  LOUIS  —  "In  1978,  the  St.  Louis 
Post-Dispatch  will  celebrate  90  years 
of  growing  older  and  wiser,  and  an 
additional  10  years  of  growing  wiser, 
younger  and  prettier!’  So  said  Alex 
Primm,  senior  v.p.,  in  announcing 
his  newspaper’s  forthcoming  100th 
birthday  and  the  almost  simultane¬ 
ous  10th  anniversary  of  its  entry  into 
offset  printing. 

The  newspaper  was  founded  on 
December  12,  1878,  by  Joseph 
Pulitzer,  who  established  the 
Pulitzer  Prizes,  and  is  still  owned 
and  published  by  the  Pulitzer  family. 
Joseph  Pulitzer,  Jr.,  the  grandson  of 
the  founder,  is  editor  and  publisher. 
After  90  years  as  a  letterpress  paper 
it  entered  a  decade  of  technological 
change  unequalled  in  its  own  or  any 


other 

Four  pioneering  —f- — t 

advances  v! 

the  Post- 
Dispatch  became  the 

nation’s  first  major  Sm  m 

metropolitan  daily  \  ^ 

to  undertake  a  par-  i  Mw  m  I 

tial  conversion  to  ^ 

offset  when  the  first  ^  fl  4 

8  Rockwell-Goss 
Metro-Offset  press 
on 

the  news- 
downtown 

plant. 

In  1973,  addi-  Tom  McKune,  asst.  prod.  mgr.  (L),  and  Loren  (Bud) 
tional  Post-Dispatch  Harrison,  sup’t,  Pressrooms  (R),  with  Metro-Offset. 

Metro-Offset  presses  began  opera¬ 
tions  in  a  brand-new  satellite  plant 
—  with  another  innovation.  The 
~*V  paper  began  using  one  of  the  world’s 

first  high-speed  digital  page  facsim¬ 
ile  transmissions. 

Early  in  1974,  they  went  100%  cold 
i  type,  with  the  help  of  Rockwell-fjioss 

^  Metro-set  phototypesetters.  (They 

bought  one  of  the  first  Metro-sets 
*  manufactured,  as  a  result  of  first- 

1  hand  investigation  of  the  technology 

‘  of  the  new  Rockwell-designed  photo- 

|P’  f  typesetter.  Within  a  short  time,  two 

MR  Metro-sets  were  producing  the  work 

Bk  -  previously  done  by  84  linecasting 

machines.) 

In  November,  1974,  the  Post- 
Dispatch  became  the  first  large  daily 
l  newspaper  in  the  U.S.  to  go  100% 

offset. 

j  World’s  largest  Metro-Offset 

j  ^^BB  Today,  the  Post-Dispatch  is  still 

BBB  the  largest  U.S.  newspaper  printed 
( continued  on  page  2 ) 


Alex  Primm,  senior  v.p.,  the  St.  Louis  Post-Dispatch. 


For  more  information,  contact 
Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central 
Ave.,  Chicago,  IL  60650.  Telephone: 
(312)656-8600. 

Rockwell  International 

...where  science  gets  down  to  business 


Left:  Melvin  (Bud)Heilman,  ad  supervisor,  2nd  shift,  Composing  Room  (L),  and  Scott 
Davidson,  sup’t.  Composing  Room  (R),  with  Metro-set  phototypesetter.  Right:  Dan 
Krietemeyer,  director.  Data  Processing  Systems,  with  MkroEdit  System. 
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StLouis  Post-Dispatch 

(continued) 


entirely  by  offset.  What  has  it  been 
like,  being  a  test  tube  for  a  whole 
new  generation  of  technology?  Says 
Alex  Primm,  the  prime  mover  in  the 
newspaper’s  decision  to  go  offset, 
"Exhilarating  sometimes.  Frustrat¬ 
ing  sometimes.  But  well  worth  every 
minute  of  it.  If  we  had  it  to  do  over, 
we’d  do  it  all  again.  At  the  time,  of 
course,  it  was  a  much  bigger,  bolder 
step  than  it  is  now.  But  it  has  paid  off 
handsomely  for  us  —  not  only  in  the 
cost  savings  we’ve  been  able  to 
realize,  but  in  the  overall  quality 
we’re  getting  from  the  equipment. 
Also,  we  would  like  to  think  that  we 
have  been  of  help  in  leading  other 
major  dailies  into  this  new  and  better 
technology.  As  for  the  equipment  it¬ 
self,  I’m  sure  our  production  staff 
would  agree  with  me  when  I  say  that 
Rockwell-Goss  makes  outstanding 
offset  press  equipment.” 

A  tribute  from  Rockwell-Goss 
Les  Kraft,  Rockwell-Goss  v.p.,  en¬ 
thusiastically  agreed  that  the  Post- 
Dispatch  did  indeed  help  prepare  the 
way  for  many  subsequent  Metro- 
Offset  conversions  among  the  major 
dailies  —  and  for  many  subsequent 
Metro-set  installations.  "People 
came  from  all  over  the  world,”  said 
Kraft,  "to  observe  the  new 
Rockwell-Goss  technology  in  action. 
And  the  Post-Dispatch’s  strong  and 
plant-wride  dedication  to  improving 
their  product  provided  a  perfect 
showcase  for  our  equipment.” 

Still  more  Rockwell-Goss  equipment 
Today,  the  printing  and  produc¬ 
tion  operations  of  the  Post-Dispatch 
bear  ample  testimony  of  the  good 


Joseph  Monterosso,  gen’l  foreman  (L),  and  Robert  Hynes,  sup’t,  Mailroom  (R), 
with  Sta-Hi  Stacker. 


relations  between  the  newspaper 
and  the  source  of  that  technology. 
Their  Rockwell-Goss  equipment  in¬ 
cludes:  48  Metro-Offset  imits  with  6 
folders,  18  halfdecks  and  42  RTPs;  4 
Metro-set  phototypesetters;  2  Metro- 
readers;  1  MicroEdit  —  an  AP 
Digital  Stock  System;  and  5  Sta-Hi 
Stackers. 

Post-Dispatch:  host  paper  for  ANPA 
Visitors  from  all  over  the  world 
will  have  a  chance  to  see  all  that 


equipment  in  action  during  the  1978 
ANPA  Production  Management 
Conference  for  which  the  Post- 
Dispatch  wrill  be  a  host  newspaper. 
Visitors  can  also  see  the  downtown- 
and-satellite  operation  which  the 
Post-Dispatch  management  believes 
is  the  optimum  arrangement  for  any 
major  paper  contemplating  offset. 
On  the  Post-Dispatch’s  printed  page, 
ANPA  visitors  will  see  the  clean-cut, 
handsome  results  of  a  pioneer’s 
conversion  to  Rockwell-Goss  Metro- 
Offset  presses,  including  daily  comics 
—  in  color! 


VDT  attitude  survey 
includes  82  papers 


The  School  of  Journalism,  University 
of  Missouri,  conducted  a  mail  video  dis¬ 
play  terminal  (VDT)  attitude  survey  of  82 
newspaper  editors  in  the  fall  of  1977. 
James  K.  Gentry,  instructor  at  the 
school,  and  Robert  J.  Hucker,  graduate 
student,  designed  a  questionnaire  to 
elicit  answers  on  speed,  quality  of  writ¬ 
ing  and  editing  of  newspapers  using 
VDTs  in  electronic  copy  processing  sys¬ 
tems. 

Survey  results  were  based  on  editors’ 
subjective  assessments  of  the  eft'ects  of 
electronic  front-end  systems  with  little 
research  to  check  the  accuracy  of  those 
assessments.  A  new  study  this  spring  is 
expected  to  provide  more  reliable  infor¬ 
mation. 

In  the  1977  survey  41  editors  said  writ¬ 
ing  speed  of  a  1 ,000  word  story  of  “aver¬ 
age  complexity"  was  written  faster  on  a 
video  display  terminal  than  on  paper. 
Eighteen  editors  thought  the  speed  was 
the  same  while  5  editors  indicated  VDT 
writing  was  slower.  Sixteen  editors  said 
they  were  not  able  to  comment. 

In  response  to  a  question  on  editing 
speed  with  VDTs.  30  editors  indicated 
VDTs  were  faster,  18  thought  speed  was 
the  same  as  with  paper,  28  editors 
thought  VDTs  were  slower  and  5  did  not 
express  an  opinion. 

Twenty-seven  editors  said  writing 
quality  with  VDTs  was  better  and  45  said 
it  was  about  the  same  as  with  paper.  Two 
editors  thought  writing  quality  was 
worse  with  VDTs  and  6  editors  said, 
"don't  know." 

On  the  subject  of  editing  quality  with 
VDTs  42  editors  thought  it  was  better 
while  29  felt  it  was  about  the  same. 
Seven  editors  said  it  was  worse  and  3  had 
no  comment. 

The  questionnaire  included  one  query 
on  staff  attitude  toward  VDTs  with  69 
editors  saying  almost  all  staff  members 
like  VDTs.  Nine  editors  said  most  of 
their  staff  liked  VDTs  and  1  editor  said 
his  staff  was  neutral. 

Responding  to  the  question  of  which 
age  group  adapted  best  to  VDTs.  52 
editors  said  there  was  no  difference  by 
age  while  28  editors  indicated  the  under 
35  age  group  adapted  best  to  VDTs. 

To  the  question  on  how  are  VDTs 
used.  70  editors  said  all  editing  was  done 
on  the  terminals  with  7  editors  stating 
paper  and  VDT  editing  was  combined. 

How  much  of  final  editing  is  on  VDTs? 
The  response  to  this  question  shows  74 
editors  performing  between  75  and  1009^ 
of  final  editing  while  4  editors  said  50  to 
15V(  and  2  editors  said  25  to  50%. 

Fifty-two  editors  indicated  the  copy 
desk  did  final  VDT  work  in  their  elec- 
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tronic  system  with  20  editors  saying  the 
city  desk  was  the  last  function  to  use 
VDTs. 

Wire  copy  goes  automatically  into 
front-end  electronic  systems  at  65 
installations  and  10  editors  indicated 
wire  copy  was  still  handled  by  tape 
methods. 

Local  stories  are  put  into  electronic 
copy  systems  via  VDTs  by  reporters  in 
40  papers  and  41  editors  said  reporters 
were  using  OCR  input  devices. 

The  editors  said  the  number  of  VDTs 
at  their  papers  was  as  follows:  14  papers 
use  1-5  VDTs;  32  papers  use  6-15  VDTs; 
19  papers  use  16-30  VDTs  and  15  papers 
use  more  than  30  terminals. 

Manufacturers  of  copy  processing  sys¬ 
tems  were  asked  to  provide  lists  of  their 
newspaper  customers  and  the  response 
to  the  question  of  brand  of  terminals 
used  shows  43  editors  using  Hendrix 
VDTs  and  21  using  Harris  terminals. 
Seven  editors  have  Composition  Sys¬ 
tems  VDTs,  3  have  Logicon,  and  8  other 
systems  were  listed.  The  8  manufactur¬ 
ers  are;  Delta  Data;  Dymo  Graphic  Sys¬ 
tems;  Compugraphic;  Digital  Equip¬ 
ment;  Atex;  ECRM;  One  Systems  and 
Beehive. 

Survey  forms  were  sent  to  the  manag¬ 
ing  editors  or  other  top  editors  of  approx¬ 
imately  200  U.S.  newspapers.  Eighty- 
two  responses  were  tabulated  and  15 
editors  returned  questionnaires  saying 
they  did  not  use  VDTs  for  editing. 

Researchers  noted  the  newspapers  in 
the  study  are  not  a  scientifically  random 
sample  of  all  papers  using  VDTs  in  the 
U.S. 

Gentry  said  the  researchers  are  also 
conducting  a  project  in  which  they  com¬ 
pare  time  and  accuracy  of  traditional 
pencil  editing  with  VDT  editing.  The 
study,  he  said,  is  being  conducted  at 
various  newspapers  around  the  country 
under  controlled  conditions  and  should 
yield  interesting  results. 


Pollution  control  unit 

Digital  Equipment  Corp.,  has  an¬ 
nounced  a  disk  cartridge  cleaner  model 
RK05K-AA  and  RCP03  cleaning  kit. 
The  unit  is  self-contained  and  designed 
for  cleaning  on  front  loading  (type  2315) 
magnetic  disk  cartridges. 

Unit  removes  all  undesirable  contam¬ 
inants  that  can  cause  serious  head 
crashes  (oxide  redeposits.  dust,  smoke 
or  oil  particles,  paper  bits,  fingerprint 
smudges,  etc.)  from  the  magnetic  record¬ 
ing  suiTaces  of  the  disk. 


Reachiiig 
Bi^alds 
ADI 
takes 
more  than 
news. 


Seven-day-a-week  coverage 
isn’t  enough  for  this  area.  Even  for 
our  paper.  So  we  created  Gusto, 
Sports  Magazine  and  Sunday  Mag¬ 
azine.  With  an  Effective  Buying 
Income  of  8  billion  dollars  annually, 
3  million  consumers  in  Buffalo’s  ADI 
are  interested  in  this  area’s  leisure 
activities.  They  read  Friday’s  Gusto 
for  great  food,  great  shows,  great 
listening  and  great  entertainment. 
Saturday’s  Sports  Magazine  in¬ 
volves  them  in  the  athletic  world. 
The  plays.  The  players.  The  teams, 
standings  and  schedules.  Our  Sun¬ 
day  Roto  Magazine  lets  them  know 
about  colorful  people,  issues  and 
the  local  history  that  surrounds  them. 

They  are  the  kind  of  consumer 
you’re  after.  And  they  have  an  avid 
interest  in  us.  Our  demographics 
prove  it. 

So  put  your  media  message  in 
front  of  an  active  consumer  where 
it  will  do  the  most  good.  Put  it  into 
the  Buffalo  Evening  News. 

For  more  information  on  us, 
call  Hugh  G.  Monaghan  at 
(716)  849-3422. 

We  deliver.  7  days  a  week. 

Buffalo 
Evening  News 


Buffalo.  New  York  14240 
Represented  nationally  by  Story  &  Kelly-Smitb 
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ANPA  program 

{Continued  from  pui’e  I3l 


25th  anniversary  year  at  a  cocktail  party 
and  dinner  for  WK)  newspaper  executives 
and  their  wives  at  the  Hyatt  Regency 
Hotel  on  Sunday  (April  30.)  Family 
Weekly  will  be  awarding  as  one  of  its  25 
door  prizes  a  25.000  mile  round-the- 
world  first  class  trip  for  2  as  well  as  silver 
stick  pins  for  everyone  present. 

The  Associated  Press  luncheon  on 
Monday  will  hear  as  its  speaker  Barry 
Bosworth,  director  of  the  Council  on 
Wages  and  Price  Stability.  Bosworth  is  a 
replacement  for  Egyptian  President 
Anwar  Sadat,  who  declined  the  invita¬ 
tion  to  speak  after  he  previously  “agreed 
in  principle.” 

Eric  Severeid,  retired  CBS-tv  com¬ 
mentator  will  speak  at  the  UPl  luncheon 
on  Tuesday. 

Roundtable  and  group  discussions  will 
make  up  almost  the  entire  program  on 
Tuesday.  “Give  and  Take”  round  table 
discussions  will  begin  at  8  a.m.  and  run 
until  10:20  a.m.  There  will  be  three  dif¬ 
ferent  round  tables  for  discussion  of  cir¬ 
culation  in  addition  to  10  other  topics 
including:  Community  Newspapers, 
Shoppers,  Special  Eeature  Selections, 
Libel/Privacy,  Newspaper  Readership, 
Preprints,  Total  Market  Coverage,  Zon¬ 
ing,  Newspaper  in  Education  and  Tax 


Laws  and  Estate  Planning. 

To  enable  publishers  to  attend  as  many 
round  tables  as  possible,  four  sessions  30 
minutes  each  will  be  held.  In  between 
each,  a  five  minute  break  will  be  held  to 
allow  publishers  to  rotate  tables. 

The  Newspaper  Ad  Bureau  will  give 
its  Report  on  bureau  activities  and  latest 
ad  projections  to  members  at  10:30  on 
Tuesday,  followed  by  the  UPl  luncheon. 

ANPA  group  circulation  discussion 
sessions  start  at  2:45  p.m.  on  Tuesday 
and  will  last  for  two  hours.  Newspaper 
publishers  will  break  up  into  three 
groups — under  20,(KK)  circulation,  20,000 
to  75,(X)0  circulation  and  over  75,000  cir¬ 
culation. 

Among  the  featured  speakers  at  the 
Wednesday  sessions  will  be  Leonard 
Marks,  former  director  of  the  United 
States  Information  Agency,  who  will  re¬ 
port  on  problems  of  “World  Press  Free¬ 
dom;”  Donald  Woods,  former  editor. 
East  London  Daily  Dispatch,  South  Af¬ 
rica,  who  will  talk  about  “Editing  a 
Newspaper  in  a  Repressive  Society;" 
Peter  Jay,  British  Ambassador  to  the 
United  States,  who  is  a  former  associate 
editor  of  the  Times  of  London;  William 
Webster,  newly  appointed  Director  of 
the  FBI;  and  Dr.  George  Sheehan,  prac¬ 
ticing  cardiologist  and  author,  who  will 
discuss  the  question,  “Are  You  Healthy 
Enough  to  Run  Your  Newspaper?” 

Registration  desks  will  be  set  up  in  the 
2  hotels  where  convention  sessions  are 


scheduled — the  Atlanta  Hilton  and  the 
Hyatt  Regency.  Convention  attendees 
can  register  at  either  hotel. 

More  than  1,600  were  pre-registered 
for  the  convention,  ANPA  reported. 


Robert  M.  Frehse,  Jr.,  (I),  managing 
director  of  the  William  Randolph 
Hearst  Foundation,  presents  a  $5,000 
check  to  Benjamin  R.  Epstein,  national 
director  of  the  Anti-Defamation 
League  of  B'nai  B'rith,  to  be  used  for 
ADL's  general  operating  fund.  Four 
Hearst  publications — Boston  Herald 
American,  Baltimore  News  American, 
Seattle  Post-Intelligencer  and  San  An¬ 
tonio  Light — were  among  some  33 
newspapers  carrying  a  16-page 
League  publication  on  the  Nazi  years, 
"The  Record — The  Holocaust  in 
History— 1933-1945." 


Publication  or  station. 


How  well  is  your  community  protecting  its  citizens  from  these  dangers?  To  help 
reporters  answer  that  question,  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You’re  Thinking  About  Doing  A  Story  On... 
the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem. 

And  it  tells  you  where  you  may  be 
able  to  get  the 


For  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service 
Public  Relations  Dept. 

State  Farm  Mutual 
Automobile  Insurance  Company 
One  State  Farm  Plaza 
Bloomington,  III.  61701 

Please  send  me  a  free  copy  of  your  booklet  So  Vbo're  Thinkmg  About  Doing  A  Story  On. . 
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There 

tretwoKs 

inXerox. 


One  is  right  in  the  middle. 

But  the  really  important  one  is  the 
one  you  probably  never  notice. 

It’s  the  little  R  in  a  circle— like  the 
one  you  see  at  the  bottom  of  this  ad  — 
that  tells  you  that  Xerox  is  a  registered 
trademark. 

And  it  reminds  you  that  our  name 
—  which  is  also  our  trademark  —  should 
only  be  used  in  connection  with  the 
products  and  services  of  our  corporation. 

Including  everything  from  Xerox 
copiers  to  Xerox  textbooks. 

So  as  you  can  see,  our  trademark  is 


XEROX®  is  a  trademark  of  XEROX  CORPORATION. 


a  very  valuable  one. 

To  us.  And  to  you,  too. 

Because  it  ensures  that  when  you 
ask  for  something  you  can  be  sure  of 
what  you’re  going  to  get. 

Of  course,  we  don’t  expect  you  to 
use  the  second  R  every  time  you  use 
our  name. 

But  we  do  hope  you’ll  give  it  a 
second  thought. 

XEROX 


On  April  19th,  THE 


Capital  investment  up 
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Laser  copier  viewed  as  gateway 
to  transportation 
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CH1C'«X)  IblBUNE 

Bai\NDEDLlKE 

Ncbod^  Bimness. 


Midweek  Business  Report  is 
our  new  Wednesday  business 
section.  It’s  the  Tribune’s 
answer  to  the  business 
magazine. 

In  recent  months,  the  Tribune  has 
developed  a  series  of  new  sections 
designed  to  provide  an  even  broader 
coverage  of  special  reader  interests. 

For  example,  we’ve  introduced  a 
new  food  section  on  Mondays  called 
“Taste,”  and  a  new  sports  section  on 
Fridays  called  “Sportsweek”. 

And  now  there’s  a  whole  new 
concept  in  newspaper  business  sections. 
Our  new  Midweek  Business  Report 
takes  a  business  magazine’s  approach 
to  business  news,  with  unparalleled 
coverage  of  the  Chicago  business  scene 
and  in-depth  reports  on  major  area 
industries. 

There’s  even  a  whole  new  business 
look,  with  stock  pages  that  are  simpler 
and  easier  to  read,  more  than  1,400 
over-the-counter  listings,  and  new 
emphasis  on  commodities. 

New  weekly  columns  include 
“Business  Ticker,”  with  late-breaking 
news — “Spotlight,”  on  important 
personalities — “What’s  New”  in  technical 
advances — and  “Meetings,”  offering 


planning  and  technical  advice. 

It’s  an  editorial  environment 
designed  to  dramatically  increase  reader 
involvement. 

And  reader  involvement  is 
one  reason  the  Tribune’s  business 
coverage  already  reaches  more  Chicago 
businessmen  than  the  top  she  business 
publications  combined  and  attracts  91% 
of  Chicago’s  heavy  investors. 

In  fact,  big  and  small  stockholders 
alike  are  bullish  on  the  Tribune’s  new 
section.  And  they’re  turning  to  the 
Tribune  in  a  city  with  more  stockholders 
than  any  other  market  in  the  nation — 
even  more  than  New  York. 

Our  new  Midweek  Business  Report 
section:  It’s  the  newest  reason  why  so 
many  businessmen  make  it  their  business 
to  turn  to  the  Chicago  Tribune. 


Source: 

M.I.F.  ChicaKo/'75 


Take 
advantage 
of  the 
sectional  revolution. 


to  the^ 

(thicaso  CTribune 


Two  newsmen  face  contempt  motion  in  Vermont 


After  hearing  oral  arguments  this 
week,  a  Vermont  District  Court  Judge 
reserved  decision  on  whether  or  not  he 
would  jail  two  Benniitfiton  Banner 
newsmen  for  refusing  to  disclose  their 
sources  of  information. 

The  case  involves  a  March  14  story 
appearing  in  the  Banner  which  made  re¬ 
ference  to  conversations  with  local  drug 
dealers  and  reported  that  between  20  and 
50  pounds  of  chemically  contaminated 
marijuana  appeared  to  have  found  its 
way  into  Bennington. 

When  approached  by  the  police  to  re¬ 
veal  the  names  of  the  drug  dealers  who 


provided  information  for  the  story.  Ban¬ 
ner  managing  editor  Anne  Eisenmenger 
refused.  She  said  the  article  was  pub¬ 
lished  “in  an  attempt  to  alert  the  public 
to  a  potential  health  hazard”  and  was  not 
intended  to  embarass  law  enforcement 
officials.  She  added  that  “news  sources 
would  dry  up  if  we  named  names." 

Eisenmenger  was  supoenaed  to  testify 
before  a  closed-door  inquest,  as  were 
Banner  county  editor  Tim  Powers  and 
reporter  Woody  Klein.  The  inquest  was 
initiated  by  Bennington  County  State 
Attorney  General  Raymond  Bolton. 

Following  y/i  hours  of  testimony  by 


Powers  and  Klein,  District  Court  Judge 
Ronald  Kilbum  set  an  April  25  hearing 
on  Assistant  State  Attorney  General  K. 
James  Malady's  motion  that  both  news¬ 
men  be  cited  for  contempt  of  court  for 
refusing  to  reveal  the  sources. 

Malady's  motion  called  for  the  two 
newsmen  to  be  cited  for  criminal  con¬ 
tempt  of  court,  as  opposed  to  civil  con¬ 
tempt.  Civil  contempt  carries  an  inde¬ 
terminate  sentence  which  can  be  termi¬ 
nated  at  any  time  the  defendant  wishes  to 
recant  and  cooperate  with  the  court.  For 
criminal  contempt,  the  judge  sets  a  defi¬ 
nite  length  of  time  for  the  defendant  to 
remain  in  jail. 

At  the  April  25  hearing.  Judge  Kilburn 
heard  arguments  from  both  sides  and  re¬ 
served  his  decision. 

Citing  a  previous  court  decision  in 
Vermont,  attorney  James  Cormier,  rep¬ 
resenting  the  newsmen,  argued  that  the 
newsmen  do  not  have  to  reveal  their 
sources  because  the  information  they  re¬ 
ported  on  can  be  obtained  from  other 
sources. 

Attorney  General  Bolton  argued  that 
police  have  been  unable  to  obtain  the 
information  from  other  source:?.  He  also 
argued  that  no  privilege  (to  protect 
sources)  exists  because  a  criminal  act  is 
involved. 

Report  on  China  visit 
published  in  tabloid 

“Inside  Mainland  China,"  a  12-page 
special  supplement  was  published  by  the 
Charleston  (W.Va.jDuf/v  Mail  following 
a  9  day  visit  there  by  the  newspaper's 
president  and  his  wife. 

The  tabloid-size  section,  which  came 
off  the  presses  April  13,  contained  6 
pages  of  full  color  and  6  black  and  white, 
with  photographs  and  text  by  John  F. 
and  Ruth  B.  McGee.  The  McGees  re¬ 
cently  returned  from  a  month-long  tour 
of  the  Orient,  including  the  visit  to  Main¬ 
land  China,  where  they  were  guests  of 
Hsinhua,  the  New  China  News  Agency. 

The  supplement,  which  is  being  of¬ 
fered  without  charge  to  area  schools  as 
well  as  Daily  Mail  subscribers,  follows 
the  McGees  as  they  traveled  from  Hong 
Kong  to  Canton,  Canton  to  Shanghai, 
and  Shanghai  to  Peking.  Subjects  cov¬ 
ered  in  the  section  include  life  in  Main¬ 
land  China,  Communes,  education, 
acupuncture,  the  Great  Wall  and  general 
scenes  of  symbolic  architecture  as¬ 
sociated  with  China. 

One  of  the  features  of  the  supplement 
is  a  section  dealing  with  acupuncture.  In 
the  account,  accompanied  by  full-color 
photographs,  the  McGees  describe  a 
visit  to  a  Chinese  hospital  where  they 
witnessed  a  woman  undergoing  surgery 
for  removal  of  a  non-malignant  tumor. 
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C*A*C  selves  publishers  evei^where 

North. ..South. ..East... West. ..C*A*C  verifies  more 
than  700  publications  in  28  states.  Now  in  its  third 
decade  of  service,  C*A*C  is  an  association  of  advertisers, 
agencies  and  publishers  governed  by  a  tripartite  board 
interested  in  maintaining  integrity  and  impartiality 
in  audits. 

Advertisers  and  agencies  increasingly  depend  on  C*A*C 
in  the  ever-growing  field  of  suburban  newspapers 
and  shopping  guides,  both  paid  and  unpaid. 

C*A*C  publications  are  clearly  identified  by  our  symbol 
in  Standard  Rate  and  Data  Service  directories.  All 
C*A*C  publishers  stand  ready  to  furnish  Audit  Reports. 
Circulation  and  market  information  is  in  a  standard 
reporting  format. ..clear... concise... complete. 

To  learn  more  about  C*A*C,  call  or  write  for  complete 
information. 


Mark  of  Integrity 


Certified  Audit  of  Circulations,  Ina 

353  Broad  Avenue 
Leonia,  N.J.  07605  (201)  947-4585 
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Monitor  correspondent 
Richard  L.  Strout  has  won  a 
1978  PulhzerPrize  for  his 


urn 


For  more  than  half  a  century,  Richard  Strout  has 
been  a  Washington  correspondent  of  The  Christian 
Science  Monitor.  Since  President  Harding’s  days, 
this  indefatigable  reporter  and  columnist  has 
written  over  six  million  Monitor  words. 

He  has  covered  more  major  news  events 
than  any  other  Monitor  reporter.  They  include 
attending  the  press  conferences  of  nine  U.S. 
Presidents;  traveling  on  one  of  the  nation’s  first 
cross-country  flights;  reporting  from  Normandy 
Beach  during  the  D-Day  invasions;  accompanying 
Russian  Premier  Nikita  Khrushchev  on  his  1959 
U.S.  tour;  and  writing  on  the  picking  of 
the  President,  1976. 

But  Strout’s  reputation  is  built  on  more 
than  longevity.  Though  surrounded  by  the  Capitol 
trappings  of  pomp,  power,  and  prominent 
personalities,  Strout  has  retained  an  uncanny 
feel  and  abiding  concern  for  the  man  in  the  street. 

Of  late,  his  lifetime  of  journalistic  excellence 
has  brought  him  the  George  Polk  Memorial  Award 
for  distinguished  achievements,  an  induction  into 
Sigma  Delta  Chi’s  Hall  of  Fame,  and  the  National 
Press  Club’s  distinguished,  annual  Fourth  Estate 
Award.  (He’s  the  third  recipient,  following  Walter 
Cronkite  and  James  Reston.)  And  now  the  Pulitzer. 

All  because  he  knows  how  to  ask  “the  hard 
question”— helping  to  make  the  Monitor  the 
newspaper  that’s  relied  on  by  its  own 
subscribers  in  144  countries . . . 
and  by  the  14.4  million 
readers  of  the  190  newspapers 
worldwide  that  subscribe 
to  The  Christian  Science 
Monitor  News  and  Photo 


THE 

CHRSTIAN 

SCENCE 

MONITOR. 


A  way  of  seeing. 


HRoaiPLE  nEliiSPttPtRS.inc 


Cordially  yours, 

a 


Edward  D.  Miller 
Executive  Editor 


SIXTH  ANn  LINDEN  STHflTS 
r  o  H  <>  X  I  i  t  o 

ALLENTOWN.  PENNSYLVANIA 

t  «  I  o  •> 


March  8,  1978 


Dear  Bany: 


This  letter  is  to  express  my  overwhelming  delight  with  our  Info-I^ 
News  Retrieval  System.  It  works.  It  works  beyond  our  expectations.  The 
measure  of  success,  of  course,  is  staff  utilization.  A  week  doesn’t  go  ty 
without  another  reporter  stopping  me  in  the  news  room  to  brag  about 
how  he  used  the  system  in  some  hitherto  xmimagined  way. 

You’ve  got  a  marvelous  product  on  your  hands  and  need  only  time 
and  energy  to  convince  others  how  much  sense  it  makes  to  newspapers 
striving  for  excellence. 

Enough  pep  talk.  The  CaU-Chronicle  is  delighted  with  the  system  and 
the  help  we’ve  had  from  your  people  putting  it  together. 


Mr.  Bariy  Bingham,  Jr. 

Editor  and  Publisher 
Courier-Journal  and  Louisville  Tunes 
525  West  Broadway 
Louisville,  Kentucky  40202 


\’ 


An  unsolicited 
letter  from  a 
satisfied  Info-Ky 
customer. 


i 

i 
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“If  you  want  to  produce 
a  great  newspaper,  you 
need  a  great  library.’’ 


Edward  D.  Miller 
Executive  Editor 
Call-Chronicle 
Newspapers,  Inc. 


"The  age  of  the  computer 
is  here.  It's  here  in 
production  and  composition 
and  it  really  ought  to  be 
here  in  our  libraries.  This 
system  is  one  that  will 
enable  us  not  only  to.  store 
information,  but  to  find  it. 
And  our  experience  is  that 
when  reporters  know  they 
can  find  something,  they're 
going  to  start  using  a  library. 
That  to  me  is  worth  a  great 
deal  of  money." 

Info-Ky  News  Retrieval 
System  can  work  for  your 
newspaper.  For  more 
information,  write  or  call 
John  C.  Long,  Director  of 
Info-Ky  Sales. 


drc 

620  South  Fifth  Street 
Louisville,  Kentucky  40202 
502/582-4655 
Telex  204235 


A  subsidiary  of  the 
Courier  Journal  and 
Louisville  Times  Company 


See  Info-Ky  at: 

ANPA/RI  Conference, 
June  3-8 

St.  Louis,  Missouri, 
Booth  1445 

Special  Libraries 
Association  Conference 
June  11-14 
Kansas  City,  Missouri 
Booth  929/930 
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New  York  Times  Company 
1st  quarter  earnings  up  32% 


After  the  best  year  in  its  history  New 
York  Times  Company  had  the  best  first 
quarter  income  picture  in  1978, 
shareholders  were  told  at  the  annual 
meeting  April  25  in  Lakeland.  Fla. 

Approximately  lOO  persons,  many  of 
them  Times  retirees,  attended  the  meet¬ 
ing  in  the  Civic  Center.  Arthur  Ochs 
Sulzberger,  chairman  and  president,  said 
the  site  was  chosen  because  it  is  the 
headquarters  of  the  Times'  affiliated 
newspapers  in  the  south. 

Also,  he  said,  it  would  give  sharehold¬ 
ers  an  opportunity  to  see  the  new  home 
of  the  Lakeland  Ledger  under  construc¬ 
tion.  A  spokesman  for  the  Chamber  of 
Commerce  welcomed  the  group.  He  said 
the  Ledger  ranks  high  among  the  indus¬ 
tries  in  the  area  with  an  annual  payroll  of 
more  than  $2  million. 

In  his  financial  report,  Sulzberger 
noted  that  the  Times  Company  news¬ 
papers  in  North  Carolina  and  Florida  had 
recorded  a  3l%  gain  in  operating  profit  in 
the  first  3  months  this  year. 

The  New  York  Times  began  its  diver¬ 
sification  program  7  years  ago  when  it 
acquired  several  Florida  newspapers,  in¬ 
cluding  the  Ledger,  from  Cowles  Com¬ 
munications,  Inc.  The  latter  company  is 
in  the  process  of  dissolution  and 
Sulzberger  extended  a  welcome  to  the 
Cowles  stockholders  who  will  be  Times 
shareholders  when  the  distribution  of 
23%  of  Times  common  held  by  Cowles  is 
distributed  among  them. 

Gardner  Cowles,  retired  chairman  of 
CCl,  was  present  at  the  Times  meeting. 

Times  Company  earnings  rose  32%  to 
$7. 1  million  in  the  first  quarter.  Earnings 
per  share  were  6lC  compared  to  47C  in 
the  corresponding  period  of  1 977. 

"The  New  York  Times  newspaper.” 
Sulzberger  said,  "enjoyed  a  fine  first 
quarter,  with  advertising  revenues  im- 
prroved  by  9%  and  operating  profit  up 
12%.”  The  newspaper  had  operating 
profit  of  $3.6  million  on  $81.8  million 
revenues. 

The  company  appears  to  be  continuing 
the  momentum  of  its  outstanding  per¬ 
formance  in  1977,  he  added.  First- 
quarter  revenues  were  $138.2  million,  up 
19%  from  $116.5  million  in  1977. 

Sizable  gains  were  reported  for  the 
magazine  group.  Also  for  the  book  pub¬ 
lishing,  information  and  education  ser¬ 
vices. 

In  a  joint  venture  the  Times  Company 
will  publish  the  Australian  Better  Homes 
and  Gardens. 

Mockup  copies  of  a  new  business  day 
section  of  the  weekday  Times  to  be 
launched  May  17  were  given  to 
shareholders. 

The  meeting  lasted  about  one  hour. 


More  than  half  of  the  time  was  taken  by 
Dave  Brown,  who  said  he  represented 
the  Gilbert  Brothers,  Wilma  Soss  and 
other  Stockholder  Federation  interests. 
He  put  about  25  questions  to  Sulzberger 
and  other  executives,  relating  to  such 
matters  as  an  increase  in  payments  to 
directors  for  attending  1 1  meetings  in  the 
year,  health  hazards  in  the  newspaper 
plants,  the  "clout”  of  drama  critics,  and 
possible  expansion  into  television  and 
cablevision. 

Brown  asked  why  the  Times  did  not 
strike  back  at  some  of  the  magazine  arti¬ 
cles  that  have  been  appearing  with 
stories  of  the  newspaper  and  its  person¬ 
nel.  Sulzberger  said  he  thought  a  Time 
story,  with  his  picture  on  the  cover,  was 
“excellent.”  But  he  had  no  comment 
about  a  Penthouse  article  featuring  man¬ 
aging  editor  Abe  Rosenthal.  “I’m  not 
permitted  to  read  Penthouse  at  home,” 
Sulzberger  smiled. 

Asked  about  the  wisdom  of  starting 
the  new  magazine  US  in  a  competitive 
field,  Sulzberger  said  that  losses  had 
been  foreseen  for  a  period  and  they  “are 
running  right  on  schedule,”  but  eventu¬ 
ally  he  expects  the  magazine  to  hold  its 
own  in  the  marketplace. 

Sulzberger  said  he  could  not  give  an 
exact  answer  yet  as  to  how  much  earn¬ 
ings  might  have  been  affected  by  the 
Washington  Post's  breach  of  the  release 
on  the  Haldeman  book  which  was  pub¬ 
lished  by  a  Times  subsidiary. 

"We  do  not  know,”  he  said,  “because 
we’re  just  beginning  to  add  up  the  dam¬ 
ages.” 

In  the  long  run,  he  said,  the  incident 
may  have  a  hard  effect  on  the  whole  syn¬ 
dication  business  if  buyers  fail  to  honor 
their  contracts. 

Brown  then  asked,  “If  the  Haldeman 
book  had  been  published  by  someone 
other  than  a  Times  Company  would  New 
York  Times  reporters  have  tried  to  do 
the  same  thing  the  Post  people  did  and 
get  a  copy?” 

Sulzberger  replied,  “1  hope  not.”  He 
did  not  think  it  was  a  praiseworthy  piece 
of  reporting. 

Auditors  reported  more  than  80%  of 
both  A  and  B  shares  were  represented  at 
the  meeting.  All  present  directors  in  both 
classes  were  re-elected. 

Magazine  buys  35% 
interest  in  Teleram 

New  Yorker  Magazine  Inc.,  publisher 
of  the  New  Yorker,  purchased  for  cash 
this  week  a  35%  stock  interest  in  Tele¬ 
ram  Communications  of  Mamaroneck, 
N.Y.  The  price  was  not  disclosed. 


NOW  THERE 
ARE  SIX  MORE 

Since  the  ad  on  the  right  was 
published  at  the  turn  of  the 
year,  six  more  newspapers  have 
joined  us. 

IE  mSTER  NEWS-CAPITAL 
THE  CAILYmER  DEMOCRAT 
IEHAMRNESUN 
THEQUINTONTIMES 

This  month  in  Oklahoma  the  Mc- 
Alester  News-Capital,  9,000  circul- 
tion,  and  Daily  McAlester  Democrat, 
6,700  circulation,  joined  Park  along 
with  The  Hartshome  Sun  and  The 
Quinton  Times,  both  weeklies. 

McAlester  is  a  true  trading  center  for 
all  southeastern  Oklahoma.  Light  in¬ 
dustry,  ranching,  farming  -  all  focus  on 
McAlester. 

THE  EVENING  SUN 
THE  CHENANGO  SHOPPER 

The  Norwich  (N.Y.)  Evening  Sun, 
8,000  circulation,  and  its  companion 
weekly,  came  aboard  earlier  this  year. 

Norwich  is  a  bustling  commercial 
center  serving  surrounding  towns  and 
farms  in  beautiful  upstate  New  York. 
We  have  light  industry  and  Norwich 
Pharmaceutical,  Champion  Products 
and  Simmons  Precision  are  among 
companies  in  our  town. 

PARK  NEWSWf  RS 
T01A1271N6  STATES. 
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These  Are  Newspapers 


They  were  good  newspapers  when  they 
came  aboard  with  Park. 

They  are  even  better  newspapers 
today... with  more  pages,  more  local 
coverage,  more  circulation. 

'nieir  publishers,  editors,  advertising  and 
circulation  managers  benefit  from  a  cross¬ 
pollination  of  ideas  —  freely  exchanged  — 
but  never  imposed  from  one  market  to 
another. 

Money  to  Get  the  Job  Done 

Even  the  best  ideas  need  material  sup¬ 
port,  however,  and  we  provide  that  for 
every  newspaper  we  acquire  by  moving 
boldly  to  invest  hard  dollars  in  facilities  and 
staff.  We  have  found  that  the  additional 
dollars  we  spend  pay  off  in  better  service  to 
the  communities  each  newspaper  serves. 

For  example,  we  successfully  started  a 
new  Sunday  and  two  weekly  newspapers  at 
Warner  Robins,  Ga.  within  a  year  after  the 
Sun  joined  us.  We  also  converted  the  Sun  to 
electronic  editing. 

At  Lockport,  N.Y.  we  invested  over  a  half 
million  dollars  to  go  cold  type  and  to 
modernize  at  the  Union-Sun  and  Journal.  It 
helped  us  build  circulation  to  95  percent 
metropolitan  penetration,  an  all-time  high. 


In  Nebraska  City,  where  we  publish  the 
Daily  News-Press,  we  offered  advertisers  a 
broader  base  by  dramatically  extending  the 
coverage  of  our  Tri-State  Weekly. 

We  converted  the  tri-weekly  Manassas 
Journal  Messenger  to  daily  and  have  gone 
on  to  win  for  three  consecutive  years  the 
Virginia  Press  Association’s  Sweepstakes 
Award  for  editorial  excellence. 

Will  Work  with  You  Personally 

The  Park  newspaper  group  is  large 
enough  to  have  sufficient  capital  resources 
for  improvements  such  as  these,  but  still 
small  enough  to  work  on  a  personal  basis 
with  any  owner  who  wishes  to  join  us.  We 
want  those  who  were  responsible  for 
building  the  newspaper  to  stay  in  the  pic¬ 
ture  when  it  joins  Park,  and  be  as  active  as 
they  wish. 

Gall  Roy  Park  Direct 

There  comes  a  time  in  everyone’s  life 
when  a  change  in  pace  or  career  is  ap¬ 
propriate.  If  our  approach  to  newspapering 
squares  with  your  philosophy,  why  not 
consider  joining  our  group?  The  first  step  is 
to  talk  to  Roy  Park  himself  at  his  private 
number,  (607  )  273-5623. 


AeC  NEWSPAPERS,  INC. 

TERRACE  HILL.  ITHACA,  NEW  YORK  14850 


1978  advocacy  ads 
tough  national  problems. 


—Marshall  Post 

Manager,  News  Media  Division 
Public  Affairs  Department 

For  those  who  don't  know  where  they're 
going,  any  road  will  take  them  there. 

That's  not  the  case  with  Bethlehem  Steel, 

We  do  know  where  we're  going.  And  how  we 
want  to  get  there. 

We  also  have  good  insight  into  the  problems 
holding  us  back— and  some  sound  suggestions  for 
solving  them. 

No  single  solution 

Many  of  the  problems  now  confronting 
American  steelmakers  impact  on  each  other  to  stifle 
economic  growth,  weaken  earnings,  and  threaten 
existing  and  future  jobs. 

Most  involve  complex  issues  with  no  easy 
answers:  energy,  the  environment,  foreign  trade, 
tax  reform. 

To  speak  or  not  to  speak 

To  remain  silent  on  public  issues  affecting  the 
future  of  the  domestic  steel  industry  is  to  penalize 
our  legitimate  self-interest  and  the  national  interest 
as  well. 

Our  1978  advertising  campaign  takes  an 
honest  and  responsible  stand  on  issues  important  to 
us.  Our  purpose  is  to  let  you  and  other  opinion 
leaders  know  what  our  position  is  on  these  issues 
and  how  we  suggest  resolving  them. 

So  we'll  run  the  ads  in  Editor  &  Publisher,  as 
well  as  in  leading  newspapers  and  in  newsweekly, 
cultural,  and  business  magazines. 

Look  for  them. 


Bethlehem 

In  search  of  solutions 


Look  for  them 
in  this  magazine. 


TOP  15  NEWSPAPER  ADVERTISERS  IN  TELEVISION 


Tv  ad  spending 
by  newspapers 
shows  big  rise 

The  l  op  15  newspaper  users  of  televi¬ 
sion  advertising  invested  $7.9  million  on 
tv  last  year,  nearly  double  the  $4.1  mil¬ 
lion  spent  in  1976. 

Heading  the  list  was  the  New  York 
New.\,  the  nation's  largest  daily  news¬ 
paper.  which  invested  $1.5  million  on  tv 
advertising  in  1977.  nearly  eight  times 
the  $ISI.(KX)  it  invested  on  tv  in  1976. 
Close  behind  the  News,  was  its  New 
York  City  counterpart,  the  New  York 
Times,  which  invested  $1.1  million  on  tv 
advertising  in  1977.  a  lT/(  increase  over 
the  $6.^2.(XK)  expended  on  tv  in  1976.  The 
Times  tv  ads  promoted  the  introduction 
of  its  new  weekly  special  sections. 

The  newspaper  expenditure  figures 
were  released  by  the  Television  Bureau 
of  Advertising,  based  on  Broadcast  Ad¬ 
vertisers  Reports  (BAR)  figures. 

New  York's  third  largest  daily,  the 
Am7,  was  the  fifth  largest  tv  advertiser 
among  newspapers,  investing  $5.5().9()()  in 
1977.  The  tv  campaign  followed  the  ac¬ 
quisition  of  the  Post  by  Rupert  Murdoch 
and  the  slogan  was  “New  York  is  a 
newspaper  town  again."  Under  prior 
Post  publisher  Dorothy  Schiff  in  1976. 


1977 

1976 

Tr  Chg. 

$1,540,500 

$  181,000 

-  751 

1.118.400 

632,800 

-  77 

868.500 

320, .500 

-  171 

758.900 

370,700 

-  105 

530,900 

— 

♦  Inf 

486,500 

731,000 

-  33 

396.000 

366,400 

-  8 

.393.900 

3.39,500 

16 

380,500 

97,000 

•  292 

314,600 

309,000 

^  2 

261,200 

183.900 

-  42 

250,300 

175,000 

-  43 

231,900 

84,800 

^  173 

219,900 

126,200 

-  74 

197,700 

221.600 

-  II 

$7,949,700 

$4,139,400 

-  92 

Broadcast  Adsertisers  Reports  (BAR)  figures. 


1.  New  York  Daily  News 

2.  New  York  Times 

?>.  Philadelphia  Inquirer 

4.  Chicago  Daily  News 

5.  New'  York  Post 

6.  Chicago  Tribune 

7.  Los  Angeles  Times 

8.  St.  Louis  Globe  Democrat 

9.  Dallas  News 

10.  Chicago  Sun  Times 

11.  Houston  Chronicle 

12.  Houston  Post 

L5.  Philadelphia  Daily  News 

14.  Dallas  Times  Herald 

15.  Washington  Post 

TOTAL  TOP  15 

.Source:  Television  Bureau  of  Advertising,  based  on 

the  Post  did  not  advertise  on  tv. 

The  Top  15  newspaper  users  of  tv  ad¬ 
vertising  in  1977  were  located  in  eight 
cities.  Besides  the  three  New  York 
newspapers,  the  Top  15  included  three 
newspapers  in  Chicago,  two  each  in 
Chicago,  Houston,  Dallas  and  Philadel¬ 
phia  and  one  each  in  Los  Angeles,  St. 
Louis  and  Washington,  D.C. 

The  Pliilaclelphia  Inquirer  was  the 
third  largest  new  spaper  user  of  tv  adver¬ 
tising  in  1977.  spending  $868,500.  a  MWe 
increase  of  the  $.520,.500  invested  in  1976. 
The  Inquirer's  sister  paper,  the  Fliilaclel- 
phia  News,  was  also  among  the  Top  15. 
in  L5th  place,  with  tv  expenditures  of 
$2.5I.9(X)  in  1977. 

The  now'  defunct  Chieajfo  Daily  News 
was  the  fourth  leading  newspaper  user  of 
tv  advertising,  investing  $758,000  in 
1977,  a  lO.S'T  increase  over  the  $370,700 
spent  in  1976.  The  News'  surviving  sister 


paper,  the  Chiea^o  Sim  Times  invested 
$314,600  on  tv  advertising  in  1977,  to 
place  it  1 0th  on  the  list. 

The  Cliieufio  Tribune,  the  city’s 
largest,  invested  $486,500  on  tv  advertis¬ 
ing  in  1977,  to  place  it  sixth  on  the  list. 
The  Tribune's  use  of  tv  in  1977  declined 
by  339?,  however,  as  tv  allocations  fell 
from  the  $731,000  invested  in  1976.  The 
only  other  member  of  the  Top  15  to  de¬ 
crease  its  use  of  tv  expenditures  in  1977 
was  the  15th  ranked  Washington  Post, 
which  allocated  $197,700  in  1977  com¬ 
pared  to  $221,600  in  1976. 

Other  leading  newspaper  users  of  tv 
advertising  in  1977  were:  Los  Angeles 
Times  ($396,000);  St,  Louis  Globe 
Democrat  ($393,900);  Dallas  News 
($380,500);  Houston  Chronicle 
($26 i  .200);  Houston  Post  ($250,300);  and 
the  Dallas  Times  Herald  ($219,900.) 


Sears  manager  states 

Is  ROP  advertising  more  effective  than 
newspaper  preprints?  Harry  H.  Riker, 
general  merchandise  manager  for  Sears, 
Roebuck  &  Co..  Pittsburgh,  stated  in  a 
speech  at  a  recent  advertising  conference 
sponsored  by  the  Pennsylvania  News¬ 
paper  Publishers  Association  and  the  In¬ 
terstate  Advertising  Managers  Associa¬ 
tion,  and  held  in  Hershey,  Pa.,  last  week, 
that  Sears'  sales  results  show  the  oppo¬ 
site  may  be  true. 

“We've  all  heard  the  old  axiom:  ‘ROP 
pulls  better  than  preprints,'  "  Riker  said. 
“If  we  interpret  this  to  mean  ROP  al¬ 
ways  generates  more  sales  dollars  than 
an  equivalent  investment  in  preprint  ad¬ 
vertising.  our  total  store  sales  results  in 
markets  going  from  ROP  to  preprints 
have  disproved  that  theory.  One  of  the 
reasons  is,  that  for  the  same  dollar  in¬ 
vestment.  the  lower  unit  cost  of  preprints 
permits  more  dominant  and  frequent  ex¬ 
posure  of  the  items  advertised.  Another 
is  the  ability  to  effect  greater  control  of 
distribution  of  preprints  than  with  ROP. 


value  of  preprints 

This  can  mean  either  eliminating  un¬ 
wanted  circulation,  or  through  total  mar¬ 
ket  coverage,  increasing  penetration  in 
highly  productive  areas  of  the  market.” 
Preprints  also  eliminate  the  need  for 
Sears  to  provide  various  ad  sizes  for 
each  newspaper  used,  according  to 
Riker.  He  pointed  out  that  preprints  are 
attractive,  but  that  Sears  is  still  a  firm 
believer  in  the  value  of  ROP  advertising, 
which  still  accounts  for  more  than  half  of 
all  Sears'  local  print  advertising  expendi¬ 
tures. 

Riker  also  suggested  that  newspapers, 
in  order  to  become  more  attractive  to 
advertisers,  incorporate  the  following 
changes: 

•  Provide  advertisers  with  more  de¬ 
scriptive  readership  data. 

•  Provide  flexible  descriptions  of  cir¬ 
culation,  preferably  by  zip  code,  cities, 
towns  and  retail  trading  zones. 

•  Standardization  of  ad  sizes,  for¬ 
mats,  newspaper  contracts  and  methods 
of  reporting  circulations. 
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Harris  technology 
on  the 
job 


In  newspaper 
production, 

Harris  puts  innovative 
technology  to  work, 
saving  time  and 
money  for  papers 
throughout  the 
world.  With  copy 
processing  systems, 
advertising  layout 
terminals,  photo¬ 
composition  equipment, 
satellite  transmission 
systems,  web  offset 
presses,  inserting  and 


mailroom  equipment.  Harris  2500  copy  Processing  System 

at  the  Brockton  (Mass.)  Enterprise 

The  newest  addition 
to  this  product  family  is  the 

Harris  2530  copy  processing  system.  Designed  and  priced  for 
smaller  newspapers,  it  provides  the  same  bottom  line  benefits 
that  other  Harris  2500  systems  do  for  large  metropolitan  dailies.  And 
allows  deadlines  to  be  pushed  back  so  papers  can  deliver  fresher  news. 

For  information  on  the  Harris  newspaper  production  system,  write: 
Harris  Corporation,  55  Public  Square,  Cleveland,  Ohio  44113. 


COMMUNICATIONS  AND 
INFORMATION  HANDLING 


^3® 

cuc\c 

PWNTT 

TYP& 

'f«l^ 


HBftiSPRlNT! 

WE  GOTTA  HAVE 
/VCRE  NEW^PRJNTi 


Ai^^tXJ  KIPPIN6?  the 

N\\iv^  already  running 
AT  full  capacity  1 


/f 

f  CHPPMICLE 


Bin* OUR  R^VPER'5  LINAGE 

HAS  POUBLEP I 


THAT'5  easy  for 
HER  TO  5AY. 


TAKE  A  MEMO . 

FAT  W^CAP'S  NOW 
IN  CHARGE  OF  OUR 
EXPANSION  PROGRAM. 


msp, 


By  permission  of  Johnny  Hart  ana  Field  Enterprises,  Inc 


5TAPCr  T^^E  Pf^SSES ! 

KC.  MEETS  A.  P. 

IN  SPECIAL 
PeRIPPEP  EPmON. 


Re-introducing  B.C. 

(a  la  Johnny  Hart) 
Brought  to  you  by  B.C. 
(a  la  Boise  Cascade) 

Ten  years  ago,  in  con¬ 
cert  with  construction  of 
the  DeRidder,  La. ,  paper 
mill,  B.  C.  invented  news¬ 
print  and  the  newsprint 
machine. 

Now,  wouldn’t  you 
know  it,  B.  C.  has  already 
discovered  A.  D.  (Addi¬ 
tional  Demand).  In  fact, 
both  B.C.’s  are  beginning 
to  cope  with  the  same 
problem. 

So  just  what  are  we 
building  up  to? 

To  begin  with,  a  new 
newsprint  machine.  It’s  a 


$130  million  project  that’s 
now  underway  at  DeRidder 
to  help  meet  the  additional 
newsprint  demands  of  the 
booming  South. 

Secondly,  we’ll  be 
building  interest  in  our  reg¬ 
ular  DeRidder  progress 
reports  with  the  continuing 
episodes  of  B.  C.  and 
friends  as  they  deal  with 
A.  D.  in  their  own  neo- 
Neanderthal  way. 

It’s  sort  of  a  throwback 
to  the  original  DeRidder 
strips. 

So  watch  for  them  in  the 
future.  The  good  old  days 
of  B.  C.  are  coming  back! 

Well,  that’s  progress 
for  you. 


Boise  Cascade  Paper  Group 


Bottom  line  figures  glow 
with  equipment  efficiency 


"Dedication  to  product  excellence, 
technological  innovation  and  improved 
managerial  and  marketing  skills  pays 
off." 

So  says  Lloyd  G.  Schermer,  president, 
in  the  annual  report  of  Lee  Enterprises 
Inc.,  whose  shares  have  recently  been 
listed  on  the  New  York  Stock  Exchange. 

"Technological  innovation” — you  can 
say  that  again  and  again.  They  are  key 
words  that  underscore  the  bottom  line 
figures  in  the  financial  statements  for 
1977  by  almost  all  of  the  public  com¬ 
panies  that  publish  newspapers. 

Gannett  Company  Inc.  reports  that 
capital  expenditures  of  more  than  $20 
million  last  year,  on  top  of  an  equal  out¬ 
lay  in  1976,  were  made  primarily  for 
equipment  which  results  in  productivity 
improvement. 

Net  earnings  for  1977  of  the  73  Gannett 
dailies  and  a  dozen  weeklies  were  up 
\19(  to  $69  million — "attributable  to 
rate  increases,  linage  increases,  circula¬ 
tion  increases  and  "increases  in  prod¬ 
uctivity.” 

New  levels 

Production  performance  and  proc¬ 
esses  achieved  new  levels  of  efficiency, 
aided  by  the  introduction  of  a  number  of 
new  concepts  and  systems,  says  the 
Washinfiton  Post  report. 

The  companion  Trenton  (N.J.)  Times 
made  financial  gains  in  its  third  year  as  a 
part  of  the  Washington  Post  Co.  Techni¬ 
cal  changes  designed  to  increase  prod¬ 
uctivity  included  installation  of  video 
display  terminals  in  the  news  department 
and  a  new  photographic  laboratory. 

More  than  200  video  display  terminals 
will  be  operational  early  next  year  in  the 
Washington  Post  newsroom  and  bureaus 
when  conversion  to  electronic  writing 
and  editing  systems  is  completed. 

With  three  high-speed  Sheridan  72P 
inserting  machines  installed  in  the  mail- 
room.  the  Post  offers  advertisers  the  op¬ 
portunity  to  run  preprints  throughout  the 
week. 

Eleven  of  the  Knight-Ridder  News¬ 
papers  bought  more  than  350  video  dis¬ 
play  terminals  for  newsrooms.  In  Char¬ 
lotte.  Detroit  and  St.  Paul  there  is  noth¬ 
ing  but  photocomposition  of  type. 
Third  generation  phototype  units  were 
added  in  eight  plants.  Only  Philadelphia 
is  still  using  lead  type  but  conversion  to 
photocomposition  is  under  way. 

Largest  offset  facility 

Additions  to  property,  plant  and 
equipment  cost  Knight-Ridder  about  $42 
million  in  1977.  Under  construction  is  an 
ultra  modern  plant  for  the  Detroit  Free 
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Press  that  is  estimated  to  cost  $45  million 
and  will  be  the  largest  daily  newspaper 
offset  printing  facility  in  the  country. 

Another  building  project  related  to 
changeover  to  electronic  copy  process¬ 
ing  systems  is  that  of  the  Journal-Star 
Printing  Co.  at  Lincoln,  Nebr.  The  Lee 
group  owns  a  half  interest  and  upon 
completion  of  the  work  all  Lee  newspa¬ 
pers  will  be  "totally  modernized  with  the 
best  available  production  equipment.” 

William  Davis  Taylor,  chairman  of  Af¬ 
filiated  Publications  Inc.,  parent  of  the 
Boston  Globe,  gives  some  specifics  in 
reporting  what  new  equipment  does  to 
the  profit  picture.  Conversion  to  the  Di- 
Litho  printing  process  resulted  in  a  net 
saving  of  47  in  staff  and  an  annual  after¬ 
tax  savings  of  approximately  $900,000. 

A  Goss  Metro- Liner  offset  press  is 
being  installed  at  the  Globe,  along  with 
Atex  video  display  systems  for  editorial 
and  classified.  The  cost  of  the  two 
purchases — about  $8  million — will  be  fi¬ 
nanced  without  borrowing. 

Significant  savings 

Construction  of  News  Jay's  $35  million 
plant  on  a  32-acre  site  in  Suffolk  County, 
Long  Island,  is  on  schedule  and  the 
Times-Mirror  Co.  unit  will  be  operating 
there  early  in  1979.  The  plant  will  have 
five  8-unit  offset  presses  with  full  color 
capabilities.  If  proved  efficient,  a 
platemaking  process  using  laser  beams 
will  be  on-line  next  year. 

Meanwhile,  the  T-M  report  states, 
"Newsday  editorial  and  classified  adver¬ 
tising  input  has  been  completely  com¬ 
puterized  for  significant  cost  savings.” 

The  Dallas  Tinies-HeralJ  also  re¬ 
ported  "substantial  savings"  from 
technological  advancements  such  as 
electronic  editing,  high-speed  photo¬ 
composition  and  direct  printing. 

In  1977  the  Los  Angeles  Times  became 
the  first  newspaper  to  sell  five  million 
classified  ads  in  a  single  year.  A  factor  in 
this  achievement  was  the  computer  pagi¬ 
nation  system  which  photocomposes  en¬ 
tire  nine-column  pages  of  ads  at  once, 
rather  than  individual  ads  or  columns. 

The  Times  moved  closer  to  a  com¬ 
puterized  news  editing  system  with  the 
signing  of  a  contract  with  Data  General 
Corp.  to  supply  4{K)  video  display  termi¬ 
nals  for  reporters  and  editors.  The  sys¬ 
tem  is  expected  to  be  fully  operational  by 
1980. 

Plant  upgrading 

"Plant  upgrading"  to  electronic  pro¬ 
duction  equipment  for  the  Ottaway  group 
of  newspapers  owned  by  Dow  Jones  & 
Co.  Composing  room  productivity 


gained  11%  in  1977,  coming  on  top  of  a 
15%  gain  in  1976  and  7%  in  1975.  The  13 
Ottaway  papers  have  spent  $17  million 
on  new  or  improved  facilities  and  equip¬ 
ment  in  the  past  five  years.  Their  earn¬ 
ings  increased  25%  last  year. 

Dow  Jones  attributes  "important 
cost-saving  efficiencies”  to  the  Wall 
Street  JonrnaTs  satellite  plants,  with 
transmission  of  pages  via  space  facilities. 
Three  more  satellite  plants  will  be  opera¬ 
tional  within  two  years. 

Highly  automated 

New  York  Times  Co.  stockholders 
who  attended  the  annual  meeting  in 
Lakeland,  Fla.  April  25  saw  the  begin¬ 
ning  of  a  new  plant  for  the  Lakeland 
Ledger,  one  of  the  1 1  southern  affiliates 
of  the  New  York  Times.  When  completed 
in  1979,  they  were  told,  this  plant  will  be 
one  of  the  most  highly  automated  news¬ 
paper  production  facilities  in  the  coun¬ 
try. 

The  Times  Co.,  according  to  the  an¬ 
nual  report  from  Arthur  Ochs 
Sulzberger,  chairman  and  president,  is 
continuing  capital  investments  to  exploit 
new  technologies  that  increases  cost-ef- 
ficiency.  The  program  that  began  in  1975 
has  averaged  expenditures  of  $17  million 
a  year. 

At  the  satellite  printing  plant  in  New 
Jersey  10  more  Goss  Metroliner  offset 
press  units  are  being  installed  so  that 
one-third  of  the  weekday  press  run  will 
be  printed  there  in  addition  to  advance 
sections  for  the  Sunday  Times. 

Renovation  of  the  Times’  block-long 
newsroom  in  Manhattan  will  make  room 
for  325  video  display  terminals  all  of 
which  will  be  connected  to  computer 
memory  banks.  When  completed,  the 
Times  claims,  this  "electronic  news¬ 
room”  will  be  the  largest  computerized 
news  writing  and  editing  installation  in 
the  country. 

Model  for  other  papers 

The  Media  General  Inc.  report  signed 
by  D.  Tennant  Bryan,  chairman,  and 
Alan  S.  Donnahoe.  president,  takes 
credit  for  showing  the  way  to  other 
newspapers  to  achieve  "sharp  gains  in 
productivity  and  also  improve  both  qual¬ 
ity  of  product  and  service  to  the  adver¬ 
tiser  and  reader.” 

"Our  newspapers,”  they  say,  "have 
been  in  the  forefront  of  rapid  automation 
in  recent  years,  and  have  served  as  mod¬ 
els  for  other  newspapers  in  this  country 
and  throughout  the  world.” 

At  the  Richmond  newspapers  a  full 
page  of  classified  ads  is  set  in  type,  with¬ 
out  manual  intervention,  in  only  90  sec¬ 
onds.  This  has  been  done  there  since 
1975. 

Further  productivity  gains  are  ex¬ 
pected  from  six  Hewlett-Packard  mini¬ 
computer  systems  which  Media  General 

(Continued  on  pa}>e  52) 
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The  day  they 
took  away  TV. 


Some  couldn’t  sleep:  others  took  tranquilizers. 
Lots  of  them  were  depressed,  bored  or  just  plain 
irritable.  Television  was  gone  from  their  lives. 

It  was  fall,  1977,  and  the  people  without 
TV  were  the  subjects  of  a  Detroit  Free  Press 
investigative  project  examining  the  impact  of 
television  on  American  life.  As  the  new  TV 
season  began,  the  Free  Press  paid  five  families 
$500  apiece  to  go  through  television  with¬ 
drawal.  Their  sets  were  made  inoperative  and 
they  were  interviewed  in  depth  each  week  for 
the  eventual  seven-part  series  describing  what 
life  is  like  when  the  tube  is  off. 

It  was  a  story  full  of  insight  and  new 
information  about  how  we  live,  attracting 
comment  from  social  researchers  around  the 
world.  It  was  also  one  more  example  of  how 
independently  edited  and  locally  directed 
Knight-Ridder  newspapers  report  social 
phenomena  which  affect  us  all.  Enterprise 
reporting — another  illustration  of  our 
commitment  to  excellence. 

At  Knight-Ridder,  we  don’t  just  cover  stories. 
We  uncover  them,  too. 


Philadelphia  Inquirer  •  Philadelphia  Daily  News 
Detroit  Free  Press  •  Miami  Herald 
St.  Paul  Dispatch  •  St  Paul  Pioneer  Press 
Charlotte  Observer  •  Charlotte  News  •  San  Jose 
Mercury  "San  Jose  News  •  Wichita  Eagle  •  Wichita 
Beacon  •  Akron  Beacon  Journal  •  Long  Beach 
Press-Telegram  •  Long  Beach  Independent 
Lexington  Herald  •  Lexington  Leader  •  Gary 
Post-Tribune  •  Duluth  News-Tribune  •  Duluth 
Herald  •  Macon  Telegraph  •  Macon  News 
Columbus  Enquirer  •  Columbus  Ledger 
Pasadena  Star-News ‘Tallahassee  Democrat 
Grand  Forks  Herald  ‘Journal  of  Commerce 
Bradenton  Herald  ‘  Boulder  Daily  Camera 
Aberdeen  American  News  ‘  Boca  Raton  News 


Knight-Ridder  Newspapers 
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Daily  provides  cable 
tv  with  election  news 

For  about  $40,  including  $6  worth  of 
Kentucky  Fried  Chicken,  the  Boonville 
(Mo.)  Daily  News  got  into  broad¬ 
casting — at  least  for  one  night. 

The  event  was  the  April  4  city  and 
school  election  in  Boonville. 

The  Daily  News,  in  cooperation  with 
Boonville  Cable  TV  and  the  communica¬ 
tion  class  at  Missouri  Valley  College  in 
Marshall,  provided  Boonville  residents 
with  up-to-the-minute  election  night 
coverage.  The  results  from  the  local 
races  were  broadcast  on  cable  televi¬ 
sion’s  weather-scan  channel. 

The  broadcast  was  transmitted  from  a 
tiny  equipment  building  at  the  cable  tv 
tower.  Mark  Van  Patten,  assistant  pub¬ 
lisher  of  the  Daily  News  manned  the  re¬ 
sults  board  and  read  returns  over  the  air. 

A  reporter  at  the  courthouse  relayed 
the  election  returns  to  Daily  News  per¬ 
sonnel  who  called  the  information  to 
Mike  Flood,  manager  of  the  cable  televi¬ 
sion  company,  who  was  monitoring 
audio  equipment.  The  Missouri  Valley 
College  people  operated  the  video 
equipment. 

The  telecast  began  at  7:35  p.m.,  5  min¬ 
utes  after  scheduled  air  time  because  of 
technical  problems,  and  ended  at  9:30 
p.m. 

As  results  were  reported,  candidates 
were  interviewed  via  telephone  patch  by 
Van  Patten. 

Van  Patten  called  the  broadcast  effort 
a  success.  “This  is  the  first  time  the 
newspaper  and  the  cable  television  com¬ 
pany  has  cooperated  like  this. 

“We  plan  to  expand  our  broadcast  of 
the  November  election.” 

Van  Patten  said  future  election  night 
telecasts  may  feature  “taped  interviews 
with  candidates  and  others  connected 
with  the  election.” 

One  benefit  of  the  broadcast  was 
noticed  at  the  newspaper’s  offices.  In 
past  elections,  reporters  manned  the 
telephones  for  several  hours  telling  cal¬ 
lers  about  election  results.  However,  in 
the  April  4  election,  fewer  calls  were  re¬ 
ceived  at  the  newspaper  office. 

Food  producer 
names  agency 

Botsford  Ketchum,  Inc.,  San 
Francisco-based  advertising  and  public 
relations  agency,  has  been  appointed  to 
handle  Castle  &  Cooke  Foods’  industrial 
and  institutional  food  service  programs 
for  canned  pineapple  and  mainland 
products. 

Castle  &  Cooke  Foods  is  a  worldwide 
producer,  processor  and  distributor  and 
marketer  of  food  products,  including 
Dole  pineapple  and  Bumble  Bee  tuna. 
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Bucks  County,  Pa« 
weeklies  acquired 

Inter  County  Publishing  Co., 
Philadelphia-based  community  news¬ 
paper  publisher  and  web  offset  news¬ 
paper  printer,  has  acquired  2  Bucks 
County  community  publications. 

Richard  McCuen,  ICPC  president, 
said  that  the  sale  took  place  March  16. 
Involved  are  the  Advance  of  Bucks 
County,  a  publication  established  in  the 
Langhome  area  in  1877,  and  the  New 
Hope  Gazette,  which  observed  30  years 
of  service  in  February  of  this  year. 

All  personnel  have  been  retained,  ac¬ 
cording  to  McCuen,  including  the 
editors,  R.  Arthur  Thompson,  of  the  Ad¬ 
vance,  and  Charles  Shaw,  of  the 
Gazette.  Former  publisher  Ralph  O. 
Samuel  will  serve  in  a  consulting  capac¬ 
ity,  and  continue  his  weekly  opinion  col¬ 
umn. 

Both  papers  are  composed  in  Lang¬ 
home,  and  are  now  printed  at  ICPC’s 
modem  14,000  sq.  ft.  printing  and  com¬ 
posing  center,  located  at  4120  Tower  St., 
in  the  Manayunk  section  of  the  city. 

Inter  County  also  publishes  the  Rox- 
borough  Review  (23,500),  West  Oak 
Lane  Leader  (30,000),  Conshohocken 
Recorder  (15,000),  Northeast  Breeze  & 
Rockledge  Breeze  (15,000),  Suburban 
Press  (20,000),  and  the  Valley  Forge 
Sentinel  (4,000).  Combined  weekly  circu¬ 
lation  is  now  approximately  120,000, 
with  a  combined  average  page  count  of 
182  (tabloid  size). 

Inter  County  has  branch  offices  in 
Roxborough,  Conshohocken,  Rockledge 
and  West  Oak  Lane,  in  addition  to  those 
newly  acquired  (Langhome  and  New 
Hope). 

The  transaction  was  handled  by  Wal¬ 
ter  Grimes,  Washington,  D.C. 

Taylor  newspapers 
buy  weekly  paper 

Taylor  Newspapers,  Inc.,  Taylor, 
Texas  has  purchased  the  Hill  Country 
News,  a  weekly  newspaper  at  Cedar 
Park,  Texas.  Change  of  ownership  be¬ 
came  effective  April  1. 

Purchase  of  the  newspaper  was  an¬ 
nounced  jointly  by  C.  A.  Schulz,  presi¬ 
dent  of  Taylor  Newspapers,  Inc.,  and 
George  and  Joan  Puckett  of  Bluebonnet 
Publishing,  Inc.,  Burnet. 

The  Hill  Country  News  circulates  in 
the  heavily-populated  areas  of  west  Wil¬ 
liamson  County,  northwest  Austin,  and 
Lake  Travis. 

The  newspaper’s  offices  will  remain 
for  the  time  being  in  Cedar  Park,  located 
on  Highway  183.  However,  Schulz  said 
the  new  owners  plan  to  build  a  new  facil¬ 
ity  to  house  the  Hill  Country  News  as 
soon  as  a  suitable  location  can  be  found 
in  Cedar  Park. 


Bottom  tine 

(Continued  from  page  50) 

has  ordered  for  its  three  round-the-clock 
newspaper  operations.  The  investment 
of  less  than  $1  million  contrasts  with  a 
cost  of  more  than  $5  million  for  a  com¬ 
parable  network  using  a  large  central 
computer.  Each  of  the  new  systems 
within  each  newspaper  plant  in 
Richmond,  Tampa  and  Winston-Salem 
will  be  compatible  and  will  take  over  au¬ 
tomatically  if  the  other  fails. 

“Improved  operating  efficiency  of  the 
new  systems,”  Media  General  officers 
say,  “will  permit  a  payback  on  invest¬ 
ment  in  about  two  years.” 

Last  year’s  installation  of  a  $1  million 
Harris  text  editing  system  in  Tampa  has 
permitted  later  deadlines  and  reduced 
composition  costs  by  about  $500,000  per 
year,  or  26%  since  1976,  the  first  full  year 
of  operation  in  Tampa’s  new  $25  million 
plant. 

This  year  Media  General  papers  ex¬ 
pect  to  adopt  a  new  development  by  W. 
R.  Grace  Co.  which  substitutes  card¬ 
board  for  aluminum  backing  on  plas¬ 
tic  relief  plates.  This  should  result  in  a 
22%  saving,  bringing  the  cost  of  plastic 
plates  much  closer  to  that  of  offset 
plates. 

The  1977  annual  report  of  Harte- 
Hanks  Communications  Inc.  contains  an 
interesting  comment  by  Robert  G.  Mar- 
but,  president,  in  regard  to  new  technol¬ 
ogy  for  newspapers  and  shoppers  in  the 
group.  He  writes: 

“Harte-Hanks  is  aggressive  in  staying 
abreast  of  advanced  technology,  but 
conservative  in  the  cost-effective  appli¬ 
cation  of  that  technology  to  our  publish¬ 
ing  operations.  Our  objective  is  not  to  be 
the  first  to  try  new  technology  but  to  be 
responsive  in  adopting  it  once  it  has  pro¬ 
ven  its  merit.” 

Computerized  text  editing  systems  are 
being  implemented  in  several  Harte- 
Hanks  newspapers  on  the  basis  of  a  pilot 
installation.  In  addition  to  a  “rigorous 
cost  justification  system,”  Marbut  says, 
a  pilot  installation  to  test  new  technology 
is  “one  of  the  methods  we  use  to 
maximize  our  return  on  investments.” 
Last  year  Harte-Hanks  invested  $7  mil¬ 
lion  in  capital  programs;  this  year’s 
budget  calls  for  $12  to  $14  million. 

Fire  destroys 
UPl  bureau  office 

Fire  destroyed  the  Springfield,  Mass., 
bureau  of  United  Press  International  on 
April  13. 

Flames  broke  out  on  the  17th  floor  of 
the  Downtown  Valley  Bank  Tower 
Building  some  time  before  6  a.m. 

Bureau  manager  Wendy  LaValle  was 
the  first  to  discover  the  flames  upon  her 
arrival  to  work. 
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Delivering  more  than  12,000,000  copies  every  weekend 
Reaclui^  over  25,000,000  Adult  Readers 

Family  Weekly  helps  make  possible  for  its  subscribii^  newspapers:  enhanced  eifitorial  popularity... drciilation 
growth  above*average. .  .increased  drculation  rates. .  .millions  of  adtfitional  rop-tie-in  lines  of  advertisii^.  For  its 
advertisers.  Family  Weekly  delivers  one  of  the  world's  most  responsive  autfiences  in  338  choice  markets. 

FAMILYWEEKLY 


UPl  delegation 
to  visit  Peking 

A  25-meniber  delegation  representing 
United  Press  international  will  visit  the 
People's  Republic  of  China  May  17-June 
2. 

Roderick  W.  Beaton,  UPl  president, 
will  lead  the  group  of  UPl  directors  and 
UPl  Newspaper  Advisory  Board  mem¬ 
bers  and  their  wives  on  the  visit  which 
will  begin  in  Peking. 

Vice  chairman  of  the  delegation  will  be 
Tams  Bixby  111,  vice  chairman  of  the 
advisory  board  and  publisher  and  editor 
of  the  Muskogee  (Okla.)  Phoenix  and 
Times  Democrat. 

While  in  China,  the  group  will  meet 
with  the  appropriate  authorities  to  dis¬ 
cuss  UPl’s  longstanding  request  to  estab¬ 
lish  a  news  bureau  in  Peking.  Meetings 
also  are  to  be  held  with  officials  of  the 
Hsinhua  News  Agency  to  review  the  re¬ 
lations  between  UPl  and  Hsinhua.  The 
two  agencies  exchange  news  and  pic¬ 
tures. 

The  UPl  has  also  expressed  a  desire  to 
visit  the  Takang  Oil  Field,  the  steel  mills 
along  the  Yangtze  River,  the  University 
of  Nanking,  hydroelectric  and  water 
conservation  projects  in  the  city  of 
Chungking,  as  well  as  a  number  of  other 
cultural  attractions  and  industrial  areas. 

In  addition  to  Beaton  and  Bixby, 
others  on  the  trip  will  be:  Mr.  and  Mrs. 


Robert  C.  Achom,  Worcester  (Mass.) 
Telegram  &  Gazette;  Mr.  and  Mrs. 
Robert  N.  Brown,  Columbus  (Ind.)  Re¬ 
public;  J.  Stewart  Bryan  111,  Richmond 
Newspapers  Inc.;  Rhea  R.  Eskew, 
Greenville  (S.C.)  News- Piedmont;  Mr. 
and  Mrs.  K.  Prescott  Low,  the  Patriot 
Ledger  of  Quincy,  Mass.;  Mr.  and  Mrs. 
Peter  Macdonald,  Harris  Enterprises 
Inc.,  Hutchinson,  Kans.;  James  M. 
Schurz,  Hagerstown  (Md.)  Herald-MaiT, 
William  B.  Smart,  Deseret  News,  Salt 
Lake  City,  Utah;  Stanley  H.  Stauffer, 
Stauffer  Publications  Inc.,  Topeka, 
Kans.;  Mr.  and  Mrs.  James  E.  Tonkin, 
Yakima  (Wash.)  Herald-Republic; 
Richard  J.  Warren,  Bangor  (Me.)  Daily 
News. 

Mr.  and  Mrs.  Jack  R.  Howard, 
Scripps-Howard  Newspapers,  New 
York;  Mr.  and  Mrs.  Edward  W.  Estlow, 
Scripps-Howard  Newspapers,  Cincin¬ 
nati;  Mr.  and  Mrs.  Edward  W.  Scripps 
11,  Scripps-Howard  Newspapers,  Carson 
City,  Nev.;  and  H.  L.  Stevenson,  UPl’s 
editor  in  chief  and  vicepresident.  New 
York.  Howard,  Estlow  and  Scripps  are 
directors  of  UPl.  The  other  editors  and 
publishers  are  members  of  the  news  ser¬ 
vice’s  Newspaper  Advisory  Board. 

For  Beaton  and  Stevenson,  it  will  be 
the  second  trip  to  China,  the  first  occur¬ 
ring  in  late  1972  following  then  President 
Richard  M.  Nixon’s  precedent-breaking 
trip  in  February  of  that  year. 

The  news-picture  exchange  agreement 


between  UPl  and  Hsinhua,  the  official 
Chinese  news  agency,  was  negotiated 
during  the  1972  visit.  Hsinhua  is  the  offi¬ 
cial  host  for  the  UPl  group. 


APPOINTMENT  of  Roderick  T. 
Welch,  a  veteran  newspaper  execu¬ 
tive,  as  circulation  director  of  the  Tren¬ 
ton  (N.J.)  Times  was  announced  by  B. 
Maurice  Sparby,  publisher.  Welch 
comes  to  the  Times  from  the  Chicago 
Daily  News  where  he  was  circulation 
manager.  Welch  has  nearly  30  years 
of  newspaper  circulation  experience 
and  previously  served  in  executive 
capacities  with  the  St.  Louis  Post- 
Dispatch,  New  York  Herald  Tribune 
and  Time,  Inc. 


THE  MOVE  IS  TO 


KNT 


Why?  We  asked  Ernest  Williams,  Editor  of  the  News-Sentinel  of 
Fort  Wayne,  Indiana . . . 


“We  have  found  it  outstanding  in 
performing  as  a  supplemental  wire, 
giving  us  a  wide  variety  of  material 
normally  not  available  from  the  two 
major  news  services.  My  feeling  is  the 
KNT  wire  knows  precisely  what  its 
mission  is  as  a  good  supplemental 
service.” 

KNT— a  news  wire  that  sells  newspapers— from  the  resources  of 
three  great  newspaper  organizations,  Knight-Ridder,  The  New  York 
Daily  News  and  The  Chicago  Tribune.  For  more  information,  call 

Chicago  Tribune/New  York  News  Syndicate,  Inc. 

220  East  42nd  Street,  New  York,  N.Y.  10017  (212)  949-3416 
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More  Piercing 

kThan  Bayonets 

“A  journalist  is  a  grumbler,  a  censurer,  a  giver 
of  advice,  a  regent  of  sovereigns,  a  tutor  of  nations. 
Four  hostile  newspapers  are  more  to  be  feared  than 
a  thousand  bayonets.” 

—  Napoleon  Bonaparte 


Meet  Gannett’s  Publishers. 


Robert  Decker 
Stockton,  Cal. 


William  Honeysett 
San  Bernardino.  Cal 


Margaret  Jean  Boyer 
Visalia,  Cal. 


Robert  Lee 
Fort  Collins.  Colo. 


Robert  L.  Huttenhoff 
Salinas,  Cal. 


James  Geehan 
Tucson,  Ariz. 


Neil  Collins 
Richmond.  Ind. 


Robert  Miller  Jr. 
Boise,  Idaho 


Christy  Bulkeley 
Danville,  III. 


Richard  Thomas 
Marion,  Ind. 


Maurice  Hickey 
Rockford,  III. 


Mai  Applegate 
Lafayette,  Ind. 


Russ  Weber 
Fremont,  Neb. 


Steven  A.  Studt 
St.  Cloud  and 
Little  Falls,  Minn. 


Joseph  Lyons 
Springfield,  Mo. 


Warren  Lerude 
Reno,  Nev. 


Phillip  Abrell 
Port  Huron,  Mich, 


Albert  Dolata 
Bridgewater,  N.J. 


George  Dastyck 
Utica,  N.Y. 


Eugene  C.  Dorsey 
Rochester,  N.Y. 


Linda  Glazer 
Saratoga  Springs,  N.Y. 


Louis  Weil  III 
Westchester- 
Rockland,  N.Y. 


Donald  M.  Smith 
Chillicothe,  Ohio 


Richard  Wager 
Poughkeepsie,  N.Y. 


Dean  Smith 
Sioux  Falls,  S.D. 


James  Jesse 
Nashville,  Tenn, 


Frank  Feuille 
El  Paso,  Texas 


Richard  Bottorf 
Burlington.  Vt. 


J.  C.  Hickman 
Iowa  City,  Iowa 


Dan  Hamrick 
Coffeyville,  Kan, 


Robert  Miller  Sr. 
Battle  Creek,  Mich, 


Kenneth  Andrews 
Monroe,  La. 


Howard  Bronson 
Shreveport,  La. 


Gregory  Deliyanne 
Lansing,  Mich. 


Susan  Clark 
Niagara  Falls,  N.Y. 


Sal  DeVivo 
Camden,  N.J, 


Walter  Ryals 
Santa  Fe,  N.M, 


Fred  Eaton 
Binghamton,  N.Y. 


Robert  Collson 
Elmira,  N.Y. 


Peter  Hickey 
Ithaca,  N.Y. 


James  Daubel 
Fremont  and 
Port  Clinton,  Ohio 


William  McKinney 
Marietta,  Ohio 


Robert  Collins 
New  Kensington,  Pa. 


Tams  Bixby  III 
Muskogee,  Okla. 


N.  S.  Hayden 
Salem,  Ore. 


Marjorie  Paxson 
Chambersburg,  Pa. 


Goinett 


A  World  of  Different  Newspapers 


Charles  Wanninger 
Bellingham,  Wash. 


James  Lewis 
Olympia,  Wash 


Harold  Burdick 
Huntington,  W.  Va. 


Ariel  Melchior  Jr. 
U.S.  Virgin  Islands 


Brian  Donnelly 
Wilmington,  Del. 

Vincent  Spezzano 
Cocoa,  Fla. 

Paul  Flynn 

Fort  Myers,  Fla. 

Clifford  Barnhart 
Pensacola,  Fla. 

Robert  Udick  Philip  T.  Gialanella 

Guam  Honolulu,  Hawaii 
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The  Right  Person  For 
Your  Marketing 
Opportunity  Is 
Our  Goal” 

says  Dick  Hare  ^ 

President  Hare  Assoc. 
and  ESP  executive 

We  currently  have  78  top 
quality  resumes  from  publish¬ 
er  to  sales  asst,  level. 

Our  services  include  follow¬ 
up  monitoring  to  assure  pro¬ 
pter  progress  to  reach  your 
goals. 

Put  over  150  years  of  com¬ 
bined  newspaper  experience 


Editor  gets  patent 
on  trash  separator 

Kenneth  E.  Grube,  editorial  page 
editor  of  the  New  London  (Conn.)  Day, 
is  one  of  3  inventors  of  a  method  of  dis¬ 
posal  of  solid  municipal  wastes,  granted 
a  patent  (Number  4,079,837)  from  the 
U.S.  Patent  and  Trademark  Office, 
Washington. 

Grube  and  co-inventors  Vincent  E. 
Harrington  and  James  V.  Harrington, 
both  of  Groton,  Conn.,  got  a  companion 
patent  last  September  on  fragmenting 
certain  solid  wastes. 

The  new  invention  is  concerned  with 
separation  of  trash  that  has  undergone 
previous  treatment  by  thermal  exclusive 
decompression  and  composting.  Glass 
and  metal  are  treated  by  screening  and 
air  separation.  A  magnetic  separator 
than  recovers  iron  components. 

Ad  rep  oppointed 

Phillip  J.  Meek,  executive  vice- 
president  and  general  manager  of  the 
Fort  Worth  Star-Telegram,  has  an¬ 
nounced  the  appointment  of  Sawyer- 
Ferguson-Walker  Company,  Inc.  as  na¬ 
tional  advertising  representative  effec¬ 
tive  April  15,  1978.  The  paper  was  previ¬ 
ously  represented  by  Cresmer,  Wood¬ 
ward,  O’Mara  &  Ormsbee. 


Joel  Landau,  a  United  Press  staff  photographer  based  in  New  York  City,  has 
won  the  Deadline  Club  (New  York)  citation  for  excellence  in  journalism  with  this 
picture  titled  "So  Near  and  Yet  So  Far"  showing  a  meeting  of  Palestine  Libera¬ 
tion  Organization  delegates  at  the  United  Nations  while  a  few  feet  away  Israeli 
Foreign  Minister  Moshe  Dayan  sits  looking  over  his  speech. 


Sam  Roberts  (center),  city  editor  of 
the  New  York  Daily  News  received  the 
New  York  City  Jaycee  public  service 
award  at  the  Big  Apple  Awards  honor¬ 
ing  young  New  Yorkers.  From  left,  Phil¬ 
lip  Morakis,  president  of  the  NYC 
Jaycees;  Roberts,  and  Carol  Bellamy, 
City  Council  president.  Roberts  has 
served  the  News  as  an  investigative 
reporter.  City  Hall  bureau  chief,  and 
chief  political  correspondent.  He  is  a 
regular  columnist  on  municipal  poli¬ 
tics. 

Morris  Corp.  buys 
Calif,  newspaper 


Tucker  Sutherland  (center)  publisher 
of  the  San  Angelo  (Tex.)  Standard- 
Times,  accepts  an  award  for  distin¬ 
guished  contributions  to  journalism 
education  in  Texas  from  Dr.  Norris 
Davis  (right),  associate  dean  of  the 
school  of  communication.  Angelo,  rep¬ 
resented  by  President  Lloyd  D.  Vin¬ 
cent,  nominated  the  Standard-Times 
for  its  internship  program  for  350  ASU 
students,  its  Newspaper  in  Education 
program,  and  for  establishment  by  the 
late  Houston  Harte,  Standard-Times 
publisher,  of  a  $25,000  trust  fund  for 
journalism  scholarship. 


to  work  for  you  with  Ray 
Greene,  Dick  Hare,  Bill  Gold¬ 
ing,  George  Borden,  Dr. 
Hilton  Wasserman,  and  Ken 
Ward  on  your  team. 

Call  or  write  for  free  brochure 


Executive  Search  Programs 

a  division  of 


Classified  Inlernahonol  Ad^eftising  Services.  Inc 
1  345  E.  10th  Ave.,  Hialeah,  Florida  33010 
(305)  885-4526 


The  Morris  Newspaper  Corporation  of 
Savannah,  Georgia  has  exercised  its  op¬ 
tion  to  purchase  Regional  Times  Pub¬ 
lishers,  Inc.,  publishers  of  the  Ceres 
(Calif.)  Courier. 

The  Courier  is  a  12,200  circulation 
weekly  newspaper. 

Morris  purchased  the  corporation 
from  Mr.  and  Mrs.  F.  E.  Wisner  who 
owned  it  since  December,  1974. 

The  acquisition  of  the  Courier  brings 
the  total  of  Morris-owned  publications  to 
30,  6  of  which  are  located  in  California. 


Buys  newspaper 

Formerly  advertising  manager  of  the 
Pauls  Valley  (Okla.)  Daily  Democrat, 
Bill  Frame  of  Cordell,  Okla.,  has  bought 
the  Carnegie  (Okla.)  Herald  from  Roy 
McCurley,  publisher  since  1955.  Mrs. 
Frame  will  become  bookkeeper  succeed¬ 
ing  Mrs.  Glenn  White  who  has  been  with 
the  Herald  20  years.  The  Frames  re¬ 
cently  have  been  associated  with  news¬ 
papers  in  Tahlequah  and  Cordell,  both 
Oklahoma  towns. 
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WHEN  PEOPLE  GET  OLD 
IN  KANSAS  cm; 
THEY  GET  RECYCLED. 


CAPITAL  aXIES  COMMUNICATIONS,  INC.  NEWSPAPERS. 


WE  TALK  TO  PEOPLE. 


THE  KANSAS  CITY  TIMES  •  THE  KANSAS  CITY  STAR  •  THE  OAKLAND  PRESS  (Pontiac,  Michigan)  •  CITIZEN-JOURNAL 
(Arlington,  Texas)  •  NEWS  DEMOCRAT  (Belleville,  Illinois)  •  FORT  WORTH  STAR  TELEGRAM  •  Women's  Wear  Daily 
Home  Furnishings  Daily  •  Daily  News  Record  •  Footwear  News  •  Supermarket  News  •  Electronic  News  •  American  Metal  Market  •  W 

Energy  User  News  •  Men’s  Wear  •  Metal/Center  News 


When  people  get  old  in  Kansas 
City,  we  figure  out  ways 
to  enrich  their  lives. 

Part  of  this  effort,  we’re 
happy  to  say,  has  been  carried  on 
by  us:  The  Kansas  City  Times. 

Every  week,  twice  a  week, 
we  run  a  column  called  “The 
Later  Years’.’ 

We  give  senior  citizens  help 
and  advice  on  all  sorts  of  things: 
where  to  find  part-time  jobs,  free 
legal,  dental  and  health  care,  and 
how  (and  where)  to  meet  other 
people  they  might  be  interested  in. 

The  response  to  “The  Later 
Years’’  has  been  overwhelming. 

But  the  best  part  is  that  this 
column  is  helping  old  people  find 
ways  to  stay  young. 


CHity  the  Kansas  city  star 


Justice  Dept, 
enters  race 
news  dispute 

By  Carlo  M.  Sardella 

The  U.S.  Justice  Department,  in  a 
conciliatory  rather  than  investigative 
role,  has  entered  an  ongoing  dispute  be¬ 
tween  the  editor-publisher  of  the  Atlantic 
City  (N.J.)  Press,  and  black  community 
leaders  who  charge  he  is  “insensitive”  to 
blacks,  indicates  racism  in  his  handling 
of  the  newspaper  and  deliberately  avoids 
hiring  black  reporters. 

Charles  Reynolds,  who  came  here  12 
years  ago  from  a  job  as  news  editor  of  the 
Des  Moines  Ref>ister,  denies  all  the 
charges,  especially  those  involving  in¬ 
sensitivity  and  racism.  He  admits  can¬ 
didly  he  may  have  established  recruiting 
standards  that  might  better  have  taken 
into  consideration  the  need  for  black  re¬ 
porters  in  a  predominately  black  com¬ 
munity,  but.  he  says,  “1  have  been  trying 
hard  to  get  them,  and  tried  hard  to  keep 
what  we  had.” 

A  dialogue  between  Reynolds  and  the 
leader  of  the  black  protest.  Rev.  William 
L.  Cody,  broke  down  some  time  ago 
among  charges  and  counter-charges  of 
racism.  The  gulf  between  the  editor  and 
the  minister,  who  is  president  of  Fron¬ 
tiers  International,  a  black  professional 
group  spearheading  the  protest,  con¬ 
tinues  and  is,  at  least  temporarily,  hold¬ 
ing  up  continued  discussions  urged  by 
the  Justice  Department. 

The  black  protests  have  been  uttered 
sporadically  for  some  time.  They  came 
to  a  head  in  March  when  the  Press  pub¬ 
lished  a  series  of  articles,  in  page  rather 


than  column  length,  about  the  objectives 
and  recruiting  activities  of  a  Ku  Klux 
Klan  branch  in  Cumberland  county, 
which  is  in  th^  Press  circulation  area. 

Black  community  leaders  and  a 
number  of  non-blacks,  among  them 
Jewish  community  spokesmen, 
swamped  the  Press  with  letters  of  protest 
against  the  series.  Reynolds,  who  said 
that  supporters  of  the  theory  that  a 
newspaper  should  publish  “all  the  news, 
even  that  which  is  contrary  to  American 
principles  in  order  to  serve  as  a  warn¬ 
ing,”  actually  outnumbered  the  protes¬ 
ters  by  a  wide  margin. 

However,  he  conceded  at  a  meeting 
with  Jewish  leaders  that  the  series  had 
been  “overplayed”  to  some  extent. 

Nevertheless,  it  touched  off  a  more 
organized  black  leaders'  protest  which 
culminated  in  a  picketing,  by  some  90 
persons,  including  City  Commissioner 
Pierre  Hollingsworth,  who  is  the  local 
NAACP  president,  and  Rev.  Coty.  They 
sounded  a  call  for  a  Justice  Department 
probe  of  the  long-standing  allegations  of 
Press  racism  and  insensitivity. 

Jon  Johnson,  a  conciliation  specialist 
with  the  Justice  Department’s  Commun¬ 
ity  Relations  Service,  New  York,  ap¬ 
peared  at  a  meeting  of  black  leaders  and 
said,  after  studying  a  portfolio  of  Press 
clippings  involving  blacks,  he  would  re¬ 
view  the  grievances  and  attempt  to  dis¬ 
cuss  them  with  Reynolds. 

The  editor,  who  said  he  is  anxious  to 
clear  the  atmosphere,  said  he  would  con¬ 
tinue  to  insist  that  Rev.  Coty  not  be  a 
member  of  a  delegation  to  a  future  con¬ 
ference.  “We  simply  cannot  get  along,” 
the  editor  explained.  “That  man  is  to¬ 
tally  racist,  and  we  do  nothing  but  charge 
each  other  when  we  meet.” 

Reynolds  says  allegations  of  deliberate 


manipulation  of  news  coverage  to 
downgrade  blacks  has  no  basis  of  fact 
whatsoever.  His  staff  is  under  direct  or¬ 
ders  to  “play  the  news  straight,  good  or 
bad,  black  or  white,”  he  said. 

Reynolds  says  hiring  black  reporters 
has  been  “my  toughest  job”  because  of 
the  scarcity  brought  on  by  “a  tremen¬ 
dous  demand  throughout  the  country  for 
qualified  blacks.”  The  few  he  has 
hired — he  now  has  2  on  the  staff — have 
gone  on  to  better  paying  jobs,  he  said. 

He  said  he  has  been  measuring  all 
applications — “I’m  deluged  with  appli¬ 
cations  from  well  qualified  whites’] — 
against  established  recruiting  standards, 
a  practice  which  apparently  has  worked 
against  blacks  because  there  are  so  few 
among  the  applicants.  But  he  has  gone  as 
far  as  to  obtain  the  help  of  black  report¬ 
ers  from  other  newspapers  in  a  recruit¬ 
ing  campaign  which  has  netted  I  report¬ 
er,  he  said,  with  hopes  there  will  be 
more. 

Members  of  his  staff  defend  him 
against  all  charges.  One  said  Reymolds 
“may  have  made  the  mistake  of  not  giv¬ 
ing  black  reporters  on  the  staff  more  vis¬ 
ible  assignments.” 

Student  newspaper 
loses  first  round 

Suffolk  County  (Mass.)  Superior 
Court  Judge  Alan  Dimond  has  denied  a 
preliminary  injunction  motion  made  by 
an  independent  Boston  University  stu¬ 
dent  newspaper. 

The  student  newspaper,  the  hn  expo¬ 
sure,  had  sought  to  have  the  court  order 
the  university  administration  release 
funds  which  had  been  allocated  for  the 
publication  and  then  frozen  (E&P,  April 
15.) 

in  denying  the  preliminary  injunction 
motion.  Judge  Dimond  said  he  did  not 
think  the  court  “should  intervene  in 
what  is  essentially  a  policy  dispute  in 
Boston  University.”  The  case  is  ex¬ 
pected  to  go  to  trial  in  about  three 
months. 

in  its  suit,  the  exposure  claims  the  ad¬ 
ministration,  which  first  funded  the 
paper  but  later  refused  any  further 
grants,  is  attempting  to  suppress  a  free 
press  on  campus. 

Michael  Ponsor,  attorney  for  the  stu¬ 
dent  newspaper,  in  arguing  for  the  pre¬ 
liminary  injunction,  withdrew  his  chal¬ 
lenge  on  direct  constitutional  grounds, 
since  the  paper  is  not  being  ordered  to 
stop  publishing.  He  did  argue  that  the 
administration  has  a  contract  with  the 
newspaper  guaranteeing  the  right  of  free 
expression. 

Ponsor  said  he  would  raise  the  direct 
constitutional  issue  during  the  trial. 

In  a  related  matter  at  nearby  Boston 
College,  the  administration  of  that 
Roman  Catholic  school  last  week  or¬ 
dered  a  weekly  student  newspaper  to 
move  off  campus  because  it  printed  ads 
for  abortion  clinics. 
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We  have 


a  green  thumb 


for  FOOD  SALES  in  Altoona! 


$121,757,000*in  1978 — more  food  salesthan 
many  larger  markets.  Altoona  market  families  are 
spending  at  the  rate  of  $2,499  annually  for 
food — 14%  above  the  Pennsylvania  average,  and 
more  per-household  than  any  other  SMSA  in  the 
state. 

Testing’s  good  here,  too — Altoona’s  isolation, 
compact  size  and  typical  distribution  patterns  give 
you  valid  results,  plus  speed,  economy  and  control 
not  possible  in  largertest  markets. 

*1978  E&P  Market  Guide  Est. 

4  out  of  5  Altoona  SMSA  households  daily  read . . . 
ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 

Eltoona  SlRittor 

Altoona,  Pa.  16603  •  Call  Ed  Singel,  Ad  Mgr.,  814-944-7171 
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1977  was  a  very  GOODYEAR  for 
the  Dallas  Times  Herald.  A  year 
when  we  carried  MORE  full-run 
retail,  NATIONAL,  and  TOTAL 
display  advertising  than  any  other 
Texas  paper.  Plus  over  2  million 
classified  ads.  And  naturally,  we're 
very  GLAD. 

But  this  is  not  the  full  SCOPE 
of  our  achievements.  We  also 
HOLD  the  largest  audience  in  the 
Dallas  ADR  Quite  a  BOUNTY. 

We  continue  to  be  the  most 
honored  paper  in  Texas.  And 
we've  yet  to  reach  our  CREST.  So 
the  next  time  you  buy  newspaper, 
invest  your  PENNEYS  the  best 
way.  Invest  them  the  SAFEWAY. 

In  the  Dallas  Times  Herald. 

The  pages  more  people  are  turning  to. 

‘Source;  TGI,  Major  Market  Index,  1977  (5-Issue  Daily  Cume;  4-Issue  Sunday  Cume.) 


In  recent  months,  £tna  has  been  blunt  in  criticizing  some  expen¬ 
sive  flaws  in  America’s  health  care  system. 

Our  bluntness  has  brought  us,  in  return,  equally  blunt  criticism 
of  ourselves: 

A  hospital  administrator  from  Illinois  says  that  Etna’s  own 


insurance  plans  have  encouraged  overuse  of  hospitals— since  we 
pay  for  some  procedures  only  when  the  insured  person  is  hospital¬ 
ized,  even  though  out-patient  treatment  might  cost  less.  (He’s  right. 
Some  plans  do  ^s.  need  to  work  harder  to  change  them!) 

Several  doctors  asked  how  we  could  claim  to  “give  consumers 
a  stake  in  holding  down  costs”  when  we’re  still  selling  health 
insurance  that  has  httle  or  no  deductible! 

Another  physician  says  that  skyrocketing  malpractice  insur¬ 
ance  premiums  have  forced  him  to  increase  the  charges  to  his 
patients! 

Another  accuses  ^tna  of  “scapegoatism”  and  “kicking  the 
dogr  and  a  hospital  representative  contends  “you  attack  us.’” 

To  these  last  charges  we  plead  “not  guilty.”  Our  criticism  is 
aimed  at  the  health  care  system  and  not  at  doctors  or  hospitals— 
although  all  participants  (including  Mna)  must  share  some  respon¬ 
sibility.  Most  worthwhile  changes  in  society  bring  with  them  strong 
disagreements  and  public  debate.  Slowing  Ae  runaway  costs  of  this 
system  needs  open  discussion  now.  ^tna  will  keep  focusing  on  the 
flaws  we  see.  And  we’ll  keep  welcoming— and  responding  to— the 
views  of  those  who  disagree  with  us  most  strongly. 


^tna 

wants  insurance  to  be  affordaUe. 


'In  the  last  few  years  we’ve  ^Jhis  is  also  true.  Although  ^An  increase,  starting  in  the  wrote  along  these  lines:  “/Etna, 
intensified  our  efforts  to  correct  Altna  has  been  stressing  the  early  1970’s,  in  the  number  and  being  a  large  company,  can 
this  imbalance:  /Etna  health  in-  value  of  deductibles  and  co-insur-  size  of  liability  suits  caught  in-  afford  to  take  pages  in  national 
surance  plans  are  covering  more  ance  since  the  mid-1950’s,  the  surers  by  surprise,  and  drasti-  magazines  and  push  its  opin- 
and  more  kinds  of  out-patient  physicians’  criticism  is  fair:  we  cally  forced  up  premiums  to  cover  ions;  1,  as  a  private  practitioner 
care.  Examples:  Post-hospital  are  still  writing  insurance  plans  legal  costs,  court  awards  and  out-  of  medicine,  obviously  cannot’.’ 
convalescent  facilities  (since  that  have  no  deductibles  for  hos-  of-court  settlements.  Part  of  the  This  advertisement  is  a  recogni- 
1969);  free-standing  ambulatory  pital  charges.  The  pressure  to  solution, /Etna  believes,  is  to  re-  tion  of  that  point  of  view.  But  we 
surgical  centers  (since  1973);  pre-  “give  the  customer  what  he  form  an  increasingly  dis  torted  don’t  think  that  any  of  us  in¬ 
admission  testing  (experimen-  wants”  is  a  constant  in  business,  tort  law  system.  This  is  a  subject  volved  in  the  health  care  system 
tally  since  1970  — now  being  /Etna,  like  most  insurers,  has  as  controversial  and  important  can  afford  to  overlook  our  own 
extended  nationally);  and  post-  given  in  to  it  too  many  times  as  the  health  care  system  itself,  contribution  to  the  problem.  Each 
hospital  home  health  care  already  when  it  may  not  have  been  in  so-  •'In  response  to  our  earlier  ad-  of  us  should  give  some  criticism, 
available  in  many  plans.  ciety’s  long-term  interest.  vertisements,  several  doctors  takesome— awdocf  ow  if. 

Further  information  may  be  obtained  by  contacting  Henry  L,  Savage,  Jr.,  Public  Relations,  /Etna  Life  &  Casualty, 
151  Farmington  Avenue,  Hartford,  CT  06156,  Telephone  (203)  273-6545. 


/Etna  Life  &  Casualty. 
151  Farmington  Avenue, 
Hartford,  CT  06156 


LI  FE&  CASUALTY 


The  exclusive,  new 
special  monthly  report 

for  those  who  create,  use, 
or  disseminate  information... 
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LEGAL  DKIEFS 
FOK  EDITORS, 
PUBLISHERS, 
AKD  WRITERS 

Why  you  need  it. 

No  doubt  you  have  already  felt  the  impact  of  the  new 
copyright  law  —  incorporating  the  first  significant  changes 
since  1901  —  as  it  affects  existing  works  and  works  still  to 
be  created.  Your  attorney  can  advise  you,  of  course,  but 
many  dangers  still  remain  Now.  a  nontechnical  newsletter 
for  laypeople  gives  you  regular  interpretations  of  significant 
cases  and  up-to-the-minute  news  from  the  legislative 
Capitol 

What  the  report  does  for  you. 

Every  month,  you  will  receive  a  tightly-edited  newsletter 
covering  all  current  rulings  and  regulations  as  well  as 
perspectives  on  events  that  involve  copyrights  and  related 
areas  of  libel  and  privacy  Important  cases  are  examined  in  a 
way  that  can  give  you,  or  your  legal  counsel,  insights  into 
situations  that  may  parallel  your  own  experiences  -  and 
can  save  you  expensive  research  time.  McGraw-Hill,  a 
leader  in  the  field  of  communications  and  information,  is 
the  first  publisher  you  would  look  to  tor  such  help.  In 
addition  to  in-house  editors  working  on  the  newsletter,  it 
draws  on  the  cumulative  experience  of  a  board  of  consulting 
editors  in  publishing,  broadcasling,  the  performing  arts, 
and  many  other  areas  plus  a  Washington-based  reporter 
to  bring  you  news  from  first-hand  sources 

Special  copyright  report  free. 

Several  times  a  year,  you  will  receive  additional  in-depth 
reports  to  help  you  understand  particular  aspects  of  the  law 
and  work  more  effectively  within  its  provisions  The  first 
special  report.  Questions  and  Answers  on  the  New 
Copyright  Law,  published  at  $15.00,  will  be  sent  FREE  with 
your  subscription  {Additional  copies,  $5.00  to  subscribers 
only). 


McGraw-Hill  Book  Con^pany 

Attn;  John  Stockwell  -  26  ■  ■  1 1 1  ■ 

1221  Avenue  of  the  Americas,  New  York,  N.Y  10020 

Please  enter  my  subscription  to  LEGAL  BRIEFS  FOR  EDITORS, 
PUBLISHERS.  AND  WRITERS  at  the  annual  rate  ol  $48  00  and 
send  me  a  free  copy  of  Questions  and  Answers  nn  the  New 
Copyright  Law 


yhis  offer  good  only  in  U  S  and  sub/ect  to  acceptance  by 
McGraw-Hill  F-007-4066-3 


Demand  for  F.B.I.  files 

Although  the  FBI  has  reduced  the 
backlog  of  freedom  of  information  re¬ 
quests  substantially,  it  will  never  be  able 
to  meet  the  FOl  act’s  lO-day  time  limit 
for  responding  to  requests,  according  to 
General  Accounting  Office  testimony  be¬ 
fore  the  House  Government  Information 
and  Individual  Rights  Subcommittee. 

Victor  Lowe,  director  of  GAO’s  gen¬ 
eral  government  division,  told  the  com¬ 
mittee  that  FBI’s  Project  Onslaught,  in 
which  nearly  300  special  agents  were 
brought  to  Washington  to  eliminate  the 
backlog,  was  not  successful  since  it  only 
reduced  and  did  not  eliminate  the 
backlog  and  cost  $3  million. 

Lowe  said  that  “although  the  FOl  Act 
was  passed  in  1966,  the  FBI  received 


gets  higher 

barely  one  request  a  week  up  until  1974, 
when  amendments  to  the  act  were 
adopted  making  requests  skyrocket  to 
18,026  in  1977  and  an  estimated  20,500 
this  year.  By  mid- 1 976,  the  backlog  ex¬ 
ceeded  8,000.  Project  Onslaught  cut  that 
number  to  4,910  by  its  conclusion  last 
September.  The  FBI  then  redefined  the 
backlog  down  to  1,007  requests  by 
eliminating  from  the  tally  those  requests 
being  held  in  abeyance  while  awaiting 
more  information  from  the  requester. 

Reporting  on  a  15-month  study  of  FBI 
processing,  GAO  said  the  bureau  should 
waive  more  of  the  fees  charged  for  pro¬ 
viding  information  and  should  furnish 
more  information  about  the  nature  and 
volume  of  material  which  is  withheld. 


New  weekly  converts  to  paid  circulation 


Camden  (S.C.)  Independent,  a  new 
weekly  newspaper,  converted  to  paid 
circulation  March  29  with  a  subscriber 
list  of  nearly  6,000. 

The  paper  published  its  first  edition 
March  1  and  distributed  free  copies  to  all 
13,000  homes  in  Kershaw  County  for  4 
weeks.  During  that  time,  an  intensive 
circulation  campaign  was  conducted  by 
telephone. 

The  paper’s  first  4  editions  averaged 
28  pages  and  contained  an  average  of  60 
percent  paid  advertising. 

Glenn  Tucker  and  Michael  Mischner, 
owners  of  the  new  paper,  said  response 
“exceeded  our  projections’’  in  both  ad¬ 
vertising  and  circulation.  They  said  cir¬ 
culation  was  expected  to  exceed  7,000  by 
late  April,  making  the  Independent  the 


largest-circulating  newspaper  in  Ker¬ 
shaw  County. 

The  weekly  competes  with  the  Cam¬ 
den  Chronicle,  which  converted  from 
tri-weekly  to  daily  March  16.  It  is  owned 
by  Morris  Newspaper  Corporation  of 
Savannah,  Ga. 

Tucker,  29,  began  his  newspaper 
career  in  1972  with  the  Camden  Chroni¬ 
cle  and  for  the  last  2  years  has  been  pub¬ 
lisher  of  the  Journal,  a  weekly  paper  in 
West  Columbia.  He  remains  associated 
with  that  paper  in  a  non-working  capac¬ 
ity. 

Mischner,  27,  worked  for  the  Camden 
Chronicle  before  spending  2  years  in  ad¬ 
vertising  sales  with  the  St.  Petersburg 
(Fla.)  Times. 


Student  newspaper  turns  down  junkets 

With  the  objective  of  fair  news  cover-  of  “Close  Encounters  of  the  Third 


age,  the  University  of  Florida  student 
newspaper,  the  Independent  Florida  Al¬ 
ligator,  recently  turned  down  free  trips 
for  its  editor  to  Taiwan  and  Los  Angeles. 

As  a  result  of  its  no  freebie  policy,  the 
paper’s  editor  turned  down  a  recent  offer 
from  the  China  Youth  Corps  to  visit 
Taiwan  for  10  days  and  also  turned  down 
an  invitation  from  Columbia  Pictures  to 
fly  out  to  Los  Angeles  for  a  press  review 

Va.  daily  wins  sales  tax 

The  Circuit  Court  of  the  City  of  Char¬ 
lottesville  has  returned  a  verdict  in  favor 
of  the  Charlottesville  (Va.)  Daily  Prog¬ 
ress  in  its  litigation  with  the  Sales  Tax 
Division  of  the  State  Tax  Department. 

The  Court  found  that  the  Associated 
Press  and  United  Press  International 
wire  services  constitute  personal  ser¬ 
vices  and  are  exempt  from  the  sales  and 
use  tax. 

The  Court  also  found  that  assessment 


Kind. 

All  expenses,  in  both  cases,  would 
have  been  paid  for  then  editor  Tom  Julin, 
but  he  refused  the  offers  since  the  paper 
has  a  policy  of  refusing  free  trips  or 
complimentary  tickets. 

The  student  newspaper  has  also  been 
making  news  recently  in  its  battle  to 
open  up  certain  closed  administration 
meetings  (E«&P,  April  8.) 

case 

of  the  sales  and  use  tax  on  cameras  and 
camera  supplies  used  within  the  Daily 
Progress  plant  was  in  error,  but  that 
cameras  and  camera  supplies  used 
“offsite”  (outside  of  the  plant)  was  tax¬ 
able. 

The  court  ordered  the  Commonwealth 
of  Virginia  to  refund  taxes  paid  by  Char¬ 
lottesville  Newspapers,  Inc.  in  the 
amount  $3,625. 
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Itwolildii'l 

be  Sunday 

withouta 

Parade. 

Parade  is  to  Sunday  what  baseball  double-headers  are.  Something  which  makes 
Sunday  more  enjoyable  to  millions. 

Parade  is  ftiere  from  the  first  hint  of  bacon  crinkling  in  the  pan,  to  the  last  winking- 
out  of  someone's  shaded  bed  lamp. 

It's  an  after-dishes  treat  for  Sunday-cooking  Moms.  Dads  dig  it  out  —  even  ahead 
of  the  Sunday  sports.  Kids  sprawl  on  the  floor  with  Parade.  And  Grandmas  rock  with  it. 

Parade  keeps  faith  with  all  its  readers,  too.  It's  on  top  of  the  news,  behind  the 
news.  And  sometimes  even  anticipates  the  news.  It  observes,  reports,  interprets,  reflects. 

It  probes,  but  it  never  ponders.  It  amuses  without  sting.  It  chats  without  chattering.  It  chal¬ 
lenges  thought,  but  it  doesn't  insist.  Yet  it  speaks  its  mind  clearly  and  with  strength. 

Parade  is  wide-ranging,  inclusive,  yet  clear  and  concise.  It  is  prose  in  motion. 

It  is  never  still. 

In  language  that  is  salad-crisp.  Parade  and  its  editors  face  the  nation  every  week, 
assess  the  world,  query  the  famous,  and  with  great  good  humor,  sum  up  our  times. 

They  do  it  to  their  own  satisfaction.  And  because  they  are  good  editors,  they 
satisfy  millions  of  readers,  too. 

It  wouldn't  be  Sunday  without  a  Parade. 

21  MILLION  STRONG 


Newspeople  in  the  news 


Dr.  Thomas  E.  O’Connfll,  president 
of  Bellevue  (Wash.)  Community 
College — appointed  to  the  national  board 
that  oversees  Courses  by  Newspaper  at 
the  University  of  California,  San  Diego. 
^ 

William  M.  Epherheimer,  editor  and 
publisher  of  the  Mount  Pleasant  (Iowa) 
News — elected  president  of  The  Mt. 
Pleasant  News,  Inc. 

♦  *  * 

Wayne  Gray — named  controller  of  the 
Washington  Star.  He  was  controller  of 
Washington  Star  Communications,  Inc. 
Charles  Bryant,  the  Star’s  manager  of 
accounting — appointed  assistant  con¬ 
troller.  Daniel  Aquilino.  classified  adver¬ 
tising  manager  of  the  Washington  Star 
since  August,  1975 — named  retail  adver¬ 
tising  manager  replacing  J.  Patrick  Berl- 
iNG,  who  resigned  to  join  the  Naples 
(Fla.)  News.  Diane  M.  DuBois,  classified 
phone  room  manager — named  classified 
advertising  manager. 

♦  *  ♦ 

C.  D.  Wright — named  classified  ad¬ 
vertising  manager  for  the  Chattanooga 
Times.  He  has  been  with  the  Times  6 
years.  Jackie  Chastain — promoted  to 
telephone  sales  manager  from  the  retail 
sales  staff. 


What’s  Special 
About  Erie,  Pa.? 


Noteworthy  Facts 

This  important  information  will 
help  marketers  plan  effective 
strategy  in  a  billion  dollar  market 
For  a  free  copy  of  these  toots, 
write  to: 

Mr.  Gerald  Szorek  N.A.M. 
Times  Publishing  Co. 

205  W  12th  St. 

Erie,  Pa.  16501 

Erie  Morning  News 

ERIE  DAILY  TI.ME.S 

(Btit 


Represented  by  Story  &  Kelly-Smith,  Inc. 


Margaret  Jackson — named  outside 
sales  representative  in  general  advertis¬ 
ing  department  of  the  Washington  Post. 

*  ♦  * 

William  Claiborne — named  Jerusalem 
correspondent  for  the  Washington  Post. 
*  *  * 

Robert  R.  Hay/lett,  general  manager 
of  the  Royal  Oak  (Mich.)  Daily  Trib¬ 
une — elected  a  director  of  The  Tribune 
Publishing  Co. 

4: 

John  Kendall  and  John  Hurst — 
named  to  head  the  Los  Angeles  Times’ 
new  San  Bernardino/Riverside  and  Santa 
Barbara  bureaus,  respectively. 

ifi  iti  ^ 

C.  Bruce  Bulman — named  publisher 
of  the  Elizabeth  City  (N.C.)  Daily  Ad¬ 
vance. 

:|c  ^ 

Stanley  Blank — appointed  vicepresi¬ 
dent-manufacturing  of  Parade.  Arthur 
Rothstein — promoted  to  director  of  pho¬ 
tography  of  Parade. 


Memphis  Commercial  Appeal  medi¬ 
cal  writer  Beth  Tamke  receives  a  Vet¬ 
erans  Administration  certificate  of 
appreciation  from  Memphis  VA  hospi¬ 
tal  director  John  B.  Byrd  for  her  con¬ 
tinued  coverage  of  the  hospital's  ser¬ 
vice  and  research  programs.  Byrd  told 
the  reporter  the  VA  relies  heavily  on 
newspapers  in  its  constant  effort  to 
keep  the  nation's  30  million  veterans 
updated  on  VA  medical  benefits. 


ROBERT  A.  DUBILL,  executive  editor 
of  the  Camden-Cherry  Hill  (N.J.) 
Courier-Post,  has  been  appointed 
executive  editor  of  Gannett  News  Ser¬ 
vice  in  Washington,  D.C.  Dubill  was 
chief  of  AP's  New  Jersey  operation 
when  he  joined  Gannett  at  the 
Camden-Cherry  Hill  paper  in  1976  as 
assistant  managing  editor.  The  Wash¬ 
ington  position  is  a  newly-created  one 
suggested  by  a  study  committee  of 
Gannett  editors  and  publishers.  Dubill 
will  be  in  charge  of  operations  and  will 
supervise  the  8-person  national  staff. 

Joseph  Frederickson — joined  the  Seat¬ 
tle  Post-Intelligencer  as  promotion  man¬ 
ager  from  administrative  assistant  for  the 
International  Newspaper  Advertising 
Executives  Association. 

^  :4c  ^ 

Curt  Auerback,  previously  with  Ted 
Bates  and  Hears!  Corp. — to  the  national 
advertising  staff  of  the  Newark  (N.J.) 
Star-Ledger. 

:4c  ^  ^ 

Robert  M.  King,  advertising  manager 
for  8  years — to  publisher  of  the 
Brampton  (Ont.)  Guardian  in  the  Inland 
Publishing  Co.  suburban  group. 

*  ♦  ♦ 

William  Candy,  formerly  with 
Philadelphia  Inquirer — to  the  New  York 
Daily  News  as  assistant  to  the  circulation 
director. 


Publishers  across  America  are  discovering  the  Rob  Reed  Effect. 

It’s  an  upswing  in  retail  and  classified  linage.  It’s  new  life  in 
circulation  district  management. 

It’s  one-of-a-kind  sales  staff  training  that  goes  beyond  workshops  — 
to  support  your  people  for  months  to  come. 

It  starts  with  a  phone  call. 

313/665-9632 


1815  Independence  Blvd. 

Ann  Arbor,  Michigan  48104 
Consulting  Associate  with  Humanics,  Inc. 
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LARRY  BRINTON,  47,  has  been 
promoted  to  managing  editor  of  the 
Nashville  Banner.  A  Banner  staffer  for 
23  years,  most  recently  he  had  served 
as  assistant  to  the  editor.  While  serv¬ 
ing  as  chief  investigative  reporter,  his 
investigative  work  won  many  national 
and  regional  awards.  He  is  featured 
as  one  of  the  top  20  investigative  re¬ 
porters  in  the  U.S.  in  The  Typewriter 
Guerrillas  by  John  C.  Behrens  which 
_ was  published  last  fall. _ 


Edmund  E.  Olson,  previously  with 
Charlotte  (N.C.)  Observer — named  as¬ 
sistant  to  the  publisher  of  the  Macon 
(Ga.)  Telegraph  and  News. 

Hfi  Hfi  tit 

John  Bennett,  chief  of  the  Memphis 
Commercial  Appeal's  Little  Rock 
bureau — joining  Morris  Cunningham  in 
the  newspaper’s  Washington  bureau. 
Robert  Kellett,  staff  reporter — 
succeeds  Bennett  as  bureau  chief. 

*  *  ♦ 

Richard  E.  Tracy,  formerly  news  con¬ 
sultant  for  Thomson  Newspapers,  Inc., 
Des  Plains,  111. — named  publisher  and 
general  manager  of  the  Lancaster  (Calif.) 
Ledger-Gazette. 

*  *  * 

Eugene  C.  Patterson,  editor  of  the  St. 
Petersburg  Times — received  the  out¬ 
standing  alumnus  award  from  the  Uni¬ 
versity  of  Georgia  Journalism  Alumni 
Association. 

♦  *  ♦ 

Greg  B.  Hansen — appointed  sports 
editor  of  the  daily  Albany  (Ore.) 
Democrat-Herald.  Formerly  a  sports 
writer  of  the  St.  Petersburg  (Fla.)  Eve¬ 
ning  Independent,  Hansen  succeeds  Ken 
Doney  who  has  been  named  executive 
editor  of  the  semi-weekly  Gresham 
(Ore.)  Outlook. 


George  N.  Gill,  vicepresident  and 
general  manager,  the  Courier-Journal, 
Louisville — received  the  Indiana  Uni¬ 
versity  School  of  Journalism  Big  Wheel 
Award. 

afe  ^ 

Frank  Rudnicki,  sports  editor  of  the 
San  Angelo  (Tex.)  Standard  Times — 
named  Lone  Star  Sportswriter  of  the 
Year  and  will  receive  the  Kirk  Hill 
Award. 

♦  *  ♦ 

Terrell  W.  Hebert,  formerly  with 
Annapolis  (Md.)  Capital-Gazette — 
appointed  classified  advertising  manager 
of  the  Baltimore  News  American,  suc¬ 
ceeding  Vernon  G.  Schultheis,  who  was 
named  co-op  advertising  manager. 

*  ♦  * 

Howard  F.  Sweit/er — appointed  to  the 
new  position  of  circulation  manager  of 
the  Baltimore  News  American. 


Montreal's  "sensuous  chef,"  Pol 
Martin  had  his  audiences  eating  out  of 
his  hand  at  the  Toledo  (Ohio)  Blade's 
8th  annual  food  fair  in  Toledo.  The 
Blade  Food  Fair  has  proved  popular 
with  area  residents,  annually  attract¬ 
ing  more  than  10,000  people  to  cook¬ 
ing  demonstrations  by  noted  chefs 
and  to  exhibits  of  kitchen-related 
products.  Blade  food  editor  Mary 
Alice  Powell  (left)  acted  as  hostess  for 
the  event. 


NEWSPAPER  CONSULTANT 
SALES  NEGOTIATOR  -  BROKER  -  APPRAISER 

5700  N.W.  SECOND  AVENUE 
BOCA  RATON, 

FLORIDA  334.32 
AREA  CODE  305-994-0X00 

(icoryc  ./.  Cmipci  icill  he  available  at  the  Hi/alt  Regency 
in  .Mlanta  during  the  ASP.\  meetings  train  April  29  la  Mag  2. 


William  Mark  Pinella — named 
executive  sports  editor  of  the  Palm 
Beach  Times,  West  Palm  Beach,  Fla.  re¬ 
cently. 

*  ♦  ♦ 

Four  department  heads  at  New 
Brunswick  (N.J.)  Home  News,  have 
been  elected  to  newly-created  vice¬ 
presidencies  of  the  Home  News  Publish¬ 
ing  Company.  Elected  were;  George  F. 
Rose,  vicepresident-finance.  Joseph  D. 
Fontana,  vicepresident-personnel.  Ed¬ 
ward  A.  Kennedy,  vicepresident- 
production,  and  William  D.  Wagner, 
vicepreside  nt-circulation . 

*  *  ♦ 

Edward  A.  Koehler,  with  Providence 
Journal-Bulletin  newspapers  for  46 
years,  most  recently  as  circulation 
director — retired.  James  L.  Noonan,  as¬ 
sistant  circulation  director-distribution — 
to  circulation  director-distribution.  Theo¬ 
dore  J.  Richard  Jr  .  assistant  circulation 
director-sales — to  circulation  director- 
administration.  Robert  T.  Burns,  circula¬ 
tion  promotion  manager — to  circulation 
director-sales. 

Hi  Hi 

Terry  E.  London  has  been  named  con¬ 
troller  by  the  Oklahoma  Publishing  Co., 
Oklahoma  City  .  .  .  Ted  Wegener — 
promoted  to  assistant  controller. 

Hi  H  H 

Tony  Biancardi,  25,  formerly  sports 
editor  for  the  Walton  (Ga.)  Tribune — 
promoted  to  managing  editor. 


'The  person 
you  describe 
is  the  person 
ril  deliver'' 

Joe  Sullivan 


“Finding  a  first-rate  executive  isn’t 
enough. 

“You  want  the  right  one. 

“Right  for  your  company.  Right  for  you. 

“I  understand  your  needs.  I  relate 
them  to  my  own  18  years  of  executive 
responsibilities  in  media  and 
communications.  When  you  tell  me 
what  you  want,  I  search  out  and  deliver  the 
right  person. 

“I  know  where  to  look.  How  to 
evaluate  critically  in  terms  of  your  specific 
preferences.  And  how  to  create  the  right 
climate  for  successful  recruiting. 

“You  get  an  effective,  knowledgeable, 
professional  search.  And  you  get  exactly  the 
person  you’re  looking  for.” 

Joe  Sullivan  &  Associates,  Inc. 
Executive  Search  and  Recruitment 

111  East  58th  Street, 

New  York,  N.Y.  10022 
(212)  752-8888 
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James  H.  Ottaway  (right),  chairman  of  Ottaway  Newspapers,  Inc.  was  hon¬ 
ored  at  a  Washington  dinner  for  his  ten  years  as  American  Press  Institute  board 
chairman.  He  is  shown  with  two  former  chairman,  Paul  Miller  (left),  chairman  of 
the  Gannett  Co.,  and  Barry  Bingham,  Sr.  (second  from  right),  chairman  of  the 
Courier-Journal  and  Louisville  Times,  and  chairman-elect  Howard  H.  Hays,  Jr., 
editor  and  co-publisher  of  the  Riverside  (Calif.)  Press  and  Enterprise.  Hays 
becomes  API  chairman  July  1. 


Newspeople 

in  the  news 

Byron  Wf.i.i.s,  former  Indianapolis 
Star  reporter  who  received  his  degree 
from  Indiana  University  Law  School. 
Indianapolis,  last  May — appointed  judge 
of  the  Shelby  County  Court.  Shelbyville, 
Indiana. 

^  * 

Don  Si  MMERsiDE — from  night  news 
editor  to  sports  editor  of  the  Omaha 
(Neb.)  World-Herald.  He  succeeds  Bile 
Hord,  who  resigned  to  manage  a  family 
printing  firm  in  North  Platte,  Nebraska. 

*  *  ♦ 

Recent  appointments  at  the  San 
Angelo  (Tex.)  Standard-Times  include: 

Check  Lyons — named  acting  execu¬ 
tive  editor.  He  headed  the  public  affairs 
and  market  research  department  and  has 
been  with  the  Ypsilanti  (Mich.)  Press  and 
the  Owosso  (Mich.)  Argas-Press.  Mike 
Perry — named  managing  editor/features. 
He  formerly  was  managing  editor  of  the 
morning  Standard.  Charlie  Redden — to 
managing  editor/news  from  managing 
editor  of  the  afternoon  Times.  Arlen 
Lohse — to  senior  news  editor  from 
Times  wire  editor.  Jeee  Barton — to 
editorial  writer  and  special  projects  head 
from  Times  city  editor;  Buddy  Price — 
named  assistant  managing  editor/news 
from  Standard  city  editor;  Robert 
Krug — to  assistant  managing  editor/ 
features  from  state  editor.  Dennis 
Neighbours — named  weekend  editor 
from  Standard  night  wire  editor;  GAyle 
Childers  Kelley — named  night  news 
editor  from  copy  editor  of  the  Standard. 

*  *  ♦ 

Jeanne  Yockey,  Man.sfield  (Ohio) 
News  Journal — won  first  prize  of  $200  in 
the  editorial  division  of  the  American 
Bowling  Congress  press  competition. 

*  ♦  * 

Richard  L.  Madden.  Washington  staff. 
New  York  Times,  for  past  10  years — 
appointed  chief  of  newspaper's  Connec¬ 
ticut  bureau. 


Frank  E.  Matthews — retired  April  I 
as  advertising  director  of  the  Alliance 
(Ohio)  Review.  He  went  to  the  company 
in  1949  as  an  advertising  salesman. 
Donald  Peterson  Jr. — promoted  from 
classified  advertising  manager  to  Mat¬ 
thew's  former  position. 

:fc  :fc 

Karl  T.  Davis — to  advertising  director 
of  the  Saratogian-Tri-Coanty  News, 
Saratoga,  N.Y.  He  succeeds  Richard  A. 
Shapiro,  who  becomes  general  manager 
of  the  Gannett  Group’s  Virgin  Island 
Daily  News  in  St.  Thomas.  Davis  earlier 
worked  with  the  Niagara  Falls  (N.Y.) 
Gazette.  Shapiro  has  been  with  Gannett 
since  1972  in  Rochester  and  Ithaca  and 
joined  the  Saratogian-Tri  County  News 
in  1976. 

*  *  * 

Phyllis  Grieiith,  veteran  Canadian 
newspaperwoman  with  the  Toronto 
Telegram  for  46  years  until  retirement  in 
l%7 — named  to  the  News  Hall  of  Fame 
by  the  Toronto  Press  Club. 


George  W.  Cecil — named  executive 
editor  of  the  Elizabeth  (N.J.)  Daily  Jour¬ 
nal.  He  formerly  was  editor  of  the  Coeur 
d’Alene  (Idaho)  Press  and  assistant  man¬ 
aging  editor  of  the  Orlando  Sentinel  Star. 

♦  *  * 

Michael  Roberts — named  circulation 
special  projects  manager,  and  James  Lo¬ 
gan,  route  development  manager,  for  the 
Pittsburgh  Press  Company.  Both  are  new 
positions.  Roberts  has  been  circulation 
promotion  manager  for  the  Pittsburgh 
Post-Gazette,  and  Logan,  a  Post-Gazette 
dealer  since  1976,  worked  for  Tucson 
Newspapers,  Inc.  and  the  Chicago  Trib¬ 
une. 

*  *  * 

Dave  Balcom — to  editor  of  the  South 
Haven  (Mich.)  Daily  Tribune  from  assis¬ 
tant  managing  editor  of  the  Carlisle  (Pa.) 
Sentinel. 

*  *  * 

Bernard  J.  Roswig,  formerly  national 
director  of  public  and  media  relations  for 
the  U.S.  Postal  Service — opened  his  own 
public  relations  consulting  firm  in  West 
Los  Angeles.  He  also  had  been  with  CBS 
News  as  publicity  manager  and  with 
United  Press  International,  the  Washing¬ 
ton  Evening  Star,  and  A. A.  Schecter  and 
Associates.  New  York. 

♦  *  * 

William  P.  Cheshire,  editorial  page 
editor  of  the  Greensboro  (N.C.) 
Record — joins  the  Charleston  (W.Va.) 
Daily  Mail  May  15  as  associate  editor. 
Cheshire  has  served  on  five  newspapers 
in  Virginia  and  the  Carolinas  and  in 
editorial  capacities  for  educational  and 
commercial  television  companies.  He 
has  been  with  the  Record  in  his  present 
capacity  since  1975. 
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CONSULTING  ENGINEERS 

2660  Brickell  Avenue 
Miami,  Floricia  33129 

Announces  its  association  with  Louis  R.  Durant  and  expands  its 
range  of  professional  planning,  engineering,  architecture,  and 
construction  management  services  in  order  to  provide  the  pub¬ 
lishing  and  printing  industry  with  a  practical  approach  to  oper¬ 
ating  and  facility  expansion  problems. 

Tallahassee,  Florida  Huntsville,  Alabama 
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These  three  pictures  of  black  prisoners  held  by  guards  in  Rhodesia’s  guerrilla  war  won  a  Pulitzer  Prize  for  J.  Ross  Baughman. 


Number  Thirty-One 
For  Number  One 


The  quality  of  its  news  and 
photo  reports  is  the  true  measure 
of  a  news  service. 

When  photographer  J.  Ross 
Baughman,  whose  pictures  were  an 
exclusive  for  AP  photos,  was 
awarded  the  1978  Pulitzer  Prize  for 
Feature  Photography,  it  marked 
the  thirty-first  time  that  AP  had 
earned  a  Pulitzer — many  times  the 


number  won  by  the  news  service 
with  the  second  highest  total. 

We  think  that  these  and  other 
prestigious  awards  we’ve  received 
reflect  the  continuing  excellence  of 
our  report. 

THE  ASSOCIATED  PRESS 
NO.  1 


A  Color  Section  For  and  BY  Kids  in  Sunday  Newsday 
.  .  .America’s  Fastest-Growing  Sunday  Newspaper. 


Who’s  where 

Newspapers 

Aberdeen  (S.D.)  American  News 
Peter  Schmitt— H/7ton 
Agana  (Guam)  Pacific  Daily  News 
Robert  E.  Udick — Hyatt  Regency 
Akron  (Ohio)  Beacon  Journal 
Keith  L.  ^^GIade— H/7ton 
Albany  (Ga.)  Herald 
James  H.  Gray— Hilton 
Albany  (N.Y.)  Capital  Newspapers 
J.  Roger  Grier— Hilton 

Albuquerque  (N.M.)  Albuquerque  Publishing  Co. 

T.  H.  Lang— Peachtree  Plaza 
Alexandria  (La.)  Daily  TownTalk 
Tom  J.  Hardin — Hilton 
Larry  D.  Smith— H/7fon 
Allentown  (Pa.)  Call  Chronicle 
Don  Miller— H/7ton 
Alliance  (Ohio)  Alliance  Review 
Donald  A.  Peterson— Hilton 
Altoona  (Pa.)  Mirror 
Marjorie  A.  Helsel — Hyatt  Regency 
Amsterdam  (N.Y.)  Recorder 
Charles  H.  Miller— H;7(on 
Anderson  (Ind.)  Bulletin  &  Herald 
Charles  Laughlin— H/7ton 
Anderson  (S.C.)  Independent  &  Daily  Mail 
John  C.  Ginn — Hilton 

Annapolis  (Md.)  Capital  Gazette  Newspapers 
Philip  Merrill — Hilton 

Ann  Arbor  (Mich.)  Booth  Newspapers,  Inc. 

James  E.  Sauter— Hyatt  Regency 
Ann  Arbor  (Mich.)  News 
Ralph  E.  Schweitzer— Hyatt  Regency 
Anniston  (Al.)  Star 
Ralph  W.  Callahan — Hilton 
P.  A.  Sanguinetti — Hilton 
Arlington  Heights  (III.)  Paddock  Publications 
Stuart  R.  Paddock,  Jr.— Hilton 
Asbury  Park  (N.J.)  Press 
Jules  L.  Plangere,  Jr.— Hyatt  Regency 
Asheville  (N.C.)  Citizen-Times 
Richard  B.  Wynne — Hilton 
Ashland  (Ky.)  Daily  Independent 
Mr.  &  Mrs.  J.  T.  Norris,  Jr.— Hyatt  Regency 
Mr.  &  Mrs.  R.  A.  McCullough,  Jr.  —Hyatt  Regem 
Athens  (Ohio)  Messenger 
G.  Kenner  Bush— Hyatt  Regency 
Atherton  (Calif.)  Peninsula  Newspapers  Inc. 

Mr.  &  Mrs.  Eugence  C.  Bishop— H/7tor> 
Atlantic  CiW  (N.J.)  Presas 
Charles  C.  Reynolds— H/7for) 

Attleboro  (Mass.)  Sun  Chronicle 
Paul  A.  Rixon — Hyatt  Regency 
Aurora  (III.)  Beacon-News 
W.  Walton  Crouch — Hilton 


at  the  ANPA 

Binghamton  (N.Y.)  Press/Sun-Bulletin 
Fred.  G.  Eaton— Peachtree  Plaza 
Mr.  &  Mrs.  Brian  J.  Donnelley — Marriott 
Bloomington  (III.)  Daily  Pantagraph 
William  G.  Diesel— H/7ton 
Mr.  &  Mrs.  Davis  U.  Merwin — Hyatt  Regency 
Bloomington  (Ind.)  Herald-Telephone 
Scott  C.  Schurz— H/7ton 
Bloomington  (Ind.)  Indiana  Daily  Student 
(Sael  Cooper— Hilton 

Bloomsburg  (Pa.)  Press  Enterprise 
Paul  R.  Eyerly,  III— Peachtree  Plaza 
Boise  (Idaho)  Statesman 
Robert  B.  Miller,  Jr.— Hyatt  Regency 
Boston  (Mass.)  Christian  lienee  Monitor 
John  Hughes— Hyatt  Regency 
Boston  (Mass.)  Globe 
Davis  Twior— Hyatt  Regency 
John  I.  Taylor— Hyatt  Regency 
Wm.  0.  Taylor— Hyatt  Regency 
Boston  (Mass.)  Herald-American 
Robert  C.  Bergenheim— H/7torj 
Bowling  Green  (Ky.)  Daily  News 
J.  Ray  Gaines— Hilton 
Bradenton  (FI.)  Herald 
Wm.  F.  LaMee— H/7torj 
Bradford  (Pa.)  Bradford  Publications  Inc. 

Henry  A.  Satterwhite— Hf/torr 
Brandon  (Manitoba,  Canada)  Sun 
Lewis  D.  Whitehead— H/7ton 
Bridgeport  (Conn.)  Post  Publishing  Co. 

John  E.  Pfriem — Hilton 
Bridgeton  (N.J.)  Evening  News 
John  T.  Schofield— Hyatt  Regency 
Bridgewater  (N.J.)  Courier-News 
Albert  Dolata— Hyatt  Regency 
Bristol  (Conn.)  Press 
E.  Bartlett  Barnes— Hyatt  Regency 
Brownsville  (Pa.)  Telegraph 
Charles  W.  McKinley— Hyatt  Regency 
Buffalo  (N.Y.)  Courier-Express 
Donald  J.  Maul— H/7ton 
Buffalo  (N.Y.)  Evening  News 
William  M.  Fallis— H/7fon 
E.  B.  Righter— H/7fon 
Henry  Z.  Urbaiv- H;7ton 
'  Burlington  (Vt.)  Free  Press 
Richard  M.  ^ttori— Hilton 
Burlington  (Wise.)  Standard  Press 
William  E.  Branen— Hyatt  Regency 
Butler  (Pa.)  Eagle 

Vernon  L.  Wise,  Jr.— Peachtree  Plaza 

Canton  (Ohio)  Repository 
Michael  W.  Johnston— Hyatt  Regency 
Catskill  (N.Y.)  Daily  Mail 
Gunther  Hafner— Hyatt  Regency 


Cedar  Rapids  (Iowa)  Gazette 
J.  F.  Hladky,  Jr.— Hyatt  Regency 
J.  F.  Hladky,  \\\— Hyatt  Regency 
Centralia-Chehalis  (Wash.)  Chronicle 
Mr.  &  Mrs.  Jack  Britten — Hilton 
Chambersbury  (Pa.)  Public  Opinion 
Marjorie  B.  Paxsor>— H/7ton 
Charleston  (S.C.)  Evening  Post/News  and  Courier 
H.  T.  McGee,  Jr.— Peachtree  Plaza 
Charleston  (W.  Va.)  Daily  Mail 
Lyell  B.  Clay— Hyatt  Regency 
Mr.  &  Mrs.  John  F.  McGee— Hilton 
Charleston  (W.  Va.)  Charleston  Newspapers 
Mr.  &  Mrs.  Charles  M.  Avampato— H/7ton 
Charlotte  (N.C.)  Knight  Publishing  Co. 

Robert  J.  Suarez— Hilton 
Charlottesville  (Va.)  Daily  Progress 
Alan  Brill— Hyatt  Regency 
Dennis  S.  Rooker— t^att  Regency 
J.  D.  Swartz— Hyatt  Regency 
Charlottesville  (Va.)  Worrell  Newspapers  Inc. 
Alan  R.  Brill— Hyatt  Regency 
Thomas  E.  Worrell,  Jr.— Hyatt  Regency 
Cherry  Hill  (N.J.)  Courier-Post 
Sal  DeVivo— Hyatt  Regency 
Chicago  (III.)  Daily  Defender 
John  H.  Sengstacke — Hyatt  Regency 
Chicago  (III.)  Sun-Times 
Mr.  &  Mrs.  Charles  D.  Fegert— Hyatt  Regency 
James  Hoge— Hyatt  Regency 
Kip  Jamison— m;att  Regency 
Mr.  &  Mrs.  Joe  B.  McAdams— Hyatt  Regency 
Robert  W.  McAllister 

Mr.  &  Mrs.  James  G.  Stuart  Jr.— Hyatt  Regency 
Mr.  &  Mrs.  Thomas  M.  Tallarico— Hyatt 
ReKncy 

J.  6.  Trezevant— Hyatt  Regency 
Chicago  (III.)  Tribune 
Stanton  R.  Cook— Hilton 
Chillicothe  (Ohio)  (^zette 
Donald  M.  Smith — Peachtree  Plaza 
Cincinnati  (Ohio)  Enquirer 
Harry  H.  Browning— H(7ton 
Karl  Eller— H;7ton 
Luke  Feck— Hilton 
James  E.  Jerow— H;7fon 
William  J.  Keating— H/7tor) 

Cincinnati  (Ohio)  Post 
John  L.  Feldman— Hyatt  Regency 
Thomas  R.  Gormley— H/Tton 
Clarksburg  (W.  Va.)  Clarksburg  Publishing  Co. 

Cecil  B.  Highland,  Jr.— Hyatt  Regency 
Clarksdale  (Miss.)  Press  Register 
Joseph  F.  Ellis— H/7ton 

Clearwater  Beach  (Fla.)  Dade  City  Pasco  News 
Bill  Matthew— H/Tton 
Cleveland  (Ohio)  Plain  Dealer 
Roy  0.  Kopp— H/7tor» 

Columbia  (Mo.)  Missourian 
Mr.  &  Mrs.  Milton  Gross— Hyatt  Regency 
Mr.  &  Mrs.  Carl  F.  Sapp— Hyatt  Regency 
(Continued  on  page  73) 


Bakersfield  (Calif.)  Californian 
Alfred  T.  (Ted)  Fritts— Hyatt  Regency 
Baltimore  (Md.)  News  American 
Roy  W.  Anderson— Hyatt  Regency 
Mark  F.  Collins — Hyatt  Regency 
Baltimore  (Md.)  Sunpapers 
Gary  Black,  Jr. — Peachtree  Plaza 
Perry  J.  Boltort— Peachtree  Plaza 
Louis  J.  Franconeri— H/7ton 
Robert  H.  Kavanaugh— H/7ton 
Donald  H.  Patterson — Hilton 
William  F.  Schmick,  Jr.— Hilton 
Francis  Whitman— H/7ton 
Bangor  (Me.)  Daily  News 
Richard  J.  Warren — Hilton 
Barre  (Vt.)  Times  Argus 
(^orge  J.  Gladding— Hyatt  Regency 
Baton  Rouge  (La.)  State-Times  &  Advocate 
Charles  C.  (Sarvey- H/7ton 
David  C.  Manshi|>— H/7ton 
Douglas  Manship— H/7tor? 

Battle  Creek  (Mich.)  Enquirer  and  News 
Robert  B.  Miller — Marriott 
Beaumont  (Texas)  Enterprise  &  Journal 
Mr.  &  Mrs.  E.  H.  Cornwell — Hilton 
Beaver  (Pa.)  County  Times 
Grover  Friend — Hyatt  Regency 
Bedford  (Ind.)  Times-Mail 
G.  Robert  Williams— H/7ton 
Belleville  (III.)  News-Democrat 
Darwin  C.  Wile — Hilton 
Bellingham  (Wash.)  Herald 
Charles  T.  Wanninger— Hyatt  Regency 
Biloxi-Gulfport  (Miss.)  Daily  Herald  &  South 
Mississippi  Sun 
Roland  Weeks,  Jr.— Hilton 
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Columbia  (S.C.)  Columbia  Newspapers.  Inc. 

Mr.  &  Mrs.  A.  D.  Cooper— Peac/jfree  Plaza 
Mr.  &  Mrs.  James  W.  Holton  Jr.— Peachtree 
Plaza 

Columbia  (S.C.)  State-Record 
Ben  R.  Morris— Hyatt  Regency 
Columbia  (Tenn.)  Daily  Herald 
James  I.  Finney,  Jr. — Hilton 
Sam  D.  Kennedy— H/fton 
Columbus  (Ga.)  Ledger  and  Enquirer 
Glenn  Vaughn  Jr. — Hilton 
Columbus  (Ind.)  Republic 
Robert  N.  Brown — Hilton 
Concord  (N.H.)  Monitor 
George  W.  Wilson— Peachtree  Plaza 
Corpus  Christ!  (Texas)  Caller-Times 
Allan  P.  Johnson  III — Hilton 
Richard  T.  Schlosberg  III — Hilton 
Cortland  (N.Y.)  Standard 
Paul  L.  Geibel — Hyatt  Regency 
Corydon  (Ind.)  Democrat 
[tennis  L.  Huber— H/7ton 
Cullman  (Ala.)  Times 
Robert  Bryan — Hilton 
Culpeper  (Va.)  Star-Exponent 
Walter  B.  Potter— Hilton 
Cumberland  (Md.)  Times-News 
John  J.  McMullen  Jr.— Hyatt  Regency 

Dallas  (Texas)  Morning  News 
Richard  D.  Blum — Hilton 
Joe  M.  Dea\ey— Hilton 
Mr.  &  Mrs.  James  M.  Moroney  Jr. — Hilton 
Dallas  (Texas)  Times  Herald 
Jas.  F.  Chambers  Jr.— Hilton 
Lee  J.  Guittar— Hyatt  Regency 
Dalton  (Ga.)  Daily  Citizen-News 
Mr.  &  Mrs.  Neely  Young— H/7ton 
Danville  (III.)  Commercial  News 
Christy  C.  Bulkeley— Hyatt  Regency 
Danville  (Ky.)  Advocate-Messenger 
Mary  Scnurz— H/tton 
Dayton  (Ohio)  Dayton  Newspapers  Inc. 

David  E.  Easterly— H/7ton 
Denver  (Colo.)  Post 
Mr.  &  Mrs.  Donald  Seawell— H/7ton 
Mr.  &  Mrs.  Robert  Shanahan — Hilton 
Denver  (Colo.)  Rocky  Mountain  News 
W.  W.  Fletcher— Hyatt  Regency 
Des  Moines  (Iowa)  Register  and  Tribune 
Michael  Gartner— Peachtree  Plaza 
J.  Robert  Hudson — Peachtree  Plaza 
Mr.  &  Mrs.  Steven  Ingham— Peachtree  Plaza 
David  Kruidenier— Peachtree  Plaza 
Detroit  (Mich.)  Free  Press 
Lee  E.  Dirks— Hyatt  Regency 
Walter  Hempton— Hyatt  Regency 
Ralph  S.  Roth— Hilton 
Detroit  (Mich.)  News 
Mr.  &  Mrs.  William  E.  Giles— H/7ton 
John  W.  Harms— Hyatt  Regency 
Robert  C.  Nelson— Hyatt  Regency 
Vance  Caesar— 

Dothan  (Ala.)  Eagle 
R.  M.  Josey— Hilton 
Dqylestown  (Pa.)  Daily  Intelligencer 
(Charles  P.  Smith — Hyatt  Regency 
Dubuque  (Iowa)  Telegraph  Herald 
William  Woodward-— Hyatt  Regency 
Duluth  (Minn.)  Herald  and  News-Tribune 
John  McMillion — Hyatt  Regency 
Dunkirk  (N.Y.)  Evening  Observer 
H.  K.  Williams — Hyatt  Regency 
Durham  (N.C.)  Herald/Sun 
Steed  Rollins— Hyatt  Regency 

Easton  (Pa.)  Express 
Burleigh  Arnold — Hilton 
Mr.  &  Mrs.  (^orge  Coffin  Jr. 

Donald  W.  Diehl — Hilton 
Henriette  McPherson— H/Tton 
Eau  Claire  (Wis.)  Leader  Telegram 
John  W.  Graaskamp— H/7ton 
El  Cajon  (Calif.)  Daily  Californian 
John  H.  Colburn — Hilton 
Elgin  (III.)  Daily  Courier-News 
u.  Ray  Wilson— H/7ton 
Elkhart  (Ind.)  Truth 
James  P.  McNeile— Marnott 
Ellwood  City  (Pa.)  Ledger 
Mr.  &  Mrs.  W.  C.  Kegel — Hyatt  Regency 
W.  R.  Kegel — Hyatt  Regency 
Elmira  (N.Y.)  Star-(^zette 
Mr.  &  Mrs.  Robert  L.  Collson— H/7ton 
El  Paso  (Texas)  Times/Herald-Post 
Frank  Feuille  III — Hyatt  Regerxy 


Elyria  (Ohio)  Chronicle-Telegram 
Mr.  &  Mrs.  Arthur  D.  Hudnutt — Hilton 
0.  B.  Schoeptle— H/7ton 
Enid  (Okla.)  Morning  News 
Milton  Garber— Hyatt  Regency 
Evansville  (Ind.)  Courier 
Mr.  &  Mrs.  W.  A.  Caddick— H/7ton 
Rossanna  M.  Enlow— H//ton 

Fairfield  (Calif.)  Daily  Republic 
Don  R.  Hancock— H;7ton 
Fall  River  (Mass.)  Herald  News 
Dennis  Toomey— Hilton 
Fargo  (N.D.)  Forum 
V^illiam  C.  Marcil — Hilton 
Findlay  (Ohio)  Courier 
Harold  H.  Heminger— H/7ton 
Florence  (Ala.)  Times-Daily 
Bailey  Anderson— H/7torj 
Fort  Collins  (Colo.)  Coloradoan 
Robert  S.  Lee— Peachtree  Plaza 
Fort  Lauderdale  (Fla.)  News  &  Sun-Sentinel 
Mr.  &  Mrs.  Theodore  T.  Gore— Hilton 
Mr.  &  Mrs.  Byron  C.  Campbell — Hilton 
Fort  Myers  (Fla.)  News-Press 
Paul  B.  Flynn — Hilton 
Frank  P.  Mastromarino— Marnott 
Fort  Wayne  (Ind.)  Journal-(^zette 
Richard  G.  Inskeep— H/ttor? 

Fort  Wayne  (Ind.)  The  News-Sentinel 
Helene  R.  Foellinger— Hyatt  Regency 
Fort  Worth  (Texas)  News  Citizen 
Mr.  &  Mrs.  Staley  McBrayer— Hyatt  Regency 
Fort  Worth  (Texas)  Star-Telegram 
Phillip  J.  Meek— Hyatt  Regency 
Fredericksburg  (Va.)  Free  Lance-Star 
Charles  S.  Rowe — Hilton 
Fremont  (Neb.)  Tribune 
Russell  W.  Weber— H/Tton 
Fremont  (Ohio)  News-Messenger 
James  F.Daubel— Hyatt  Regency 
Fresno  (Calif.)  Fresno  Bee— McClatchy 
New^pers 

Roger  C.  Coryell— H/Tfon 

Gainesville  (Fla.)  Independent  Florida  Alligator 

C.  E.  Barber— H/7ton 
Gallup  (N.M.)  Independent 

John  K.  Zollinger— Marriott 
Galveston  (Texas)  Daily  News 
Les  Daughtry— H/tton 
Garden  City  (N.Y.)  Newsday 
Stanley  Asimov— Peachtree  Plaza 
Mr.  &  Mrs.  William  Attwood— Peachtree  Plaza 
Donald  F.  Wright— Peachtree  Plaza 
(^rdner  (Mass.)  News 
Mr.  &  Mrs.  G.  (^rdon  BeW— Hilton 
Francis  H.  LeBlanc 
Gary  (Ind.)  Post-Tribune 
James  E.  Rasmusen— Hyatt  Regency 
Jack  McCarthy— 

Gastonia  (N.C.)  Gazette 

D.  R.  Segal— Hyatt  Regency 
Gteneva  (N.Y.)  Finger  Lakes  Times 

J.F.  Bertram— %att  Regency 
Gloucester  (Mass.)  Essex  County  Newspapers 
Alexander  N.  Stoddart— Hyatt  Regency 
Grand  Forks  (N.D.)  Herald 
John  B.  Lux— H/tton 
Grand  Rapids  (Mich.)  Press 
Robert  D.  Swartz— Hyatt  Regency 
Great  Falls  (Mont.)  Tribune 
Mr.  &  Mrs.  William  A.  Cordingley — Hyatt  Regency 
Greenville  (Tenn.)  Daily  Sun 
John  M.  Jones— Hyatt  Regency 
Greenfield  (Mass.)  Recorder 
John  J.  Broughan— H/tton 
Alexander  C.  Hutchison— H/7(on 
Greensburg  (Pa.)  Tribune-Review 
Michael  Jones— Hyatt  Regency 
Mr.  &  Mrs.  James  S.  Lyort— /yatt  Regency 
Mr.  &  Mrs.  Richard  Scaife— Hyatt  Regency 
Greenville  (S.C.)  News-Piedmont 
Harry  E.  Cog^ns— H//ton 
R.  T.  Eskew— Hilton 
W.  deB.  Mebane— H/tton 

Hackensack  (N.J.)  Bergen  Record 
Malcolm  A.  Borg— Hyatt  Regency 
Mr.  &  Mrs.  John  P.  Brown — Hyatt  Regency 
Frank  J.  Savino— H/tton 
Hamilton  (Ohio)  Journal-News 
Charles  H.  Everill — Hilton 
Hamilton  (Ont.)  Spectator 
T.  J.  McCarthy— Hyatt  Regency 
Mr.  &  Mrs.  John  D.  Muir— H/7ton 


Hammond  (Ind.)  Times 
John  E.  Tompkins— H/7ton 
Hartford  (Conn.)  Courant 
Richard  E.  Mooney— Hyatt  Regency 
Hattiesburg  (Miss.)  American 
(teorge  R.  Wanstrath — Marriott 
Hazleton  (Pa.)  Standard-Speaker 
Frank  H.  Walser— Hyatt  Regency 
Holyoke  (Mass.)  Transcript-Telegram 
Ctenald  J.  Curran— Peachtree  Plaza 
William  Dwight— H/7ton 
Honolulu  (Hawaii)  Honolulu  Advertiser 
T.  Twigg-Smith— Hyatt  Regency 
Honolulu  (Hawaii)  Honolulu  Star-Bulletin 
Paul  T.  Miller— H/tton 
Houston  (Texas)  Post 
M.  Byron  Womack— Hilton 
Howell  (Mich.)  Livingston  Cteunty  Press 
Richard  L.  Milliman— Hyatt  Regency 
Hudson  (N.Y.)  Register-Star 
Raymond  C.  Kennedy— H/tton 
Huntington  (Ind.)  Herald-Press 
(teorge  W.  Frye— Hilton 
Huntington  (W.  Va.)  Huntington  Publishing 
Company 

Harold  t.  Burdick— H/tton 
Hutchinson  (Kans.)  News 
Stuart  Awbrey— Peachtree  Plaza 

I  ndianapolis  (Ind.)  Indianapolis  Newspapers  Inc. 
Alan  Judkins-^/tton 
Eugene  S.  Pulliam— H//ton 
Indianapolis  (Ind.)  Star  News 
Thomas  K.  Crowe— Hilton 
William  A.  [teer  Jr.— Hilton 
Mr.  &  Mrs.  Frank  E.  Russell— H/7ton 
Iowa  City  (Iowa)  Press-Citizen 
J.  C.  Hickman— Hyatt  Regency 
Ithaca  (N.Y.)  Journal 
Peter  B.  Hickey— Hyatt  Regency 
Ithaca  (N.Y.)  Park  Newspapers  Inc. 

Robert  J.  Rossi— H//ton 

Jackson  (Tenn.)  Sun 
Stephen  S.  Ingham— Hyatt  Regency 
Jacksonville  (Fla.)  Florida  Publishing  Co. 

Wade  H.  Cason— Hyatt  Regency 
E.  W.  Clifton— H/7ton 
Jacksonville  (Fla.)  Florida  Times-Union/ 
Jacksonville  Journal 
J.  J.  Daniel— Hyatt  Regency 
John  A.  Tucker— Hyatt  Regency 
John  S.  Walters— Hyatt  Regency 
Jacksonville  (III.)  Journal  Courier 
William  L.  Fay— Peachtree  Plaza 
Johnson  City  (Tenn.)  Press-Chronicle 
Carleton  A.  Jones  III— H/tton 
John  A.  Jotres— Hilton 
Johnstown  (Pa.)  Tribune-Democrat 
Richard  H.  Mayer— Hyatt  Regency 
Joliet  (III.)  Herald-News 
William  F.  Blackburn— H/tton 
Junction  City  (Kans.)  Daily  Union 
John  G.  Montgomery— H/7ton 

Kalamazoo  (Mich.)  Gazette 
Ralph  H.  Bastien,  Jr.  —H/tton 
Kankakee  (III.)  Daily  Journal 
Mr.  &  Mrs.  Len  H.  Small— H/7ton 
Kansas  City  (Mo.)  Star  &  Times 
James  H.  Hale— Peachtree  Plaza 
Kenosha  (Wis.)  News 
Howard  J.  Brown— Hyatt  Regency 
Willis  H.  Schulte— Hyatt  Regency 
Kingman  (Ariz.)  Daily  Miner 
Herb  Gollis— H/tton 
Kingsport  (Tenn.)  Times-News 
W.  Scott  Trundle-^/tton 
Kingston  (N.Y.)  Daily  Freeman 
Ralph  Ingersoll  II— Hyatt  Regency 
Richard  L.  Treat— H//ton 
Knoxville  (Tenn.)  Journal 
Charles  M.  Mason— H/tton 
Charles  H.  Smith  III— H/7ton 
Knoxville  (Tenn.)  News-Sentinel 
Roger  A.  Daley— H/tton 
Mrs.  Frank  B.  Powers— H/tton 

Lafayette  (Ind.)  Journal  and  Courier 
Malcolm  W.  Applegate— Hyatt  Regency 
Lancaster  (Pa.)  Lancaster  Newspapers  Inc. 
Willis  W.  Shenk— H//ton 
Warren  L.  Swartz— H/tton 
Lansing  (Mich.)  State  Journal 
Gregory  Deliyanne— H/7ton 
Laurel  (Miss.)  Leader-Call 
Mr.  &  Mrs.  William  E.  England  Jr.  —Hilton 
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Lawrence  (Kans.)  Journal-World 
Dolph  C.  Simons  ^r.— Hilton 
Lebanon  (Pa.)  Daily  News 
Joseph  Sansone— Hyatt  Regency 
Jack  Schropp— H/tton 

Levittown  (Pa.)  Bucks  County  Courier  Times 
Sandra  C.  Hardy— H/fton 
Lewiston  (Maine)  Daily  Sun 
James  R.  (k>stello— Hyatt  Regency 
Quentin  A.  Whittier— Hyatt  Regency 
Lexington  (Ky.)  Herald-Leader 
Creed  Black— Hyatt  Regency 
Liberal  (Kans.)  Southwest  Daily  Times 
James  S.  Head— Hilton 
Lima  (Ohio)  News 
F.  William  Power— Peac/ttree  Plaza 
Lincoln  (Nebr.)  Journal-Star 
Printing  Co. 

Mr.  &  Mrs.  Adam  G.  Llewellyrt— Marr/ott 
Little  Rock  (Ark.)  Arkansas  Democrat 
Walter  Hussman  Jr.— Hyatt  Regency 
Little  Rock  (Ark.)  Arkansas  Gazette 
John  T.  Meriwether— Peachtree  Plaza 
Hugh  B.  Patterson  ir.— Hilton 
Mr.  &  Mrs.  Leon  S.  Reed— Hyatt  Regency 
James  R.  Williamson— Peachtree  Plaza 
Logansport  (Ind.)  Pharos-Tribune 
J.  M.  Druck— H/7ton 
Long  Beach  (Calif.)  Independent 
Press-Telegram 
Daniel  Ridder 

Lonpnont  (Colo.)  Times-Call 
Mr.  &  Mrs.  Edward  Lehman— H/7ton 
Longview  (Wash.)  Daily  News 
J.  M.  McClelland  Jr.— Hilton 
Lorain  (Ohio)  Journal 
James  D.  Lonergan— Hyatt  Regency 
Los  Angeles  (Calif.)  Herald  Examiner 
Francis  L.  Dale— Hyatt  Regency 
Los  Angeles  (Calif.)  Times 
(Jtis  Chandler— H/7ton 
Tom  Johnson-Hilton 
Louisville  (Ky.)  Courier-Journal  &  Times 
John  L.  Richards— H/7ton 
Lowell  (Mass.)  Sun 
Clement  C.  Costello— Hyatt  Regency 

M  aeon  ((ja.)  Telegraph  and  News 
Bert  Struby— H/tton 
Peyton  Anderson— H/7ton 
Madison  (Ind.)  Courier 
Don  Wallis  Sr.— Hyatt  Regency 
Mansfield  (Ohio)  News  Journal 
Robert  J.  Blake— HiTton 
Marietta  (Ohio)  Times 
W.  E.  McKinney— Hyatt  Regency 
Marion  (Ind.)  Chronicle-Tribune 
Richard  B.  Thomas— Peachtree  Plaza 
Marysville  (Calif.)  Appeal  Democrat 
Robert  C.  Hardie-^yatt  Regency 
Me  Allen  (Tex.)  Monitor 
Ralph  M.  Juillard— Hyatt  Regency 
Memphis  (Tenn.)  Publishing  Company 
Mr.  &  Mrs.  Joseph  R.  WilTiams-^arr/ott 
Meriden  (Conn.)  Morning  Record  &  Journal 
John  J.  Brosnan  III— Hyatt  Regency 
David  T.  Lucey— Hyatt  Regency 
(Darter  H.  White— Hyatt  Regency 
Mesa  (Ariz.)  Tribune 
Charles  A.  Wahiheim— H/7ton 
Mexico  (Mo.)  Ledger 
Robert  M.  White  II— H/7ton 
Miami  (Fla.)  Herald 

Mr.  &  Mrs.  George  Beebe— Hyatt  Regency 
Beverly  R.  Carter— Hilton 
'  Miami  (Fla.)  Diario  las  Americas 

;  Horacio  Aguirre— Hilton 

Miami  (Fla.)  News 

:  Mr.  &  Mrs.  David  Kraslow— H/Ttorr 

.  Michigan  City  (Ind.)  News-Dispatch 

(seorge  R.  Averitt— Hyatt  Regency 
[  Robert  C.  Averitt— Hyatt  Regency 

J  Midland  (Tex.)  Reporter-Telegram 

]  James  N.  Allison  Jr.— Hyatt  Regency 

■  Milwaukee  (Wis.)  Journal/Sentinel 

;  Mr.  &  Mrs.  Donald  B.  Abert— H//ton 

Mr.  &  Mrs.  Joseph  Flanagan— H/7ton 
Mr.  &  Mrs.  Warren  J.  Heyes— Hilton 
Mr.  &  Mrs.  Francis  D.  KeWy— Hilton 
Irwin  Maier— H//tor> 

Mr.  &  Mrs.  Thomas  J.  McCollow— H/7ton 
Jean  H.  Otto— Hilton 
Joseph  W.  Shoquist— Hyatt  Regency 
Minneapolis  (Minn.)  Star  and  Tribune 
Mr.  &  Mrs.  William  R.  Beattie— Hyatt  Regency 
Mr.  &  Mrs.  John  Cowles  Jr.— Hilton 


Donald  R.  Dwight— Hi/ton 
Mr.  &  Mrs.  Gale  W.  Freeman — Hyatt  Regency 
Mr.  &  Mrs.  Robert  C.  King— Hilton 
Mr.  &  Mrs.  Roland  LeFebvre — Hyatt  Regency 
Mr.  &  Mrs.  Otto  A.  Silha — Hyatt  Regency 
Mr.  &  Mrs.  Paul  A.  Tattersall— H/7fon 
Mobile  (Ala.)  Press  Register 
W.  J.  Hearin— Hyatt  Regency 
Modesto  (Calif.)  Bee 

Mr.  &  Mrs.  Robert  D.  Byerly— Hyatt  Regency 
Moline  (III.)  Daily  Dispatch 
E.  A.  Shipley— Hyatt  Regency 
Monroe  (La.)  News-Star-World 
Publishing  Corp. 

Kenneth  W.  Andrews— Hyatt  Regency 
Montgomery  (Ala.)  Advertiser 
Harold  Martin— Hyatt  Regency 
James  Martin— Hyatt  Regency 
Montreal  (Que.)  Star 
William  A.  (soodson— Hyatt  Regency 
Morgantown  (W.  Va.)  Newspaper  Pub.  (Do. 

Robert  W.  Murphy— H/tton 
Morristown  (N.  J.)  Daily  Record 
Norman  B.  Tomlinson  Jr.— Hyatt  Regency 
Morristown  (Tenn.)  Citizen  Tribune 
R.  Jack  Fishman— H/fton 
Mount  Pleasant  (Iowa)  News 
W.  S.  Coulson— H/7ton 
Mount  Vernon  (Wash.)  Skagit  Valley  Herald 
Leighton  P.  Wood — Peachtree  Plaza 

Naples  (Fla.)  Daily  News 
Timothy  A.  O’Connor— Hilton 
Nashua  (N.H.)  Telegraph 
J.  Herman  Pouliot— H/tton 
Nashville  (Tenn.)  Banner 
Wayne  Sargent— Hilton 
Nashville  (Tenn.)  Tennessean 
Allen  Pettus— H/Tfon 
Naugatuck  (Conn.)  Daily  News 
Frederick  E.  Hennick— Peachtree  Plaza 
New  Brunswick  (N.J.)  Home  News 
William  M.  ^yd— Hilton 
Richard  N.  Sheble— H/ttor? 

New  Haven  (Conn.)  Register  &  Journal-Courier 
Lionel  S.  Jackson  Jr.— Hilton 
Mr.  &  Mrs.  Donald  A.  Spargo— Hilton 


New  London  (CDonn.)  Day 
Mr  &  Mrs.  Deane  C.  Avery— Hilton 
Mr.  &  Mrs.  E.  W.  Hammond— H/7ton 
New  Orleans  (La.)  Times-Picayune 
Ashton  Phelps— H/7ton 
New  Philadelphia  (Ohio)  Times-Reporter 
Jack  D.  Shores— Hilton 
New  York  (N.Y.)  Daily  News 
Mr.  &  Mrs.  Joseph  T.  Barletta— H/Tton 
W.  H.  (Tex.)  James— Hilton 
Michael  J.  O'Neill— H/7ton 
New  York  (N.Y.)  Newsworld 
Michael  Young  Warder— Hyatt  Regency 
New  York  (N.Y.)  Staten  Island  Advance 
Jonathan  Newhouse— Hyatt  Regency 
New  York  (N.Y.)  Times 
Mr.  &  Mrs.  Turner  Catledge— Hilton 
New  York  (N.Y.)  Village  Voice 
William  J.  Ryan— H//ton 
Newport  (R.l.)  Daily  News 
Albert  K.  Shermarv— H/Tton 
Newport  News  (Va.)  Daily  Press 
Mrs.  Dorothy  R.  Bottom— H/7ton 
Raymond  B.  Bottom  Jr.— Hilton 
Mr.  &  Mrs.  Norman  L.  Freeman— H/7for» 

Mr.  &  Mrs.  W.  R.  Van  Buren  Jr.— Hilton 
Niagra  Falls  (N.Y.)  Gazette 
Susan  J.  Clark— Hyatt  Regency 
Niles  (Ohio)  Daily  Times 
Lee  W.  Stauffer— Hyatt  Regency 
Norristown  (Pa.)  Times  Herald 
Robert  I.  McCracken— Hyatt  Regency 
North  Adams  (Mass.)  Transcript 
Donald  W.  Sprague  Jr.— Hyatt  Regency 
Northampton  (Mass.)  Daily  Hampshire  (Gazette 
Peter  (jeRose— Hyatt  Regency 
Northfield  (III.) 

Homer  G.  Bogart— Hilton 
Norwich  (Conn.)  Bulletin 
Donald  L.  Oat  Sr.— Hyatt  Regency 

Oakland  (Ca.)  Tribune 
Mr.  &  Mrs.  (Dordon  Strong— Hilton 
Oak  Ridge  (Tenn.)  Oak  Ridger 
Tom  Hill-^/7(on 

(Continued  on  page  74) 


Richard  Lindgren  says... 
“Compare  us  to  anyone... 
Dollar-for-dollar  you’ll 
give  your  carriers  the  best 
insurance  coverage  with 
Church  Rickards,  Whitlock**. 
That’s  what  Ernie  Powell, 
President  of  CRW  told  me 
and  he  was  right! 


Richard  Lindgren  -  Circulation 
Director,  The  Joliet  Herald 
News,  Joliet,  Illinois 


I  have  found  that  Church  Rickards,  Whitlock... 


•  Has  the  best  buy  for  carrier  24-hour  accident  insurance. 


•  Covers  the  accidents  that  really  happen. 


•  Makes  the  administration  really  easy...  No  red  tape  and  they 
pay  direct  so  we  don't  have  to  get  involved. 

Ask  for  their  FREE  Claim  Comparison  Service.  You'll  be 
doing  yourself,  your  paper  and  your  carrier  a  favor. 


Call  Us-Toll  Free 
(800)  323-0227 

or  mail  this  coupon  today! 


Company . 
Address  _ 


City  &  State . 


Church  Rickards,  Whitlock  &  Co..  Inc. 

10001  Roosevelt  Road,  Westchester,  II  60153 

Over  50  Years  of  Profitable  Circulation  Promotion  for  Daily  Newspapers 
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Oceanside  (Calif.)  Howard  Publications  Inc. 

R.  S.  Howard— H/7fon 
Ogden  (Utah)  Standard  Examiner— Hz/for? 
Oklahoma  City  (Okla.)  Daily  Oklahoman  Oklahoma 
City  Times 

Mr.  &  Mrs.  Edward  L.  Gaylord— Hyatt  Regency 
Mrs.  Edith  Gaylord  Harper— Hyatt  Regency 
Mr.  &  Mrs.  Howard  J.  Nicks— Hyatt  Regency 
Robert  H.  Spahn— Hyatt  Regency 
Olympia  (Wash.)  Daily  Olympian 
James  E.  Lewis— Hyatt  Regency 
Omaha  (Nebr.)  World-Herald 
Harold  W.  Andersen— Hyatt  Regency 
Mr.  &  Mrs.  John  (Sottschalk— Hyatt  Regency 
Mr.  &  Mrs.  G.  Woodson  Ho^— Hilton 
Orlando  (Fla.)  Sentinel  Star 
Charles  T.  Brumback— Peachtree  Plaza 
James  D.  Squires— Hyatt  Regency 
Ottawa  (Ont.)  Citizen 
Robert  W.  Southam — Hyatt  Regency 
Owensboro  (Ky.)  Messenger-Inquirer 
John  S.  Hager— Hilton 


Palestine  (Tex.)  Herald-Press 
Wayne  C.  Sellers— H/7ton 
Pasadena  (Calif.)  Star  News 
L.  A.  (Filins  Jr.— Hyatt  Regency 
Daniel  S.  Renner— Hyatt  Regency 
Peekskill  (N.Y.)  Evening  Star 
Kenneth  M.  Carter— Hilton 
Pekin  (III.)  Daily  Times 
Mr.  &  Mrs.  R.  H.  More— Hilton 
Pensacola  (Fla.)  News- Journal,  Inc. 

James  H.  Jesse— H/ftor? 

Perryton  (Tex.)  Herald 
Harold  Hudsor>— Hyatt  Regency 
Philadelphia  (Pa.)  Bulletin 
John  H.  Buhsmer— Hyatt  Regency 
Richard  W.  Carpenter— Hvatt  Regency 
Joseph  G.  Elliott— Hyatt  Regency 
Mr.  &  Mrs.  William  L.  McLean  III— Hyatt 
Regency 

Robert  L.  Taylor— Hyatt  Regency 
Philadelphia  (Pa.)  Inquirer  &  Daily  News 
John  J.  Brown— Hyatt  Regency 
Sam  S.  McKeel — Hyatt  Regency 
David  Gelsanliter— Hyatt  Regency 
Phoenix  (Ariz.)  Arizona  Republic  &  Phoenix 
(Gazette 

Mason  Walsh— H/ftorr 
Pine  Bluff  (Ark.)  Commercial 
E.  W.  Freeman  III — Hyatt  Regency 
Pittsburg  (Pa.)  Press 
Robert  H.  Hartmann— H/7torj 
Pittsfield  (Mass.)  Berkshire  Eagle 
Lawrence  K.  Miller— Afa/r/ott 
Pontiac  (Mich.)  Oakland  Press 
Bruce  H.  Ncintyre— Hyatt  Regency 
Port  Huron  (Mich.)  Times  Herald 
Phillip  E.  Abrel I— Peachtree  Plaza 
Portland  (Oreg.)  Oregonian 
Fred  A.  Stickel— Peachtree  Plaza 
Pottstown  (Pa.)  Mercury 
Robert  Y.  Kurtz— Marriott 
Ellis  Rietzel— H/7tor» 

Primos  (Pa.)  (Delaware  County  Daily  Times 
Rufus  F.  Walker  Jr.— Hyatt  Regency 
Providence  (R.l.)  Journal/Evening  Bulletin 
Michael  P.  Metcalf— H/7(orj 
Mr.  &  Mrs.  Charles  N.  Mock— Hyatt  Regency 
Charles  P.  O’Donnel— Hyatt  Regency 
John  C.  A.  Watking— H/7torj 
Poughkeepsi  (N.Y.)  Journal 
Richard  K.  Wager — Hyatt  Regency 
Pueblo  ((^lo.)  Star-Journal  &  Chieftain 
Frank  S.  Hoag— Peachtree  Plaza 


Quakertown  (Pa.)  Free  Press 
Mr.  &  Mrs.  Chas.  M.  Meredith  III— H;7tor» 
Quincy  (III.)  Newspapers  Inc.  (Herald-Whig) 
Mr.  &  Mrs.  Walter  A.  Barker— H/7tor) 

Mr.  &  Mrs.  Thomas  A.  Oakley— H//tor> 
Quincy  (Mass.)  Patriot  Ledger 
Mr.  &  Mrs.  R.  D.  Allen— Hyatt  Regency 
K.  Prescott  Lo’m— Peachtree  Plaza 

Rapid  City  (S.  D.)  Journal 
J.  W.  Swan— H/ftor? 

Regina  (Sask.)  Leader-Post 
Max  Macdonald— H/7tor7 
Reno  (Nev.)  (kizette  &  Nevada  State  Journal 
Warren  L.  Lerude— Hyatt  Regency 
Richmond  (Ind.)  Palladium  Item 
Neil  P.  Collins— Hyatt  Regency 


Richmond  (Va.)  Times-Dispatch  &  News  Leader 
D.  Tennant  Bryan  —Hilton 
J.  Stewart  Bryan — Hilton 
John  E.  Leard— Marr/ott 
Riverside  (Calif.)  Press-Enterprise 
Mr.  &  Mrs.  William  D.  Rich— Hyatt  Regency 
Roanoke  (Va.)  Times  &  World-News 
Barton  W.  Morris — Hilton 
Rochelle  (III.)  Newspapers  Inc.  (Leader/News) 
John  C.  Tompkins— Hyatt  Regency 
Rochester  (N.  Y.)  Gannett  Co.  Inc. 

Maurice  Hickey— Hyatt  Regency 

Rochester  (Minn.)  Post-Bulletin 
Paul  McCue — Hyatt  Regency 
Charles  Withers— Hyatt  Regency 
Rockford  (III.)  Newspapers  Inc. 
(Star/Register-Republic) 

James  S.  Graham— Hyatt  Regency 
Rock  Hill  (S.  C.)  Evening  Herald 
VVayne  T.  Patrick— Hyatt  Regency 
Rutland  (Vt.)  Daily  Herald 
Mr.  &  Mrs.  Robert  W.  Mitchell— H/7ton 
Mr.  &  Mrs.  Gene  E.  Noble— H/7ton 


Sacramento  (Calif.)  Bee 
Richard  N.  McClure — Hyatt  Regency 
Sacramento  (Calif.)  Union 
Mr.  &  Mrs.  William  J.  Hofer— Hyatt  Regency 
Saginaw  (Mich.)  News 
Art  Stachowiak— Hyatt  Regency 
St.  Cloud  (Minn.)  Daily  Times 
Steven  A.  Studt— Peachtree  Plaza 
St.  Johnsbury  (Vt.)  Caledonian-Record 
Gordon  Smith — Hilton 
St.  Joseph  (Mo.)  News-Press  &  Gazette 
Henry  H.  Bradley— H/ttorr 
Victor  A.  Modeer— H/tton 
St.  Paul  (Minn.)  Pioneer  Press/Disrzatch 
Bernard  H.  Bidder,  Jr  .—Peachtree  Plaza 
St.  Petersburg  (Fla.)  Times 
Mr.  &  Mrs.  Tams  Bixby— H/fton 
Mr.  &  Mrs.  Stewart  Bryan — Hilton 
Mr.  &  Mrs.  John  B.  Lake— Hilton 
St.  Thomas  (Virgin  Islands)  Daily  News 
Ariel  Melchior  Jr., — Hilton 
Salem  (Mass.)  Evening  News 
Cyrus  J.  Newbegin — Hilton 
Salem  (Oreg.)  Statesman-Journal 
N.  S.  Hayden— H/7ton 
Salinas  (Calif.)  Californian 
Mr.  &  Mrs.  Robert  L.  Huttenhoff— Hyatt 
Regency 

Salt  Lake  City  (Utah)  Deseret  News 
William  B.  Smart — Marriott 
Salt  Lake  City  (Utah)  Tribune 
J.  W.  Gallivan— Peachtree  Plaza 
Dominic  Welch — Hyatt  Regency 
Patrick  J.  Hession — Hilton 
San  Angelo  (Tex.)  Standard-Times 
Tucker  Sutherland — Hyatt  Regency 
San  Antonio  (Tex.)  Express-News 
Charles  0.  Kilpatrick— H/7tor) 

San  Antonio  (Tex.)  Light 
William  B.  Bellamy— H/7tor? 

San  Bernardino  (Calif.)  Sun-Telegram 
William  Honeysett — Hyatt  Regency 
Mr.  &  Mrs.  Marvin  W.  Reimer— Hyatt  Regency 
Jeffrey  Reimer— Hyatt  Regency 
San  Diego  (Calif.)  Union-Tribune 
Alex  (JeBakcsy- Peachtree  Plaza 
Gary  D.  Goss— Hyatt  Regency 
San  Francisco  (Calif.)  Chronicle 
Richard  T.  Thieriot— H;7torj 
San  Francisco  (Calif.)  Examiner 
Reg  Murphy— Hyatt  Regency 
San  Jose  (Calif.)  Mercury  and  News 
Dean  R.  Bartee— Hyatt  Regency 
Mr.  &  Mrs.  W.  H.  Lindsay — Hilton 
P.  Anthony  Bidder- Peachtree  Plaza 
San  Juan  (Puerto  Rico)  El  Mundo 
Mr.  &  Mrs.  Peter  F.  AIbi— H/7ton 
Mr.  Narciso  P.  Curras — Hilton 
San  Juan  (Puerto  Rico)  Star 
John  A.  Zerbe,  Jr.— Hilton 
San  Mateo  (Calif.)  Times 
J.  Hart  Clinton — Hilton 
Harold  A.  Schlotthauer— H/tton 
San  Rafael  (Calif.)  Independent  Journal 
Wishard  Brown — Peachtree  Plaza 
Justus  Craemer— Peachtree  Plaza 
Norwin  S.  Yoffie— Peachtree  Plaza 
Santa  Barbara  ((^lif.)  News-Press 
William  F.  Sykes— Peachtree  Plaza 
Mr.  &  Mrs.  Stuart  Taylor— Hyatt  Regency 


Santa  Cruz  (Calif.)  Sentinel 
Mr.  &  Mrs.  Fred  D.  McPherson  Jr.— Hilton 
Santa  Fe  (N.M.)  New  Mexican 
Stephen  E.  Watkins— Hyatt  Regency 
Sapulpa  (Okla.)  Daily  Herald 
Ed  Livermore  Sr.— Marriott 
Sarasota  (Fla.)  Herald-Tribune  &  Journal 
Mr.  David  B.  Lindsay  Jr.— Hilton 
Mr.  David  G.  B.  Lindsay— H/7ton 
Mr.  Robert  A.  Lindsay— H/7ton 
Sarasota  Springs  (N.Y.)  Saratogian 
Linda  A.  Glazer— Hyatt  Regency 
Scottsbiuff  (Nebr.)  Star-Herald 
Marc  W.  Anthony— H/7fon 
Scranton  (Pa.)  Tribune 
Mr.  &  Mrs.  Nelson  Goodman— Hyatt  Regency 
Seattle  (Wash.)  Post-Intelligencer 
Virgil  Fassio— H/tton 
Robert  E.  Thompson — Hilton 
Sheboygan  (Wis.)  Press 
Mr.  &  Mrs.  Anthony  M.  Vterrxer— Marriott 
Mr.  &  Mrs.  Timothy  B.  Werner— /Marr/ott 
Shreveport  (La.)  Pasadena  (Tex.)  Citizen 
D.  W.  Attaway— Hyatt  Regency 
Shreveport  (La.)  Journal 
Charles  T.  Beaird— Hyatt  Regency 
Somerset  (Pa.)  Daily  American 
Henry  B.  Reiley,  Jr.— Hyatt  Regency 
South  Bend  (Ind.)  Tribune 
Mr.  &  Mrs.  Jack  McGann — Hilton 
Franklin  D.  Schurz,  Jr. — Peachtree  Plaza 
Springfield  (III.)  State  Journal-Register 
J.  P.  Clarke — Hilton 

Springfield  (Mass.)  Union-News-Republican 
David  Starr— Hilton 
Sidney  R.  Cook— Hilton 
Springfield  (Mo.)  News  and  Leader-Press 
Joseph  T.  Lyons— H/7ton 
Springfield  (Ohio)  Sun/News 
Richard  Hibbett— H//ton 
Spokane  (Wash.)  Spokesman-Review  &  Daily 
Chronicle 

John  E.  Smithmeyer— Hyatt  Regency 
Stockton  (Calif.)  Record 
Robert  D.  Rittler— Hyatt  Regency 
Robert  P.  Uecker— Hyatt  Regency 
Superior  (Wis.)  Evening  Telegram 
Mrs.  Morgan  Murphy— Hyatt  Regency 
Mr.  &  Mrs.  Roy  H.  Westman — Hyatt  Regency 
Syracuse  (N.Y.)  Herald-American/Post-Standard 
Stephen  Rogers— Hilton 

Tacoma  (Wash.)  News-Tribune/Ledger 
Elbert  H.  Baker  II— Peachtree  Plaza 
Mr.  &  Mrs.  William  G.  Robinson— H/7ton 
Tampa  (Fla.)  Tribune  &  Times 
Mr.  &  Mrs.  R.  F.  Pittmar>— H/tton 
Tarentum  (Pa.)  Valley  News  Dispatch 
Robert  T.  Collins— Hyatt  Regency 
Fred  G.  Eaton— Peachtree  Plaza 
Temple  (Tex.)  Daily  Telegram 
Frank  W.  Mayborn — H/7ton 
Topeka  (Kans.)  Capital-Journal 
John  H.  Stauffer— Hyatt  Regency 
Toronto  (Ont.)  Star 
Burnett  M.  Thall— Hyatt  Regency 
Torrance  (Calif.)  Daily  Breeze 
Hubert  L.  Kaltenbach— H/tton 
Tracy  (Calif.)  Press 
Thomas  F.  Matthews— H/7(on 
Trenton  (N.J.)  Times 
Maurice  Sparby — Hilton 
Troy  (N.Y.)  Times-Record 
William  J.  Rush — Hyatt  Regency 
Troy  (Ohio)  Daily  News 
Joel  H.  Walker— H/7ton 
Tucson  (Ariz.)  Citizen 
James  Geehan — Hyatt  Regency 
Tulsa  (Okla.)  Tribune 
R.  L.  Jones,  Jr. — Hilton 
Tulsa  (Okla.)  World 
Robert  E.  Loryon— /Marr/ott 
Tuscaloosa  (Ala.)  News 
James  B.  Boone  Jr. — Hilton 

Utica  (N.Y.)  Observer-Dispatch  &  Daily  Press 
Mr.  &  Mrs.  (^orge  J.  Dastyck— Hyatt  Regency 
Miss  Debra  Dastyck— Hyatt  Regency 

Valparaiso  (Ind.)  Vidette-Messenger 
Vincent  V.  Anderson— Hyatt  Regency 
Jo  Ann  Spencer— Hyatt  Regency 
Nancy  Whipple  Varner— Hyatt  Regency 
Vicksburg  (Miss.)  Evening  Post 
Louis  P.  Cashman,  Jr.— Hyatt  Regency 
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Victoria  (Tex.)  Advocate 
Mr.  &  Mrs.  James  P.  McHaney— H//(on 
Mr.  &  Mrs.  Morris  Roberts— Hilton 
Visalia  (Calif.)  Times-Delta 
Clifford  W.  Barnhart— Wyatt  Regency 
Jean  Boyer— Hilton 

Waco  (Tex.)  Tribune-Herald 
Raymond  R.  Freddy— Hilton 
Warren  (Ohio)  Tribune-Chronicle 
James  F.  Brown-W;7ton 
Washington  (D.C.)  Post 
Pam  Elliott— W/7ton 
Katharine  Graham— H/7ton 
William  H.  Jones— Marriott 
Donald  Palmer— W/7ton 
Washington  (D.C.)  Star 
Joe  L.  Albritton— Wyatt  Regency 
Robert  P.  Paffen — Hilton 
James  H.  Smith — Hyatt  Regency 
Charles  E.  Treat — Hyatt  Regency 
Washington  (Pa.)  Observer-Reporter 
John  L.  S.  Northrop— W/Tton 
Watertown  (N.Y.)  Daily  Times 
James  W.  Higgins— Wyatt  Regency 
Waukegan  (III.)  News-Sun 
Richard  F.  Kennedy— Marriott 
Waycross  (Ga.)  Journal-Herald 
Jack  Williams  Jr.— Hilton 
West  Covina  (Calif.)  San  Gabriel  Valley  Tribune 
Mr.  &  Mrs.  F.  Al  Totter— Marriott 
West  Frankfort  (III.)  Daily  American 
Larry  Perrotto— Marriott 
Westerly  (R.l.)  Sun 
Charles  W.  Utter— Wyatt  Regency 
George  H.  Utter— Wyatt  Regency 
Wheeling  (W.  Va.)  Ogden  Newspapers,  Inc. 

G.  Ogden  Nutting— Wyatt  Regency 
John  R.  Williams— Wyatt  Regency 

Wichita  (Kans.)  Eagle  &  Beacon 

H.  Britt  Brown — Hilton 

Eugene  R.  Lambert— Wyatt  Regency 
Wichita  Falls  (Tex.)  Times  &  Record-News 
Mr.  &  Mrs.  Rhea  Howard— W/7ton 
Mr.  &  Mrs.  Marvin  Penrod— Hilton 
Williamsport  (Pa.)  Grit  Publishing  Company 
James  H.  Lamade — Hyatt  Regency 
Andrew  W.  Stabler,  Jr.— Hyatt  Regency 
Williamsport  (Pa.)  Sun-Gazette 
Paul  C.  Shebest— Wyatt  Regency 
Willimantic  (Conn.)  Daily  Chronicle 
Lucy  B.  Crosbie — Hyatt  Regency 
Winston-Salem  (N.C.)  Journal  &  Sentinel 
Joe  Doster— W/7ton 
T.  E.  Waldrop— W//ton 
Winter  Haven  (Fla.)  Daily  News-Chief 
Jack  McFarland— Wyatt  Regency 
John  W.  Rynerson — Hyatt  Regency 
Mr.  &  Mrs.  W.  E.  Rynerson — Hyatt  Regency 
Wisconsin  Rapids  (Wis.)  Tribune 
William  Huffman— W;7ton 
Worcester  (Mass.)  Telegram  &  Gazette 
Robert  C.  Achorn — Peachtree  Plaza 
Richard  J.  Lakus— Hilton 
Richard  C.  Steele — Hilton 
Woonsocket  (R.l.)  Call 

Mr.  &  Mrs.  Andrew  P.  Palmer — Hyatt  Regency 
Mr.  &  Mrs.  Drew  H.  Palmer — Hyatt  Regency 

Youngstown  (Ohio)  Vindicator 
William  J.  Brown— W//(on 
Ypsilanti  (Mich.)  Press 
James  E.  Barnhill— W/7ton 
Yuma  (Ariz.)  Daily  Sun 
Mr.  &  Mrs.  Joseph  E.  Soldwedel — Hilton 
Mr.  &  Mrs.  Donald  N.  Soldwedel — Hilton 

Companies,  services 

Abitibi  Paper  Co.  Ltd.,  Toronto,  Ont. 

Mr.  &  Mrs.  Thomas  J.  Bell — Peachtree  Plaza 
Mr.  &  Mrs.  Harry  Rosier— Peachtree  Plaza 
Abitibi-Price  Sales  Corporation,  New  York  City, 
N.Y. 

Mr.  &  Mrs.  Bruce  E.  Barnett  (Des  Plaines, 
III.)— Peachtree  Plaza 

Mr.  &  Mrs.  Paul  J.  Corboy— Peachtree  Plaza 
Mr.  &  Mrs.  Mark  T.Daly  (Troy, 

Mich.)— Peachtree  Plaza 
Mr.  &  Mrs.  G.  DeLashment— Peachtree  Plaza 
Mr.  &  Mrs.  Richard  T.  Dorris  (Des  Plaines, 
III.)— Peachtree  Plaza 

Mr.  &  Mrs.  Robert  C.  Gimlin— Peachtree  Plaza 
Mr.  &  Mrs.  Leonard  D.  Griffiths  (Atlanta, 
Ga.)— Peachtree  Plaza 
Mr.  &  Mrs.  Edmund  W.  E.  Hughes  (Atlanta, 
Ga.)— Peachtree  Plaza 
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Mr.  &  Mrs.  Charles  A.  Kinnear— Peachtree 
Plaza 

Mr.  &  Mrs.  Joseph  H.  Logan  III  (Des  Plaines, 
III.)— Peachtree  Plaza 
Mr.  &  Mrs.  E.  Mansfield— Peachtree  Plaza 
Mr.  &  Mrs.  C.  Donald  Martin  (Atlanta, 

Ga.)— Peachtree  Plaza 

Mr.  &  Mrs.  Joseph  C.  McCutcheon  (Des 

Plaines,  III.)— Peachtree  Plaza 

Mr.  &  Mrs.  R.  Blake  Moore  (Toronto, 

Ont.)— Peachtree  Plaza 
Mr.  &  Mrs.  Rodney  O’Rourke— Peachtree  Plaza 
Mr.  &  Mrs.  John  H.  Parish— Peachtree  Plaza 
Advertising  Age,  New  York,  N.  Y. 

L.  De  Marco— Hilton 
Advertising  News  of  New  York,  N.  Y. 

Carolyn  Wall— W;7ton 

American  Society  of  Newspaper  Editors,  Easton, 
Pa. 

Gene  Giancark) — Hilton 

American  Telephone  &  Telegraph  Co.,  New  York 
N.Y. 

H.  Mensing— Wyatt  Regency 
D.  R.  Stolz— Wyatt  Regency 
The  Associated  Press,  New  York  City,  N.Y. 

Mr.  &  Mrs.  Ron  Autry  (Atlanta,  Ga.)— Hilton 
William  Barnard  (San  Francisco,  Calif.)— Wi/ton 
Mr.  &  Mrs.  Carl  Bell  (Atlanta,  Ga.)^ilton 
Mr.  &  Mrs.  Louis  Boccardi— W/7ton 
Mr.  &  Mrs.  David  L.  Bowen — Hilton 
Mr.  &  Mrs.  Harold  G.  Buell— W/7ton 
Mr.  &  Mrs.  Keith  Fuller— W;7ton 
Mr.&  Mrs.  Robert  H.  Johnson— W/7(on 
Jim  Mangan  (Frankfurt,  Germany)— Hilton 
Mr.  &  Mrs.  Walter  Mears  (Washington, 

D.C.)— W/7ton 
Hugh  Mulligan— W/7ton 
Burl  Osborne— Hilton 
Mr.  &  Mrs.  Thomas  F.  Pendergast— W/7ton 
Roy  Steinfort— W/7(on 
Mr.  &  Mrs.  Stan  M.  Swinton— W/7ton 
Mr.  &  Mrs.  James  F.  Tomlinson— W/7ton 
The  Associated  Press  (New  York  City,  N.Y) 
Board  of  Directors 

Mr.  &  Mrs.  Harold  W.  Anderson,  Omaha 
World-Herald 

Mr.  &  Mrs.  David  R.  Bradley,  St.  Joseph  (Mo.) 
News — Press-Gazette 


Mr.  &  Mrs.  James  F.  Chambers,  Jr.,  Dallas 
Times-Herald 

Mr.  &  Mrs.  Stanton  R.  Cook,  Chicago  Tribune 

Mr.  &  Mrs.  William  H.  Cowles  III,  Spokane 

(Wash.)  Spokesman-Review 

Mr.  &  Mrs.  Julian  (Boodman,  NBC 

Mrs.  Katharine  Graham,  Washington  Post 

Mr.  &  Mrs.  William  J.  Keating,  Cincinnati 

Enquirer 

Mr.  &  Mrs.  J.  M.  McClelland,  Jr.,  Longview 
Publishing  Co. 

Mr.  &  Mrs.  Paul  Miller,  (Bannett  Co. 

Mr.  &  Mrs.  W.  S.  Morris  III,  Morris 
Communications 

Ralph  Renick,  Wometco  Enterprises 

Mr.  &  Mrs.  Daniel  H.  Ridder,  Long  Beach 

Independent  Press-Telegram 

Mr.  &.  Mrs.  Charles  S.  Rowe,  Fredericksburg 

Free  la  nee- Star 

Mr.  Mrs.  Walter  Rubens,  KOBE-TV,  Las  Cruces 
Mr.  &  Mrs.  G.  Gordon  Strong,  Oakland  Tribune 
Mr.  &  Mrs.  Arthur  Ochs  Sulzberger,  New  York 
Times 

Mr.  &  Mrs.  Jack  Tarver  (Chairman),  Atlantic 

Constitution  &  Journal 

Mr.  &  Mrs.  Robert  L.  Taylor,  Philadelphia 

Evening  and  Sunday  Bulletin 

Mr.  &  Mrs.  Frank  Vatten,  Landmark 

Communications 

Mr.  &  Mrs.  Robert  M.  White  II,  Mexico  Ledger 
Audit  Bureau  of  Circulations,  Chicago,  III. 

Alan  T.  Wolcott— W;7(on 

Berkley-Small  Inc.,  Mobile,  Ala. 

Mr.  &  Mrs.  Robert  C.  Hendrich— W/rton 
Branham  Newspaper  Sales,  Atlanta,  Ga. 

Lonnie  A.  Braxton — Hilton 

Mr.  James  Cuniff  (New  York)— Hilton 

Mr.  &  Mrs.  Robert  Erickson  (San 

Francisco)— W/fton 

Mr.  Jim  Gundry,  Jr.— Hilton 

Mr.  &  Mrs.  Frank  Gurda  (Chicago)— W/7ton 

Mr.  Paul  Hettler— W/7(on 

Mr.  Dan  Hover— W;7ton 

Mr.  &  Mrs.  Joseph  Lafferty  (New  York)— Hilton 
Mr.  &  Mrs.  Frank  Stapleton  (New  York) — Hilton 
Mr.  &  Mrs.  Donald  H.  Waddington 
(Dallas)— W/7(on 

(Continued  on  page  76) 
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Boise  Cascade  Paper  Group,  Dallas,  Texas 
Mr.  &  Mrs.  J.  Peter  Maier— H;7ton 
Mr.  &  Mrs.Dan  Self— W/7ton 
Boston  Daily  Newspapers,  Boston,  Mass. 

Manuel  S.  \.ato— Hilton 
Bowater  Sales  Co.,  Old  Greenwich,  Conn. 

Matthew  J.  Albanese  (Cincinnati,  Ohio)— Wyatt 
Regency 

Mr.&^  hs.  R.  Sandy  Andrews  (Atlanta, 

Ga.)— Wyatt  Regency 

Mr.  &  Mrs.  Daniel  P.  Campbell  (Cincinnati, 

Ohio)— Wyatt  Regency 

Mr.  &  Mrs.  Owen  F.  Cardell  (Atlanta, 

Ga.)— Wyatt  Regency 

Mr.  &  Mrs.  John  C.  Davis— Wyatt  Regency 

Mr.  &  Mrs.  Anthony  J.  DeCredico— Wyatt 

Regency 

Mr.  &  Mrs.  Jack  A.  [JeLutio— Wyatt  Recerrcy 

Craig  M.  Feagin  (Atlanta,  Ga.)-^yatt  Regency 

Linda  Fleig— Wyatt  Regency 

Paula  Harper  (Dallas,  Tex.)— Wyatt  Regency 

Mr.  &  Mrs.  Mark  G.  Hill— Wyatt  Regency 

(Jeffrey  B.  Hutchings  (Atlanta,  Ga.)— Hyatt 

Regency 

Mr.  &  Mrs.  Ronald  E.  Hurt  (Dallas, 

Tex.)— Wyatt  Regency 

Mr.  &  Mrs.  James  R.  Inness  (Dallas, 

lex.)— Hyatt  Regency 

Mr.  &  Mrs.  Robert  F.  Jacobs  (Chicago, 

III.)— Wyatt  Regency 

Mr.  &  Mrs.  Hugh  K.  Joyce— Wyatt  Regency 

Tina  Judge— Wyatt  Regency 

Mr.  &  Mrs.  Ben  L.  Kenney  (Jacksonville, 

Fla.)— Wyatt  Regency 

Mr.  &  Mrs.  Perry  J.  LeRoy— Wyatt  Regency 
Robert  G.  Linkins— Wyatt  Regency 
Mr.  &  Mrs.  Wayne  L.  Man«ls— Wyatt  Regency 
Mr.  &  Mrs.  Hat  A.  Mayer  (Cincinnati, 

Ohio)— Wyatt  Regency 

Mr.  &  Mrs.  Jack  L.  McHugh— Wyatt  Regency 
Mr.  &  Mrs.  EuKne  N.  Montgomery 
(Jacksonville,  Fla.)— Wyatt  Regency 
Mr.  &  Mrs.  (^orge  J.  Munck,  Jr.— Wyatt 
Regency 

Mr.  &  Mrs.  Craig  A.  Nelson  (Chicago, 

\\\.)— Hyatt  Regency 

Mr.  &  Mrs.  Ben  R.  Pryde— Wyatt  Regency 
Mr.  &  Mrs.  A.  R.  (Gus)  Rees^yatt  Regency 
Mr.  &  Mrs.  Robert  W.  Ritter  (Cincinnati, 

Ohio)— Wyatt  Regency 

Mr.  &  Mrs.  Michael  W.  Roman  (Atlanta, 

Ga.)— Hyatt  Regency 

Mr.  &  Mrs.  Michael  W.  Shaw— Wvatt  Repr>ncv 
Mr.  &  Mrs.  Donald  R.  Snoad  (Chicago,  III.)— 
Hyatt  Regency 

Mr.  &  Mrs.  Kenneth  H.  Sturm— Hyatt  Regency 
Mr.  &  Mrs.  A.  V.  (Bert)  Wiles  (Mersey, 

N.S.)— Wyatt  Regency 

Mr.  &  Mrs.  G.  F.  (Ted)  Winslow  (Jacksonville, 
Fla.)— Wyatt  Regency 

Canadian  Press.  Toronto,  Ontario 
John  Dauphinee— W/7fon 

Canadian  Pulp  and  Paper  Association,  Montreal, 

N.  Boultbee— W/7ton 
D.  A.  Wilson — Hilton 

Chicago  Tribune-New  York  News  Syndicate,  New 
York,  N.Y. 

Mr.  &  Mrs.  Robert  S.  Reed — Hilton 
Consolidated  Newsprint  Inc.,  New  York,  N.Y. 

Mr.  &  Mrs.  John  Brown  (Toronto)— W/7torj 
Mr.  &  Mrs.  Paul  B.  Collins  (Chicago)— W/ttorr 
Mr.  &  Mrs.  Arnold  Rogers— W/Tfon 
Mr.  &  Mrs.  T.  0.  Stangeland(Toronto)— W/7(on 


Mr.  &  Mrs.  M.  deB.  Strathy— W/7tor> 

Mr.  &  Mrs.  William  R.  Williams-^/ftor) 

Mr.  &  Mrs.  Stan  A.  Meighen— W/ttorr 
George  J.  Cooper,  Inc.,  Boca  Raton,  Fla. 

George  J.  Cooper— Wyatt  Regency 
Cresmer,  Woodward,  O’Mara  &  Ormsbee  Inc., 
New  York,  N.Y. 

John  C.  Davidson — Hyatt  Regency 

Mr.  &  Mrs.  Frederic  B.  Farrar— Wyatt  Regency 

Mr.  &  Mrs.  Charles  L.  Healey— Wyatt  Regency 

Mr.  &  Mrs.  States  D.  Tompkins— Wyatt 

Regency 

Mr.  &  Mrs.  Robert  T.  Weber— Wyatt  Regency 
Crown  Zellerbach  Corp.,  San  Francisco,  Calif. 

Mr.  &  Mrs.  0.  T.  (Bob)  Connors— Hilton 
Mr.  &  Mrs.  C.  G.  Hornor— W/7(or7 

Dear  Publication  &  Radio,  Inc.,  Washington,  D.C. 

David  R.  Dear— Hilton 
Domtar  Inc.,  Montreal,  Quebec 
Bunting— W/7fon 

G.  R.  Simpson— W/7(on 

Domtar  Industries  Inc.,  Stamford,  Conn. 

R.  M.  Franklin 
J.  R.  Welch 

Editor  &  Publisher  Co.,  New  York,  N.Y. 

Robert  U.  Brown — Hilton 
John  P.  ConsoW— Hilton 
Lee  Danner— W/7ton 
Celeste  Huenergard— W/7ton 
Martin  Mylott— W/7ton 
Donald  L.  Parvin— W/7(on 
Carla  Rupp— W/7ton 
Ferdinand  C.  Teubner— .W/ftorj 
Jerome  H.  Walker— W/7(on 
George  E.  Wilt— W/fton 

Federated  Publications,  Battle  Creek,  Mich. 

Louis  A.  Weil,  ir.— Hilton 
Field  Newspaper  Syndicate,  Chicago,  III. 

Mr.  Steve  Jehorek-^/7fon 
Mr.  Don  Lane— Hilton 
Mr.  Richard  Sherry— Hilton 
Florida  Press  Association,  Tallahassee,  Fla. 

Reg  Ivory— Wyatt  Regency 

Garden  State  Paper  Co.,  Saddle  Brook,  N.J. 

C.  M.  Gasser— Wyatt  Regency 

H.  Cox^-Hilton 

Gottesman  &  (Company,  Inc.,  New  York,  N.Y. 

Mr.  &  Mrs.  Thomas  A.  Hendry— Wyatt  Regency 
Mr.  &  Mrs.  Edward  T.  McManus— ^yatt 
Regency 

Great  Northern  Nekoosa  Corp.,  Stamford,  Conn. 
Mr.  &  Mrs.  James  A.  Blickle— Afarr/ott 
Mr.  &  Mrs.  William  E.  Cozens— Marriott 
Mr.  &  Mrs.  Robert  Hellendale— Marnott 
Mr.  &  Mrs.  Stephen  G.  Hobson-Jlfamott 
Mr.  &  Mrs.  Rob  Moore— Marnott 
Mr.  &  Mrs.  Irving  P.  Phelps— Marnott 
Mr.  &  Mrs.  Glenn  Piserchia— Marnott 
Mr.  &  Mrs.  John  H.  Staples— Marnott 
Charles  Wilson— Marnott 
Greater  Buffalo  Press,  Inc.,  Buffalo,  N.Y. 

Mr.  &  Mrs.  Joseph  (;linton— W/fton 
Mr.  &  Mrs.  John  Doleman— W/fton 
Mr.  &  Mrs.  J.  W.  Koessler,  Jr.— W/fton 
Mrs.  Mary  Koessler— W/fton 
Mr.  &  Mrs.  Paul  Koessler— W/7ton 
Mr.  &  Mrs.  Peter  Vogt— W/fton 

Harris  Corp.  (imposition  Systems,  Melbourne, 
Fla. 

V.  A.  Kleusner— W/7ton 
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Hendrix  Electronics  Inc.,  Manchester,  N.H. 

Robert  Dambach— W/fton 
David  Doyle— W/fton 
Larry  Hummel— W/fton 
Paul  McNamara— W/fton 
Henry  Associates,  Fort  Lauderdale,  Fla. 

Maurice  K.  Henry— W/fton 
Hickey-Mitchell  Company,  St.  Louis,  Mo. 

Cyrus  H.  Favor— Marnott 
Raymond  A.  Johnson— Marnott 
Mel  Hodel  (Media  Broker),  Montclair,  (ilif. — 

Hilton 

International  Newspaper  Adv.  Execs.,  Danville, 

III. 

Sidney  W.  Bordelon— Wyatt  Regency 
Inland  Daily  Press  Assoc.,  Chicago,  III. 

W.  G.  Boykin — Wyatt  Regency 
Insurance  Information  Institute,  New  York,  N.Y. 

J.  Carroll  Bateman— Wyatt  Regency 
International  Circulation  Managers  Association, 

Reston,  Va. 

Robert  A.  Macklin — Hilton 
International  Paper  Co.,  New  York,  N.Y. 

Mr.  &  Mrs.  J.  E.  Chinn  (Montreal)— Wyatt  < 

Regency 

Mr.  &  Mrs.  C.  S.  Flenniken  (Montreal)— Wyatt 
Regency 

Dr.  &  Mrs.  Edwin  Gee— Hyatt  Regency 
Mr.  &  Mrs.  J.  Ronald  Goode— Hyatt  Regency 
Mr.  &  Mrs.  J.  Stanford  Smith — Wyatt  Regency 
International  Paper  Sales  Co.  Inc.,  New  York, 

N.Y. 

Mr.  A.  H.  Cox  (Atlanta)— Wyatt  Regency 

Mr.  &  Mrs.  C.  deL.  Porteous 

(Tarrytown)— Wyatt  Regency 

Mr.  J.  C.  Johnson  (Montreal)— Wyatt  Regency 

Mr.  &  Mrs.  Mark  S.  Klimko  (Atlanta)— ^att 

Regency 

Mr.  &  Mrs.  G.  H.  Murphy  Jr.  (Atlanta)— Wyatt 
Regency 

Mr.  &  Mrs.  S.  F.  Stringfellow  (Dallas)— Wyatt 
Regency 

Mr.  &  Mrs.  J.  R.  Tisdale  (Chicago)— Wyatt 
Regency 

Mr.  &  Mrs.  J.  H.  Whalen  (Montreal)— Wyatt 
Regency 

Mr.  &  Mrs.  W.  P.  Woodworth  (Montreal)— Wyatt 
Regency 

Jap  an  Newspaper  Publishers  and  Editors 
Association,  Reston,  Va. 

Masakuni  Hashimoto— Marnott 

Keller,  Leroy,  Associates,  New  York,  N.Y. 

Leroy  Keller— Wyatt  Regency 
Kimberly-Clark  (^rporation,  Dallas,  Tex. 

Mr.  &  Mrs.  C.  R.  Ellington— W/fton 
Mr.  &  Mrs.  Marvin  F.  t^de— Hilton 
Mr.  &  Mrs.  James  R.  Geer— Hilton 
Mr.  &  Mrs.  Howell— W/fton 
Mr.  &  Mrs.  S.  B.  Pinkerton— W/fton 
Mr.  &  Mrs.  R.  A.  Sharp— W/fton 
Mr.  &  Mrs.  B.  W.  Tessin— W/fton 
King  Features  Syndicate,  New  York,  N.Y. 

Mr.  &  Mrs.  J.  F.  D’Angelo^-W/7ton 
(^rge  Driscoll— W/fton 
Dick  Pales— W/fton 
Charles  Finette— W/7ton 
Ted  Hannah— W/fton 
William  Higginbotham— W/fton 
Mrs.  JanetSpencer— W/7ton 
Mr.  &  Mrs.  Ben  Srere— Hilton 
Dan  Waits— W/fton 
Joe  Willicombe,  ir.— Hilton 
Kruger  Pulp  &  Paper  Sales,  Inc.,  New  York,  N.Y. 

Charles  E.  Martin— W/fton 

Lake  Superior  Newsprint  Co.,  Chicago,  III. 

W.  D.  Frost — Wyatt  Regency 
T.  B.  Fallows— Wyatt /regency 
Los  Angeles  Times/Washington  Post  News 
Service,  Washington,  D.C. 

Mr.  &  Mrs.  Cal  Thornton— Wyatt  Regency 
Landon  Associates  Inc.,  New  York  City,  N.Y. 

Mel  Freman— W/7ton 
Jack  Kent— W/fton 
Owen  E.  Landon— W/7ton 
Theodore  Rathbone— W/7ton 
(^orge  Shannon— W/fton 
Arthur  Wright— W/fton 

Maclaren  Newsprint  Sales  Ltd.,  Buckingham, 

OiiaHac 

Mr.  J.  S.  Hermon— W/fton 
C.  W.  Kenny— W/fton 
Jacques  O>ulson— W/fton 
C.  C.  Cressy— W/fton 

MacMillan  Bloedel  Sales  Inc.,  Atlanta,  Ga. 

Mr.  &  Mrs.  G.  C.  Atkins— W/7(on 
Mr.  &  Mrs.  A.  Brooks— W/fton 
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Mr.  &  Mrs.  R.  W.  Raiford— H/7ton 
Mr.  &  Mrs.  R.  N.  Wiewel— W//fon 
Vincent  J.  Manno,  New  Canaan,  Conn. 

Gerald  D.  Reilly— Ty/rton 
Market  Dyne  International,  Philadelphia,  Pa. 

John  Kessock,  ir.— Hilton 
McClure  Media  Marketing  Motivation  Co., 
Rochester,  N.Y. 

Mr.  &  Mrs.  Warren  McClure— H/7(on 
McNaught  Syndicate  Inc. 

Charles  Me  Adam  ^r.— Hilton 
MGD  Division— Rockwell  International,  Chicago, 
III. 

C.  W.  Burger— 77/7ton 
W.  F.  Corbett— Hilton 
L.  A.  Kratt— Hilton 
Hal  Lowry— Hilton 
Al  Taber— H/7ton 

Donald  C.  Meyer  (newspaper  consultant) 

Pines  Lake.  N.J. — Hilton 
Million  Market  Newspapers  Inc.,  New  York,  N.Y. 
G.  Kingsley  Anthony^/7ton 
Mr.  &  Mrs.  Joseph  R.  Buell  ir.— Hilton 
John  Muir  &  Co.,  Washington,  D.C. 

Robert  Lat\e— Hilton 
John  Morton — Hilton 

New  England  Newspapers  Advertising  Bureau, 
Inc.,  Boston,  Mass. 

Morley  L.  Piper— Hyatt  Regency 
New  York  State  Publishers  Association, 

Syracuse,  N.Y. 

W.  Melvin  Street— Hyatt  Regency 
Newspaper  Advertising  Bureau,  New  York,  N.Y. 
Eric  Anderson — Hilton 
Leo  Bogart— Hyatt  Regency 
Val  Corradi— H/7(on 
Al  Eisenpreis— H/tton 
Jane  Gilmer— H/7fon 
Larry  Goodman— Hilton 
Frank  Hennessey— H/tton 
Marie  Holland— H/tton 
Christo  Jackson— H/7ton 
Jack  Kaufmann— Hyatt  Regency 
Charles  Kinsolving^/7ton 
Hal  Licker— H/7ton 
Mac  Morris— H/tton 
Richard  Neale— H/7ton 
Ken  Poch— H//ton 
Henry  Simons— H/7ton 
William  Solch— H/7ton 
Newspaper  Enterprise  Association  Inc., 
Cleveland,  Ohio 
John  J.  Carroll— H/7ton 
Robert  J.  Farnell— H/7ton 
Ronald  Hawkins— H/7(on 
Frank  B.  Hermes— H/tton 
Richard  W.  Johnson — Hilton 
Robert  G.  McEwen— H/7ton 
William  T.  McGehee— H/tton 
Robert  Roy  Metz— Hilton 
John  J.  Minch— H//ton 
William  C.  Payette— Hilton 
Michael  H.  Pearson— Hilton 
John  E.  Swagger— H/7ton 
Newsprint  Information  Committee,  New  York, 
N.v; 

Arthur  Kaufman— Hyatt  Regency 
North  American  Newspaper  Alliance, 
Washin^on,  D.C. 

Robert  Wagman— Marriott 

Ohio  Newspaper  /tssociation,  Columbus,  Ohio 
Mr.  &  Mrs.  William  J.  Oertel— Hyatt  Regency 
Ontario  Paper  Company  Ltd.,  St.  Catharines, 
Ontario 

Mr.  &  Mrs.  John  T.  Davis— H/tton 
Mr.  &  Mrs.  J.  E.  Houghton— H/7fon 
Mr.  &  Mrs.  David  F.  Kerr— Hilton 
Mr.  &  Mrs.  R.  C.  Knutson— H/7fon 
Mr.  &  Mrs.  John  A.  Meyer— Hilton 
Mr.  &  Mrs.  C.  Paul  Montgomery— H/7ton 
Mr.  &  Mrs.  Robert  M.  Senmon— H/tton 
Mr.  &  Mrs.  Donald  R.  Thomas— H/7fon 
Mr.  &  Mrs.  Alan  J.  Woods— H/7(on 

Park,  John  A.  Jr.  &  Co.,  Raleigh,  N.  C. 

Mr.  &  Mrs.  John  A.  Park,  ir.— Hilton 
Parke-Davis  &  Co.,  Detroit,  Mich. 

Patricia  Packer— Hilton 
Pennsylvania  Newspaper  Publishers'  Assn., 
Harrisburg,  Pa. 

G.  Richard  Dew— Hyatt  Regency 
Perkins-Goodwin  Co.  Inc.,  New  York  City,  N.Y. 

Homer  G.  Bogart  (Northfield,  III.)— H/fton 
James  H.  Gans— Hilton 

Ross,  H.  J.  /Vssociates,  Inc.,  Miami,  Fla. 

L.  R.  Durant— H/7ton 

H.  A.  Naughton— H/7ton 
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Sawyer  Ferguson  Walker  Co.,  New  York  City 
N.  Y. 

Roy  Blackfield— Regency  Hyatt 
Brent  C.  DeMetrotion— Regency  Hyatt 
C.  Richard  Splittorf— Regency  Hyatt 
Leonard  Schwartz  (attorney).  New  York  City, 
N.Y.-H/tton 

Mr.  &  Mrs.  Theodore  A.  Serrill  (newspaper 
consultant),  Edgewater,  Md.— Hyatt  Regency 
Seyfarth,  Shaw,  Fairweather  &  Geraldson, 
Chicago,  III. 

Richard  D.  Ostrow— H/7fon 
Somerset  Publishing  Company  Inc.,  Somerset 
N.  J. 

Richard  A.  Lawrence— Hyatt  Regency 
Story  &  Kelly-Smith  Inc.,  New  York,  N.  Y. 

Roy  Bullard  (Atlanta>-^/7ton 
Mr.  &  Mrs.  Robert  Lambert— H/7ton 
Howard  C.  Story,  ir.— Hilton 

Taft  Contracting  Co.,  Chicago,  III. 

L.  D.  (Bud)  Pollock— H//ton 
Joseph  G.  Terry  and  Associates,  Chicago,  III. 

Joseph  G.  Terry— Hyatt  Regency 
Texas  Daily  Newspaper  Association,  Houston, 
Tex. 

John  F.  Fearing— H/7(on 
Texas  Daily  Press  League  Inc.,  Dallas  Tex. 

S.  W.  Papert,  Jr.-^tton 

United  Feature  Syndicate,  New  York,  N.Y. 

John  Carroll— H/tton 
Sidney  (aoldberg— H/7(on 
William  Payette— Hilton 
Pete  Willet— H/7fon 

United  Press  International,  New  York  City,  N.  Y. 
Mr.  &  Mrs.  R.  W.  Beaton— Hyatt  Regency 
Mr.  &  Mrs.  Donald  J.  Brydon— Hyatt  Regency 
Glen  R.  Carpenter  (Atlanta)— Hyatt  Regency 
Robert  E.  Crennen  (Chicago)— Hyatt  Regency 
Mr.  &  Mrs.  Paul  A.  Haney  (Dallas)— Hyatt 
Regency 

Richard  A.  Litfin  (San  Francisco)— Hyatt 
Regency 

Deborah  Nolar>— Hyatt  Regency 
Robert  E.  Page— Hyatt  Regency 
Gene  Poythress  (Atlanta)— Hyatt  Regency 
H.  L.  Stevenson— Hyatt  Regency 

Washington  National  Insurance  Co.,  Evanston, 
III. 

Richard  A.  Sinclair— H/7ton 
Washington  Post  Writer’s  Group,  Washington, 
D.  C. 

William  B.  Dickinson,  ir.— Hilton 
J.  N.  Wells,  &  Co.,  Oak  Brook,  III. 

(Charles  Wells— H/7to/7 
Joseph  Wells— H/7ton 

Western  Newspapers  Inc.,  San  Fransico,  Calif. 
Mr.  &  Mrs.  Howard  Looney— Hyatt  Regency 


Wometco  Enterprises  Inc.,  Miami  Fla. 

Ralph  Renick— H/tton 
Wood  Industries  Inc.,  Middlesex,  N.  J. 

Mr.  Daniel  McColley— H/7fon 
Mr.John  A.  Pascarella— H/7ton 

Journalism  schools 

American  Council  on  Education  for  Journalism, 
Deerfield,  III. 

Baskett  Mosse— Hyatt  Regency 
American  Press  Institute,  Reston,  Va. 

Malcolm  F.  Mallette-^/7ton 
American  University,  Washington,  D.C. 

Robert  0.  Blanchard— Hyatt  Regency 
Association  for  Education  in  Journalism, 

De  Kalb,  III. 

Quintus  C.  Wilson— Hyatt  Regency 

California  State  University,  Fullerton,  Calif. 

Kenward  Atkin — Marriott 
California  State  University,  Long  Beach,  Calif. 
M.  L.  Stein— Hyatt  Regency 

California  State  University,  Northridge,  Calif. 
Ken  Devol— Hyatt  Regency 

Drake  University,  Des  Moines,  Iowa 
Dr.  Herbert  Strentz— Hyatt  Regency 
University  of  Florida,  Gainesville,  Fla. 

Dr.  Ralph  L.  Lowenstein— Atarr/ott 
University  of  Georgia,  Athens,  Ga. 

Dr.  Warrren  K.  ^gee— Marriott 
Scott  M.  Cutlip-JVfarr/ott 

University  of  Illinois,  Urbana,  III. 

Theodore  Peterson— Hyatt  Regency 
Indiana  University,  Bloomington,  Ind. 

Richard  G.  Gray— Hyatt  Regency 
Iowa  State  University,  Ames,  Iowa 
J.  W.  Schwartz— Hyatt  Regency 
University  of  Iowa,  Iowa  City,  Iowa 
James  W.  Carey^yatt  Regency 
Universi^  of  Kansas,  Lawrence,  Kans. 

Del  Brinkman— Hyatt  Reger/cy 
University  of  Kentucky,  Lexington,  Ky. 

Ronald  T.  Farrar— Marr/ott 
Ramona  R.  Rush— Hyatt  Regency 

Louisiana  State  University,  Baton  Rouge,  La. 

Ronald  G.  Hicks— Hyatt  Regerrcy 
University  of  Maryland,  College  Park,  Md. 

Ray  E.  Hiebert— H/7fon 

Michigan  State  University,  East  Lansing,  Mich. 
Dr.  Mary  A.  Gardner— Hyatt  Regency 
George  A.  Hough,  III— Hyatt  Regency 
University  of  Michigan,  Ann  Arbor,  Mich. 

Prof.  Peter  Oarke— Hilton 

(Continued  on  page  78) 


INGOL  AB,  BROMMA,  SWEDEN 

Announces 

The  Establishment  of  its  U.S.  Subsidiary 

INGOL  MEDIA  SERVICES,  INC. 

P.O.  Box  550,  Red  Bank,  N.J.  07701 
Tel:  (201)842-21 02  TWX  710-722-5799 

For  information  on  the  Ingol  High  Speed  (75,000  copies  per 
hour)  Stitcher,  the  Ingol  Movable  8  Fold  Unit  and  other  special¬ 
ized  machines  for  the  graphic  industry  please  contact: 

Ole  M.  Overgaard,  Executive  V.P. 
at  the  above  address. 
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University  of  Minnesota,  Minneapolis,  Minn. 

Harold  W.  Wilson— Marriott 
University  of  Missouri,  Columbia,  Mo. 

Roy  M.  Fisher— Hyatt  Regency 

University  of  Nebraska,  Lincoln,  Nebi . 

Neale  Ciopple— Hyatt  Regency 
University  of  North  Carolina,  Chapel  Hill,  N.C. 

Dr.  Richard  R.  Cole— Hyatt  Regency 
University  of  North  Dakota,  Grand  Forks,  N.D. 

Vernon  A.  Keel— Marriott 
Northern  Illinois  University,  DeKalb,  III. 

Donald  F.  Brod— Hyatt  Regency 
Mr.  &  Mrs.  Donald  R.  Grubb— Hyatt  Regency 
Northwestern  University,  Evanston,  III. 

David  Gordon— Hilton 

Ohio  State  University,  Columbus,  Ohio 
Paul  V.  Peterson — Hyatt  Regency 
Ohio  Wesleyan  University,  Delaware,  Ohio 
Verne  E.  Edwards,  Jr.— Hyatt  Regency 
University  of  Oklahoma,  Norman,  Okla. 

Bob  Carrell— Marriott 
University  of  Oregon,  Eugene,  Oreg. 

Galen  R.  Rarick— Hyatt  Regency 

San  Diego  State  University,  Silver  Spring,  Md. 
Lee  Brown — Marriott 

University  of  South  Carolina.  Columbia,  S.C. 

A.  T.  Scroggins— Hi/fon 

South  Dakota  State  University,  Brookings,  S.D. 

Richard  W.  Lee— Hyatt  Regency 
University  of  South  Florida,  Tampa,  Fla. 

Emery  L.  Sasset— Hyatt  Regency 
Syracuse  University,  Syracuse,  N.Y. 

Catherine  Covert— Hyatt  Regency 
Henry  F.  Schulte— Peachtree  Plaza 

University  of  Tennessee,  Knoxville,  Tenn. 

Dr.  Dozier  C.  Cade— Hilton 
Donald  G.  Hileman— Hi/fon 
Texas  A  &  M  University,  College  Station,  Tex. 

Bob  G.  Rogers — Hyatt  Regency 
Texas  Christian  University,  Fort  Worth,  Tex. 

Dr.  Elden  Rawlings — Marriott 
University  of  Texas,  Austin,  Tex. 

Dwight  L.  Teeter,  Jr.— Hyatt  Regency 
Virginia  Commonwealth  University,  Richmond, 
&orge  T.  Crutchfield— Hyatt  Regency 

West  Virginia  University,  Morgantown,  W.  Va. 

Guy  H.  Stewart— Hyatt  Regency 
University  of  Wisconsin,  Madison,  Wis. 

William  A.  Hachten— Hyatt  Regency 
University  of  Wisconsin,  Eau  Claire,  Wis. 
Elwood  C.  Karwand— Hyatt  Regency 


Groups,  magazines 


Army  Times,  Washington,  D.  C. 

Robert  E.  Schweitz— Marriott 
Arundel  Newspapers,  Washington,  D.  C. 

Arthur  W.  Arundel— Hi/ton 

Booth  Newspapers  Inc.,  Ann  Arbor,  Mich. 

R.  C.  Schoemaker — Hyatt  Regency 
Timothy  0.  White — Hyatt  Regency 

Combined  Communications,  Phoenix,  Ariz. 

Mr.  &  Mrs.  Karl  Eller— Hi/ton 
Copley  Newspapers,  La  Jolla,  Calif. 

Richard  G.  Capen,  Jr.— Hilton 
David  C.  Copley— Hilton 
Helen  K.  Copley— Hilton 

Donrey  Media  Group,  Las  Vegas,  Nev. 

Fred  W.  Smith— HiTto/r 
Donald  W.  Reynolds— Hyatt  Regency 
Dow  Jones  &  Company  Inc.,  New  York  City,  N.  Y. 
(Wall  Street  Journal) 

Kim  Breese— Hi/ton 

Mr.  &  Mrs.  Gilbert  Faulk,  Jr. — Hyatt  Regency 
John  J.  McCarthy— Hi/forr 
Warren  H.  Phillips— Hyatt  Regency 
Mr.  &  Mrs.  Ray  Shaw— Hi/ton 

Family  Weekly,  New  York,  N.  Y. 

Roz  Abrevaya— Hyatt  Regency 
Maggie  Alexander— Hyatt  Regency 
Mr.Tt  Mrs.  James  Baher— HiTton 
Mr.  &  Mrs.  Robert  Carney— Hi/ton 
Mr.  &  Mrs.  Robert  J.  Christian— Hi/ton 
Art  Cooper— Hilton 
Scott  DeGarmo— Jfyatt  Regency 
Caryl  Eller— Jtyatt  Regency 
Mr.  &  Mrs.  Lee  Ellis— H/7torr 


Mr.  &  Mrs.  Morton  Frank— H/7ton 

Joe  Frazer— H/7ton 

Marilyn  Hansen— Hyatt  Regency 

Patrick  M.  Linskey— H/7ton 

Dick  Millen— H/7tor7 

Tim  Mulligan— Hyatt  Regency 

Ken  Sherry— Hilton 

Barbara  Shapiro— Hyatt  Regency 

Wally  Sprague— H/7ton 

Mr.  &  Mrs.  Joseph  Wise— Hilton 

Gerry  Wroe— Hilton 

Gannett  Co.  Inc,  Rochester,  N.Y. 

Mr.  &  Mrs.  B.  L.  Barnes  (Reno,  Nev.) 

—Hyatt  Regency 

John  J.  Curley  (Washington,  D.  C.)— Hilton 

Tom  Curley — Hilton 

Thomas  P.  Dolan  (White  Plains,  N.Y.) 

—Hyatt  Regency 

Mr.  &  Mrs.  Eugene  C.  Dorsey— Hyatt  Regency 
Philip  T.  Gialanella  (Honolulu,  Hawaii) 

—Hyatt  Regency 

John  Heselderr— Hyatt  Regency 

Mr.  &  Mrs.  E.  J.  Liechty  (Reno,  Nev.) 

—Hyatt  Regency 

Douglas  McCorkindale — Hyatt  Regency 

Roland  D.  Melton  (Reno,  Nev.)— Hyatt  Regerrcy 

George  Park— Hilton 

Robert  Petralia — Hilton 

John  C.  (Juinn — Hyatt  Regency 

Carol  Skalski— Hyatt  Regency 

Vincent  Spezzano  (Cocoa,  Fla) — Hyatt 

Regency 

Louis  A.  Weil  III  (White  Plains,  N.Y.) 

—Hyatt  Regency 

Robert  Whittin^on  (Reno,  Nev.) 

—Hyatt  Regency 

Gannett  Newspaper  Foundation,  Rochester,  N.  Y. 

John  A.  Scott— Hyatt  Regency 
Guy  Gannett  Publishing  Co.,  Portland,  Me. 

John  R.  DiMatteo— H/fton 

Hammell  Newspapers,  Florence,  Ala. 

Richard  N.  Hammell— Peachtree  Plaza 
Harris  Newspapers,  Hutchinson,  Kan. 

Lloyd  Ballhagen— Hyatt  Regency 
Harte-Hanks  Communications  Inc.,  San 
Antonio,  Tex. 

Larry  D.  Franklin — Hilton 
Houston  H.  Harte— Hr/torr 
Allan  Johnson— H/7ton 
Robert  G.  Marbut— Hr/torr 
Hearst  Corp.,  New  York,  N.  Y. 

Mr.  &  Mrs.  Robert  J.  Danzig— Hr/torr 
Frank  A.  Bennack  Jr.— Hyatt  Regency 
Harrison  A.  Mitnick— H/7(on 
Horvitz  Newspapers,  Valley  View,  Ohio 
Harry  R.  Horvitz— Hyatt  Regency 
Howard  Publications,  Inc.,  Oceanside,  Calif. 

R.  S.  Howard— H;7(on 

Knight-Ridder  Newspapers  Inc.,  Miami,  Fla. 
Don  C.  Becker— Hyatt  Regency 
Mr.  &  Mrs.  Don  E.  Carter— Hilton 
Alvah  H.  Chapman,  Jr.— Hyatt  Regency 
Norman  J.  Christiansen— H/7tor> 

J.  Montgomery  Curtis — Hilton 
Lee  Hills— 

Mr.  &  Mrs.  Hal  Jurgensmeyer— H/ftorr 

William  Ott— Hyatt  Regency 

James  L.  Knight— H/7ton 

Dr.  N.  Morrison— H;7fon 

Ben  V.  Schneider— Hyatt  Regency 

Landmark  Communications  Inc.,  Norfolk,  Va. 
M.  W.  Armistead,  III— Hyatt  Regency 
Kelso  Gillenwater— Peachtree  Plaza 
Perry  Morgan — Hilton 
Lee  Enterprises  Inc.,  Davenport,  Iowa 
Mr.  &  Mrs.  James  Burgess— Hr/torr 
Mr.  &  Mrs.  Richard  Gottlieb— Hr/torr 
Mr.  &  Mrs.  George  Remington — Hilton 
Mr.  &  Mrs.  Robert  Ross— Hr/torr 
Mr.  &  Mrs.  Lloyd  Schermer— Hr/torr 
Mr.  &  Mrs.  Wayne  Schile— Hr/torr 
John  Stemler— Hr/torr 
Mr.  &  Mrs.  Tom  Williams— Hr/torr 
Mr.  &  Mrs.  Martin  Wolman— Hr/torr 
Lesher  Newspapers,  Walnut  Creek,  Calif. 

Dean  S.  Lesher— Hr/torr 
Lindsay-Schaub  Newspapers,  Decatur,  III. 
Byron  C.  Vedder— Hr/torr 

McClatchy  Newspapers,  Sacramento,  Calif. 
Keith  R.  Fuller— Hyatt  Regency 
Charles  K.  McClatchy— Hyatt  Regency 
Eleanor  McClatchy— Hyatt  Regency 
Erwin  Potts— Hyatt  Regency 
Media  General  Inc.,  Richmond,  Va. 

G.  W.  Estes— Peachtree  Plaza 


Metropolitan  Sunday  Newspapers  Inc.,  New  York, 
N.Y.  Harry  M.  Detjen— Hr/torr 
Montgomery  Publishing  Company,  Fort 
Washington,  Pa. 

William  E.  Strasburg — Hr/torr 
Montgomery  Publications  Inc.,  Junction  City, 
Kans. 

Mr.  &  Mrs.  John  D.  Montgomery— Hr/ton 
Morris  Communications  Corp.,  Augusta,  Ga. 

W.  S.  Morris,  III— Hr/torr 
Mr.  &  Mrs.  Paul  S.  Simon— Hr/ton 
Morris  Newspaper  Corp.,  Savannah,  Ga. 

Mr.  &  Mrs.  George  Neuhart — Hilton 
Multimedia  Inc.,  Greenville,  S.C. 

Donald  J.  Barhyte— Hr/torr 
Wilson  C.  Wearn— Hr/torr 


Newhouse  Newspapers,  New  York  City,  N.Y. 
Toby  Bermant  (attorney,  Atlanta)— Hr/torr 
Mr.  &  Mrs.  Donald  Newhouse — Hr/torr 
Mr.  &  Mrs.  Norman  Newhouse— Hr/torr 
S.  I.  Newhouse  Sr. — Hilton 
Mr.  &  Mrs.  S.  I.  Newhouse  Jr. — Omni 
Sam  Newhouse— Omrrr 
Mr.  &  Mrs.  Ted  Newhouse— Hr/torr 
Winn  Newhouse — Omni 
Dean  Reed  (Washington,  D.C.)— Colony  Square 
Ed  Russell— Hr/torr 
Mr.  &  Mrs.  Charles  Sabin  (attorney, 

Atlanta)— Hr/torr 

New  York  Times  Affiliated  Newspaper  Group, 
Lakeland,  Fla. 

John  R.  Harrison — Omni 

Nixon  Newspapers  Inc.,  Wabash,  Ind. 

Mr.  &  Mrs.  Joe  Nixon — Marriott 


Ottaway  Newspapers  Inc.,  Campbell  Hall,  N.Y. 
Mr.  F.  Philip  Blake— Marriott 
Mr.  &  Mrs.  John  S.  Goodredt— Marriott 
Mr.  Edward  Hill— Marriott 
Mr.  J.  Allan  Meath— Marriott 
Mr.  &  Mrs.  James  H.  Ottaway,  Sr.— Marriott 
Mr.  &  Mrs.  James  H.  Ottaway,  Jr.— Marriott 
Mr.  &  Mrs.  Robert  S.  ^arrfleet— Marriott 


Parade  Magazine,  New  York,  N.Y. 

Mr.  &  Mrs.  Walter  Anderson — Hyatt  Regency 
Mr.  &  Mrs.  James  Bradley— Hyatt  Regency 
Mr.  &  Mrs.  Thomas  Ferguson — Hyatt  Regency 
Mr.  &  Mrs.  William  Gillerlain — Hyatt  Regency 
Mr.  &  Mrs.  Edward  Green— Hyatt  Regency 
Mr.  &  Mrs.  James  Head— Hyatt  Regency 
Mr.  &  Mrs.  James  McAllister— Hyatt  Regency 
Joseph  McEntee— Hyatt  Regency 
Mr.  &  Mrs.  Milton  Rasmussen — Hyatt  Regency 
Mr.  &  Mrs.  Warren  J .  Reynolds— Hyatt  Regency 
Park  Newspapers  Inc.,  Ithaca,  N.Y. 

Mr.  &  Mrs.  Conrad  (i.  Fink — Hilton 


San  Francisco  (Calif.)  Newspaper  Printing  Co. 
Raymond  A.  Lanfear— H/7ton 
Carl  B.  Shaver— Hyatt  Regency 
Peter  E.  Thieriot— Hyatt  Regency 
Darrow  (Duke)  Tully — Hilton 
Schurz  Communications  Inc.,  South  Bend,  Ind. 

Warren  G.  Wheeler,  Jr.— Peachtree  Plaza 
Scripps-Howard  Newspapers,  Cincinnati,  Ohio 
Mr.  &  Mrs.  Jacques  A.  Caldwell — Hilton 
Mr.  &  Mrs.  Sherman  Dye  (Cleveland, 

Ohio)— Hyatt  Regency 
Ralph  E.  Eary— Hilton 

Mr.  &  Mrs.  Mark  Ferre  (Stuart,  Fla.) — Hilton 
Mr.  &  Mrs.  Patrick  T.  Finnegan — Hilton 
William  G.  Hilsdorf— H/7ton 
Mr.  &  Mrs.  Jack  R.  Howard  (New  York, 

N.Y.)— H/7ton 
William  J.  Lee— Hilton 
L.  A.  Leser— Hyatt  Regency 
Ray  F.  Mack  (Washin^on,  D.C.) — Hilton 
Charles  E.  Scripps — Hilton 
Mr.  &  Mrs.  Victor  Strimbu,  Jr.— Hilton 
Homer  E.  Taylor— Hilton 
Scripps  League  Newspapers  Inc.,  Santa  Barbara, 
Calif. 

Barry  H.  Scripps— Hilton 
Stars  and  Stripes,  Arlington,  Va. 

Maj.  James  L.  Turner,  Jr.— Hilton 

Thomson  Newspapers  Ltd.,  Toronto,  Ontario, 
Canada 

St.  Clair  McCabe— Hilton 
Mr.  &  Mrs.  Brian  Slaight— H/7ton 
Thomson  Newspapers  Inc.,  DesPlaines,  III. 

Frank  C.  Miles— Hilton 
Times  Mirror,  Los  Angeles,  Calif. 

Robert  F.  Erburu — Hilton 
Phillip  L.  Williams — Hilton 
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Philadelphians  most-honored  newspaper  does  it  again. 


The  Inquirer  wins 
the  Pulitzer  Prize  for 
the  fourth 


Jonathan  Neumann  (left)  and  William  K.  Marimow. 


The  champagne  corks  were  popping  in 
The  Inquirer  newsroom.  Why  not? 
Winning  journalism’s  most-coveted 
award — the  Pulitzer  Prize — is  certainly 
great  cause  for  celebration. 

The  Inquirer’s  latest  Pulitzer  is  the 
prestigious  gold  medal  for  meritorious 
public  service  by  a  newspaper.  It  was 
presented  for  news  articles  and 
editorials  detailing  abuses  of  power  by 
the  Philadelphia  Police  Department. 

The  Inquirer’s  coverage  has  resulted 
in  a  number  of  indictments,  convictions 
and  revisions  in  police  regulations. 
Among  the  staff  members  who 
contributed  to  the  police 
coverage  were  reporters 
Jonathan  Neumann,  m 

William  K.  Marimow  and 
Jan  Schaffer,  Associate  W 

Editor  Michael  Pakenham 
and  Metropolitan  Editor  *>  m 

John  Carroll.  A 


The  Inquirer’s  remarkable  string  of 
Pulitzer  Prizes  began  in  1975  when 
investigative  reporters  Donald  Barlett 
and  James  Steele  were  honored  for 
their  revealing  series  “Auditing  the 
Internal  Revenue  Service.’’ 

In  1976,  Tony  Auth  won  it  for  his 
editorial  cartoons. 

Last  year,  Acel  Moore  and  Wendell 
Rawls  Jr.  won  the  award  for  articles 
exposing  a  decades-long  pattern  of 
brutality,  corruption  and  suspected 
murder  at  Farview  State  Hospital  for 
the  criminally  insane. 

With  this  latest  Pulitzer,  The  Inquirer 
wap  m  major 

™  national  awards 
since  1974. 

people  make 
the  best  paper.  In 
Philadelphia,  that  paper 
continues  to  be 
EJjjf  :  The  Inquirer. 


John  Carroll,  Jan  Schaffer,  Michael  Pakenham. 


b  9^fnlalidp6m  mitirtr 


First  in  Philadelphia 


Revenues  and  expenses  of  34.000-circ.  daily 


Production  costs  reduced  4th  straight  year 


The  long-range  savings  made  possible 
by  photo-composition  and  offset  printing 
are  evident  in  this  cost  study  for  a 
seven-day  newspaper  of  approximately 
34,000  circulation  which  E&P  has  re¬ 
ported  since  1972. 

Since  1973,  composing  room  costs 
have  declined  annually  from  $363,100  to 
$353,400  to  $312,200  to  $288,595  to 
$272,052.  Press  room  costs  in  that  period 
went  from  $179,500  to  $138,900  to 
$147,500  to  $144,777  to  $163,350  last 
year. 

In  that  period  the  size  of  the  paper 
increased  from  9,042  pages  in  1974  to 
10,098  pages  in  1977  although  there  was 
no  large  gain  in  circulation.  Net  paid  was 
34,747  last  year  compared  to  34,470  in 
1976  but  it  was  down  from  35,130  in 
1973. 

Advertising  revenues  have  increased 
year-by-year  in  all  classifications  going 
from  a  total  of  $2,503,900  in  1974  to 
$3,436,816  last  year.  However,  although 
volume  in  inches  has  increased  yearly 
since  1975  it  has  not  equalled  the 
1,082,500  inches  in  1974.  The  ad-news 
ratio  in  1974  was  68.8%  to  31.2%.  In  1977 
this  had  changed  to  53.9%  to  46.1%. 

The  figures  indicate  this  newspaper 
has  been  making  great  efforts  to  develop 
its  news  content  and  volume.  Reading 
and  promotion  space  amounted  to 
490,800  inches  in  1974  and  increased 
yearly  to  811,509  inches  last  year. 

Net  income  for  this  paper  has  risen 
from  $428,000  on  total  revenue  of 
$3,687,800  in  1974  to  $788,751  on  total 
revenue  of  $5,124,946  in  1977. 

(Comparative  figures  for  1976-75  were 
published  in  E&P  March  26,  1977.) 

FCC  agrees  to  reopen 
Telpak  rate  case 

The  Federal  Communications  Com¬ 
mission  agreed  last  week  (April  20)  to 
review  again  whether  newswire  services 
should  be  given  preferential  private  tele¬ 
phone  line  rates. 

Telpak  end  links  (bulk  line  telephone 
system)  were  halted  January  23,  1978 
and  the  result  was  an  increase  in  rates. 
Costs  to  the  newswire  services  ran  into 
the  millions. 

The  FCC’s  initial  inquiry  was  started 
November  1,  1975  and  suspended  Au¬ 
gust  3,  1976  after  litigation  on  Telpak 
became  a  part  of  overall  rate  considera¬ 
tions. 

Seeking  the  preferred  rate  are  the  As¬ 
sociated  Press,  United  Press  Interna¬ 
tional,  Commodity  News  Service,  Reut¬ 
ers  Ltd.,  and  the  American  Newspaper 
Publishers  Association. 


Revenue: 

1977 

1976 

(Decrease) 

Advertising — Local 

$1,969,693 

$1,795,771 

9.6 

National 

215,860 

205,398 

5.1 

Classified 

848,549 

710,243 

19.4 

Legal 

56,331 

53,612 

5.1 

Preprints 

346,383 

262,614 

31.9 

Total 

$3,436,816 

$3,027,638 

13.5 

Circulation 

1,541,134 

1,392,153 

10.7 

Other  Operating  Revenue 

146,996 

70,794 

107.6 

Total  Operating  Revenue 

$5,124,946 

$4,490,585 

14.1 

Other  Income 

— 

— 

14.1 

Total  Revenue 

$5,124,946 

$4,490,585 

14.1 

Net  Income  Before  Taxes 

$1,516,751 

$1,198,376 

26.6 

Provision  for  Income  Taxes 

728,000 

575,200 

26.6 

Net  Income 

$  788,751 

$  623,176 

26.6 

% 


Operating 

Incr 

Operating 

Expenses  'll 

% 

(Deer) 

Expenses ’76 

% 

Newsprint 

$  734,604 

20.4 

19.9 

$  612,930 

18.6 

Press  Room 

163,350 

4.5 

12.8 

144,777 

4.4 

Composing  Room 

272,052 

7.5 

(5.7) 

288,595 

8.8 

Advertising  Dept. 

366,403 

10.1 

7.1 

342,223 

10.4 

Circulation 

358,159 

9.9 

18.4 

302,490 

9.2 

Editorial 

676,516 

18.7 

14.1 

592,758 

18.0 

General  &  Administrative 

450,514 

12.5 

11.7 

403,228 

12.2 

Building 

96,831 

2.7 

7.5 

90,094 

2.7 

Employee  Benefits 

302,433 

8.4 

3.4 

292,378 

8.9 

Depreciation 

180,016 

5.1 

(17.4) 

217,975 

6.6 

Bad  Debts 

7,317 

.2 

53.6 

4,761 

.2 

Total  Operating  Expenses 

$3,608,195 

100.0 

9.6 

$3,292,209 

100.0 

Percentage  of  Payroll 
to  total  expense 
Payroll 

Number  of  issues 
Number  of  pages 
Number  of  columns 
Final  edition 

Division  of  space  (inches) 
Paid  Advertising 
Reading  &  Promotion 
Total 


Operating 

Expenses '77  % 


$1,505,606  41.7 

360 
10,098 

80,784 

945,543  53.9 

811,509  46.1 

1,757,052  100.0 


Operating 
Expenses '76 

% 

$1,399,231 

360 

9,578 

42.5 

76,624 

926,023 

740,549 

55.6 

44.4 

1,666,572 

100.0 

Revenue 

Department  Costs 
Volume  in  Inches 
Revenue  per  Inch 
%  Cost  of  Securing 

Note:  Classified  and 


Local 

$1,969,693 

255,137 

629,017 

3.13 

13.0% 

legal  combined 


Advertising 

National  Classified 

$215,860  $904,880 

19,200  92,066 

52,188  264,338 

4.14  3.42 

11.2%  10.1% 


Total 

$3,090,433 

366,403 

945,543 

3.27 

11.9% 


CIRCULATION 


Revenue 

Average  Daily  Circulation 
Revenue  per  1000  copies 
Net  paid 

Paper  &  Ink  costs  per 
1000  copies 


$1,541,134 

34,747 

$12,508,920  123.20 

58.73 
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...to  be  “celebrated”  during 
the  pre-Christmas  period  in  New  York 
(the  advertising  center  of  the  world). . . 
when  the  city  is  at  its  most  festive. 


...the  place  for  your  company  to  be  seen 
by  over  30,000  purchasing  decision-makers 
in  the  $60  billion  advertising,  sales  promotion 
and  related  industries. 
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Mr.MMamOanMFuBaty  IVaardanr 
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...the  largest  attendance  in  history 
i  is  expected  for  an  advertising/marketing 
trade  show... over  30,000  representatives  of 
advertising  agencies,  sales  promotion  compa¬ 
nies  and  related  industries,  “in-house”  ad 
departments  will  be  there  to  look  for  “what’s  new 
and  exciting”... all  under  one  roof.. .among  them: 

•  Presidents  & 

Vice  Presidents  •  T raff ic  Supen/isors 

•Directors of  Marketing  •Photographers 

•  Account  Supervisors  •  Audio-visual  Experts 

•  Creative  Directors  •  Office  Managers 

•  Purchasing  Agents  •  Promotion  Consultants 

•  Production  Managers  •  Premium  Buyers 

•Media  Managers  •  Display  Specialists 

•Art  Directors  •  Systems  Analysts 

•  Copy  Chiefs  •  Research  Directors 

. . .  responsible  for  purchasing  over 
$40,000,000,000  (that’s  $40  BILLION)  in  goods 
and  services  of  all  kinds,  each  year! 
liKluding: 

•  Media  Space  &  Time  •  Computer  Systems 

•  Printing  &  Publishing  •  Research  insulting 

•  Office  Furniture  &  •Art  Supplies 

Equipment  •  Studio  Equipment 

•  Copying  Machines  •  Banking  & 

•  Business  Machines  Financial  Services 

•  Typositors  •  Licensing  Services 

•  Photographic  Equipment  •  Typography  and 

•  Intercom  Systems  Engravings 

•  Messenger  and  •  Color  Separations 

Delivery  Services  •  Packa^ng  and  Design 

•  Point-of-Sales  Displays  •  Paper  Requirements 

•  Trade  Exhibits  •  Fulfillment 

•  Premiums  and  Incentives  •  Outdoor  Advertising 


new  york  salutes 
the  world  of  advertising 

The  City  of  New  York  has  proclaimed 
the  week  of  December  4-11,1 978  as 

ADVERTISING  COMMUNICATIONS  WEEK 


unprecedented 
trade  promotions 

Direct  Mail  Multiple  mailings  to  over  150,000  advertis¬ 
ing/marketing  and  sales  promotion  executives,  right  up 
to  opening  day. 

Trade  Advertising  Major  ad  campaign  is  planned  for 
all  the  leading  trade  publications  to  reach  the  widest  pos¬ 
sible  readership. 

Pre-registration  Tickets  Over  1,000,000  admission 
tickets  will  be  mailed  throughout  the  country. 

Public  Relations  There  will  be  a  constant  flow  of 
press  releases,  photographs,  public  appearances  and 
trade  announcements,  all  geared  to  attracting  the  largest 
number  of  visitors  from  the  United  States  and  the  rest  of 
the  world. 

...and  for  exhibitors’  convenience: 

Hotel  Bookings  Headquarters  for  AD/EXFO  will  be 
the  Hotel  St.  Moritz  and  the  prestigious  Essex  House, 
overlooking  Central  Park  and  known  for  their  Conti¬ 
nental  atmosphere  and  elegance... Both  hotels  are 
located  near  the  Coliseum  and  New  York's  entertain¬ 
ment  district. 

Exhibitors’  Lounge  AD/EXPO  has  set  aside  a 
hostess-attended,  comfortably  furnished  area  for 
EXHIBITORS  AND  GUESTS  ONLY  for  relaxation  and 
quiet  informal  chats. 

Show  Management  Professional,  experienced  show 
management  thoroughly  familiar  with  exhibitors’  needs 
and  requirements. 

Directory  A  directory  of  exhibitors,  printed  in  4-color 
process,  will  be  prepared  well  in  advance.  Advertising 
space  will  be  available. 

Design  Assistance  AD/EXPO  offers  complete 
design  and  production  facilities  to  create  outstanding 
environmental  exhibits  and  all  the  necessary  collateral 
material,  such  as  signs,  brochures,  ads,  mementos, 
publicity  requirements,  etc.,  if  desired.  Information  on 
request. 

Press  Lounge  Conveniently  located  Press  Room, 
complete  with  refreshments,  will  be  available  to  all 
accredited  trade  and  consumer  publications  and  other 
media. 

Stock  Booth  Rentals  AD/EXPO  will  offer  several 
booth  designs  for  modest  rental  fees  Information  on 
request. 


MMhM  B.  tckwrtt 


AD  EXPO  Industry  Seminars  A  series  of  highly 
professional  marketing  seminars  will  be  held  each  day 
prior  to  AD/ EXPO  opening.  Programs  to  be  announced. 

Advertising  Museum  A  first-time  ever  MUSEUM  OF 
ADVERTISING,  showing  milestooes  in  the  development 
of  the  industry. 

Free  Transportation  Transportation  to  and  from  AD/ 
EXPO  bringing  visitors  from  the  heart  of  the  advertising 
district  right  to  the  door  of  The  Coliseum. 

International  Lounge  AD/EXPO  will  feature  exhibi¬ 
tors  from  all  over  the  world.  The  International  Lounge  will 
be  reserved  for  overseas  visitors  to  entertain  prospects 
in  a  comfortable  and  relaxed  atmosphere. 


DID  YOU  KNOW...? 

that  when  AO/EXPO  is  happening  at  the 
Coliseum, 

africa'78 

TRADE  FAIR  &  EXPOSITION 

will  bring  thousands  of  African  and  American 
businessmen  to  the  same  facility,  from  Dec¬ 
ember  6th  to  tOth,  t978. 

africa'78  ...a  great  opportunity  to 

meet  Africa's  financial,  industrial  and  commu¬ 
nity  leaders  in  New  York.  Take  advantage  of 
AD/EXPO'S  International  Lounge  to  get  ac- 
quai  nted .  One  more  reason  to  be  at  AD/EXPO. 


CALL  COLLECT:  (212)  682-1243  •  TELEX:  127706 

Send  for  AO  EXPO  Brochure  and  Space  Order  Form  to: 

AO  EXPO  SSI  Fifth  Ave.  New  York,  NewYorfc  10017 
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When  you 
umnttodo 
your  level  best 


Why  climb  to  mount  plates  or  set  ink? 

The  Wood-Hoe  Lithoflex,  with  exclu¬ 
sive  color  cylinders,  gives  you 
complete  color  flexibility  without  towers 
or  stacking  units. 

And  one-level  design  is  just  one  of  the 
ways  our  offset  press  for  the  mid-size 
newspaper  saves  time  and  money. 

Vertical  webbing  means  shorter  leads 
and  less  waste. 

Automation  simplifies  press  control, 
with  major  adjustments  made  at  a 
free-standing  master  console. 

Accessibility’s  another  feature  that 
makes  operations  easier.  Our  unique 
ink  train  dampening  system,  the  Jet 


Air,  for  example,  is  on  the  aisle  for  fast 
start-ups  and  quick  maintenance. 

And  an  inking  system  with  motorized 
controls  can  also  be  operated  from  a 
remote  console. 

Lithoflex. 

Take  proved  reliability,  obvious  du¬ 
rability  and  total  ease  of  operation. 

Add  speeds  of  55,000  straight,  27,500 
collect. 

The  result  is  an  offset  press  that’s 
easy  to  live  with.  And  easy  to  save 
with. 

On  the  level! 

Ask  for  our  Lithoflex  brochure. 


WOOD -HOE 

Division  of  Wood  Industries,  Inc.  ,  , 

333  Cedar  Avenue  Industries 

Middlesex,  N.J.  08846 
(201)469-6600 


At  its  regular  meeting  this  month  the 
Huntington  N.Y.  Town  Board  unani¬ 
mously  passed  a  resolution  urging  New 
York  State’s  legislature  to  amend  the  law 
which  now  restricts  legal  advertising  to 
paid  circulation  newspapers  with  2nd 
class  mailing  permits. 

The  Town  Board’s  action  was  the 
climax  of  a  campaign  begun  late  last  year 
by  the  year  old  Huntington  (N.Y.)  Sun¬ 
day  which  describes  itself  as  a  “con¬ 
trolled  circulation  newspaper’’  having  a  free 
distribution  each  week  to  94,459  families 
in  Huntington  and  Smithtown.  The  pa¬ 
per,  a  tabloid,  noted  in  a  front  page  story 
following  the  Board’s  action  that  a  bill 
calling  for  the  amendment  to  the  state 
law  has  already  passed  the  state’s  As¬ 
sembly  and  is  currently  in  the  Judiciary 
Committee  of  the  Senate. 

The  story  also  notes  that  the  law 
change  is  being  fought  vigorously  by  the 
New  York  Press  Association,  an  organi¬ 
zation  of  about  300  paid  circulation 
weeklies. 

In  its  regular  “Service  Bulletin’’  pub¬ 
lished  by  the  New  York  Press  Associa¬ 
tion  for  its  members  the  lead  article  fol¬ 
lowing  the  initial  “Digest”  editorial  was 
headed  “  ‘Freebies’  fire  first  guns  in  try 
for  legals.”  The  article  stated  “This  is 
not  the  first  time  that  shoppers,  pen- 
nysavers,  etc.  have  attempted  to  elimi¬ 
nate  or  weaken  the  law  requiring  a 
publication  to  have  paid  circulation,  2nd 
class  postal  status  to  qualify  as  a  vehicle 
for  the  publication  of  public  notice  ad¬ 
vertising,  but  it’s  the  first  time  this  par¬ 
ticular  approach  has  been  used  and  may 
prove  their  shrewdest  move  yet. 

“The  idea  is  apparently  to  try  for  an 
amendment  to  the  General  Construction 
Law  60a  with  a  “controlled  circulation 
newspaper”  leading  the  attack.  Then,  if 
that  ploy  proves  successful,  all  the  free 
distribution  publications  (shoppers 
pennysavers,  TV  listing  mags,  etc.)  can 
hop  on  the  bandwagon  under  the  um- 

GGH  Systems  Associates.  Inc. 

Newspaper  consulting  and  computer  systems  services 

•  On-line  systems  definition  and 
evaluation 

•  Data  processing  systems 
performance  audit 

•  Project  management 

•  Software  analysis  and  development 

•  Contract  and  forensic  consulting 

•  Organization  structuring  and 
executive  search 

•  Management  seminars 

For  more  information  cail: 

215-356-6736 

P.O.  Box  1041,  Bryn  Mawr,  Pa.  19010 


brella  of  similar  publications,  even  if 
they  have  to  adjust  their  ‘news’  content 
to  do  it.” 

In  one  of  the  early  editorials  in  its  legal 
advertising  “campaign”  the  Digest  noted 
“.  .  .  State  law  mandates  legal  advertis¬ 
ing  but  rather  naively  assumes  these  ads 
will  be  placed  in  community  newspapers 
with  the  largest  circulation  so  that  the 
greatest  number  of  people  would  be  in¬ 
formed  of  impending  changes  in  their 
neighborhood. 

“Unfortunately  this  is  not  always  the 
case.  State  law  leaves  the  selection  of 
where  to  place  legals  with  the  agency 
issuing  the  ads.  Too  often  the  ads  are 
used  either  as  a  “hammer”  or  as  a  ‘re¬ 
ward’  to  the  newspaper  most  coopera¬ 
tive  with  the  administration  in  power. 
The  basic  idea  that  legals  should  reach 
the  greatest  number  of  residents  in  a 
community  is  often  subverted  for  politi¬ 
cal  reasons.” 

The  editorial  goes  on  to  note  that  its 
almost  95,000  distribution  by  516  carriers 
is  audited  by  “the  industry’s  watchdog — 
Certified  Audits  of  Circulation,  Inc.,” 
while  the  legals  have  been  going  into  pa¬ 
pers  with  a  circulation  range  of  4000  to 
15,000. 

Follow-up  editorials  appeared  in  al¬ 
most  every  issue  of  the  “Digest”  includ¬ 
ing  blasts  on  the  front  page.  One  front 
page  box  appearing  at  the  head  of  the 
page  alongside  the  masthead  read  “  ‘Le¬ 
gal’  Blackout  Threatens  215,000  Hun¬ 
ting  Township  Residents.”  Following, 
on  the  top  half  of  the  front  page  was  a 
cartoon  showing  two  scenes  at  a  town 
meeting — one  with  the  room  full  of 
people  carrying  the  “Sunday  Digest”  the 
other  with  a  single  individual  carrying  a 
paper  marked  “Official  Paper.”  The  cap¬ 
tion  said  “Your  Town  Meetings  Should 
Be  Full — NOT  Empty.” 

In  its  editorial  the  “Digest”  singled 
out  the  officially  designated  weekly  in  its 
area  whose  publisher’s  sworn  statement 
attested  a  circulation  of  6300  and  ob¬ 
served  for  such  a  publication  to  print 
public  notices  and  official  announce¬ 
ments  that  will  affect  the  lives  of  215,000 
residents  of  the  township  is  “an  awe¬ 
some  responsibility”  for  a  newspaper 


with  that  circulation  to  shoulder.  The 
“Digest”  claims  5,996  distribution  in  the 
township. 

A  full  page  couponed  ad  printed  in  a 
subsequent  issue  of  the  “Digest”  urged 
readers  to  “Make  Your  Voice  Count.” 
The  coupon  read,  “The  undersigned  do 
hereby  petition  our  elected  State  Legisla¬ 
ture  to  exert  every  effort  to  amend  the 
outdated  law  requiring  all  town  legal 
notices  to  be  placed  in  a  paid  circulation 
newspaper  regardless  of  their  minimal 
circulation  thereby  depriving  the  major¬ 
ity  of  taxpayers  of  information  that  af¬ 
fects  their  lives.”  The  paper  reported 
that  it  received  2,000  of  the  coupons 
which  it  forwarded  to  the  State  legis¬ 
lators. 

Edited  by  Stan  Sousa,  a  former  Long 
Island  (N.Y.)  Press  reporter,  the  Digest 
is  published  by  the  Huntington  Pen- 
nysaver  Corp.  whose  president  Dunlap 
Fulton  and  vicepresident  George  V.  C. 
Carter  also  publish  a  group  of  penny- 
savers  under  a  separate  corporation. 

In  its  “Service  Bulletin”  the  New 
York  Press  Association  summed  up  its 
case  for  maintenance  of  the  present  law 
regarding  legals  by  quoting  the  state 
comptroller  in  the  Vol.  20  No.  2  issue  of 
Municipal  Affairs  Review,  circulated  to 
officials  of  all  municipalities:  “It  seems 
fairly  safe  to  predict,  with  a  reasonable 
degree  of  certainty,  that  so-called 
‘throwaways’  or  ‘pennysavers’  are  never 
going  to  make  the  grade  for  designation 
as  official  newspapers  of  a  town  or  vil¬ 
lage.  Why?  Because  a  statute  says  so 
(General  Construction  L  60a).  Why  does 
the  statute  say  so?  Because  officially 
published  matters  often  affect  individu¬ 
als  or  their  property,  and  due  process 
requirements  mandate  that  these  persons 
receive  proper  notice  of  official  matters 
through  general  circulation  newspapers 
for  which  they  have  to  pay.  By  their  very 
nature,  ‘throwaways’  or  ‘pennysavers’ 
will  not  meet  these  due  process  require¬ 
ments  and  are  not  considered  ‘news¬ 
papers’  for  the  purposes  of  publishing 
village  or  town  notices  required  by  law.” 

“But”  says  the  Bulletin  to  its  mem¬ 
bers,  “This  says  nothing  about  ‘free’ 
newspapers.  You  have  to  keep  hammer¬ 
ing  away  at  the  concept  that  people  will 
value  more,  and  read  more  thoroughly, 
something  they’ve  paid  good  money  to 
get,  and  that  they’ve  invited  into  their 
homes  by  the  very  fact  they’ve  sub¬ 
scribed  or  otherwise  purchased  copies.” 

Black  ad  art  service 

Dynamic  Graphics  Inc.,  Peoria,  pub¬ 
lisher  of  the  Clipper  Creative  Art 
Service  and  Print  Media  Service,  has 
introduced  camera-ready  art  collection. 
Black  Ethnic  Art.  It  depicts  black  people 
in  social  situations,  work  settings  and 
family  scenes  and  also  features  a  variety 
of  seasonal  motifs.  The  87-page  volume 
is  available  for  $49.50. 
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Reprint  of  American  Airlines  full  page  advertisement. 


Thanks,  American,  for  saying  it  so  weli. 
You're  number  1  with  us,  too! 


TlfL#A  WOllB  ★  Otribune 

Two  independent  and  separately  owned  newspapers  represented  nationally  by  Branham 


Computerized  layout — 
AN  PA’S  final  effort 


By  Earl  Wilken 

The  Amencan  Newspaper  Publishers 
Association  has  for  the  past  10  years 
funded  a  number  of  research  programs  at 
the  Electronic  Systems  Laboratory  of 
Massachusetts  Institute  of  Technology. 

One  of  the  more  challenging  programs 
centered  on  a  computerized  layout  sys¬ 
tem  for  structuring  newspapers  into  sec¬ 


tions  and  departments,  positioning  dis¬ 
play  ads  on  the  pages  and  fitting  news 
stories  and  pictures  to  the  available  news 
hole. 

Now  the  ANPA  has  published  a  sum¬ 
mary  of  this  research  titled, 
“Computer-Assisted  Layout  of  News¬ 
papers.”  Professor  J.  Francis  Reintjes, 
department  of  electrical  engineering  and 
computer  science-MlT,  along  with 


The  system  of  the  future, 
that’s  operational  and  ready  to 
put  out  your  newspaper  today. 


The  Text  Processing  System/6000  is  based  on  a  high  level 
language  for  advanced  capability  combined  with  ease  of  main¬ 
tenance.  One  software  system  regardless  of  your  configuration 
and  it  has  all  the  features  you  should  demand  in  a  TPS  and  more. 

TPS/6000  has  a  single  data  base  totally  backed  up  with  an 
identical  duplicate  to  prevent  copy  loss.  Unique  headline  fitting, 
a  powerful  directory  structure  and  interactive  H  &  J  to  allow 
easier  and  faster  page  make-up.  Interactive  classified  advertising 
costing,  automatic  credit  checking  and  ad  routing  to  optimize 
production  efficiency.  A  total  system  with  emphasis  on  security, 
data  integrity  and  complete  back-up  assures  the  newspaper  will 
get  out,  no  matter  what. 

TPS/6000.  The  high  performance,  high  uptime  system 
designed  to  maximize  your  product  and  your  profits.  For  all  the 
data  contact  Jack  Nicholson  at  LOGICON,  24225  Gamier  St., 
Torrance,  CA  90505,  phone  [213)  325-6060. 


LOGICON 


Donald  R.  Knudson  and  Hsin-Kuo  Kan, 
describe  in  the  185-page  summary  their 
approach  to  computerized  layout. 

As  the  authors  state,  “The  end  product 
of  the  process  is  a  page-by-page  dummy 
that  defines  the  boundary  lines  for  all  ads, 
stories,  and  pictures  on  each  of  the 
pages.” 

To  accomplish  this  objective  a  number 
of  concepts  for  layout  were  refined.  In 
addition  the  authors  believe  they  have 
made  a  major  conceptual  contribution  in 
the  nature  of  a  Template  Library  with 
"symbolic  template  language.” 

The  computer-assisted  approach  that 
has  been  designed  by  the  MIT  team  is 
interactive  and  for  full  newspaper  pages. 
The  conceptual  approach  to  layout  is 
neither  that  of  the  computer  scratch-pad 
technique  nor  the  other  end  of  the  spec¬ 
trum,  the  feeding  of  all  information  into 
the  computer  and  asking  for  a  final  result. 

MIT  concept 

The  MIT  concept  lies  between  these 
two  concepts  and  is  computer-assisted 
permitting  a  layout  supervisor  to  accept 
or  reject  a  computer  generated  layout 
through  a  manual  override.  The  position¬ 
ing  of  news  and  pictures  by  way  of  the 
template  library  and  the  symbolic 
template  language  is  both  innovative  and 
particularly  suited  to  the  demands  of 
newspapers  with  high  daily  page  counts. 

Over-all  the  research  summary  covers 
most  of  the  demands  of  the  majority  of 
daily  newspapers  with  respect  to  accept¬ 
able  page  layout  procedures.  The  sum¬ 
mary  is  required  reading  for  all  executives 
who  are  now  or  who  will  be  making  deci¬ 
sions  on  electronic  copy  systems.  Chap¬ 
ters  6,7, 8,9,  and  10  are  intoxicating  for  the 
initiated  and  demanding  for  those  not 
steeped  in  rudimentary  symbolic  lan¬ 
guage. 

The  first  5  chapters  are  informative  and 
set  the  stage  for  the  concept  developed  by 
the  team.  An  example  of  how  the  design 
philosophy  is  explained  appears  in  the 
second  chapter  where  the  authors  say, 
“One  goal  of  our  layout-system  design  is 
to  separate  factors  which  reflect  the 
newspaper’s  style  and  format  from  the 
basic  layout  algorithms.  Style  and  format 
information,  along  with  other  data  relat¬ 
ing  to  newspaper  layout  policies,  is  stored 
in  the  ads-and  news-policy  files  rather 
than  imbedded  in  the  algorithms.  This  ap¬ 
proach  has  two  significant  advantages: 
the  basic  algorithms  can  be  shared  by 
newspapers  with  a  wide  variety  of  layout 
styles  and  .formats,  thereby  reducing 
software  development  costs;  and  man¬ 
agement  decisions  to  revise  styles  or  for¬ 
mats  for  a  newspaper  can  be  implemented 
simply  by  altering  the  policy  data  rather 
than  through  a  rewrite  of  the  layout  pro¬ 
grams.  Thus,  the  policy  files  are  semi¬ 
permanent  flies  that  do  not  change  from 
day-to-day,  but  are  revisable  whenever  a 
change  in  layout  policy  is  decided  upon.” 

(Continued  on  page  88) 

EDITOR  &  PUBLISHER  for  April  29,  1978 


86 


the  cost 
crfknqwii^ 
is  nothing 
compared  to 

J  ^mJ^L  takes  just  a  few  cents  a  day 

to  buy  a  newspaper.  The  cost  is 

H  B  BB^  BjB  practically  nothing.  Yet  the 

B^B^  information  received  is  of 

immense  value.  It  can  make 
B  ^  the  difference  between  intelligent 

mindless  oppression. 

B^  HB  B  Bb  BB  Newspapers.  They  don’t  cost 
ML  B  B^B^  much  .  .  .  but  they’re  priceless. 

knowing 


The  Milwaukee  Journal/Milwaukee  Sentinel 

333  West  State  Street,  Milwaukee,  Wisconsin  53201 


Final  effort 

(Continued  from  page  86) 

Another  example  of  the  basic  approach 
to  layout  appears  in  the  same  chapter. 
Here  the  authors  start  to  develop  the 
template  concept.  “A  key  feature  of  the 
news-positioning  algorithm  is  the  use  of 
page  templates  to  guide  the  layout  pro¬ 
cess.  Each  template  represents  a  pre-de- 
termined,  acceptable  page  layout  for  a 
specific  combination  of  stories  and  pic¬ 
tures  on  the  page.  A  collection  of 
templates  is  stored  as  a  permanent  file 
called  the  template  library.  The  library 
contains  several  hundred  templates  and 
may  include  several  different  templates 
for  a  given  combination  of  stories  and 
pictures.  Therefore,  the  first  step  is  to 
select  an  appropriate  template  before  the 
page  layout  can  begin.  Template  selection 
can  be  done  either  by  the  layout  super¬ 
visor,  who  can  review  and  select  from 
templates  stored  in  the  template  library, 
or  by  the  computer  according  to 
guidelines  stored  in  the  news-policy  file. 
Under  certain  conditions,  the  layout 
supervisor  may  wish  to  create  a  new 
template  to  be  used  in  layout;  if  he  does, 
the  new  template  is  added  to  the  library. 

“Since  templates  specify  only  the  rela¬ 
tive  positions  and  shapes  of  news  items 
on  the  page,  it  is  possible  that  the  al¬ 
gorithm  will  fail  to  achieve  a  layout  for  a 


given  template  with  the  given  story  and 
picture  sizes  assigned  to  a  page.  In  this 
case,  another  template  must  be  selected, 
again  either  manually  by  the  layout 
supervisor  or  automatically  by  the  com¬ 
puter.  This  process  is  repeated  for  every 
page  until  a  satisfactory  layout  is 
achieved.  The  successful  layouts  are 
stored  in  the  page-layout  dummy  file 
where  they  can  be  called  up  on  a  graphics 
display  for  review  and  modification  by 
the  layout  supervisor. 

“A  key  feature  of  the  news-layout 
program  that  has  been  developed  is  a 
means  of  representing  templates  symbol¬ 
ically.  This  approach  permits  a  single 
template  to  accommodate  a  wide  variety 
of  story  lengths  and  picture  sizes,  with  the 
result  that  a  practical  template  library  can 
be  reduced  by  at  least  two  orders  of  mag¬ 
nitude.” 

In  the  discussion  of  symbolic  language 
(Chapter  6)  the  authors  define  the  sym¬ 
bolic  operators  that  are  used  and  say  the 
operators  define  templates  by  the  relative 
positions  of  news  items  on  the  page,  inde¬ 
pendently  of  news-item  size.  The  utiliza¬ 
tion  of  this  language,  they  contend,  limits 
the  library  to  an  estimated  500  to  1000 
templates  and  establishes  the  practicality 
of  the  template-driven  news-layout  ap¬ 
proach. 

In  this  chapter  the  authors  also  go  into  a 
detailed  analysis  of  the  language  syntax 
including  relational  operators,  basic 


STAND  ALONE  OR  SYSTEM  TERMINAL  AUTOMATIC  DISK  DIRECTORY  80,000  CHARACTER  STORY  LENGTH 
SYSTEM  COMPATIBLE  ACOUSTIC  COUPLED  MODEM  SUPERIOR  PERFORMANCE 

PERIPHERAL  SUPPORT  FLOPPY  DISK  PRICED  TO  COMPETE 

NUMBER  1  IN  PORTABLE  &  BUREAU  TERMINALS 
FOR  NEWS  ENTRY 


operators  and  embedded  operators. 
There  are  a  number  of  diagrams  explain¬ 
ing  the  template  concept  and  the  series  of 
syntax  tree  drawings  explain  story  and 
picture  selections  generated  by  the  com¬ 
puter  system. 

The  research  summary  also  includes  a 
chapter  on  news-layout  experiments 
where  data  were  taken  from  pages  of  the 
Boston  Globe.  The  MIT  team  explains 
how  their  system  selected  layout 
templates  and  compares  the  computer 
template  selection  with  actual  pages  run 
in  the  Globe. 

The  final  chapter  on  the  template  li¬ 
brary  restates  the  concept  and  indicates, 
although  the  data  are  limited,  the  size  of 
the  template  library  for  a  medium-size 
newspaper  (publishing  about  45  pages  per 
day)  is  of  the  order  of  400  to  500 
templates. 

The  hardware/software  design  for  an 
operational  system,  in  the  opinion  of  the 
authors,  could  be  on  a  mini-  or  medium¬ 
sized  computer.  Since  the  layout  tasks, 
they  state,  are  performed  sequentially 
and  the  software  is  modular,  only  a  frac¬ 
tion  of  the  system  software  need  be  core¬ 
resident  at  any  instant.  Thus,  they  claim, 
a  16  bit  mini-computer  with  64  kilobits  (or 
less)  of  core  memory,  backed  up  by  a  disc 
mass-storage  unit,  may  well  be  adequate. 

Newspaper  executives  who  have  a  di¬ 
rect  interest  in  the  adoption  of  or  the  fu¬ 
ture  of  computerized  layout  systems  will 
undoubtedly  come  away  from  the  re¬ 
search  summary  concerned  about  cost 
justification.  It  is  unfortunate  the  ANPA 
has  cutoff  funds  for  the  continuation  of 
the  research  and  the  development  of  an 
operational  system. 

The  research  summary  should  create 
considerable  comment  and  hopefully  the 
industry  will  study  all  of  the  nuances  of 
this  contribution  by  the  MIT  research 
group. 

A  copy  of  the  research  summary  is 
available  from  the  ANPA,  Reston,  Va. 

Coupled  with  this  commentary  on  AN¬ 
PA’ s  computerized  layout  program  are 
responses  from  Jerry  W.  Friedheim, 
executive  vicepresident  and  general 
manager  ANPA,  to  written  Editor  & 
Publisher  questions  on  the  ANPA/MIT 
'  Program. 

Q.  Will  you  comment  on  the  present 
status  of  the  MIT  program? 

A.  ANPA  has  not  funded  research  at 
MIT  for  more  than  a  year  as  has  been 
previously  announced.  Other  research  is 
being  pursued,  of  course. 

Q.  Has  the  ANPA/RI  executive  com¬ 
mittee  reviewed  periodically  the  evolu¬ 
tion  of  the  project?  Are  there  written  re¬ 
ports  and  are  they  available  to  ANPA 
members? 

A.  There  is  not  an  ANPA/Rl  executive 
committee  and  has  not  been  for  several 
years.  We  now  have  a  Technical  Coor¬ 
dinating  Committee  as  has  been  previ- 
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Update  on  the  new  Chicago: 


Chicago  Sun-Times 
attracts  856 
new  ad  accounts 
in  six  weeks 

On  March  6,  Chicago  became  a  two-newspaper  town. 

In  the  following  six  weeks,  The  Sun-Times  added  86  new  national 
advertisers,  120  new  retail  advertisers  and  650  new 
contract  classified  accounts.  Reasons: 

25%  circulation  bonus 

Daily  city  and  suburban  circulation  is  up  a  whopping 
25%  per  cent  —  at  no  increase  in  ad  rates. 

A  superlative  editorial  package 

Provided  by  an  outstanding  staff  including  12  Pulitzer  Prize 
winners.  Regular  weekly  sections  themed  to  Food,  Fashion, 
Homelife  and  Sports.  Plus  more  news,  sports,  features,  business. 

More  results  for  advertisers 

That’s  why  more  advertisers  are  placing  more  ads  in  the 
Chicago  Sun-Times.  Total  linage  up  almost  three-quarters  of 
a  million  lines.* 


You  get  it  all  together 
in  the  new 


CHICAGO 

SuiY'^mes 


Get  it. 


•March  5- April  17.  1978  vs.  1977 


%  Kansas  group  buys 

Colorado  daily 


New  plant 

New  facility  has  “grand  baliroom’ 


The  Temple  (Texas)  Telef>ram,  a 
25,000  circulation  daily  and  Sunday 
newspaper,  will  dedicate  its  new  $3.5 
million  facility  at  10  South  3rd  Street  in 
Temple  at  2:00  p.m..  May  14. 

The  43,000  square  foot  split  level  facil¬ 
ity  covers  an  entire  city  block  in  down¬ 
town  Temple,  the  nation’s  sixth  fastest 
growing  SMSA.  It  is  located  across  from 
the  Telegram’s  present  plant. 

Since  its  founding  in  1907,  the  Tele¬ 
gram  has  been  published  in  various  re¬ 
modeled  facilities  adapted  to  the  needs  of 
the  newspaper  including  a  remodeled 
three  story  opera  building  since  1928. 

Frank  W.  Mayborn,  publisher  and 
editor,  describes  the  new  Telegram  plant 
as  a  “lifetime  dream  come  true.’’  Focal 


point  of  the  new  building  is  the  “grand 
ballroom,’’  so  dubbed  by  Mayborn, 
which  houses  circulation,  classified,  re¬ 
tail  advertising  and  business  departments 
within  its  100  x  70-foot  dimensions. 
Mayborn  states  that  this  concept  was 
used  in  order  to  improve  communica¬ 
tions  between  departments  and  to  give 
the  customers  better  service. 

A  new  10-unit  Goss  urbanite  press 
complemented  by  a  completely  auto¬ 
mated  mailroom  will  add  capacity  and 
efficiency  to  production.  With  an  eye  to 
the  future,  the  adjacent  newsprint  stor¬ 
age  has  been  designed  to  accommodate  a 
double-width  press. 

The  Telegram’s  plant  was  designed  by 
Fred  W.  Day  of  Jessen  Associates. 


Golden  (Colo.)  Daily  Transcript  has 
been  purchased  by  Montgomery  Publica¬ 
tions  Colorado  Inc.,  which  is  owned  by 
John  D.  and  John  G.  Montgomery  of 
Junction  City,  Kansas. 

The  Montgomerys  publish  the  Junc¬ 
tion  City  Union  as  well  as  12  weekly 
papers  in  Central  Kansas.  They  also  pub¬ 
lish  the  Brazil  Herald,  English  language 
daily  with  offices  in  Rio  de  Janeiro  and 
Sao  Paulo. 

The  Daily  Transcript  will  be  managed 
by  Denver  Dixon,  formerly  ad  manager 
of  the  paper.  Bob  Edwards,  former 
editor  and  publisher,  has  resigned  to  take 
over  the  management  of  several  papers 
he  owns  in  Knoxville,  Iowa  area. 


The  Bulletin  Co.,  Norwich,  Conn.,  has 
ended  publication  of  the  afternoon  Gro¬ 
ton  (Conn.)  News  after  8  years,  the  move 
tied  to  dropping  circulation  and  escalat¬ 
ing  production  costs. 

The  News,  with  circulation  of  4,000, 
had  appeared  five-days-a-week,  covering 
southeastern  Connecticut;  its  19-member 
staff  will  be  absorbed  into  the  Bulletin 
Co.’s  other  paper,  the  morning  Norwich 
Bulletin. 


Groton  (Conn.)  News 
ends  publication 


DON’T  MAKE  A 
$50,000  MISTAKE! 

Before  you  install  a  front-end  system,  see 
the  latest  developments  for  the  Mycro- 
Comp  1000  at  ANPA  Booth  #586. 

Find  out  why  Mycro-Comp  is  being  selected  time 
and  time  again  over  less  powerful  front-end 
equipment. 


If  you  can’t  wait  until  ANPA  please  call  us  Now! 

1-800-835-2852 


MYCRO-TEK,  INC. 

216  N.  Washington 
Wichita,  Kansas  67202 
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Jeff  MacNelly:  Pulitzer  Prize-Winner,  1972  and  1977 


«  EDITORIAL  PAGE  Tursday,  April  18,  1978 


For  those  of  us  fortunates  who  have 
known  him  long,  Jeff  MacNelly’s  win¬ 
ning  of  the  Pulitzer  Prize  yesterday  was 
no  surprise.  Yet  it  surprised  him  perhaps 
as  much  as  anythingever  has.  He  was  fly¬ 
ing  to  New  York  when  the  announcement 
came  over  the  Associated  Press  wire.  At 
his  hotel,  he  found  the  message  to  call 
here. 

"What’s  up?”  he  asked. 

“Jeff,  you’ve  done  it  again.” 

“Oh,  no.  I  hope  it’s  nothing  bad.  Done 
what?” 

“The  Pulitzer.  You’ve  won  the  Pulit¬ 
zer!” 

“What!” 

“You’ve  won  the  Pulitzer  again.” 
“That’s  ridiculous.  That’s  impossible.” 
And  then  the  vintage  MacNelly  secon¬ 
dary  response  —  strictly  deadpan:  “I’ve 
been  lobbying  for  it.” 

Of  course,  Jeff  never  has  lobbied  for 
any  of  his  countless  recognitions  because 
he  never  has  needed  to.  From  the  time  he 
first  appeared  in  this  office  in  1970  —  a 
few  samples  under  his  arm,  a  brush 
behind  his  ear  —  his  possession  of  abun¬ 
dant  talent  and  brilliance  has  been  ob¬ 
vious.  In  1972  the  Pulitzer  judges  came  to 
that  unavoidable  conclusion,  making 
him  the  second-youngest  recipient  of  the 
prize  for  editorial  cartooning.  Yesterday 
they  gave  him  the  prize  again,  making 
him  only  the  ninth  multiple  recipient  and 
probably  the  first  to  win  it  twice  while  not 
yet  31 .  Nine  of  the  ten  cartoons  for  which 
Jeff  received  the  prize  this  year  appear 
elsewhere  on  today’s  page;  the  tenth  ap¬ 
pears  on  page  one. 

I  might  as  well  confess  it:  Jeff  almost 
did  not  win  this  year’s  prize,  primarily 
because  he  almost  missed  the  deadline 
for  submitting  an  entry.  Similarly, 
yesterday  he  almost  did  not  make  it  to 
New  York.  He  had  to  take  a  later  than 
originally-intended  flight,  because  he 
was  pushing  the  deadline  for  filing  his  in¬ 
come  tax.  What  he  thinks  about  the  in¬ 
come  tax,  and  filing  it,  speaks  eloquently 
from  his  tax  form  cartoon  reprinted 
above. 

Most  of  what  passes  for  humor  today 
is  hit-you-over-the-head,  badly-drawn 
grotesquerie;  too  often  it  carries  heavy 
overtones  of  a  Very  Important  Message. 
In  such  a  world,  Jeff  is  a  persistent 
straggler.  For  him,  humor  comes  first; 
the  message  comes  second  —  if  at  all.  He 
uses  not  the  mallet  but  the  pin,  that 
ever-so-effective  puncturer  of  self- 
importance  and  foppery  and  fad. 

Simply,  Jeff  is  an  unassuming  genius. 
Better  than  practically  anyone,  he  per¬ 
ceives  myth  in  reality,  the  childish  in 
what  is  supposed  to  be  a  world  of  adults. 
Each  weekday  morning  he  comes  to  work 
todistill  the  effluviaoftheday  before  and 
hold  it  up.  He  possesses  no  passion  to  put 
America  down,  no  desire  to  hurt.  Rather, 
he  seeks  to  elicit  a  laugh.  Perhaps  more 


than  anything  else,  his  cartoons  are  daily 
reminders  that  in  this  theater  of  the  ab¬ 
surd  called  life  there  is  no  such  thing  as  a 
single  cockroach. 

And  his  art?  None  is  better.  It  contains 
elaborate  detail  and  intricate  subtlety. 
The  MacNelly  method  is  juxtaposition, 
the  essence  of  humor.  His  art  expresses 
the  artist’s  fundamental  good  nature: 
Even  the  target  of  each  cartoon  —  after 
he  is  through  wincing  —  can  laugh. 

So  widely  is  Jeff  known  and  admired, 
his  cartoon  appears  in  about  350  news¬ 
papers,  very  likely  making  him  the  most 
widely  circulated  cartoonist  in  the  world. 
That  does  not  include  his  comic  strip,  the 
phenomenally  popular  “Shoe,”  which 
Jeff  began  seven  months  ago.  Perhaps  no 
other  editorial  cartoonist  has  matched 
Jefr s  dual  success  with  a  comic  strip.  The 
central  characters  are  a  cryptic  editor 
named  “Shoe”  and  a  discombobulated 
“perfesser”  named  “Cosmo  Fishhawk.” 
The  latter  has  a  desk  that  looks 
suspiciously  like  Jeffs.  But  Jeffs  disor¬ 
dered  desk  conceals  an  adamantly  or¬ 
dered  mind. 

Yet  through  all  his  achievements  and 
honors  and  awards,  Jeff  maintains  a  cer¬ 
tain  serendipity.  He  remains  affable  and 
unchanged  —  Justplainjeff.  Almost  im¬ 
mediately  after  the  announcement  of  his 
first  Pulitzer,  Jeff  received  a  call  from  an 
out-of-town  reporter.  The  reporter 
wanted  to  know,  among  other  things, 
what  Jeff  did  in  his  spare  time.  Jeff 
thought  for  a  moment,  and  then  said:  “I 
move  furniture  for  my  wife.”  He  still 
does.  He  still  schleps  furniture,  he  still 
looks  like  the  Labrador  puppy  he  was  in 
1970  —  though  a  few  months  older. 

And  he  still  prefers  the  real  to  the 
pretentious.  As  his  first  Pulitzer  check 
went  for  a  Model  A  Ford,  which  currently 
remains  in  various  pieces,  so  his  second 
check  will  pay  in  part  for  a  pick-up  truck. 
If  Jeff  wins  yet  another  Pulitzer  —  and 
who  can  deny  that  he  will  deserve  it? — he 
very  well  may  buy  himself  a  blimp. 
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Jeff  MacNelly 
Editorial  Cartoonist  For 

THE  RICHMOND  NEWS  LEADER 

An  Affiliate  of  Media  General.  Inc. 


Final  effort 

(Continued  from  pufte  8ii) 

ously  announced.  When  it  was  underway, 
the  MIT  work  was  reviewed  periodically 
by  the  AN  PA  Board  of  Directors  meeting 
at  MIT  and  elsewhere  with  what  was  then 
an  ANPA/Rl  executive  committee.  There 
have  been  numerous  written  reports. 
Their  availability  was  reported  in  the 
ANPA  General  Bulletin  and  covered  by 
E&P.  The  final  report  completed  was 
"Computer- Assisted  Layout  of  News¬ 
papers.”  It  was  finished  last  year  and  an¬ 
nounced  in  the  ANPA  General  Bulletin  of 
Jan.  4,  1978. 

Q.  Why,  at  this  crucial  time  in  the  im¬ 
plementation  of  electronic  copy  proces¬ 
sing,  systems  and  the  start  of  electronic 
full  page  pagination  systems,  has  the  MIT 
project  been  set-aside? 

A.  The  MIT  project  was  successfully 
completed,  and  the  ANPA  Board  of  Di¬ 
rectors  in  1977  chose  to  devote  the  funds 
available  for  Association-sponsored 
technical  research  to  other  priority  proj¬ 
ects  such  as  possible  newspaper  use  of 
satellite  technology  for  communications, 
stimulating  development  of  an  alternative 
source  of  newsprint  pulp,  and  pursuing 
lightweight-press  technology  .  .  .  among 
other  things. 

Q.  There  has  been  comment  within  the 
industry  that  a  conservative  element 
among  publishers  pushed  for  dissolution 
of  what  was  labeled  a  liberal- Eastern  ap¬ 
proach  to  the  concept  and  funding  of  the 
MIT  project.  Is  this  comment  accurate? 
Have  you  witnessed  a  change  in  the  at¬ 
titude  of  ANPA  publishers  with  respect  to 
the  MIT  project? 

A.  Bunk.  ANPA  programs  are  based  on 


talent  and  expertise  .  .  .  not  politics.  We 
call  on  many  experts  worldwide.  We  feel 
free  to  call  on  MIT  again  if  necessary. 

Q.  What  is  the  status  of  the  ICMA  dis¬ 
tribution  project  at  MIT?  Why  has  it  been 
dropped? 

A.  Upon  the  recommendation  of  the 
ANPA  Scientific  Advisory  Committee, 
the  ANPA  Board  dropped  the  circulation 
and  distribution  project  after  one  year  of 
work.  The  committee  and  the  ANPA 
Board  felt  that  distribution  problems 
could  be  better  addressed  by  distribution 
experts  within  the  newspaper  business.  It 
turned  out  to  be  more  a  systems  challenge 
than  an  electronic-technology  challenge. 

Q.  It  was  stated  in  1966  that  the  esti¬ 
mated  cost  of  the  first  year  of  the  news¬ 
paper  research  project  at  MIT  would  be 
$50,000.  Will  you  detail  the  dollar  alloca¬ 
tion  by  years  for  the  1 1  year  MIT  project? 
How  were  annual  dollar  amounts  deter¬ 
mined? 

A.  The  ANPA  allocations  for  MIT  re¬ 
search  totaled  $941,515  over  an  11 -year 
period  The  annual  increments  were  ap¬ 
proved  by  the  ANPA  Board  in  its  normal 
budgeting  process. 

Q.  Who  at  the  ANPA  in  the  last  5  years 
has  had  responsibility  for  directing  the 
MIT  project? 

A.  The  project  was  not  directed  by 
ANPA.  It  was  directed  by  MIT.  There 
was  continuous  monitoring  of  the  work 
by  the  general  manager,  the  vicepresi¬ 
dent/technical  and  the  Board  of  Direc¬ 
tors. 

Q.  Have  ANPA  members  ever  been 
asked  to  comment  in  writing  on  the 
merits/progress  of  the  MIT  project? 

A.  ANPA  continually  solicits  comment 
both  oral  and  written  from  its  members  on 
all  matters  of  interest  to  the  newspaper 


PLANT  EXPANSION 

(OR  AN  ENTIRELY  NEW  FACILITY) 


. !  '  '^  vV, 


COME  TO  COLORAOO 
FOR  HELP  WITH  YOUR 
BUILDING  PROGRAM 


The  Pellegren  Corporation  from  Denver  offers  a 
personalized  professional  planning 

and  architectural  engineering 
service  tailored  to  your  needs  .  .  .  whether  it  be 
just  a  brief  study  or  a  complete  plant  design. 


liVe  know  your  business.  Our  specialty  is  the  design  of  newspaper 
plants.  For  information  call  (303)  770-7812,  or  write  to  ..  . 

ARCHITECTS  AND  ENGINEERS 

5  DENVER  TECHNOLOGICAL  CENTER  •  ENGLEWOOD,  COLORADO  80110 


business,  and  we  get  plenty  of  welcome 
advice  and  counsel. 

Q.  It  is  E&P's  understanding  that  rev¬ 
enues  from  the  ANPA/Rl  Production 
Management  Conference  support  to  a 
great  extent  the  Rl  activities  in  Easton, 
Pa.  Since  the  exhibit  rates  are  considera¬ 
bly  lower  than  those  charged  for  similar 
shows,  would  it  not  be  proper  for  the 
ANPA  to  raise  exhibit  space  rates  and  use 
these  additional  monies  to  support  an 
MIT  or  related  research  effort? 

A.  ANPA  believes  that  its  exhibit  rates 
for  the  ANPA/RI  Production  Manage¬ 
ment  Conference  are  equitable  and  con¬ 
sistent  with  annual  repetition  of  a  large 
and  instructive  display  of  equipment  and 
systems  for  ANPA  members.  Revenue 
from  the  conference  goes  into  the  ANPA 
general  fund.  We  operate  on  a  unified 
budget  concept.  Dues  are,  of  course,  the 
source  of  most  of  our  revenue. 

Q.  On  that  same  subject  (ANPA/RI 
Conference),  will  you  state  by  years  for 
the  last  5  years  the  net  revenues  gener¬ 
ated  from  the  annual  Rl  conferences? 

A.  Not  applicable.  We  operate  on  a 
unified  budget  concept. 

Q.  James  L.  Knight,  ANPA/Rl  presi¬ 
dent  and  president  of  the  Miami  Herald  in 
1966  said,  "we  view  this  new  undertaking 
with  MIT  as  one  of  the  potentially 
greatest  undertakings  the  ANPA  Re¬ 
search  Institute  has  ever  tackled.  It  pro¬ 
vides  the  newspaper  business  for  the  first 
time  with  a  direct  communications  link 
with  the  most  advanced  research  in  the 
broad  field  of  information  transfer  en¬ 
gineering.  Out  of  this  arrangement  we 
hope  to  find  for  newspapers  the  basic 
elements  of  new  components  and  systems 
which,  with  further  specific  research,  can 
be  applied  to  the  production  of  a  finer, 
more  complete  newspapers  on  a  practi¬ 
cal,  sound  economic  basis.”  In  what 
areas  has  the  MIT  project  met  the  expec¬ 
tations  expressed  by  James  Knight  and  in 
what  areas  has  it  failed? 

A.  The  MIT  project  fully  met  the  ex¬ 
pectations  expressed  by  Mr.  Knight. 

C-H  acquire  line 
of  test  equipment 

Cutler-Hammer  and  Singer  Company 
jointly  announced  they  have  reached  an 
agreement  in  principle  for  C-H  to  acquire 
Singer’s  product  line  of  radio  frequency 
interference  measuring  equipment  and 
mobile  communications  test  equipment. 

Sales  for  the  product  line  last  year 
were  $9.5  million  and  C-H  said  it  will 
continue  the  Singer  Instrumentation 
operation  at  its  present  Los  Angeles  lo¬ 
cation  with  the  existing  staff. 

Agreement  is  subject  to  certain  condi¬ 
tions  including  an  audit  and  approval  by 
the  boards  of  directors  of  both  com¬ 
panies.  The  Singer  operation  will  be¬ 
come  a  part  of  C-H’s  Instruments  Sys¬ 
tems  group. 
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"All  our  systems  have 
proven  themselves  in  newspapers 

just  like  yours." 


Selecting  a  text  or  classi¬ 
fied  management  system  is  a 
big  decision.  But  it  doesn't 
have  to  be  a  risky  decision,  if 
you  buy  from  Digital.  And  the 
reason  is  simple.  All  our  sys¬ 
tems  are  based  on  years  or 
experience  in  newspapers  all 
over  the  country. 

“Over  the  last  four  years, 
our  TMS-11  has  become  the 
most  proven  text  management 
system  you  can  buy.” 

It  runs  on  a  powerful 
PDP-11/70  conmuter  which  can 
support  up  to  M  terminals  per 
processor.  The  software  is  built 
m  a  modularized  fashion 
which  allows  a  flexible  design 
for  each  newspaper.  And  that 
combination  of  power  and 
flexibility  means  your  TMS-11 
can  grow  and  change  with 
your  newspaper. 

Today,  TMS-ll  is  being 
used  in  nearly  40  sites  around 
the  country.  One  such  applica¬ 
tion  is  at  the  Philadelphia 
Bulletin,  where  three  intercon¬ 
nected  PDP-11/70  computers 
support  approximately  140 
interactive  terminals  scattered 
throughout  local  and  remote 
news  departments. 

TMS-11  gives  you  the 
ability  to  write,  change,  edit. 


Loehr  Clark  is  Senior  Marketing  Manager  for 
the  Graphic  Arts  Group  at  Digital  Ecfuipment 
Corporation. 


route,  store  and  recall  stories  at 
electronic  speeds.  In  short,  it 
is  the  kind  of  system  a  news¬ 
paper  needs  to  keep  up  with 
toaay's  news. 

“And  what's  true  for  the 
TMS-11,  is  also  true  for 
CMS-11.” 

Our  CMS-11  Classified 
Management  ^stem  is  also 
based  on  the  PDP-11/70.  And 
it's  designed  to  handle  dozens 
of  terminals  on-line,  taking 
ads,  sizing  ads,  calculating 
prices,  checking  credit  and 
routing  ads  from  station  to  sta¬ 
tion.  In  addition,  it  stores  all 
the  information,  so  you  can 
generate  customer  billing, 
management  reporting,  and 
personnel  scheauling. 

A  dual  processor  based 
CMS-11  will  soon  be  installed 


at  the  San  Diego  Union  Trib¬ 
une,  which  wm  handle  up  to 
%  simultaneous  classified 
input  terminals  on  a  common/ 
redundant  database.  And 
it  will  deliver  faster  service  and 
lower  costs  on  every  class  ad 
they  write. 


“Combine  TMS-11  and 
CMS-11,  and  you  get  the  most 
powerful  classified  and  text 
management  system  you  can 
buy.” 

You  also  get  the  security  of 
knowing  that  your  system  is 
built  by  the  number  one  com¬ 
pany  in  newspaper  systems. 
And  backed  by  tne  company 
with  more  service  and  support 
specialists  than  any  other.  And 
guaranteed  to  be  around  next 
year  when  you  need  expanded 
capabilities,  more  terminals  or 
just  a  little  tender  loving  care. 

If  you'd  like  to  see  what  a 
CMS  or  TMS  system  could  do 
for  you,  stop  by  our  Booth  222 
at  the  ANPA  Snow.  Or  dve  me 
a  call  at  (603)  884-6104.  Digital 
Equipment  Corporation, 
Continental  Boulevard,  Merri¬ 
mack,  N.H.  03054.  European 
headquarters:  12,  av.  des 
Morgines,  1213  Petit-Lancy/ 
Geneva.  In  Canada:  Digital 
Equipment  of  Canada,  Ltd. 


In  your 


business, 
it  doesn't 
ai ways  pay 
to  coiiect 
thebiil 
if  you  lose 
the  account 


The  Houston  Chronicle's  Charles  Harriman  (left),  director  of  circulation,  and 
Vern  Zastrow  (right),  director  of  advertising,  hold  crystal  trophies  they  received 
for  milestones  achieved  in  1977.  The  trophies  were  presented  by  J.  A.  Johnston 
(center),  vice-president  of  sales  and  marketing  at  the  Chronicle.  Harriman's 
trophy  was  in  recognition  of  the  Chronicle's  attaining  over  400,000  Sunday 
circulation.  The  Chronicle  is  the  first  and  only  newspaper  in  the  Southwest  to 
reach  this  figure.  Zastrow's  trophy  was  a  tribute  to  the  over  100  million  total 
lines  of  advertising. 


Broadcast  and  print  media 
have  a  unique  relationship  with 
their  advertisers. 

We  understand  that. 

Because  we’re  media  collection 
specialists.  That’s  why  we’re  so 
successful  at  collecting  slow-pay 
and  no-pay  bills  that  you  or 
another  agency  can’t. 

And  we  do  it  with  diplomacy 
and  goodwill,  so  that  your 
relationship  with  your  accounts 
is  never  jeopardized. 

Call  us  collect. 

As  the  nation’s  largest  media 
collection  specialist,  we  can  start 
getting  results  for  you 
right  away. 


Edward  J.  Gerrity,  81 
Scranton  editor  dies 


Edward  J.  Gerrity,  81,  retired  execu¬ 
tive  editor  of  the  Scranton  (Pa.)  Times, 
died  April  22. 

He  retired  as  executive  editor  of  t)oth 
newspapers  in  July,  1%8  and  detached 
himself  from  the  daily  active  side  of  the 
news  department  but  continued  to  write 
his  Boobsville  Dope  column  under  the 
pseudonym,  Al  Falfa,  and  his  “This  Is 
My  Town”  column,  a  feature  of  the  Sun¬ 
day  Times. 

He  started  the  Boobville  column  over 
50  years  ago  as  a  feature  for  the  daily 
paper.  His  final  “This  Is  My  Town”  col¬ 
umn  appeared  in  April  23  editions  of  the 
Sunday  Times. 

Gerrity’s  newspaper  career  spanned 
more  than  70  years  and  was  spent  en¬ 
tirely  within  the  news  and  editorial  de¬ 
partments  of  the  Times  and  Sunday  f^COHinUGnClGCl 
Times. 

In  1946,  while  Gerrity  was  city  editor, 
the  Times  was  awarded  a  Pulitzer  Prize 
for  public  service  for  a  15-year  investiga¬ 
tion  of  judicial  practices  in  the  U.S.  Mid¬ 
dle  District  Court  of  Pennsylvania.  That 
probe  resulted  in  the  removal  of  a  judge 
and  the  indictment  of  a  number  of  other 
persons. 

Gerrity  was  named  executive  editor  on 
March  31,  1967. 

He  was  the  father  of  Edward  J.  “Ned” 

Gerrity,  a  former  reporter  for  the  Times 
and  now  senior  vicepresident  of  Interna¬ 
tional  Telephone  and  Telegraph  Corpo¬ 
ration,  and  of  Thomas  W.  Gerrity,  with 
whom  he  resided,  assistant  professor  of 
Education  at  the  University  of  Scranton. 


CLARA TRAMPE  has  joined  King  Fea¬ 
tures  as  a  senior  editor.  Trampe  was 
Lifestyle  editor  of  the  Chicago  Tribune. 


The  Toronto-based  Newspaper  Re¬ 
search  Center,  a  consulting  firm  headed 
by  Len  Kubas,  recommends  an  overhaul 
of  ad  rates  to  improve  profitability. 

Kubas  says  newspapers  should  con¬ 
sider  adopting  rates,  as  follows: 

•  A  more  flexible  discount  structure 
instead  of  the  “bulk”  or  “volume”  dis¬ 
count  program; 

•  substitute  unit  and  modular  pricing 
for  the  agate  line  plan; 

•  and  charge  separately  for  extra 
services,  rather  than  an  all-inclusive 
“loaded”  rate. 

Kubas  is  offering  a  special  report  on  ad 
rates  for  $50.  Contact  him  for  more 
information  at  416-481-0615. 
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Media  collection  specialists. 
SZABO  ASSOCIATES,  INC 

3355  Lenox  Road,  Suite  945 
Atlanta,  Georgia  30326 
404/266-2464 


One  Miniterm  is  ¥ioi1h 
a  thousand  phone  calls. 


Now  your  reporters  and  journalists  can  set  their  stories  Mnitenns  woffc  IHie  this: 

into  ^nt  faster,  with  sreater  accuracy  and  at  lower  cost  1 .  The  reporter  covers  a  late-breaking 

than  ever  before.  story  on-location. 


1.  The  story  is  typed  directly  into  the 
Miniterm'k  memory.  Just  as  with  any 
portable  typewriter. 

3.  Before  running  up  a  huge  phone  bill^ 
the  vrriter  easily  up^tes  and  corrects 
hte  own  copy. 

4.  When  satisfied,  the  Journalist 
merely  plugs  an  ordinary  telephone 
into  the  Minfterm'is  rugged  acoustic 
coupler;  within  seconds,  your  time¬ 
sharing  computer  has  the  news. 


Just  give  them  the  Miniterm  Reporter’s  Terminal.  Youll  see 
the  same  hard-hitting,  factual  copy  thafk  made  your  news 
reputation.  But  youTI  see  it  quicker,  more  completely, 
and  with  enough  time  left  before  deadline  to  property 
edit,  re-write  and  polish. 

In  fact,  a  500-word  story  can  be  transmitted  in  less 
than  30  seconds.  Plus  you  save  considerable  long 
distance  phone  charges,  dictation  expense  and 
handling  time  in  meeting  news  deadlines.  You 
can  even  have  the  reporter^  AAiniterm  "talk”  to  a 
Miniterm  at  the  copy  desk  or  in  a  bureau  office,  \ 

reducing  costs  even  further!  ^ 

CDI  Miniterms  are  already  covering  the  news  for 
major  wire  services  and  several  broadcasting  \ 

networks.  Give  your  reporters  something  to  ^ 

write  home  about . . .  CDI  Miniterms. 


The  portable 
terminal  thafs 
Soin3  places* 


Call  : 
Toll  Free  * 
1-800-895-1S30  | 

for  your  copy  of  our  ■ 
new,  full-color  | 
brochure  entitled  ■ 
"The  Touch  of  • 
Quality  In  Compact  I 
Terminals".  * 
You’ll  see  how  much  | 
more  you  can  do  ■ 
with  Miniterms.  I 


For  additional  product  literature  and  a 
demonstration  at  your  convenience,  use 
this  handy  coupon.  Today. 


Miniterm  Model  1 205 
l.’with  russed  portable 
carrying  case. 


CX3IVIPUTER 
DEVICES  !££: 

25  North  Avenue 
Burlinston  AAA  01803 
(617)  273-1550 


NAME 
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COMIVKNy 
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CITY 

STATE 

ZIP  CODE 

COMPUTER  SYSTEM 


PARTICIPANTS  exchange  ideas  during  a  session  of  the  1978  Newspaper  in 
Education  Program  Development  Conference  held  April  4-7  in  St.  Louis.  The 
conference,  sponsored  by  the  American  Newspaper  Publishers  Association  and 
the  Inland  Daily  Press  Association,  drew  over  160  participants — a  60%  in¬ 
crease  over  last  year's  attendance  record. 

160  coordinators  at  St.  Louis  conference 

Speakers  share  ideas 
on  selling  NIE  program 

By  Celeste  Huenergard 

that  NIE  is  a  gimmick  to  increase  circu- 
To  an  outsider,  it  must  have  seemed  lation.” 
more  like  a  high  school  faculty  meeting  — Promotional  quality  on  a  small 
instead  of  a  newspaper  session.  budget  is  not  easy.  But  it  is  not  impossi- 

But  then,  most  of  the  160  newspaper  in  ble,  according  to  Kathy  Berry,  educa- 
education  (NIE)  coordinators  attending  tional  services  coordinator  for  the  Eo/zg 
the  197S  NIE  Conference  in  St.  Louis  Beach  (Calif.)  Independent  Press- 
(April  4-7)  are  former  teachers.  Telef>rani. 

They  came  from  papers  across  the  Berry's  advice  to  NIE  coordinators 
country  to  discuss  ways  to  improve  their  working  with  limited  funds  was  to  ask  for 
NIE  programs  and  get  them  into  the  assistance  and  materials  from  depart- 
hands  of  teachers  and  students.  ments  within  the  newspaper.  In  pailicu- 

Enthusiasm  was  the  password  and  lar.  she  pointed  to  promotion  depart- 
everyone  knew  it  by  heart.  ments  which  usually  have  a  good  supply 

Workshops  were  held  on  marketing  of  film  strips  and  other  promotional 
and  promoting  NIE,  newspapers  in  the  information  on  newspapers,  and  circula- 
home,  working  w  ith  educational  tion  departments  which  offer  gifts  in  car- 
organizations,  newspaper  research  and  rier  recruitment  campaigns, 
sales  techniques.  — One  of  the  biggest  obstacles  to  NIE 

Nobody  went  away  empty  handed  program  growth  is  available  public  edu- 
from  the  4-day  conference  sponsored  by  cation  budget  money.  Thomas  Coolidge, 
the  American  Newspaper  Publishers  As-  assistant  community  service  director  of 
sociation  Foundation  and  the  Inland  the  Cnnip ///// (Pa.)  Pu/not-yVcM-.v  urged 
Daily  Press.  his  listeners  to  work  closely  with  state 

The  following  is  a  w  rap-up  of  some  of  education  agencies  and  liaison  offices 
the  sessions.  which  handle  federal  funding. 

— Newspapers  should  remember  that  Coolidge  also  told  them  to  analyze 
NIE  programs  are  not  a  “quick  and  their  state's  accounting  system  in  order 
ready  way  to  boost  circulation  in-  to  identify  appropriate  budget  areas, 
stantly,”  Donald  B.  Towles,  vice-  “You  should  know  if  a  schools' text  fund 
president  and  director  of  public  affairs  is  in  the  red  before  you  call  on  them,”  he 
for  the  Conrier-Joarnal  and  l.ouisviUe  stressed. 

Times,  said  in  a  keynote  address.  “Our  Coolidge  emphasized  that  many  gov- 
programs  must  be  educationally  sound,  ernment  funding  programs  specify  that 
We  must  never  let  educators  get  the  idea  monies  may  not  be  spent  on  items  that 
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have  a  useful  life  time  of  less  than  one 
year. 

“Newspapers  can  have  as  long  a  use¬ 
ful  lifetime  as  almost  any  educational 
material,"  Coolidge  insisted.  “They  can 
be  bound  or  stored  and  reused  for  many 
years.” 

Participants  were  warned  that  federal 
funding  and  grants  from  local  businesses 
and  service  organizations  to  NIE  pro¬ 
grams  must  be  made  directly  to  the 
school — not  the  newspapers.  Papers  not 
purchased  under  these  conditions  are  not 
considered  paid  circulation  by  the  Audit 
Bureau  of  Circulation. 

— Roughly  15  states  are  adopting  gen¬ 
eral  competency  tests  for  graduating 
seniors.  Some  exam  questions  may  even 
involve  newspapers. 

— Dailies  seem  to  be  putting  more  em¬ 
phasis  on  in-paper  educational  features 
that  encourage  children  to  read  news¬ 
papers  in  their  homes. 

“One  flaw  with  NIE  programs  is  that 
they  are  associated  with  schools,”  Philip 
Meyer  of  Knight-Ridder  Newspapers' 
Office  of  News  Research,  said.  “School 
is  associated  with  work,  and  that  doesn't 
always  teach  children  that  newspapers 
are  fun.” 

Knight-Ridder  has  plans  to  test  a 
6-times-weekly,  half  page  feature  for 
children  called  Dynamite.  Geared  for  7- 
to  l.Vyear-olds,  the  feature  will  be  tested 
in  5  of  the  group's  papers. 

— Courier-Journal  and  Louisville 
Times  sometime  this  summer  will  begin 
advertising  their  NIE  program  on  the  ci¬ 
ty's  Public  Broadcasting  service  station, 
Channel  15-WKPC. 

The  JO-second  spot  promotes  the  NIE 
concept  but  does  not  mention  the  dailies’ 
names.  The  newspapers'  phone  number 
does  appear  on  the  screen,  however. 

“If  it  smacks  the  least  bit  of  commer¬ 
cialism,  they  (PBS)  don’t  want  it,”  Mary 
Lawrence  Young,  NIE  coordinator  for 
both  papers,  said. 

— “The  problem  that  bothers  me  the 
most  is  that  NIE  programs  can  turn  into 
a  hustle  instead  of  an  educational  en¬ 
deavor,”  John  H.  Haefner,  professor  of 
social  studies  education  at  the  University 
of  Iowa  and  AN  PA  Foundation  Educa¬ 
tional  consultant,  warned  in  an  inter¬ 
view.  “1  see  people  running  programs 
who  have  no  idea  of  education  on  a  long 
term  basis.  They  just  want  instant  num¬ 
bers. 

“Not  all  publishers  understand  NIE 
programs.  They  don't  understand  the 
educational  process  because  it's  so  dif¬ 
ferent  from  the  newspaper  business 
where  you  can  issue  an  order  and  every¬ 
body  Jumps. 

“Education  is  persuasion.  When  that 
classroom  door  closes,  that  teacher  has  a 
degree  in  autonomy  to  do  what  she  wants 

— Andrea  K.  Cairo,  educational  ser¬ 
vices  manager  for  Copley  Newspapers, 
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conducts  NIE  workshops  for  parents  and 
children  together. 

“They  tend  to  turn  into  a  three-ring 
circus.”  Cairo  said,  “but  more  and  more 
parents  are  becoming  involved  with  the 
schools.” 

— The  London  (Ontario)  Free  Press 
once  a  year  offers  50  teachers  using  NIE 
programs  a  field  trip  to  a  Canadian  pro¬ 
vince. 

The  paper  organizes  the  trip,  but  the 
teachers  pay  their  own  way.  Once  back 
home,  the  teachers  file  a  written  report 
on  the  trip  and  a  financial  statement  is 
published. 

— Why  can’t  newspapers  be  pilot 
tested  in  schools  the  way  text  books  are. 
This  was  Sue  Burton's  premise  when  she 
approached  her  local  school  district  and 
asked  to  do  just  that. 

Burton,  community  services  coor¬ 
dinator  for  the  Vancouver  (Wash.)  Co¬ 
lumbian,  reported  that  40  teachers  were 
eventually  chosen  to  pilot  the  NIE  pro¬ 
gram. 

All  of  the  teachers'  evaluations  are  not 
in  yet.  but  Burton  said  “it  looks  pretty 
certain  that  newspapers  will  be  incorpo¬ 
rated  into  the  curriculum  level." 

— In  a  separate  interview,  Marilyn  R. 
Olson,  career  education  specialist  for  the 
Lane  Intermediate  Education  District  in 
Eugene,  Oregon,  mirrored  the  opinion  of 
several  educators  present  at  the  confer¬ 
ence. 

“1  don’t  know  of  a  good  strong  high 
school  NIE  program  except  the  St. 
Petershurfi  Times's,"  Olson  said.  “High 
school  programs  are  more  complicated 
because  the  subjects  are  more  compli¬ 
cated.  It's  not  clip  and  paste  like  at  the 
elementary  level.  I  think  we  ought  to  take 
the  time  to  develop  some  good  second¬ 
ary  programs.” 

— What  do  you  say  to  a  principal  who 
screams,  “We’ve  gotten  by  for  50  years 
without  newspapers.  What  do  we  need 
them  for  now?” 

Thomas  F.  Lonsdale,  education  con¬ 
sultant  at  the  Minneapolis  Star  and  Min¬ 
neapolis  Tribune,  has  a  novel  solution. 

“1  take  the  principal  for  a  walk  down 
the  hall  (of  the  school),”  Lonsdale  re¬ 
ported.  "1  ask  the  first  kid  1  see  who  the 
governor  of  Minnesota  is,  or  who  the 
mayor  is.  Usually,  the  student  doesn’t 
know.  The  principal  is  so  amazed  and 
embarrassed  that  he  orders  the  papers.” 

— Weeklies  are  also  starting  NIE  pro¬ 
grams.  “We’re  one  of  the  few  weeklies 
in  the  country  that  has  one.”  Joyce 
Siegel,  school  services  coordinator  for 
the  Sentinel  Newspapers  of  Rockville, 
Md.,  said.  “But  you  know,  kids  can’t 
cope  with  the  whole  world.  Our  paper  is 
much  closer  to  the  community.  I  think  a 
daily  paper  for  children  is  a  lot  to  deal 
with.” 
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SERVICE  AWARD — King  Durkee,  director  of  education  at  Copley  Newspapers, 
holds  the  plaque  awarded  him  by  the  ANPA  Foundation  Newspaper  in  Educa¬ 
tion  Committee.  At  right  is  Mrs.  Durkee  and  Harold  Schwartz,  vicepresident  and 
circulation  director  of  the  Milwaukee  Journal  and  Sentinel,  who  made  the 
award.  The  presentation  of  the  plaque,  which  recognizes  Durkee's  many  years 
of  service  to  the  Committee,  was  made  April  4  during  the  Newspaper  in  Educa¬ 
tion  Program  Development  Conference  in  St.  Louis. 


NIE  test  in  Durham,  N.C. 
shatters  reading  myths 


The  senator,  name  tag  in  place,  took 
his  seat  and  settled  back  to  observe  a 
first  grade  class  learning  to  read  with 
newspapers. 

A  6-year-old  interrupted  his  pre¬ 
session  reverie. 

“1  read  an  article  about  you  in  today’s 
paper,”  the  child  said,  scrutinizing  the 
legislator’s  name  tag.  “I  want  to  ask  you 
what  you  meant.” 

And  with  that  the  young  pupil  took  his 
congressman  by  the  hand,  led  him  to  a 
copy  of  the  Durham  (N.C.)  Sun  and 
pointed  out  the  comment. 

The  above  anecdote  is  not  the  pipe 
dream  of  an  ambitious  educator.  But  a 
concrete  example  of  what  can  happen 
when  teachers  substitute  traditional  text 
books  with  newspapers,  magazines  and 
library  books. 

The  success  story  belongs  to  Anne  H . 
Adams,  a  professor  of  education  at  Duke 
University  and  a  speaker  at  the  News¬ 
paper  in  Education  (NIE)  Conference 
held  in  St.  Louis,  April  4-7.  and  spon¬ 
sored  by  the  American  Newspaper  Pub¬ 
lishers  Association  in  conjunction  with 
the  Inland  Daily  Press  Association. 

Adams’  program.  Success  in  Bef-in- 
ninj>  Reading  and  Writing;  (Goodyear 
Publishing  Co.,  Santa  Monica,  Calif.), 
began  in  the  fall  of  1976  when  17  first 
grade  teachers  in  inner-city  Durham 
schools  were  asked  to  discard  traditional 
teaching  materials. 


Anne  H.  Adams 


Their  assignment?  To  teach  over  400 
first  graders  to  read  the  daily  newspaper, 
at  least  .^00  library  books,  magazines  and 
upper  level  math,  social  studies  and  sci¬ 
ence  textbooks  by  the  end  of  the  first 
grade. 

The  teachers  also  were  urged  to  stop 
stereotyping  children  into  little  circles  of 
“slow.”  “medium.”  and  “fast”  readers. 

Within  2  weeks,  the  teachers  reported 
(Continued  on  paite  100) 
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Linotron  606  is  the  CRT  phototypesetter 
from  Mergenthaler  Linotype  that  sets  a 
complete  broadsheet  newspaper  page  in  less 
than  a  minute.  A  tabloid  page  in  seconds. 

When  we  went  looking  for  speed,  we 
didn’t  lose  sight  of  quality.  Output  quality 
has  been  a  feature  of  every  Mergenthaler 
product  since  1886 — the  year  we  invented 
machine  typesetting. 

Furthermore,  the  quality  output  from  the 
606  comes  in  full  pages ...  to  a  full  100-pica  line 
length . . .  with  on-line  storage  for  up  to  2,000 
digitized  fonts . . .  with  unlimited  forward 
and  reverse  leading . . .  and  type  size  mixing 
in  V4-point  steps  from  4  to  256  point.  There’s 
even  an  option  to  include  logos  and  digitized 
photographs  in  the  full-page  output  of 
Linotron  606. 

Complete  pages  of  quality  type  from  the 
world’s  fastest  100-pica  typesetter.  The 
Linotron  606  from  Mergenthaler. 
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Durham  test 

{Continued  from  puffe  9ii) 

a  positive  change,  Adams  said.  By  the 
end  of  the  year,  the  impossible  had  hap¬ 
pened. 

“These  inner-city  students,  959^  on 
free  lunch,  809?  black,  in  a  system  with 
the  highest  drop-out  rate  in  the  state, 
averaged  at  the  74th  percentile  on  the 
Comprehensive  Tests  of  Basic  Skills,” 
Adams  reported,  “24  points  above  the 
national  average. 

“These  children  didn't  seem  to  realize 
that  their  number  included  children  from 
homes  with  few  reading  materials, 
homes  of  working  and  non- working  pa¬ 
rents,  and  homes  where  parents  didn't 
finish  high  school.  In  these  homes,  pa¬ 
rents  relied  on  television  for  information 
and  entertainment.  The  self  concept  of 
these  first  graders  was  good;  they  felt  at 
home  in  a  world  of  books,  newspapers, 
and  magazines.” 

According  to  Adams,  also  the  author 
of  18  other  books  on  education — 6  of 
which  advocate  the  use  of  newspapers  in 
classrooms,  the  Success  program  has 
shattered  several  myths.  Here  are  a  few; 

—  Thix  country  will  continue  to  need 
vast  sums  of  money  for  remedial  read- 
inf;.  It  is  less  expensive  to  teach  children 
to  read  a  variety  of  materials  than  to 
purchase  traditional  restricted  materials, 
Adams  said.  The  average  cost  of  the 
Success  program  is  less  than  half  of  the 
traditional  reading  program. 

—  Children  from  homes  without  read- 
inf;  materials  will  have  difficulty  learninf; 
to  read  and  write.  The  Success  program 
proved  this  theory  wrong,  Adams  said, 
since  most  of  its  participants  came  from 
non-reading  homes. 

But  getting  hooked  on  newspapers, 
books  and  magazines  takes  exposure, 
and  a  sense  of  security  with  these  items 
can  and  must  be  developed,  Adams 
added.  “Unfortunately,  the  trend  is  to 
continue  purchasing  educational  mate¬ 
rials  that  are  foreign  in  appearance,  and 
to  continue  to  graduate  youngsters  who 
have  no  idea  of  what  an  editorial  is,  or 
even  the  fact  that  meat  at  one  grocery 
store  is  lower  in  price  this  week  than  at 
another  store. 

—  Younf;  children  need  to  be  spoon¬ 
fed  easy  words  in  beginnitif;  readinf;  be¬ 
cause  their  vocabularies  are  limited. 
Children  have  tremendous  vocabularies 
Adams  said,  but  educators  haven't  in¬ 
corporated  their  vocabularies  into  read¬ 
ing  programs.  The  Success  program  has 
no  controlled  vocabulary. 

As  long  as  we  assume  children  can't 
read  something  and  water-down  their 
educational  offerings,  Adams  continued, 
we  are  again  depriving  them  of  oppor¬ 
tunities. 

—  Structure  stifles  creative  teaching. 
Over  600  visitors  have  observed  Success 
classes  in  Durham  during  the  past  two 
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years.  If  parents  want  to  know  how 
phonics  is  taught,  Adams  said,  they  sim¬ 
ply  walk  in  and  start  observing.  The 
teachers  do  not  have  to  depend  on  jargon 
or  elitist-evasive  terminology  in  explain¬ 
ing  how  reading  is  taught.  The  structure 
is  tangible,  observable  and  versatile. 

—  Schools  are  deteriorating.  This  may 
be  true  in  some  places,  Adams  said,  but 
not  in  the  Success  classes  where  children 
write  creatively  each  day  and  have  no 
hesitation  to  read  from  anything  within 
reason. 

Adams'  Success  program  is  spreading 
across  the  country — Texas,  Hawaii, 
South  Carolina,  Ohio  and  Wisconsin  are 
now  using  it. 

But  Adams  said  that  while  these 
teachers  recognize  the  newspaper  as  a 
fundamental  instructional  material,  they 
need  help  from  NIE  consultants. 

“Tradition  is  hard  to  change,”  Adams 
emphasized.  “Schools  are  budgeted  to 
buy  all  kinds  of  materials,  some  of  which 
haven't  proved  to  be  successful  in  the 
past. 

“The  concept  that  newspapers 
represent — that  children  can  read  and 
teachers  (Y///  teach — has  not  received  the 
support  it  deserves.  Instead,  support  has 
been  given  to  the  maintenance  of  low- 
productivity  programs.” 

Adams  called  on  the  newspaper  indus¬ 
try  to  lend  more  support  to  NIE  pro¬ 
grams  and  reminded  them  that  the  future 
stability  of  education  and  the  economic 
survival  of  their  medium  are  at  stake. 

Coke  bottler 
and  CCC  hold 
merger  talks 

Combined  Communications  Corpora¬ 
tion  of  Phoenix,  Arizona,  reportedly  is 
discussing  merger  with  Coca-Cola  Bot¬ 
tling  Company  of  New  York. 

The  company  said  that  it  was  having 
“exploratory  conversations  with  a  larger 
company  regarding  a  possible  merger  of 
the  two.”  The  company's  announcement 
said  that  talks  are  in  “preliminary 
stages.” 

Combined  Communications  owns  the 
Cincinnati  (Ohio)  Enquirer  and  the  Oak¬ 
land  (Calif.)  Tribune.  Most  of  its  hold¬ 
ings  are  in  the  broadcast  and  outdoor 
advertising  fields. 

Coca-Cola  of  New  York  bought  a  tele¬ 
vision  station  in  Syracuse,  N.Y.,  last 
year  and  handles  soft  drink  bottling.  The 
company's  revenue  last  year  totaled  $315 
million. 

Combined  Communications  last  year 
earned  $20.6  million  on  revenue  of 
$256.1  million. 

The  company  also  said  that  it  was  dis¬ 
cussing  a  “significant  acquisition  of  its 
own”  with  another  company.  A  spokes¬ 
man  for  the  company  declined  further 
comment. 


Ad  rep  fears 
grocery  linage 
may  decline 

In  a  keynote  address  at  the  Pennsyl¬ 
vania  Newspaper  Publishers/Interstate 
Ad  Managers  Assn,  display  advertising 
conference  held  in  Hershey,  Pa.,  last 
week,  Owen  Landon  Jr.,  president  of 
Landon  Associates  of  New  York,  told 
conferees  that  the  rapidly-expanding  fast 
food  industry  may  seriously  affect  groc¬ 
ery  advertising  linage  figures  in  news¬ 
papers. 

“If  the  fast  food  companies  keep  pro¬ 
liferating  the  way  they  have  been,  it's 
only  a  matter  of  time  before  they  start 
taking  substantial  chunks  out  of  the 
grocery's  stores  share  of  the  food  dollars 
.  .  .  and  that  has  to  be  trouble  for  news¬ 
papers. 

“Right  now  newspapers  get  better 
than  seven  out  of  every  10  dollars  retail 
grocers  spend  on  advertising  .  .  .  12%  to 
be  exact,”  Landon  continued.  That 
amounted  to  $556  million  last  year,  or  5% 
of  newspapers'  total  advertising 
revenues — 9%  of  our  total  retail  advertis¬ 
ing  revenues.  But  if  the  overall  grocery 
business  is  reduced  by  the  growth  of  eat¬ 
ing  out — fast  food  or  otherwise — we're 
bound  to  get  hurt. 

“Fast  food  advertising  has  grown  from 
nothing  in  I960  to  about  half  a  billion 
dollars  in  1977,  and  my  best  guess  is  that 
we're  getting  less  than  20%  of  that  half  a 
billion.  .  .  .  most  of  it's  going  to  televi¬ 
sion.” 

Landon  stated  that  the  newspaper  in¬ 
dustry  should  meet  the  fast  food  chal¬ 
lenge  head  on.  “We  should  do  every¬ 
thing  we  can,”  he  said,  “to  make  our 
product — the  newspaper — a  more  attrac¬ 
tive  advertising  medium,  a  more  product¬ 
ive  advertising  medium,  a  better  adver¬ 
tising  medium.  We  should  start  selling 
the  big  food  manufacturing  and  process¬ 
ing  companies  on  the  need  to  aggres¬ 
sively  protect  their  present  consumer 
franchises  in  the  supermarkets — protect 
them  by  doing  a  better  job  of  providing 
advertising  support  to  the  supermarket 
selling  process.  And  we  should  get  the 
best  brains  in  the  newspaper  business 
working  on  a  selling  strategy  to  attract 
more  fast  food  advertising  into  newspa¬ 
pers.  We  need  to  go  after  a  bigger  share  of 
fast  food  advertising,  and  to  go  after  it  in 
a  big,  organized,  industrywide  way.” 

CWO&O  appointed 

Cresmer,  Woodward,  O'Mara  & 
Ormsbee  Inc.  has  replaced  Sawyer- 
Ferguson-Walker  Inc.  as  national  ad 
reps  for  the  Omaha  World-Herald.  The 
appointment  is  effective  immediately, 
according  to  Robert  McNutt,  ad  director 
for  the  World-Herald.  CWO&O,  which 
loss  the  Fort  Worth  Star-Telegram  last 
week  to  S-W-F,  has  about  50  newspaper 
clients. 
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\biir  cameraman 

.isdmng  , 
twice  as  mudi 

as  he  dmuld  be  doing. 


Your  cameraman,  working  with  a  Spartan  III  roll 
film  camera,  can  produce  double  the  number  of 
consistently  high  quality  negatives  he  now  obtains 
from  your  sheet  film  camera. 

He  can  make  two  or  more  fully-processed 
dry  negatives  per  minute  when  the  camera  and 
processor  are  linked  with  an  in-line  film  transport. 

This  productivity  comes  from  the  time-saving 
automation  of  the  Spartan  III.  The  operator 
works  at  the  central  control  panel  outside  the 
darkroom.  He  selects  the  film,  positions  it  in  the 
vacuum  board,  makes  his  exposure  settings,  and 
positions  a  contact  screen  from 
this  panel.  He  never  touches  the 
film  or  screen. 

Production  increases  drama- 
tically.  Operating  costs  go  down.  ^  m 

Schedules  are  met  without  K  _  ■ 

premium  overhead  charges.  'jT  *  K#  I 

Film  savings  t  j  j  W 

can  amount  to  as 
much  as  20% 

because  the  Spartan  ^  ‘Jf 

III  film  magazine  ^ 

holds  four  film  rolls 
— ^your  choice  of  dif-  \ 

ferent  widths  from  1  \  llw^ 

6"  to  24"  and  lengths 
to  400  feet.  This  lets 

the  operator  select  038 

from  as  many 


as  148  finished  negative  sizes,  reducing  trim 
waste  to  a  bare  minimum.  Survey  shows  that  most 
plants  using  several  standard  sheet  film  sizes 
lose  up  to  20%  in  excess  trim  as  the  result  of 
varying  job  requirements. 

If  your  need  is  for  greater  output  of 
consistently  high  quality  negatives  at  lower  cost, 
and  if  you’d  like  to  save  as  much  as  20%  on 
film,  you  should  consider  the  Spartan  HI. 

Just  fill  out  the  coupon,  attach  it  to  your 
letterhead  or  business  card,  and  mail  it.  We’ll  send 
full  details  and  arrange  for  a  demonstration 
without  obligation. 


Spartan  111 


It  does  more, 
you  do  less. 


(Attach  to  your  letterhead 
or  business  caid  and  mail.) 
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r«rfl  handling 

for  printers  and  daily  newspaper  publishers 


The  medium-size  printer  and  printers  rolls  5  high,  easy  serviceability  since 
of  daiiy  newspapers  are  especially  most  parts  are  locally  available  and 
attracted  to  Lektro’s  Model  30-24,  power  to  handle  the  tough  grades.  All 

3,000  lb.  capacity,  sit-down,  battery  of  this  at  about  half  the  price  of 
powered  lift  truck.  They  like  its  low  competitive  trucks, 
price  and  outstanding  roll  handling  The  Lektro  30-24 
features.  Features  such  as  a  360°  is  the  answer  to  a  printer’s 

rotating  roll  clamp,  an  ability  to  stack  paper  roii  handiing  needs. 


REBUILT  AND 

RECONDITIONED  EQUIPMENT 


ALSO  AVAILABLE 


^America’s 
roll  handling 
specialists 


OTHER 

LEKTRO  MODELS 


RSC-360-40  LIGHT  DUTY 
PAPER  ROLL  CLAMP 

For  lighter  rolls,  this  360° 
rotating  clamp  speeds  roll 
handling.  The  arms  provide 
for  selecting  or  discharging 
rolls  on  end  or  bilge. 


RSC-360-50 
HEAVY  DUTY 
PAPER  ROLL  CUMP 

Performs  the  same  as 
the  clamp  above,  but  has 
a  load  capacity  of  2,600 
lbs.  Damage  to  roll  stock 
virtually  eliminated  with 
these  clamps. 


For  lighter  duty  JHnH/ 

Lektro  has  the  W  A  UlIJS 

Model  20-24  sit- 

down  truck  with  a  - ^  ^ 

2.000  lb.  caoacity.  FOr  heavier  duty,  the 
Lektro  Model  EC  30-24  standup  with  end 
control  capabilities  is  proving  itself  daily. 


lokbofTIkAUOn  2211  E.  OAKTON  •  elk  grove  village,  IL.  60005  •  312  364-1055. 

^  INCORPORATED  ^ 

lOkuOnOfthUJGn  616  N.E.  22ND  •  PORTLAND,  OREGON  97232  •  503  233-3635 

V  SALES  AND  SERVICE  ✓ 

iGnfO^OUulUien  2532  peeler  road  •  ATLANTA,  GEORGIA  30360  •  404  457-9938 

S  SALES  AND  SERVICE  ^ 

iGnfO^OUuXKwP.O.  BOX  25  •  LA  CANADA.  CALIFORNIA  91011  •  213  957-0467 

^  INCORPORATED  ^ 


Saffir  resigns 
as  Trib  chief 

Problems  for  Leonard  Saffir,  founder 
and  publisher  of  the  short-lived  New 
York  daily  newspaper.  The  Trib,  con¬ 
tinue  to  mount. 

This  week  Saffir  announced  his 
resignation  as  chief  operating  officer  of 
The  Trib,  claiming  he  was  “undercut  and 
impeded”  by  the  paper’s  board  chairman 
Raymond  Learsy.  Learsy  is  one  of  the 
paper’s  biggest  financial  backers. 

Saffir  said  Learsy  wrongfully  stripped 
him  of  authority  as  president  of  The  Trib 
and  he  has  hired  an  attorney  to  see  what 
legal  action  can  be  taken. 

Learsy,  the  brother-in-law  of  former 
U.S.  Senator  James  Buckley  for  whom 
Saffir  once  worked  as  a  press  aide,  coun¬ 
tered  Saffir’s  charges  by  stating,  “My 
experience  with  Mr.  Saffir  is  probably 
one  of  the  most  unpleasant  and  most  un¬ 
savory  I’ve  ever  had.” 

The  Trib  began  publishing  on  January 
9  and  folded  nearly  three  months  later 
when  Saffir  was  unable  to  pay  a  $23,000 
printing  bill.  This  week  Saffir  said  the 
paper’s  demise  was  caused  by  selfish 
board  members  “not  limited  to,  but  cer¬ 
tainly  including  the  chairman  of  the 
board.” 

Ironically,  it  was  Learsy,  who  also 
serves  as  president  of  Agricultural  and 
Industrial  Chemicals,  Inc.,  who  had 
given  the  Trib  a  financial  shot  in  the  arm 
shortly  after  the  paper  made  its  debut, 
when  he  bought  more  than  50  percent  of 
the  paper’s  stock. 

Prior  to  the  paper’s  debut,  Saffir  asked 
for  the  resignation  of  Trib  board  member 
William  Simon,  the  former  U.S.  Trea¬ 
sury  Secretary.  Saffir,  at  the  time,  said 
Simon  was  attempting  to  use  the  Trib  for, 
political  purposes. 

Reporter  slain 
in  Rhodesia 

A  British  freelance  journalist.  Lord 
Richard  Valentine  Cecil,  30,  was  slain 
Thursday  (April  20)  night  while  covering 
a  clash  between  Rhodesian  troops  and 
black  nationalist  insurgents,  the  military 
command  reported. 

He  was  the  first  journalist  killed  in  the 
5*/^-year  war. 

The  military  command  communique 
said  Lord  Richard  was  murdered  by 
“terrorists.”  It  said  he  was  filming  an 
action  between  guerrillas  and  govern¬ 
ment  forces  in  northeastern  Rhodesia  at 
the  time. 

Colleagues  said  Lord  Richard  was 
making  a  documentary  on  Rhodesia  as  a 
freelance  journalist. 

Lord  Richard  had  written  for  the  Lon¬ 
don  Daily  telegraph,  the  Times  of  Lon¬ 
don  and  had  worked  for  ITN  of  London. 
He  had  been  covering  the  conflict  in 
Rhodesia  for  several  years. 
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Yes,  said  the  Oregon  state  legislature, 
your  carriers  need  not  be  under 
worker’s  compensation,  but  they’ll 
need  $250,000  in  accident  protection! 

Where  else  but 
Hickey^'Mitchell  Company 


$250,000  in  unallocated  medical  benefits  isn't  the 
common  thing  for  companies  that  write  newspaper 
carrier  accident  programs.  Except  industry  leader 
Hickey-Mitchell  Company. 

When  Oregon  publishers  needed  it  we  had  it  for 
them.  In  fact,  as  insurance  people,  we  helped  devise 
the  program  they  proposed  to  the  legislature  as  a 
counter  to  Worker's  Compensation.  And  24  Oregon 
publishers  now  use  our  services. 

Most  important  to  the  publishers  and  the  news¬ 
paper-reading  public  in  Oregon,  our  ability  to  write 
such  coverage  helped  save  the  Little  Merchant  Plan 
in  the  state.  Says  Roger  W.  Williams,  executive  di¬ 
rector,  ONPA:  "The  cost  of  (Worker's  Compensa¬ 
tion)  premiums  for  these  youngsters  would  have 
been  so  horrendous  as  to  force  the  consideration  of 


eliminating  them  from  delivery  for  many  news¬ 
papers." 

For  your  own  reasons,  you  may  want  such  extra¬ 
ordinary  excess  protection  (not  so  extraordinary  in 
these  days  of  rising  hospital  and  medical  costs)  for 
the  young  people  on  the  route  $1 00,000;  $250,000; 
$1,000,000.  Hickey-Mitchell  Company  can  provide 
it  for  you  at  a  nominal  premium  cost;  the  premium 
for  carriers  in  Oregon  runs  about  15%  the  cost  of 
Worker's  Compensation. 

Meeting  publisher  needs  in  circulation  organization 
accident  protection  has  been  our  specialty  since 
1919,  giving  circulation  organizations  the  insurance 
they  need  to  do  their  job,  which  is  why  we  are  the 
industry  standard,  serving  775  newspapers  in  the 
U.S.  and  Canada.  Does  this  include  yours? 


Hickey-Mitchell  Company 

Raymond  A.  Johnson,  Vice-President,  Director  of  IMewspaper  Sales 
4242  Linden  Blvd.,  St.  Louis,  MO  63108  Phone  (314)  652-1414 
In  California:  61 5  IM.  Euclid  Ave.,  Ontario,  CA  91 762  Phone  (714)  983-841 1 
We're  the  biggest  in  the  field  ...  always  a  representative  near  you. 
SINCE  1919  -  CREATIVE  INSURANCE  PROGRAMS  FOR  PUBLICATIONS 


A  status  report  on  NIE 
program  development 


Strangely  enough,  it  was  a  circulation 
manager  who  first  told  an  educator  that 
young  people  were  reading  less. 

The  year  was  1955.  C.K.  Jefferson  was 
circulation  manager  of  the  Des  Moines 
Register  and  Tribune.  John  H.  Haefner 
was  a  professor  of  social  studies  educa¬ 
tion  at  the  University  of  Iowa. 

And  the  Register  and  Tribune  had  just 
completed  a  survey  of  student  leisure 
time  activities.  Jefferson  was  looking  for 
carriers,  but  what  captured  his  attention 
was  that  409?  of  the  boys  and  309?  of  the 
girls  reported  they  did  no  reading  of  any 
kind  in  their  free  time. 

Astounded  at  this  finding,  Jefferson 
asked  Haefner  and  John  Gerber,  head  of 
Iowa  University's  English  Department 
to  discuss  the  matter  with  him  over 
lunch. 

It  was  during  this  lunch,  that  the  infant 
Newspaper  in  Education  (NIE)  program 
was  conceived. 

“Ken  Jefferson  was  no  ordinary  circu¬ 
lation  manager,”  Haefner  told  a  lun¬ 
cheon  audience  at  the  1978  NIE  confer¬ 
ence  in  St.  Louis.  April  4-7.  “This  is  a 
man  who  has  20-20  vision — who  saw  be¬ 
yond  the  near-sighted  problems  of  day- 
to-day  newspaper  circulation  to  the'  far¬ 
sighted  issues  of  long-run  readership  and 
the  implications  of  the  right  to  read." 

Jefferson  initially  asked  the  2 
educators  3  questions: 

—  Are  young  people  learning  to  seek 
source  information  and  to  think  indepen¬ 
dently? 

—  Or  are  they  being  led  more  and 
more  to  accept  digested  reports  and  the 
opinions  of  others? 

—  What  responsibility  should 
educators  assume  in  a  study  of  these 
questions  and  in  corrective  measures? 

“1  think  both  of  us  were  a  little 
ashamed  that  a  circulation  manager  .  .  . 
had  to  come  to  us  and  suggest  that  we 
ought  to  be  doing  something  about  these 
educational  problems.”  Haefner  said. 

Jefferson  then  asked  Haefner  and 
Gerber  if  they  could  rally  support  from 
the  educational  community  toward  a 
practical  solution. 

Both  men  came  through.  And  in  1956  a 
Press-Education  Conference  was  held  in 
Chicago.  Representatives  from  ANPA, 
ASNE.  ICMA.  INPA.  the  National  Edu¬ 
cation  Association,  the  American  As¬ 
sociation  of  School  Adminstrators,  the 
National  Council  for  the  Social  Studies, 
and  many  others  attended. 

Jenkin  Lloyd  Jones,  then  editor  of  the 
Tulsa  (Okla.)  Tribune  and  president  of 
ASNE,  called  participants  a  “blue-chip 
group.  What  is  decided  here  could  well 
be  a  lasting  achievement.” 
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HISTORY  TOLD— John  H.  Haefner, 
professor  of  Social  Studies  Education 
at  the  University  of  Iowa  and  ANPA 
Foundation  Educational  Consultant, 
takes  the  Newspaper  in  Education 
(NIE)  program  from  conception  to 
adolescence  during  a  speech  at  the 
1978  NIE  Conference  April  6  in  St. 

Louis. 

“The  group  agreed  that  the  press  and 
education  faced  some  serious  problems 
that  could  be  ameliorated  by  the 
cooperative  efforts  of  the  two  groups,” 
Haefner  said.  “But  what  was  needed 
first  .  .  .  was  some  factual  information 
about  current  practices  in  the  schools 
concerning  the  use  of  newspapers  in  the 
classrooms  and  the  attention  being  given 
to  knowledge  about  contemporary  af¬ 
fairs.” 

The  newspaper  representatives  agreed 
to  provide  financial  support  for  a  nation 
wide  survey  of  school  practices,  and 
from  that,  came  the  1957  study,  “Class¬ 
room  Use  of  the  Daily  Newspaper  in 
Junior  and  Senior  High  Schools.”  con¬ 
ducted  by  the  University  of  Iowa. 

The  report  indicated  that  some  schools 
were  using  newspapers  but  only  in  En¬ 
glish  and  social  studies  classes. 

On  the  basis  of  this  study,  the  group 
agreed  that  newspapers  and  educators 
should  commit  themselves  to  a  coopera¬ 
tive  effort.  Merril  Hartshorn,  executive 
secretary  of  the  National  Council  for  the 
Social  Studies,  was  authorized  to  plan  a 
program  that  would  meet  educational  ob¬ 
jectives. 

With  the  help  of  a  committee  of 
educators.  Hartshorn  published  a  pros¬ 
pectus  in  August  of  1957.  entitled  “The 
Newspaper  in  the  Classrooms  of  a  Free 
Society.” 

The  prospectus  called  for  the  estab¬ 
lishment  of  3  national  workshops  for 
teachers  to  be  held  in  the  summer  of 
1958,  under  the  auspices  of  the  Colleges 
of  Education  of  the  University  of  Iowa, 
Syracuse  University  and  UCLA. 

Eighty-six  educators  attended  those 
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first  workshops,  26  of  whom  paid  their 
own  way. 

In  September  of  1958,  another  confer¬ 
ence  was  convened  to  decide  whether 
the  evidence  warranted  continuation  of 
the  workshops.  The  decision  was  affir¬ 
mative  and  the  infant  Newspaper  in  the 
Classroom  program  was  born. 

In  retrospect.  Haefner  said,  “the  years 
of  infancy  of  NIC,  from  1959  to  1971, 
were  times  of  challenge,  excitement  and 
delight.” 

Beginning  in  1959,  ANPA  Ux)k  over 
the  financing  of  the  NIC  workshops. 
This  was  accomplished  by  having  indi¬ 
vidual  newspapers  provide  scholarships 
to  educators  in  their  circulation  area. 

All  the  workshops  had  the  common 
objectives  of: 

—  Giving  educators  a  better  under¬ 
standing  of  newspapers,  their  role  in  a 
free  society  and  their  relationship  to  the 
development  of  participating  citizens. 

— Relating  newspaper  use  to  the  de¬ 
velopment  of  the  reading  habit  and  im¬ 
proving  instruction  in  various  school 
subjects. 

—  Suggesting  teaching  approaches  and 
strategies  for  using  newspapers  in  the 
classroom. 

“I  blush  as  1  reviewed  the  14  work¬ 
shop  programs  at  the  University  of 
Iowa,”  Haefner  told  his  audience.  “The 
early  ones,  particularly,  were  long  on 
theory  and  short  on  how-to-do-it.  1  think 
they  got  better  as  the  alumni  who  really 
began  using  the  newspaper  in  their  class¬ 
rooms  came  back  to  share  their  ideas, 
their  imagination  and  their  know-how 
with  the  rest  of  us.” 

Other  major  stepping  stones  in  the 
NIC  program  were: 

1963 — A  survey  of  what  the  program 
was  accomplishing,  which  indicated  that 
newspapers  were  being  used  in  class¬ 
rooms  as  a  result  of  the  workshops,  but 
with  little  concrete  evidence  that  they 
were  doing  much  to  develop  the  habit  of 
newspaper  reading. 

1965 — The  Oakbrook  Conference, 
which  brought  together  teams  of  pub¬ 
lishers  and  the  superintendents  of  local 
school  districts  from  six  mid-western 
states  and  1 1  cities. 

1965-66 — ANPA  Foundation- 

sponsored  regional  conferences  on  the 
Oakbrook  model,  crisscrossing  the  coun¬ 
try  and  reaching  1 12  newspapers  and  335 
individuals. 

1967  and  1971 — ANPA  surveys  on 
NIC  progress. 

1971 — First  attempt  to  reach  pre¬ 
service  teachers  in  the  form  of  three  so- 
called  Teacher  Trainer  Conferences. 

1971 — Discontinuance  of  the  national 
NIC  workshops  and  the  reaching  of  the 
1958  objective — the  creation  of  leader¬ 
ship  personnel  in  schools  and  news¬ 
papers  that  would  carry  on  the  work 
in  local  and  regional  workshops. 

(Continued  on  pufte  106) 
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CUTLER-HAMMER  DENVER 


Noncontact 

Counting 


Oregon  publisher 
gets  3rd  World 
program  started 


By  I.  William  Hill 

This  is  the  story  of  a  volunteer  jour¬ 
nalism  instructor  with  students  who 
cried  when  his  teaching  came  to  an  end. 
It  is  a  hands-across-the-sea  success 
story,  the  chronicle  of  the  first  effort  of 
the  Third  World  Press  Development 
Committee  to  teach  the  kind  of  jour¬ 
nalism  that  is  only  possible  with  a  free 
press. 

The  main  character  is  Robert  W. 
Chandler,  a  big,  Spencer  Tracy  kind  of 
man  with  steely  eyes  and  a  big  heart. 
When  not  serving  as  a  volunteer  jour¬ 
nalism  instructor,  he  is  editor  of  the  Bend 
(Ore.)  Bulletin,  president  of  the  company 
with  newspapers  in  LaGrande  and 
Baker,  Oregon,  and  a  member  of  the 
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TRINIDAD  TRAINEES — Bob  Chandler  and  Gloria  Biggs  are  serving  as  volun¬ 
teer  journalism  instructors  for  the  Third  World  Press  Development  Committee  in 
Trinidad.  Chandler,  publisher  of  the  Bend  (Ore.)  Bulletin,  started  the  3  month 
program  in  January,  and  has  been  succeeded  by  Gloria  Biggs,  Gannett  Co. 
They  are  shown  here  with  6  of  the  trainees,  picked  by  the  Trinidad  Express. 


board  of  the  American  Society  of  News¬ 
paper  Editors.  He  is,  however,  the  kind 
of  man  who  has  opened  his  home  to  visit¬ 
ing  students  from  El  Salvador,  Mexico 
and  Pakistan.  A  decade  ago  he  re¬ 
sponded  to  a  speech  by  David  Rockefel¬ 
ler  by  volunteering  to  take  his  teaching 
abilities  to  El  Salvador,  a  service  that  has 
taken  him  there  half  a  dozen  times. 

But  this  is  the  story  of  Chandler's 
latest  adventure  in  service,  this  time  in 
Trinidad.  It  began  with  a  chance  meeting 
between  Ken  Gordon,  managing  director 
of  the  Trinidad  Express,  and  George  Bee¬ 
be,  prime  mover  in  the  Third  World 
Press  Freedom  Committee  and  its  efforts 
to  show  the  entire  world  the  advantages 
of  a  press  free  of  government  dictator¬ 
ship.  Gordon  told  Beebe  he  would  like  to 
start  a  newsroom  training  program  by 
having  an  American  editor  instruct  half  a 
dozen  reportorial  recruits  in  Trinidad  for 
a  year. 

This  was  just  the  opportunity  Beebe 
was  looking  for  to  show  emerging  na¬ 
tions  the  working  of  a  free  press.  He 
turned  at  once  to  Chandler,  who  agreed 
to  do  the  job  for  three  months  only.  On 
January  lO,  I978,  Chandler  checked  in 
with  his  wife  and  1 6-year-old  son  at  the 
Trinidad  Hilton,  where  he  was  to  live  till 
the  first  week  of  April. 

The  Trinidad  Express  is  a  morning 
newspaper  published  7  days  a  week  in 
Port-of-Spain  with  a  daily  circulation  of 
about  45.000  and  a  Sunday  circulation  of 
about  70.000  among  the  slightly  more 
than  a  million  inhabitants  of  the  island. 

"The  Express  is  considered  a  national 
newspaper."  Chandler  told  E&P  during 
the  recent  ASNE  convention,  "but  its 
operation  is  very  similar  to  a  small 
American  newspaper  like  the  Bend  Bul¬ 
letin.  It  has  separate  daily  and  Sunday 
staffs  with  a  common  editor,  about  22  or 
23  newsroom  employes  including  eight 
reporters,  uses  the  Reuters  service  and  is 
so  heavy  on  United  Kingdom  News. 

(Continued  on  pa^e  108) 


NIE  status  report 

(Continued  from  pufie  104) 

1972 —  Three  curriculum  conferences  as 
substitutes  for  the  national  workshops. 

1973 —  The  first  annual  conference 
specially  designed  for  the  educational 
services  coordinators  of  NIC.  with  rep¬ 
resentatives  from  39  states  and  Canada. 

1975 — Continued  efforts  to  reach  pre¬ 
service  teachers  with  conferences  for 
college  personnel  teaching  methods 
courses. 

The  hard  work  is  beginning  to  pay  off. 
A  1976  ANPA  survey  shows  that: 

— One  in  5  U.S.  newspapers  appeared 
to  have  NIE  programs. 

— These  programs  reached  1  out  of  5 
schools,  1  out  of  20  teachers  and  1  out  of 
10  students. 

— Some  50  million  newspapers  were 
finding  their  way  into  the  classroom  each 
yem'. 

— Newspapers  sponsoring  NIE  pro¬ 
grams  are  growing  steadily,  with  an  av¬ 
erage  of  12  new  programs  each  year  since 
1960. 

— The  existence  of  1,226  introductory 
workshops,  609  teacher  training  sessions 
of  1  full  day  or  more  and  107  college 
credit  workshops. 

The  life  cycle  of  Newspapers  in  Edu¬ 
cation  "has  had  its  joys,  its  failures  and 
its  disappointments,”  Haefner  said,  "but 
it  has  significant  accomplishments  and 
on-going  concerns.  Individually  and  col¬ 
lectively.  we  all  stand  on  the  shoulders  of 
the  past.  NIE.  too,  has  a  heritage.  Our 
mission  is  to  build  on  this  heritage,  not  to 
reject  it.” 

“At  the  same  time,  we  must  not  be¬ 
come  persons  of  the  past  but  find  new 
and  better  solutions  to  old  and  new  prob¬ 
lems,  as  changing  times  and  conditions 
dictate,”  Haefner  concluded.  "The  se¬ 
cret  lies  in  those  wise  words  of  that  master 
leader.  Paul:  *Try  all  things,  hold  fast 
that  which  is  good.' 
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If  you  do  it 
only  once  this  year, 
do  it  in 
Houston 


If  you  are  involved  in  newspaper  marketing,  promotion,  sales,  research  or  pub¬ 
lic  relations  and  could  attend  only  one  meeting  this  year  .  .  .  make  it  the  Interna¬ 
tional  Newspaper  Promotion  Association’s  48th  international  conference.  May  30- 
June2,  1978,  in  Houston,  Texas. 

Because  this  is  the  only  conference  in  the  newspaper  business  that  devotes  its 
program  to  the  “total  newspaper” — circulation,  editorial,  and  advertising,  and  re¬ 
lates  them  to  the  two  markets  we  serve — our  subscribers  and  advertisers. 

“Promotion  for  Profit”  is  the  conference  theme  and  attendees  will  find  plenty  of 
profitable  ideas  in  the  hundreds  of  entries  in  the  annual  Editor  &  Publisher  promotion 
contest.  They  will  also  be  able  to  fill  their  notebooks  with  “take  home  ideas”  from 
the  conference  sessions  that  will  focus  on  promotions  that  worked  to  provide  cir¬ 
culation  increases,  advertising  sales  gains,  and  improved  credibility  to  the  editorial 
product. 

Come  and  see  for  yourself  why  the  INPA  conference  is  considered  the  greatest 
single  source  of  ideas  related  to  the  two  major  tasks  facing  all  newspapers:  in¬ 
creasing  readership  and  advertising. 

For  registration  form  and  hotel  information,  use  this  handy  coupon.  Or  call  Ed¬ 
ward  Linsmier,  INPA  executive  director,  at  (703)  620-9560.  Do  it  today! 


International  Newspaper  Promotion  Association 
The  Newspaper  Center,  1 1 600  Sunrise  Valley  Drive 
Reston,  Va.  22091 

I’m  interested  in  attending  the  INPA  conference 
in  Houston,  May  30-June  2.  Please  rush  registra¬ 
tion  form  and  hotel  information. 


Name _ Title 

Newspaper  /  Organization 

Address  _ 

City 


.State/Prov. 


Zip 


Trinidad  trainees 

(Continued  from  inifie  106) 


there's  not  much  space  given  to  U.S. 
news.  It  took  me  an  interminable  time  to 
learn  who  had  won  the  Super  Bowl  and  I 
was  four  days  late  learning  of  the  death 
of  Hubert  Humphrey.” 

The  Express  itself  picked  the  6  people 
for  Chandler  to  train.  An  advertisement 
in  the  newspaper  brought  replies  from 
700  candidates.  These  were  screened 
down  to  30  by  study  of  the  letters,  and 
the  number  brought  down  by  interview 
to  six — three  of  each  sex — three  of  East 
Indian  and  three  of  African  descent. 

Chandler  said  that,  although  his 
trainees  were  better  than  most  Ameri¬ 
cans  on  grammar,  they  were  of  about 
sixth  grade  educational  level.  They  un¬ 
derstood  little  about  the  workings  of  the 
Trinidad  government.  “One  even 
thought  the  national  president  was 
elected  for  life,”  Chandler  said.  “The 
rest  knew  that  wasn’t  so  when  1  asked  if 
assassination  was  the  only  way  to  get  rid 
of  a  bad  man.  But  not  one  knew  the 
length  of  the  President’s  term.  1  re¬ 
member  one  1200-word  story  with  only 
18  sentences,  an  average  of  more  than  65 
words  a  sentence.” 

At  first.  Chandler  recalled,  there  was 
some  suspicion  and  hostility  regarding  an 
American.  “Who’s  paying  you  to  do 
this?”  the  trainees  demanded  of  him. 
Told  he  was  receiving  no  salary,  only  his 
expenses,  they  were  sceptical  and  ques¬ 
tioned  him  on  the  matter  more  than  once. 
Another  topic  for  questioning  concerned 
American  armaments.  Gradually,  how¬ 
ever,  the  hostility  began  to  fade. 

“Five  of  the  6  trainees  stayed  for  the 
entire  three  months — one  dropping  out 
with  a  desire,  not  to  be  a  reporter,  but  to 
be  a  pamphleteer,’’  Chandler  said. 
“Each  trainee  was  paid  75  Trinidad  dol¬ 
lars  a  week,  a  trainee  policy  unprece¬ 
dented  to  my  knowledge.  The  Express 
also  paid  travel  expenses  for  two  stu¬ 
dents  who  had  to  commute  about  80 
miles  each  day.” 

Chandler  taught  from  7:30  a.m.  to 
noon  Monday  through  Friday,  then  tak¬ 
ing  home  student  writing  for  correction 
and  critique.  For  six  weeks  each  student 
was  given  a  daily  reporting  assignment 
and  Chandler  sought  to  instruct  them  in 
writing,  reader  interests,  what  is  news, 
feature  writing,  ethics  for  both  reporters 
and  editors,  and  copy  desk  work. 

“The  writing  was  very  clumsy  at 
first,”  Chandler  said.  “They’d  always 
write  one  general  type  paragraph  for  a 
lead,  then  drop  back  to  the  beginning  to 
tell  their  story  chronologically,  so  that,  if 
one  of  them  was  covering  a  murder  trial, 
you  wouldn’t  find  the  defendant  had 
been  convicted  until  the  last  paragraph. 
As  their  writing  improved  and  began  to 
be  published  in  the  Express,  it  would 


take  a  day  for  them  to  come  to  earth.  It 
was  interesting,  too,  that — after  a  brief 
time — staff  members  who  were  not  train¬ 
ees  began  attending  our  classes  on  a 
volunteer  basis.” 

With  all  this  going  on,  Gordon  and  his 
editor,  George  John,  invited  Chandler  to 
a  management  meeting  to  discuss  an  Ex¬ 
press  improvement  program  for  the  year 
ahead.  At  this  meeting.  Chandler  was 
asked  to  point  out  whatever  faults  in  the 
Express  he  had  observed.  These  in¬ 
cluded:  copy-reading,  bad  writing,  the 
way  pictures  were  scaled  and  cropped,  a 
lack  of  attribution  in  stories  plus  over- 
staffing  and  an  expensive  duplication  of 
effort. 

“For  instance,”  Chandler  recalled, 
“they  had  22  people  in  accounting  doing 
the  work  we  did  in  Bend  with  five  people 
and  a  small  computer.  Even  so,  they 
were  more  than  two  months  behind  in 
billing  for  advertising.  Three 
departments — production,  advertising 
and  accounting — kept  records  of  the 
same  sets  of  figures.  The  program  the 
Express  decided  on  for  the  year  was  to 
try  to  improve  in  the  weak  areas.  Before 
1  left,  the  number  of  daily  reports  getting 
to  the  managing  director’s  desk  had  been 
cut  from  20  to  3.” 

The  result  of  it  all?  At  a  farewell  lun¬ 
cheon  given  Chandler  by  the  Express’ 
board  of  directors,  Gordon  said:  “This 
program  has  been  effective  beyond  our 
expectations.  We  have  benefitted  from 
having  spent  the  last  three  months  with  a 
good  newspaperman  and  a  most  effective 
ambassador  for  his  country,  one  who  has 
been  most  generous  with  his  time  and 
effort  in  our  behalf.” 

And  the  feeling  of  the  students?  There 
were  tears  on  saying  goodbyes,  but  one 
of  the  girl  trainees  was  absent.  As  Chan¬ 
dler  was  getting  on  his  plane  to  leave, 
however,  a  note  was  delivered  to  him.  It 
was  from  the  missing  trainee.  She  wrote: 
“1  didn’t  want  to  say  goodbye  yesterday 
because  I’d  have  broken  down  and  cried. 

1  do  want  to  tell  you,  however,  that  be¬ 
fore  you  came  I’d  never  known  an 
American.  Now  1  have,  and  1  love  him 
and  1  love  all  Americans.” 

Chandler’s  own  feeling?  “Strangely 
enough,”  he  said,  “this  experience  has 
cemented  my  own  family  ties.  For  three 
months  there  were  no  call-aways  that 
took  me  away  from  my  family,  no  board 
meetings  and  all  that  sort  of  thing.  There 
never  was  any  language  problem  and  1 
had  lots  of  fun  and  1  learned  how  to 
waste  a  couple  of  hours  here  and  there.” 

What’s  more,  the  Trinidad  adventure 
of  the  Chandlers  isn’t  over.  Nancy,  Bob 
Chandler’s  wife,  wasn’t  going  to  let  that 
happen.  On  her  suggestion.  Chandler  is 
paying  the  way  for  2  of  his  Trinidad 
trainees  to  fly  to  Bend,  Oregon,  work  3 
months  on  the  Bend  Bulletin,  be  given 
$300  each  and  the  opportunity  to  live  the 
3  months  at  the  Chandler  home.  One 
trainee  is  African;  one  East  Indian. 


In  addition,  the  Trinidad  production 
manager  is  coming  to  Bend  for  a  week  to 
study  operations  and  costs.  There  are 
plans  for  the  Express  treasurer  also  to 
pay  Bend  a  visit.  “And  any  other  Ex¬ 
press  staffer  is  welcome  to  come  to  the 
Bend  Bulletin  for  three  months,”  Chan¬ 
dler  told  E&P. 

He  realizes  the  trainees  from  Trinidad 
will  have  to  unlearn  some  things  when 
they  return  to  their  island  home.  For 
one,  they  will  have  trouble  spelling  such 
things  as  tyre,  labour,  colour,  pro¬ 
gramme  and  jewellery,  he  is  sure. 

He  also  told  E«&P  he’s  sure  of  some¬ 
thing  else — that  “if  you  have  extra  time, 
money,  brains  or  knowledge,  it  should  be 
used  to  help  others.” 

Meantime,  what’s  happening  to  jour¬ 
nalism  training  at  the  Trinidad  Express? 
It’s  now  gone  into  a  second  phase  with 
Gloria  Biggs  (The  Gannett  Co.)  as  in¬ 
structor. 

Ross  Munro  elected 
president  of  CP 

The  Canadian  Press  elected  Ross 
Munro  as  its  president  for  1978-79  and 
re-elected  the  other  members  of  the  news 
co-operative’s  executive  committee. 

Munro,  publisher  of  the  Montreal 
Gazette  and  CP  president  from  1974  to 
1976,  succeeded  Ralph  Costello,  pub¬ 
lisher  of  the  Saint  John  (N.B.) 
Telegraph-Journal  and  Times-Glohe, 
who  has  held  the  office  the  last  two 
years. 

Martin  Goodman,  Toronto  Star,  was 
re-elected  vicepresident  and  other  mem¬ 
bers  named  by  the  new  board  after  CP’s 
annual  meeting  were  Costello,  who  be¬ 
came  honorary  president,  Jacques  G. 
Francoeur,  Quebec  Le  Soleil,  Margaret 
L.  Hamilton  of  Thomson  Newspapers 
who  represents  Sarnia  Observer  in  the 
membership,  and  Paddy  Sherman,  Van¬ 
couver  Province. 

Keith  Kincaid,  43,  general  executive 
of  The  Canadian  Press,  will  become  gen¬ 
eral  manager  and  secretary  of  the  na¬ 
tional  news  co-operative  July  1. 

The  announcement  of  Kincaid’s  ap¬ 
pointment,  to  succeed  John  Dauphinee, 
who  reaches  retirement  age  August  6, 
was  announced  to  the  CP  annual  meeting 
of  members  by  Ralph  Costello,  CP  presi¬ 
dent  and  publisher  of  the  Saint  John 
Telegraph-Journal  and  Times-Glohe. 

Kincaid,  general  executive  since  1973, 
was  raised  in  Aurora,  Ont.,  where  his 
introduction  to  journalism  was  hanging 
around  the  weekly  newspaper  owned  by 
an  uncle. 

He  joined  CP  as  a  temporary  summer 
staffer  at  Toronto  in  1957  while  a  student 
at  University  of  Western  Ontario  and  be¬ 
came  a  full-time  employee  after  gradua¬ 
tion  the  following  year.  While  at  West¬ 
ern,  he  worked  part-time  as  CP's  Lon¬ 
don,  Ont.,  staff  correspondent. 
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NET  INCOME.  ONE  REASON 
PE(H*LE  TUNE  IN  CCC. 


CCC  stands  for  Combined  Communi¬ 
cations  Corporation.  And  Combined 
Communications  Corporation  stands  for  a 
network  of  37  profit  centers  in  18  states 
and  6  Canadian  provinces. 

We  operate  television  stations,  radio 
stations,  big-city  newspapers,  outdoor  adver¬ 
tising  companies ...  in  short,  our  business 
is  delivering  advertising  information  to  con¬ 
sumers  through  diversified  media.  And 
business  is  good. 

As  you  can  see  from  our  graph  below, 
last  year’s  net  income  was  $20.6  million 
compared  to  $16.3  million  the  year  before. 

Our  primary  earnings  per  share 
(exclusive  of  non-recurring  gain  in  fourth 
quarter  1976)  increased  33%.  And  net 
revenue  reached  $228  million  in  1977  vs. 
$186  million  in  1976. 

CCC  has  been  in  business  for  10  years 
and  we’ve  been  profitable  every  year.  And 


we’ve  noticed  that  people  have  been  noticing. 
As  we’ve  been  growing,  there’s  been  a  grow¬ 
ing  interest  among  private  investors,  brokers, 
funds,  trusts  and  portfolio  managers. 

We  have  free  enterprise  to  thank. 

Free  enterprise  gives  impetus  to  com¬ 
petition.  Competition  encourages  advertising. 
And  together,  advertising  and  competition 
encourage  product  improvements,  better  ser¬ 
vices  and  the  growth  of  our  economy.  We 
at  CCC  are  proud  to  be  members  of  the  adver¬ 
tising  industry  and  proud  of  that  industry’s 
growth  within  our  free  enterprise  system. 

For  a  free  booklet  entitled  “How 
Advertising  Works  In  Our  Free  Enterprise 
System,”  plus  a  copy  of  our  1977  Annual 
Report,  write  to:  Ray  Cox,  RO.  Box  25518, 
Phoenix,  Arizona  85002.  Our  NYSE  symbol 
is  CCA. 
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As  long  as  people  communicate,  we’ll  continue  to  grow.  _ 

Combined  Communications  Coipcxatbn  e 

Television-WXIA-TV  (ABC)  Atlanta.  KBTV-TV  (ABC)  Denver  WPTA-TV  (ABC)  Fort  Wayne  KARK-TV  (NBC)  Little  Rock  WLKY-TV  (ABC)  Louisville. 
KOCO-TV  (ABC)  Oklahoma  City.  KTAR-TV  (NBC)  Phoenix  RadiO-WGCI-FM  Chicago  WVON-AM  Chicago  WDOK-FM  Cleveland  WWWE-AM 
Cleveland  WDEE-AM  Detroit  WLDM-FM  Detroit  KIIS-AM  &  FM  Los  Angeles  KBBC-FM  Phoenix  KTAR-AM  Phoenix.  KEZL-FM  San  Diego  KSDO-AM 
San  Diego  MUZAK  Arizona.  Outdoor— ELLER  OUTDOOR  in  Denver,  St  Louis.  Detroit.  Flint,  Grand  Rapids.  Oakland/San  Francisco/San  Jose. 

Tucson,  Sacramento.  Kansas  City.  Phoenix,  Houston.  Chicago  PACIFIC  OUTDOOR  in  San  Diego.  Los  Angeles  CLAUDE  NEON  in  Montreal.  Quebec. 
Winnipeg.  Ottawa.  Hamilton. Toronto  Sign  Manufacturing— Claude  Neon  Industries.  Limited,  Canada  Tennessee  Continental  Corporation 
(TENCON).  Centerville.  Tennessee  Newspaper— The  Cincinnati  Enquirer  The  Oakland  Tribune  Supermarket  Merchandising— PIA  Merchandising 
Company  throughout  California.  Arizona  and  Nevada 
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Shreveport  and  its  people.  Local  gov¬ 
ernment  began  to  deal  with  the  housing 
question.  The  city  stepped  up  its 
enforcement  of  substandard  housing  vio¬ 
lations  and  neighborhood  groups  began 
trying  to  rebuild  once-dying  areas  of  the 
city.  By  year's  end,  Shreveport  had  been 
targeted  by  the  Federal  Urban  Rein¬ 
vestment  Task  Force  for  a  neighborhood 
housing  services  program,  and  the  city 
was  funding  developmental  stages. 

Because  of  the  Journal's  desire  to  see 
changes,  Tiner  said  the  city  had  “come 
alive  to  the  problem  of  housing."  Its 
articles  on  the  poor  were  also  making  an 
impact.  Many  of  the  Joumars  longtime 
local  readers  were  calling  or  writing  and 
cancelling  their  subscriptions,  unable  or 
unwilling  to  accept  the  editorial  changes, 
or  the  concern  with  the  “poor,”  which 
Tiner  said  people  believed  to  be  just 
another  code  word  for  “nigger.” 

Tiner  and  Beaird  said  positive  things 
were  also  happening.  The  Journal  gained 
new  subscribers,  including  many  new 
young  readers.  Parents  whose  college- 
graduated  sons  and  daughters  had  de¬ 
serted  Shreveport  for  Houston  or  Dallas, 
or  Atlanta,  were  telling  the  Journal  their 
children  were  now  considering  coming 
home,  based  largely  on  the  promise  of 
new  hope  they  saw  in  the  Shreveport 
Journal. 

The  editor  and  publisher  say  there  is 
much  to  be  done.  They  concede  they 
have  done  little  when  “compared  with 
the  great  distance  we  have  yet  to  go  in 
making  human  and  social  justice  the 
larger  concern"  of  the  city  and  region. 
Their  newspaper,  they  say.  will  “speak 
against  the  crowd,  and  history,  even  its 
own,”  simply  because  that  newspaper 
believes  it  should. 
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A  classified  ad  Beaird  ran  for  three 
weeks,  starting  in  the  January  15,  1977. 
edition  of  E&P  was  revealing  about  what 
Beaird  aimed  to  do.  In  advertising  for  an 
editorial  page  editor,  Beaird  received 
over  100  applicants,  many  willing  to  take 
a  cut  in  pay  from  jobs  on  larger  news¬ 
papers.  The  ad  read:  “This  is  one  of  the 
best  opportunities  for  an  editorial  writer 
anywhere.  If  you  are  a  person  who  has 
perhaps  been  chasing  under  too  conser¬ 
vative  a  publisher,  this  is  your  chance  to 
move  up  to  a  progressive  newspaper  as 
the  top  person  on  the  editorial  page  on  a 
medium-sized  Southern  daily.  We  want  a 
writer  who  will  help  us  to  bring  change  to 
the  community  and  the  region.  Good  sal¬ 
ary  and  benefits.” 

Bailey  Thompson,  an  editorial  writer 
from  the  Huntsville  (Ala.)  Times,  was 
hired  as  editorial  editor  after  Beaird  con¬ 
ducted  interviews  stretching  over  several 
months.  "We're  very  pleased  with 
Bailey,  who  has  one  assistant  and  sev¬ 
eral  part-timers  who  contribute,”  Beaird 
said.  The  editorial  board,  consisting  of 
Thompson,  Tiner  and  Beaird,  meets 
daily,  and  often  the  reporter  on  a  beat, 
such  as  city  hall,  is  called  in  when  certain 
subjects  are  involved. 

“We're  coming  up  to  a  vote  on  a  new 
form  of  government — that  of  a  strong 
mayor-city  council,  elected  from  differ¬ 
ent  districts.  We  strongly  favor  this  new 
form  and  expect  two-to-three  blacks  on 
the  seven-member  council  if  it  passes, 
said  Beaird.  The  Journal  has  already 
come  out  editorially  for  the  new  form.  In 
1971  a  similar  proposal  was  defeated; 
therefore,  no  blacks  still  are  on  the  coun¬ 
cil;  the  members  are  elected  at  large. 

Beaird  said  he  believed  the  old  edito¬ 
rial  policy  reflected  community  opinion. 
“But  we're  trying  to  change  public  opin¬ 
ion.  I'm  not  sure  whether  the  old  news¬ 
paper  led  or  followed  the  community  in 
its  racist  policy,  but  it  certainly  matched 
the  community.  I'm  well  aware  that  I 
can't  get  too  far  out  in  the  front,  or  to  use 
the  old  cliche.  'I'll  turn  around  and  see 
that  I  don't  have  any  followers.' 

Under  Beaird  and  Tiner's  leadership, 
the  Journal  has  been  crusading  against 
the  co-called  “shotgun”  housing  that  the 
poor  blacks  must  live  in  because  that's 
all  they  can  find  and  afford.  “Where  else 
can  an  individual  rent  a  space  between 
four  walls  for  $10  to  $15  a  week?”,  asks  a 
Journal  editorial,  in  calling  more  atten¬ 
tion  to  the  "worst  housing''  in 
Shreveport. 

Editor  Tiner  has  been  writing  a  series 
of  “Walking  in  Your  Shoes”  stories.  He 
spent  a  night  in  the  shotgun  home  of  the 
J.  B.  Hudson's  of  Peabody  Street  in  the 
heart  of  Shreveport's  black  ghetto  and 
made  a  detailed  report  of  it.  He  de¬ 
scribed  the  green  trim  and  “decaying 
grey  porches”  compared  to  the  pale  yel¬ 
low  “shotguns  around  the  corner.  He 
talked  with  the  people  and  recorded  their 


dreams  and  disappointments.  Staffer 
Charles  Coulter  called  the  shotguns  an 
eyesore,  but  a  necessity  to  a  large 
number  of  Shreveporters. 

There  have  been  stories  about  “Piney 
Woods  Poverty,”  including  Penny  Per¬ 
kins'  report  on  a  “Family  of  Eight  Get¬ 
ting  by  on  $250  Monthly.”  Tiner  backed 
up  the  report  with  a  signed  editorial  on 
the  Piney  Woods  Poor,  the  silent  legion. 
For  a  month,  from  November  24,  1977, 
until  Christmas  Day.  the  Journal  carried 
a  continuing  series  of  articles  probing 
poverty  in  North  Louisiana.  They  looked 
at  poverty,  welfare  and  old  people. 
“Their  story  is  one  that  will  make  some 
of  you  angry  that  we  are  bothering  to  tell 
it  .  .  .  But  it  is  a  story  too  compelling  to 
ignore  .  .  ..”  Tiner  said. 

In  reviewing  a  sampling  of  stories  and 
editorials  that  appeared  in  the  Journal 
under  the  previous  ownership  and  pol¬ 
icy,  one  can  quickly  discern  the  old  at¬ 
titudes  and  prejudices,  particularly  in  the 
editorials.  In  June  1964,  the  Journal 
editorialized  that  the  Communists  were 
intensifying  the  racial  issue.  The  editorial 
elaborated  on  reports  by  the  Augusta 
(Ga.)  Herald  on  a  secret  meeting  of  party 
leaders.  In  1963,  a  Journal  editorial 
criticized  ministers  for  trying  to  make 
radical  changes  in  Shreveport’s  “racially 
segregated  society.  “These  ministers 
must  know  any  steps  they  might  take  in 
this  regard  can  only  create  upheaval  in 
the  harmonious  relations  which  have 
existed  between  white  and  Negro  citi¬ 
zens  .  .  .''  The  Journal  said  these 
ministers — “no  matter  how  noble  their 
motives  may  seem” — were  “performing 
a  disservice  to  their  fellow  citizens  of 
both  races.”  The  Journal  said  they  didn’t 
believe  the  Negroes  themselves  would 
want  these  relations  disturbed  by 
agitators. 

Beaird  said  that  through  the  years,  the 
Journal  always  had  a  good  percentage  of 
black  readers,  despite  the  prejudiced 
editorial  pages. 

The  old  Journal  always  came  out 
strongly  against  integration.  As  late  as 
March  4,  1971,  the  Journal  condemned 
the  government  for  trying  to  influence 
the  curriculum  of  private  schools.  The 
paper  was  against  the  integration  of  col¬ 
leges  in  the  editorial,  “Race  Mixing  in 
Higher  education.”  The  paper  said  that 
probably  the  only  way  to  integrate  fully 
.  .  .  would  be  to  abolish  the  predomin¬ 
antly  black  institution,  “which  would  be 
grossly  unfair  to  Negro  citizens  of  this 
state.”  it  concluded.  The  Journal  op¬ 
posed  vigorously  the  integration  of  the 
schools.  “Any  teacher  who  instructs 
racially-mixed  pupils  is,  in  effect,  teach¬ 
ing  integration,  in  direct  opposition  to 
the  teachings  which  have  been  handed 
down  to  Southerners  through  the  ages.” 
the  paper  said,  saying  the  parents  would 
be  to  blame,  in  the  end,  if  integrations 
comes.  The  newspaper  urged  the  pupils 
to  stay  at  home. 
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earlier  in  the  day  won  the  1978  Pulitzer 
Prize  for  editorial  cartooning.  He  cap¬ 
tured  the  Reuben  awards  category  for 
editorial  cartooning  also. 

Other  Reuben  award  winners  were: 

Humor  strips — Dik  Browne  for 
“Hagar  The  Horrible." 

Story  strips — Gil  Kane  for  “Star 
Hawks." 

Syndicated  panels — Ted  Key  for 
"Hazel." 

Sports  Cartoons — Arnold  Roth, 
Sports  IlliisiraleJ. 

Comic  books  (humor) — David  Pascal, 
“The  Cabinet  of  Dr.  Krafft-Ebing.” 
Comic  books  (story) — Frank  Springer 
for  “Superman."  Marvel  Comics. 

Magazine  gag  cartoons — Bill  Hoest; 
special  features — Sergio  Aragones  for 
TV  Laugh-In;  illustration — Harry  Devlin 
for  "Cranberi'y  Christmas."  Animation 
— Sergio  Aragones  for  TV  Laugh-In. 
Advertising — Charles  Saxon. 
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Cartoonists  honor  Chester  Gould 

Nineteen  years  after  he  won  his  first 
Reuben  Award  for  the  “Dick  Tracy" 
comic  strip,  veteran  cartoonist  Chester 
Gould  repeated  his  triumph  during  Na¬ 
tional  Cartoonists  Society  ceremonies 
April  17  in  New  York  City. 

“After  47  years  of  writing  and  drawing 
‘Dick  Tracy'  this  is  pure  frosting  on  the 
cake,"  Gould  told  fellow  cartoonists 
after  walking  the  length  of  the  Plaza 
Hotel  ballroom  amid  a  standing  ovation 
to  accept  the  award.  “The  cartoonist  has 
one  of  the  greatest  professions  in  the 
world,"  Gould  added. 

Now  77,  Gould  came  in  from  Wood- 
stock,  III.  and  shared  the  honor  with  his 
wife  of  52  years,  Edna. 

Special  guests  for  the  Reuben  cere¬ 
monies  were  Penny  Singleton,  star  of  an 
early  long-running  movie  series  on  the 
“Blondie”  strip,  and  young  Shelley 
Bruce,  who  is  starring  in  “Annie"  on 
Broadway.  Another  standing  ovation  of 
the  evening  went  to  Shelley  after  she 
sang  Annie’s  hit  song.  “Tomorrow." 

Bume  Hogarth,  president  of  NCS,  in 
presiding  for  the  awards  told  the  audi¬ 
ence  of  cartoonists,  syndicate  execu¬ 
tives,  and  guests,  “We  are  on  the 
threshold  of  a  new  recognition  of  our 
art."  He  referred  to  increased  interest  in 
the  comics  on  behalf  of  galleries, 
museums  and  films,  observing  that 
characters  created  by  cartoonists  are  the 
“heros  of  world  popular  culture  .  .  .  our 
art  baffles  and  confuses  the  mandarins  of 
higher  culture." 

Special  awards  in  addition  to  the  an¬ 
nual  Reuben  category  honors  went  to 
Edwina  Dumm,  who  drew  the  “Cap 
Stubs  and  Tippie"  and  did  a  dog  page  for 


CARTOONIST  Chester  Gould  (center),  creator  of  the  "Dick  Tracy"  comic  strip, 
won  this  year's  Reuben  Award,  the  highest  honor  of  the  National  Cartoonist 
Society.  Gould  wrote  and  drew  the  strip  for  47  years,  and  at  the  end  of  1 977  he 
was  joined  by  artist  Rich  Fletcher  and  mystery  writer  Max  Collins  (left)  to  form 
the  new  Tracy  creative  team.  At  right,  Robert  S.  Reed,  president  of  the  Chicago 
Tribune-New  York  News  Syndicate,  which  distributes  the  strip. 
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Everything  is  tape-recorded 

National  Enquirer’s  research 
department  confirms  accuracy 


By  Carla  Marie  Rupp 

Ruth  Annon.  chief  of  research,  says 
she  doesn’t  know  of  any  newspaper  in 
the  country  that  takes  the  pains  the  Na- 
tiona!  Enqiurer  does  to  confirm  the  accu¬ 
racy  of  the  stories  it  runs. 

Every  reporter  or  stringer  must  submit 
the  tapes  of  all  interviews  contained  in 
articles  for  the  Enquirer  to  Annon’s  re¬ 


search  department.  Most  of  the  reporters 
Editor  &  Pi  bi.isher  spoke  with  during  a 
recent  visit  to  the  Enquirer’s  Lantana, 
Ela.,  headquarters  said  the  tape  re¬ 
cordings  and  the  Enquirer's  strict  rules  of 
getting  names,  spellings  and  all  informa¬ 
tion  on  tape  have  made  them  better  jour¬ 
nalists. 

All  over  the  large,  first-floor  news¬ 
room.  one  sees  tape  recordcis.  Dick  Al¬ 


lison,  assistant  to  the  publisher,  tallied 
150  tape  recorders  in  the  editorial  de¬ 
partment  and  25  tape  machines  in  the 
research  department. 

“We’re  not  in  competition  with  other 
newspapers  in  terms  of  delivering  the 
news.  Our  purpose  is  to  provide  readers 
with  all  types  of  ‘untold’  stories  they 
can’t  find  anywhere  else.  So  many  read¬ 
ers  write  in  that  the  post  office  gave  the 
Enquirer  its  own  zip  code,’’  Allison  said. 
The  Enquirer’s  rates  are  based  on  a  cir¬ 
culation  of  5.2  million,  but  a  number  of 
issues  in  the  past  year,  he  says,  have  sold 
6  million. 

Since  the  implementation  of  Annon’s 
research — or  accuracy — department  a 
year  ago,  Allison  and  his  boss,  Generoso 
Pope,  Jr.,  boast  no  lawsuits  on  the  basis 
of  the  news  and  feature  stories.  There 
are  a  few  suits  pending  on  the  basis  of  the 
gossip  features,  including  Ed  Mc¬ 
Mahon’s  threatened  complaint  because  of 
something  Enquirer  columnist  Toni  Holt 
of  Hollywood  said  about  him. 

Annon  took  6  months  to  get  her  27- 
person  research  staff  together,  and  she 
was  ready  to  go  in  January  1977.  They 
check  everything,  every  word,  every¬ 
thing  uttered  in  the  tapes. 

Enquirer  managing  editor  Paul  F. 
Levy,  a  former  Philadelphia  Balletin 
White  House  reporter,  says,  “Now  this 
may  sound  like  braggadocio,  but  it  can 
be  backed  up.  I’d  say  right  now.  we’re 
the  most  accurate  publication  in  the 
country.” 

The  impetus  for  Pope  to  spend  $2  mil¬ 
lion  and  employ  27  persons,  just  to  check 
on  the  accuracy  of  its  stories,  is  believed 
to  have  come  after  CBS’  Mike  Wallace 
reported  a  few  embarrassing  things  about 
the  Enquirer  on  60  Minutes. 

One  of  the  researchers,  Linda  Cahill,  a 
lawyer  who  started  with  the  Enquirer  on 
January  1977,  says  Annon’s  instructions 
are,  “Even  if  it’s  your  own  name,  look  it 
up.  I  can’t  believe  anyone  would  get  into 
this  degree  of  accuracy  that  we  do.”  She 
has  source  references — Standard  & 
Poor’s,  Trade  Names  Directory,  the 
New  York  Times  Inde.x,  Current  Biog¬ 
raphy,  Encyclopedias  Britannica  and 
Americana — handy.  We  have  to  put  a 
dot  over  every  word  (a  system  Annon 
borrowed  from  Time)  as  we  check  it  out. 
We  all  work  together.  The  aim  is  an  ac¬ 
curate  story.  They  use  different  colors  of 
pens — red  or  purple,  for  example — for 
designating  certain  checks. 

"We  don’t  find  too  many  major 
errors — not  as  many  as  a  year  ago  when  I 
first  started.  Last  year  we  were  just 
learning.  We  are  very  fussy  about  our 
quotes.  When  we  listen  to  the  transcrip¬ 
tions  of  the  tapes,  sometimes  we  find 
quotes  are  paraphrased  if  the  grammar 
isn’t  as  it  should  be.  People  often  talk  in 
half  sentences.  If  we  feel  something  was 
changed  that  shouldn’t  have  been,  we  go 
to  Paul  Levy  or  to  senior  editors  Mike 

(Continued  on  next  page) 
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Walker  or  Carl  Grothmann. 

“Anything  trivial  can  be  a  source  for 
error,  and  we  check  everything,”  Cahill 
said.  The  researchers  are  listed  on  a  bul¬ 
letin  board  with  colored  pins  stuck  to  the 
subjects  of  the  stories  they’re  on. 

Cynthia  Kroger,  another  researcher, 
said,  “Ruth  is  fantastic.  She  knows  what 
she’s  doing.  What’s  fascinating,  I  think, 
is  that  no  other  newspaper  or  publication 
I’ve  ever  heard  of  is  as  thorough  as  we 
are.  Every  word  becomes  a  big  thing  for 
us.” 

Annon,  who  had  been  with  Time  for  16 
years,  was  recruited  by  head-hunters  for 
the  Enquirer,  intent  on  getting  someone 
with  a  good  reputation  for  accuracy. 

“Publisher  Pope  told  me  he  wanted 
the  most  accurate  newspaper  in  the  na¬ 
tion,  and  this  research  department  is  try¬ 
ing  to  provide  that,”  she  said. 

Annon  said  the  Enquirer  had  a  stigma 
for  sloppy  journalism,  and  she  wants  to 
get  rid  of  that  completely. 

She  says  a  story  should  be  investigated 
from  beginning  to  end.  Everyone  quoted 
in  an  Enquirer  piece  is  called  for  verifica¬ 
tion  of  quotes  to  make  sure  they  were  not 
distorted  through  condensation. 

“We  go  a  few  steps  further  than  any 
other  editorial  research  department  1 
know  of,  and  I’ve  looked  them  all  over 
pretty  carefully.  I  believe  we  have  the 
best  media  research  facility  anywhere. 

“I’m  really  excited  about  being  at  the 
Enquirer.  1  feel  as  if  I’m  on  the  ground 
floor  of  something  that  is  going  to  grow 
and  grow.  And  1  like  to  feel  I’m  respon¬ 
sible  for  some  of  it — for  the  credibility 
our  publication  has  achieved.” 

Annon  didn’t  take  the  job  offer  of  set¬ 
ting  up  the  National  Enquirer’s  accuracy 
department  lightly.  “1  feel  like  I  have  a 
good  reputation  in  journalism.  I  wasn’t 
about  to  put  that  on  the  line  without  a 
strong  commitment  to  accuracy  from  the 
publisher.” 

Before  1976,  the  Enquirer  had  4  per¬ 
sons  in  research,  mostly  for  informa¬ 
tional  purposes.  Annon,  after  she  started 
at  the  end  of  July  1976,  began  to  hand¬ 
pick  all  of  her  researchers. 

She  recruited  several  medical 
specialists,  several  lawyers,  who  are 
women,  a  linguist,  who  speaks  four  lan¬ 
guages,  a  geographer,  three  with  mas¬ 
ter’s  degrees  in  library  science,  one  with 
a  master’s  in  educational  psychology  and 
an  author,  Martha  Moffett,  of  8  books. 
None  of  the  researchers  make  under 
$15,000.  (Reporters  draw  $32,000 
salaries  on  the  Enquirer.)  Annon  hired  as 
her  deputy,  Priscilla  Badger,  who 
worked  17  years  for  Time,  setting  up 
Time’s  Europe  operation  in  Paris. 

After  a  reporter  is  assigned  a  story,  he 
gets  the  entire  interview  down  on  tape 
recorder  and  gives  the  tape  to  research 
after  he  has  written  and  filed  his  story. 
The  tape  is  logged  by  story  number. 

Annon  worked  for  Time  magazine  in 
New  York  as  a  reporter-researcher  from 


February  1960  to  September  1%8.  “It 
was  a  good  spot.  But  at  the  Enquirer  we 
go  a  step  further  than  Time  does:  we 
insist  all  interviews  are  on  tape.”  In 
1968,  Annon  and  her  husband  Jim  relo¬ 
cated  in  Miami.  Jim  Annon  has  a  photo 
agency  in  New  York,  Annon  Photo  Fea¬ 
tures.  Time-Life  had  a  bureau  in  Miami, 
and  Ruth  Annon  became  a  reporter  in 
Miami  for  the  bureau.  When  Time  and 
Life  closed  its  Miami  bureaus,  Annon 
represented  all  the  Time  publications. 
They  represented  Time-lnc.,  Time, 
Sports  Illustrated,  Fortune  and  helped  get 
People  off  of  the  ground,  contributing  to 
the  dummy  issues. 

Originally  from  Toronto,  the  Annons 


moved  back  to  Canada,  Jim  doing  photo 
assignments  and  Ruth  Annon,  in  1974, 
working  for  Time  Canada.  They  moved 
to  Montreal,  with  Ruth  acting  as  bureau 
chief.  Her  first  newspaper  job  had  been 
at  the  Toronto  Star  as  an  assistant  editor, 
then  editor  of  the  roto-gravuie  section  of 
Star  Weekly,  where  Jim  also  worked  be¬ 
fore  going  to  New  York. 

The  Annons  returned  to  Miami  in 
April  1976,  and  several  months  later  the 
head-hunter  for  the  Enquirer  contacted 
Ruth  about  the  Enquirer  job. 

The  Enquirer  researchers  clip  10  daily 
newspapers  and  about  20  magazines  on 
every  subject,  she  said.  Staffers  can  ask 
(Continued  on  pane  114) 
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Two  Indopondent  Outputs 
~  ■  n-line 


Automatic  or  Manual 


system! 


That’s  Right!  The  Universal  Interface  has  unique  periph¬ 
eral  emulator  modules  which  allow  any  input  device  to  be 
matched  with  any  output  device,  providing  the  industry 
with  custom  on-line  interfaces  at  a  low  cost.  Xitron  offers 
the  widest  variety  of  standard  input/output  modules  for  all 
editorial  systems,  OCR’s,  CRT’s,  phototypesetters  and 
other  computer  systems.  (Its  two  outputs  allow  two  type¬ 
setters  on-line  for  the  price  of  one!) 

Regardless  of  your  on-line  interface  application,  Xitron 
can  provide  the  largest  selection  of  on-line  data  commu¬ 
nication  interfaces  available  today.  For  more  information 
write:  Xitron,  Inc.,  814  Phoenix  Drive,  Ann  Arbor,  Michi¬ 
gan  48104.  Better  yet,  call  Tom  Hamilton  at  Xitron,  Inc. 
(313)971-8530. 
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81 4  Phoenix  Dr,,  Ann  Arbor,  Michigan  481 04 
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Ruth  Annon,  left,  chief  of  research  for  Notional  Enquirer,  checks  story  with 
Priscilla  Badger,  deputy  chief,  for  accuracy. 


Accuracy  checks 

(Continued  from  pai>e  113) 

a  fact-finding  desk  in  research  any  ques¬ 
tion  and  get  any  type  of  information. 
“We  prepare  someone  to  go  out  on  a 
story  and  have  gtxid  background  infor¬ 
mation."  The  fact-checking  operation, 
she  said,  handles  1009f  of  the  copy  in  the 
newspaper,  checking  for  spelling,  prop¬ 
er  names,  the  proper  context  of  quotes 
and  the  like.  If  a  researcher  feels  quotes 
are  out  of  context,  the  source  is  con¬ 
tacted.  A  folder  contains  phone  numbers 
of  all  sources  in  the  story. 

Even  if  a  doctor  says  he  is  a  doctor,  his 
credentials  are  checked.  “We  don't  take 
anybody’s  word  for  anything.  The  Na¬ 
tional  Enquirer  doesn't  just  take  one  per¬ 
son's  word.  Reporters  get  back-up  on 
everything.  We  do  independent  checks 
and  go  to  the  top  authorities.” 

To  clear  the  research  department,  the 
copy  must  be  stamped  by  Annon  or 
Badger  after  being  discussed  with  the  re¬ 
searcher.  The  articles  editor  is  shown 
what  changes  were  made.  Between  75 
and  90  stories  a  week  are  moved  through 
the  research  department.  Researchers 
work  on  3  issues  at  once,  the  current 
one,  an  advance  issue  and  the  future  is¬ 
sue.  Fifteen  to  20  stories  are  moved  per 
day.  “1  think  our  stories  are  all  credible. 
But  no  newspaper  tries  to  be  as  accurate 
as  I  think  we  do,"  says  Annon.  She  said 
she  will  be  adding  2  to  3  more  research¬ 
ers  soon. 

Levy  told  E&P: 

“Today  any  reporter  or  editor  here  at 
the  Enquirer  can  say  with  justifiable 
pride  that  he  works  for  the  most  accurate 
newspaper  in  the  country.  Before  our  re¬ 
search  department,  the  Enquirer  prided 
itself  on  being  a  paper  that  almost  never 
had  a  typographical  error.  Now  I  think 
we're  also  a  paper  not  having  a  factual 
error,  having  a  story  out  of  context,  or  a 
headline  that  misrepresents  the  intent  of 
the  story. 

“The  research  is  a  rigorous  process. 
I'm  not  sure  this  system  is  practical  for  a 
daily  newspaper  because  of  the  time 
element.  On  the  other  hand,  the  growing 
use  of  correction  columns  in  the  New 
York  Times  and  other  newspapers  seems 
to  be  a  real  trend.  This,  along  with  the 
increasing  use  of  in-house  ombudsmen, 
should  make  most  editors  realize  some¬ 
thing  is  necessary  to  catch  the  errors  in 
the  paper  and  restore  credibility  that 
newspapers  once  enjoyed  with  the  pub¬ 
lic." 

An  Enquirer  staff  reporter.  Susan 
Keeler,  says  she  doesn't  like  having  to 
use  a  tape  recorder  all  the  time  to  tape 
conversations  with  persons  she  inter¬ 
views.  “1  feel  I'm  accurate  when  1  take 
something  down  in  my  notebook.  I  use 
notes  for  my  stories,  and  1  listen  to  the 
tape  because  it's  a  necessary  thing 
around  here.  I've  never  had  any  major 


story  changes. 

"I  think  a  tape  recorder  is  helpful  and 
useful,  but  it  shouldn't  be  used  against 
you.  1  don't  like  it  when  the  research 
department  makes  harsh,  judgmental 
criticism  of  a  story.  Sometimes,  1  think 
the  research  department  goes  overboard. 
But  I  respect  the  system,  so  I  must  work 
with  it.  It  has  worked  for  a  year  now.” 
Keeler  once  worked  for  the  Minneapolis 
Star,  the  Boston  Globe  and  freelanced. 

Some  hostile 

She  said  some  reporters  have  been 
hostile  to  the  research  department.  “The 
Enquirer  has  made  me  a  lot  better  report¬ 
er.  though,  for  having  to  use  a  tape  re¬ 
corder  and  knowing  that  everything  will 
be  listened  to.  It  makes  me  double-think 
things  when  1  write."  She  has  written 
stories  on  planes  and  in  phone  booths, 
taking  road  trips,  to  California.  Idaho 
and  New  York. 

John  Cooke,  an  Enquirer  reporter  for  3 
years,  previously  with  a  London  news 
agency,  said.  “The  accuracy  department 
has  helped  me  become  a  better  reporter. 
It's  probably  the  best  single  thing  that 
has  happened  to  my  career.  There  are 
degrees  of  accuracy  and  sometimes  1 
used  to  have  memory  lapses.  But  the 
tape  recorder  helps  you  to  be  lOOC^  accu¬ 
rate.  What  1  write  is  accurate,  so  1  don't 
mind  if  people  double-check  it."  He  flew 
to  Japan  not  long  ago  to  interview  a  15- 
year-old  who  held  a  Polaroid  camera  and 
supposedly  projected  mental  images  on 
it. 

"The  research  department  is  the  best 
thing  that  has  happened  to  the  Enquirer. 
We  get  more  respect  now." 

Every  word  recorded 

Haydon  Cameron,  a  roving  editor, 
along  with  Tony  Brenna.  who  just  picks 
a  place  he  wants  to  go.  then  gets  a  story 
idea,  flying  all  over  the  world,  said  he 
gives  the  pitch  now  that  every  word  is 
tape  recorded  verbatim.  “1  tell  people  1 
could  read  them  back  the  story  1  write.  I 
don't  like  to  fight  research,  so  1  stand 


behind  every  story  I  do. 

"It  used  to  be,  you'd  confront  some¬ 
one  and  say  you're  from  the  National 
Enquirer  and  they  have  this  image  that 
we're  not  a  paper  they  want  to  talk  with. 
But  1  say,  'Ever  been  quoted  in  the  En¬ 
quirer?'  Now,  people  will  talk,  if  they 
think  we'll  read  them  back  their  quotes." 

The  research  department,  Cameron 
says,  is  "designed  to  take  the  human 
error  out  of  reporting."  It’s  so  thorough, 
he  says,  that  the  Enquirer  wouldn't 
quote  a  Nobel  Prize  winner  unless  it  got 
"back-up”  from  2  to  3  independent 
sources. 

Danny  Schwartz,  senior  reporter  who 
once  worked  for  the  Madison  (Wise.) 
Capital-Times,  said  his  reaction  initially 
to  the  research  department  was  that 
"it  would  be  too  difficult  to  write  a 
story"  and  that  the  researchers  would 
delay  the  story  too  long. 

"But  I  found  the  opposite  to  be  true. 
By  taping  and  verifying,  the  process  is 
speeded  up  because  we  reporters  know 
we  can't  be  sloppy  in  any  way.  When 
you  know  the  system  well  enough,  it's 
easy.  I  read  back  my  story  to  the  person 
I  interviewed  so  1  can  get  more  quotes.” 

Eric  Mishara.  a  reporter  who  once 
worked  in  Washington,  said  about  the 
research  department:  “I  think  that  for 
this  kind  of  a  tabloid,  it's  excellent  to 
have  an  accuracy  department.  The  En¬ 
quirer  consists  of  909f  attribution,  and 
we  usually  get  people  to  crystallize  their 
thoughts  on  tape.  Many  times,  reporters 
disagree  with  the  research  department, 
but  we  have  to  satisfy  research.  But 
Pope  is  the  final  arbiter.  He  always  backs 
up  Ruth  1009?." 

Maury  Breecher,  articles  editor,  with 
the  Enquirer  for  5  years,  said  there's  no 
question  the  research  department  has 
improved  the  newspaper.  “Now  we  can 
live  down  our  sensational  image.  Using 
tape  recorders  and  explaining  that  we 
have  researchers  who  stress  accuracy 
has  helped  us  get  acceptance  we  need 
from  people  like  medical  doctors  who  are 
afraid  of  how  they  are  presented." 
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Pulitzer  selection 
process  criticized 


After  the  Advisory  Board  of  the 
Pulitzer  Prizes  rejected  the  top  nomina¬ 
tions  of  5  of  10  juries  in  making  the  1978 
awards,  one  jury  member  complained  in 
his  newspaper,  “Why  have  a  jury  com¬ 
mittee  at  all?*' 

The  rejections  were  in  the  prizes  for 
commentary,  national  reporting,  interna¬ 
tional  reporting,  editorial  writing  and 
editorial  cartooning. 

W.  E.  Chilton  111,  publisher  of  the 
Charleston  (W.Va.)  Gazette  and  a 
member  of  the  international  reporting 
jury,  said:  “The  winner  in  our  category 
was  our  forth  choice.  The  point  of  this  is, 
that  this  is  typical  of  the  establishment 
press.  They  can't  stand  anybody  outside 
of  the  New  York  Times,  the  Washington 
Post  and  even  the  Associated  Press.” 

In  international  reporting,  the  board 
winner  was  Henry  Kamm,  New  York 
Times,  while  l.es  Payne,  Long 

Island  correspondent,  was  the  jury's  first 
choice  for  a  series  on  South  Africa. 
Kamm's  articles  were  on  Vietnamese 
refugees. 

The  prize  for  commentary  went  to 
New  York  Times  columnist  William  Sa- 
fire,  while  the  jury  had  nominated  Gary 
Deeb.  television  critic  of  the  Chicago 
Trihane;  Mike  Royko,  Chicago  Daily 
News,  and  John  Leonard,  New  York 
Times. 

In  national  reporting,  jury  top  choice 
was  Richard  Scheer.  Los  Angeles  Times, 
for  a  television  industry  series;  but  the 
Advisory  Board  chose  another  Los 
Angeles  Times  man.  Gaylord  Shaw,  for 
his  series  on  dam  safety. 

For  editorial  writing,  the  jury  choice 
was  Paul  Greenberg,  Pine  BInff  (Ark.) 
Commercial,  a  1969  winner.  The  award 
went  to  Meg  Greenfield,  Washington 
Post,  who  became  the  third  woman  ever 
to  win  that  category. 

Editorial  cartooning's  prize  went  to 
Jeff  MacNelly,  Richmond  (Va.)  News 
Leader,  one  of  the  jury's  top  nominees 
but  not  the  top  one. 

After  spot  and  feature  awards  for  pho¬ 
tography  April  17,  announcement  week 
ended  in  resignation  of  the  photographer 
originally  announced  as  spot  news  win¬ 
ner  and  criticism  directed  at  cir¬ 
cumstances  surrounding  the  feature  pic¬ 
tures. 

Jim  Schweiker,  United  Press  Interna¬ 
tional  Indianapolis  picture  manager,  was 
replaced  as  the  spot  photo  winner  after 
UPl  announced  it  had  made  “an  honest 
error”  in  crediting  him  and  that  instead 
the  hostage  picture  (E&P,  April  22)  had 
been  made  by  John  Blair  of  Evansville, 
a  freelancer  on  assignment  with 
Schweiker. 
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The  Advisory  Board  announced  April 
20  the  prize  would  go  to  Blair.  April  21. 
Schweiker  submitted  a  letter  of  resigna¬ 
tion  to  UPL  with  which  he  has  been  as¬ 
sociated  since  1963. 

Reached  at  his  home  in  Indianapolis, 
Schweiker  said  he  and  Blair  have  been 
close  friends  for  some  years  and  “this 
does  not  change  anything  between  us.” 
He  has  had  some  job  offers  but  is  also 
considering  freelancing. 

Additionally,  over  the  past  weekend  a 
flurry  of  comments  emerged  over  the 
pictures  that  won  the  Pulitzer  for  feature 
photography. 

The  series  of  three  made  by  J.  Ross 
Baughman,  a  freelancer  who  covers  as¬ 
signments  for  Associated  Press  under 
contract,  had  also  been  submitted  in  the 
Overseas  Press  Club,  New  York,  photo 
competition  but  were  removed  when  the 
jury  had  “unresolved  questions”  about 
their  authenticity. 

The  pictures  (see  E&P  April  22)  al- 
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New  York  Times  (AMEX)  .  2344  2444 
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Quebecor  (AMEX)  .  844  8'/4 

Southam  Press  (CE)  .  2242  22'.2 

Thomson  Newspapers  (CE)  .  1244  13'.2 

Time  Inc.  (NYSE)  .  42  4344 

Times  Mirror  (NYSE)  .  27’ 2  28’/2 
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Washington  Post  (AMEX)  .  3944  41 
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Crown  Zellerbach  (NYSE)  .  3148  32’/2 

Cutler-Hammer  (NYSE)  .  42  44’/2 

Digital  Equipment  (NYSE)  .  4144  43'/8 

Domtar(AMEX)  .  1444  1544 

Dow  Chemical  (NYSE)  .  2544  27’'2 

Dymo  (NYSE)  .  17'/2  16’/4 
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Eastman  Kodak  (NYSE)  .  46'/4  52 
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Great  No.  Nekoosa  (NYSE)  .  2644  28 

Harris  Corp.  (NYSE)  .  48'/2  52'/4 
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International  Paper  (NYSE)  .  39  41 '/4 
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Kimberly  Clark  (NYSE)  .  4344  4644 


legedly  showed  the  plight  of  black  pris¬ 
oners  held  by  guards  during  Rhodesian 
guerrilla  war  last  December. 

Keith  Fuller,  general  manager  of  As¬ 
sociated  Press,  told  E&P  that  the  Over¬ 
seas  Press  Club's  raising  of  the  authen¬ 
ticity  question  disturbed  him.  He  thinks 
they  raised  questions  for  the  wrong 
reasons.  Fuller  said  he  was  “not  fond" 
of  the  method  Baughman  used  (he  is  said 
to  have  joined  a  Rhodesian  Army  unit 
last  September)  and  didn't  authorize  it. 
but  that  the  whole  press  corps  in 
Rhodesia  knew  about  the  photographer 
going  on  patrol.  Baughman  is  on  Mid- 
East  assignment  presently. 

Fuller  told  E&P  that  the  Pulitzer  Prize 
pictures  were  taken  on  sortie  with  the 
army,  but  when  the  Salisbury  govern¬ 
ment  found  out  they  ordered  Baughman 
back  and  confiscated  many  rolls  of  film. 
In  the  darkroom,  Baughman  turned  the 
camera  bag  upside  down  and  pretended 
he  had  ruined  a  roll.  The  winning  pic¬ 
tures  were  on  that  roll. 

Fuller  said  AP  had  been  in  “protracted 
conversations”  with  the  Rhodesian  gov¬ 
ernment,  which  demanded  the  photog¬ 
rapher  come  back  and  help  prosecute  the 
ring  leaders.  So  authenticity  was  never  at 
issue,  the  AP  executive  concluded. 


LogEtronics  (OTC)  .  8',2  8' 2 

Logicon  (AMEX)  .  1244  1244 

MacMillan,  Bloedel  (CE)  .  19’2  20'/4 
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St.  Regis  (NYSE)  .  26'2  28’/4 
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Wood  Industries  (AMEX)  .  544  74a 
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Sharp  gains  reported 
by  Times-Mirror 

Times-Mirror  reported  earnings  of 
$26.9  million  (77  cents  a  share)  compared 
with  $17.9  million  (52  cents)  in  the  same 
quarter  last  year. 

Revenues  rose  to  $305  million  from 
$2.34  million. 

A  company  statement  said  gains  of  the 
magnitude  shown  in  the  recent  quarter 
are  not  expected  throughout  1978,  but 
operating  results  for  the  year  should 
reach  a  record  level. 

Panax  posts  loss 
for  the  1st  quarter 

Panax  Corp.,  East  Lansing-based  pub¬ 
lisher  of  daily  and  weekly  newspapers, 
reported  a  loss  for  the  first  quarter  of  the 
year  despite  a  rise  in  revenues. 

The  loss,  John  P.  McGoff,  president, 
said,  was  due  to  start-up  costs  for  a  new 
Sunday  newspaper  in  the  Upper  Penin¬ 
sula,  which  published  its  first  edition 
March  5. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FEATURES  AVAILABLE 


ANECDOTES 


STORIETTES— Sparkling,  well- researched 
weekly  tales  of  little  known  facts  of  his¬ 
tory,  bizarre  encounters,  inventions,  bio¬ 
graphical  sketches  by  veteran  writer. 
Ideal  feature  material.  About  500  words. 
Send  for  TREE  samples,  low  rates.  Flagler 
&  Nelson,  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo.  NY  14202. 

_ ASTROLOGY _ 

OLGA  KNOWS®— what  readers  enjoy. 
Weekly  horoscope.  Light,  lucid,  literate. 
550  words  camera  ready.  Samples. 
Patsy  Milligan  Syndicate.  Box  14.  Dun¬ 
dee.  IL  601 18. 

AUTOMOTIVE _ 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


■JOB  SURVIVAL  &  CAREER  MANAGE¬ 
MENT’  5tw  daily  column  offers  readers 
new  insight  to  solve  their  problems  in 
tinding  work  and  building  their  careers. 
500  words.  Question  Answer  format. 
Free  samples.  Dacey  Publications,  P.O. 
Box  11831,  Santa  Ana,  CA  92711. 


COMIC  STRIPS 


HARDPAN— A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that's  wit  to 
print.  J.  Griswold.  914  2nd  Ave.,  Seattle, 
Wash  98104. 


0  0— The  newest,  most  unique  strip 
made  for  every  human  reader.  Free 
samples,  low  rates:  Box  4463,  Editor  & 
Publisher. 


COUNSELING 


MIND  MATTER— Interesting  questions- 
answers  on  personal  relations  by  emi¬ 
nent  psychologist.  Helpful  answers  to 
vexing  problems;  gentle  humor.  Excep¬ 
tional  weekly  column.  350  words.  Send 
for  FREE  samples,  low  rates.  Flagler  & 
Nelson,  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo.  NY  14202. 

_ EDUCATION _ 

LIBERAL  TREATMENT  of  educational 
issues  relating  to  all  age  groups,  in  or  out 
of  school.  Serious  but  easy  to  read. 
Rates  a  nd  samples.  This  Learning  World, 
1203  Gardner,  Ann  Arbor.  Ml  48104. 


GARDENING 


TOP  EDITORS  run  Masson's  illustrated 
garden  and  houseplant  weekly.  Sample, 
Box  66.  Needham.  MA  02192. 


THE  PART  TIME  GARDENER— Refresh¬ 
ing.  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson. 
Inc.,  1640  Statler-Hilton,  Buffalo,  NY 
14202. 


YOUR  READERS  will  turn  to  this  article 
first.  Easy-to-Read  accounts  of  health 
field  breakthroughs.  Some  500  words. 
Low  rates.  Free  sample.  National  Sci¬ 
ence  Services,  Box  82.  Sta.  R,  Toronto, 
CANADA. 


OF  COURSE.  A  HORSE  .  .  who  says 

interest  limited?  Scored  highest  reader 
loyalty  of  metro  daily's  surveyed  col¬ 
umns.  Already  nation's  most  popular 
horse  colummn.  Try  4  weeks  tree.  Copley 
News  Service.  P.O.  Box  190,  San  Diego, 
CA  92112. 


HUMAN  INTEREST 


FACT  OR  FICTION  MARK  TWAIN:  “The 
trouble  with  people  is  they  know  too 
many  things  that  ain't  so."  Debunks 
myths.  Rewards  contributors  Official 
Twain  Honor  Scroll.  Wadler,  78  Cranbury 
Rd.,  Westport,  CT  06880. 


COUNTRY  CLIPBOARD-Weekly  human 
interest,  variety  column.  Published  18 
states.  Proven  reader  response.  $1.00 
per  column.  Samples.  K,  M.  Head,  Box 
83,  Cumberland  Gap,  TN  37724. 


NEWSBLEAT— Weekly  topical  and  polit¬ 
ical  satire.  Free  6-week  trial.  570 
Bethany  Curve,  Santa  Cruz,  CA  95060. 


INSPIRATIONAL 


HANK  HARTMAN'S  six-a-week  daily 
single  panel  cartoon  “LORD,  I  Said"  pre¬ 
sents  great  familiar  living  problems  in 
delightfully  pointed  conversations  be¬ 
tween  a  mere  mortal  and  God.  Get  the 
facts  and  free  samples: 

FAMILY  FEATURE  SYNDICATE,  INC. 

P.  0.  Box  8398 
Overland  Park,  Kansas  66208 
Call  collect:  (913)  649-9250 


SAVING  ENERGY— Subject  near  and 
very  dear  to  all  written  with  style  and 
humor  by  one  ot  country's  best  business 
editors.  Tells  readers  how  they  can  save 
energy.  Weekly.  Low  rates.  For  free 
sample  write:  Saving  Energy.  Box 
75837,  Los  Angeles,  CA  90075. 

ENTERTAINMENT 

ENTERTAINMENT  WEEKLIES  are  easy 
and  profitable.  Use  our  10  pages  (tab) 
camera  ready  news,  photos,  cartoons, 
editorials.  Sell  ads,  write  a  local  column 
or  2  and  you're  ready  for  the  press  run. 
Costs  less  than  it  would  if  you  had  the 
type  set.  Adult-oriented  but  not  pornog¬ 
raphy.  Write:  World  News  Syndicate. 
Box  1257,  Las  Vegas,  NV  89101. 


PAINS,  Pleasure,  Benetits  of  Jogging. 
Cartoon  included,  write  samples,  prices. 
PIPER'S  749  N.  STEPHORA,  COVINA, 
CA  91724. 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd..  Red  Bank, 
N.J.  07701. 


"MORE  FOR  YOUR  MONEY  "-Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13.  Temple.  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 

MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  or  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 


PUZZLES 


WORD  PUZZLES  that  challenge,  intrigue 
everyone— 2  types  now.  Samples,  de¬ 
tails,  50?  postage  Dickson,  17700  West¬ 
ern  #69,  Gardena,  CA  90248. 


RECORD  REVIEWS 


REACH  THAT  LARGE  AUDIENCE 
UNDER  35.  DETAILS:  D.K..  BOX  2191, 
DENVER,  CO  80201. 


POLLS  SAY  “Religious  revival  here.”  Re¬ 
ligious  news  attracts/keeps  readers. 
Weekly  feature:  HEINS  RELIGIOUS 
NEWS.  Send  for  samples,  prices:  1866 
Stabler  Rd..  Akron,  OH  44313. 


FEATURETTES  by  veteran  science  writ¬ 
ers.  Entertaining,  informative.  Unusual 
facts  on  plants,  animals,  oceans,  stars, 
parapsychology  .  .  .  much  more.  Some 
5(X)  words.  Low  rates.  Free  sample.  Na¬ 
tional  Science  Services,  Box  82,  Sta.  R, 
Toronto,  Canada. 


HUMOROUS  “one  liners:  about  all 
Sports,  Cartoon  included.  Write  sam¬ 
ples,  prices.  PIPER'S,  749  N. 
STEPHORA,  COVINA,  CA  91724. 


STAMPS 


STAMP  SCENE — Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  Box  131,  Rego  Park,  NY  11374. 


STOCK  PRICE  FORECAST-A  scientific 
weekly  survey  of  Security  Analysts— the 
"Brains  of  Wall  Street"  conducted  by  an 
independent  market  research  company. 
News  worthy,  wide  appeal— 1  adult  in  4 
owns  stocks.  Gahagan  Research,  SIX) 
Second  Ave.,  New  York,  NY  10017. 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  now  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#  1  Easy  St..  Aptos,  CA  95003. 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  tor  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph.:  (404)  253-5355 


SOUTHERN  EDITORS— FACING  SOUTH 
IS  an  illustrated  human  interest  column, 
written  by  a  different  professional 
southern  writer  each  week.  Appears  in 
over  100  Southern  newspapers.  Free 
samples  and  rates:  Box  230,  Chapel  Hill, 
NC  27514. 


YOUR  READERS  ARE  THIRSTY  for  a 
wine  column.  For  the  past  3  years, 
Harold  Bearak  has  been  writing  for 
enophiles  in  CUE  MAGAZINE,  THE  NEW 
YORK  POST,  and  THE  QUEENS- 
TRIBUNE.  Since  the  truest  test  is  in  the 
taste,  publish  his  popular  column  tor  4 
weeks  FREE!  Write:  Harold  Bearak,  123 
Robby  Lane,  Manhasset  Hills,  NY  1 1040 
or  call  collect  (212)  268-9104. 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payment  must  accompany  order) 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

OTHER  CLASSIFICATIONS 

Add  $1 .50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


1- week  —  $1.90  per  line 

2- weeks  —  $1.75  per  line  per  issue 

3- weeks  —  $1.55  per  line  per  issue 

4- weeks  —  $1.40  per  line  per  issue 

1- week  —  $2.60  per  line 

2- weeks  —  $2.50  per  line  per  issue 

3- weeks  —  $2.30  per  line  per  issue 

4- weeks  —  $2.10  per  line  per  issue 


PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available/News¬ 
papers  for  Sale/Positions  Wanted. 

DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions,  changes  your  classified  ad  to  display.  The  rate  for  display-classified  is 
$4.75  per  agate  line—  $66.00  per  column  inch  minimum  space. 

Count  npproxinintely  39  characters  artd/or  spaces  per  tine 
3  lines  minimum  (no  abbreviations 

Classified  Contract  Ratos  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  &  Publisher,  S75  Lexington  Ave.,  NY,  NY  10022  (212)  752-7050 
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ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


"How  to  start  Your  Own  Community  News¬ 
paper,”  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  15-day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 

NEWS  MAGAZINE— 200M  paid  circula¬ 
tion,  seeks  investor,  buyer  or  up-stream 
merger  for  capital  required.  Potential  2MM 
paid  subscriptions,  nigh  net.  Box  4419, 
Editor  &  Publisher. 


MONEY  SOURCES  available  for  any  type 
business:  inventory  loans,  mortgages, 
operating  capital,  seed  money,  lines  of 
credit,  etc.  Mr.  James,  (404)  768-7557.  No 
collect  calls  accepted. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant,  Ml  48858 
(517)  772-3261 


MEL  HODELL,  Newspaper  Broker, 

P.  0.  Box  2277,  Montclair,  (jalif.  91763. 
(714)  626-6440. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410  (912)  897-1348  or 
897-1346. 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime:  (813)  733-8053  nights:  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales.  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices,) 

MARION  R,  KREHBIEL,  "Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


NEWSPAPERS  FOR  SALE 


MUST  SACRIFICE.  Leading  weekly  news¬ 
paper  with  legal  notices  on  a  rapidly  ex¬ 
panding  island  in  South  Jersey,  grossing 
$60M  with  good  profit.  Now  only  $25,000 
cash.  Call  Mr.  Roberts,  (609)  266-1835. 


NORTHWEST  OHIO  Classified  Shopper 
easily  grossed  $45,000  last  year,  15.0(X) 
circulation,  excellent  future,  asking  gross. 
29%  down.  (419)  352-3538. 

NEW  JERSEY.  Profitable  growing  shopper. 
Gross  $155,000.  Sell  $110,000,  terms. 
Hempstead  and  Co.,  47  Edgewood  Drive, 
Cherry  Hill,  NJ  08003.  (609)  795-6026. 


FEEL  72  is  about  time  to  take  it  easy.  Do 
you  want  to  own  a  really  progressive  small 
54  year  old  weekly?  Metro  Area  2.  An  op¬ 
portunity  for  a  go-getter.  Reasonable 
price.  Box  4464,  Editor  &  Publisher. 

SMALL  WEEKLY  newspaper  with  commer¬ 
cial  printing  business  in  an  excellent  small 
central  Nebraska  town,  this  is  an  oppor¬ 
tunity  that  does  not  happen  too  often,  the 
business  is  good  and  so  are  the  terms,  for 
more  information  write  or  call: 

Gilbert  J.  Eggers  Real  Estate 
1240  West  State  Street 
Albion,  Nebraska  68620 
(402)  395-6969 

WEEKLY  in  Connecticut  or  Southeastern 
New  York  State  wanted.  Must  be  profit¬ 
able.  Please  send  details  and  sample  is¬ 
sues  to  Box  4474,  Editor  &  Publisher. 

MIDWEST  BILINGUAL  weekly,  7-year-old, 
seeks  partner,  investors  tor  expansion. 
Solid  circulation  and  profits.  Gold  mine. 
Box  4484,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


LARGE  NON-DAILY  OR  CHAIN  in  Zone  3,  4 
or  9  wanted.  Must  be  profitable.  Phone 
(212)  243-4693  or  write  Box  4397,  Editor 
&  Publisher  with  samples  of  publication. 


ANNOUNCEMENTS 


PRESS  CARDS 


Associate  Membership 
AMERICAN  PRESS  ASSN. 
Now  available  to  all  Editors, 
Reporters,  Writers,  Photo¬ 
graphers 

Order  Your  Press  Card  Today! 

Send  photo  (size  of  face:  one  inch  high),  full 
name,  name  of  business  represented,  call 
letters  (If  radio  or  TV  station),  address. 

Associate  Membership  $15.00. 
,^111^  Dept.  201 

American  Press  Ass'n. 
1190  S.  Colorado  Blvd. 
U  i  Denver,  CO  80222 


DON  MALCOLM  MEDIA  EXPERIENCED  couple  interested  in  pur- 

Influential  Investors  for  any  size  Dailies,  chase  of  a  profitable  daily  newspaper.  Pre- 
Weeklies,  Magazines.  1224  Tranquilla  Dr.,  fercirculationof  5,000'  .  Box  4418,  Editor 
Dallas,  TX  (214)  324-4231.  &  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name 

Address 

City  State  Zip 

Phone 

Authorized  by 

□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  Weeks  Till  Forbidden 

Classification 

(Please  indicate  exact  classification  in  which  ad  is  to  appear) 

Copy:  Print  or  type  copy  on  separate  sheet  of  paper 
and  attach  to  this  order  blank. 

Mail  to:  editor  t  publisher  •  57S  Leiington  Ave.  •  New  York.  N  Y.  10022 
(2121  752-7050  ext.  307 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


STA-HI  257 

EXCELLENT  CONDITION 
Box  4482,  Editor  &  Publisher. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  sizes  bags  and  bundle 
wraps.  Send  specs  forquote  to  PCE.  20  N. 
Howard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


95  TON  of  offset  newsprint,  $275  per  ton. 
25  web,  45  diameter.  Call  (914)  331- 
5300  between  8  and  5. 


PUBLICATIONS  FOR  SALE 


BUSINESS  QUARTERLY,  based  in  west. 
Grossing  more  than  $70,000,  $20,000 
down.  Snyder  Newspaper  Brokers,  P.O. 
Box  308,  Lindsay,  CA  93247. 


PARTNERSHIP  in  magazine  for  mature 
person  with  publication  and  sales  back¬ 
ground.  Fast-growing  area.  Zone  7.  Gross 
$175,000,  circulation  15,000  weekly.  Sale 
price  $100,000  for  cash.  Reply  Box  4405, 
Fdifor  &  Publisher 


E&P  Classifieds 

Programmed  for  Selling 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  1)37-2779 

Box  2798  Long  Beach,  Calif.  90801. 


POS  1  8,000  with  transilluminator  4,000. 
Less  than  1  year  old.  Excellent  condition. 
$43.50  purchase  price-reduced  to  $3,300. 
Going  out  of  business.  Current  supplies  in¬ 
cluded  free.  (301)  733-4006. 


KODAK  VERSAMAT  B,W  5AN  FILM  PROC¬ 
ESSOR.  Contact:  Jane  Grundy.  Parsons 
School  of  Design,  66  Fifth  Ave.,  New  York. 
NY  10011  (212)  741-8924, 


COMPUTER  SOFTWARE 


ACCOUNTING 

FOR  NEWSPAPER  PUBLISHERS.  PRO¬ 
FESSIONALLY  designed  computer  system 
to  efficiently  handle  the  accounting  of: 
circulation,  classified  and  display  advertis¬ 
ing  and  payroll.  Gives  managers  more  con¬ 
trol  and  pays  for  itself  in  time  saved. 
Michael  Mikson 
The  Zettler  Software  Co. 

1144  Dublin  Road 
Columbus,  OH  43215 
(614)  488-5957 


MAILROOM 


STA-HI  251  COUNTER  STACKER 
Available  immediately  very  good  condi¬ 
tion.  Box  3943,  Editor  &  Publisher. 


CUTLER  HAMMER  MARK  III,  excellent 
condition,  available  immediately.  Box 
3746,  Editor  &  Publisher. 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las  TX.  75222.  (214)  357-0196. 


NOLAN-JAMPOL  Transfer  Table:  Cutler- 
Hammer  Centering  Pacers:  Roller  Top  and 
Belt  Conveyors — excellent  condition.  Box 
4449,  Editor  &  Publisher. 

2  SAXMAYER  810  Tyers,  2  years  old,  Fz 
original  price.  Good  condition.  Call  Bill 
Bloom  (419)  562-5881,  Telegraph-Forum, 
Bucyrus,  OH  44820. 


PUT  YOUR 
MONEY  WHERE 
THE  MARKET  IS! 

If  you’re  involved  in  equip¬ 
ment,  products,  services  or 
systems  used  in  newspaper 
production  (or  if  you’re  a 
publisher  with  surplus 
equipment  on  hand  at  your 
plant),  we  can  save  you  a 
lot  of  wheeling  and  dealing! 

We’ll  be  in  St.  Louis  June 
3-8  for  the 

ANPA/RI  PRODUCTION 
CONFERENCE 

— newspaperdom’s  most 
impressive  gathering  of 
production  and  systems 
people.  And  we’ll  have  a 
copy  of  our  June  3  issue 
for  every  delegate  at  the 
convention! 

So  be  a  winner!  Let  an  E&P 
Classified  put  forth  a  spec¬ 
ial  sales  effort  on  your  be¬ 
half.  We’ve  been  moving 
equipment  for  years— for 
manufacturers  and  news¬ 
papers  alike.  Quickly. 
Economically. 

Use  the  order  form  in  this 
issue  to  schedule  your  ad 
for  presentation  to  the 
AiNPA/RI  delegates. 

E&P  CLASSIFIEDS 
(212)  752-7053 
YOU  CAN  BET  ON  ’EM! 
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EQUIPMENT  &  SUPPLIES 
NEWSPAPER  EQUIPMENT 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


NEWSPAPER  &  PRINTING 
EQUIPMENT  FOR  SALE 
Entire  stereo  department  at  Pacific  press 
Ltd.,  Including:  2— Wood  Supermatlcs, 

1 —  Junior  Caster.  10 — Sta-Hi  Mat  For¬ 
mers,  2— Multiplex  4-plate  routers, 

2—  Single  plate  routers,  4 — casting  pots 
(2—8  ton,  1— 2V2  ton  and  1—20  ton  remelt 
pot),  1— Nolan  Pig  Caster  (8  ton  pot). 
ALSO:  5  Linotype  Electrons,  3— Inter¬ 
types,  1— Ludlow,  2— Vandercoolre  Proof 
Presses  (1  single  color,  1 — 4-color  full 
page),  1— Sta-Hi  Master  Stacker,  1— Wall- 
aster  Bundler,  hundreds  of  Ludlow  and 
Linotype  fonts,  parts,  etc.  1— Itek  18x24 
plate  maker,  1— Pako  12"  processor 
(new). 

)— NAPP  SUPERSTAR 
2— NAPP  PLATE  BURNERS 
PLUS  MUCH  MORE  .  .  . 

Contact:  Nick  Podas,  Pacific  Press  Lim¬ 
ited, 

2250  Granville  Street,  Van¬ 
couver,  B.C.  V6H  3G2 
Telephone:  (604)  732-2861  Days 
(604)  437-0390  Evenings 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 

COMPUGRAPHIC  Unified  Composing  Sys¬ 
tem  Including  Unlsetter,  Unified  Com¬ 
poser.  Uniterm  H.J.  and  other  equipment 
including  tape  punchers,  fonts  and  spare 
parts.  (604)  382-6105. 

M-lOO  MERGENTHALER  CorRecTerm 
VDTs  with  paper  tape  reader-punch.  Pro¬ 
duces  corrected  paper  tape  for  typesetter 
and  updating  classified.  5  years  old— 
$3000.  N.  E.  Musselwhite,  Box  1100, 
Lumberton,  NC  28358.  Call  (919)  739- 
4322. 

WILL  SACRIFICE 

ECRM  scanner  5200  series  includes:  con¬ 
sole  beehive,  6  or  8  level  BPRE  punch, 
exceptional  individual  shop  formatting 
capabilities  through  20K  memory  and  a 
complete  $6,400  spare  parts  kit.  1975 
purchase  price  of  $52,900:  will  sacrifice 
for$15,CX)0.  Telegraph  Herald,  Eighth  and 
Bluff  Sts.,  Dubuque,  lA  52001. 

COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR,  5700  controller,  2 
5700  terminals,  Decitek  tape  reader,  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  George  Uhland,  (303)  275-2323. 
Daily  Record,  Box  111,  Canon  City,  CO 
81212. 

COMPUWRITER  48  with  spare  parts  kit. 
6,9,10,12,18,24,36  and  48  point  sizes.  4 
helios/English  time  film  strips  included.  6 
months  old  take-over  $298  monthly  pay¬ 
ments.  (301)  733-4006. 

PHOTON  713-10— Three  machines  plus 
extensive  parts— replaced  by  Unisetter— 
$2,500  for  entire  package.  SPC— (800) 
631-5803  (toll  free). 

EDITING  VIDEO  TERMINAL  AKI  PRO¬ 
COUNT.  Excellent  condition.  Pick  up  bal¬ 
ance  of  lease  2  years.  Call  John  (201) 
939-3600  or  evenings  (914)  469-2409. 

COMPUGRAPHIC  ACM  9000,  spare  parts 
kit,  film  strips.  Excellent  condition.  Pick 
up  balance  of  lease-only  1  year  left.  Call 
John  (201)  939-3600  or  evenings  (914) 
469-2409. 


PRESSES 


8  UNIT  Goss  Mark  1  23  9/16  cutoff 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic,  21Vz  cutoff 
GOSS  URBANITE  Vx  folder 
6  UNIT  Color  King 

4  UNIT  1,000  series  suburban 

6  UNIT  Goss  Mark  1  22V4  cutoff 

5  UNIT  Goss  Community  with  SC  folder 
Bramble  Professional  Press,  Inc. 

Rt.  2.  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


GREGG  IMPRINTER  22%  inch  forurbanite  USED  IGNITRON  TUBES— FOR  SALE.  6 
or  Cottrell  845.  No  reasonable  offer  re-  200  Amp  GL-5788  Tubes  and 
fused.  Contact  IPEC  Inc.,  401  North  accessories— Good  condition,  good  price. 


Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  kII  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph:  (312) 
738-1200.  Telex  25-4388. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  COMMUNITY,  6  units,  2  folders 

Goss  Community  units  for  add-on,  1970 

Goss  immunity  folders 

Goss  Suburban,  2  units 

Goss  Suburban,  6  units,  1966 

Goss  SU  folder 

Goss  Suburban  folder 

Goss  Suburban  presses  and  units 

Goss  Suburban  S/C  combo  folder 

Color  King  2:1  folder.  Model  790 

Gregg  flying  imprinter  22%' 

Urbanite  Va  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60-75- lOOHP 

Baldwin  countoveyors  model  108 

2  Unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

(jOSS  Urbanite  3/c  unit 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


HOE  Colormatic  3:2  Folder  manufactured 
1961,  23  9/16'  cutoff,  complete  with  dou¬ 
ble  balloon  formers.  As  is,  where  is,  very 

food  condition.  $70,000.  Call  or  write 
ames  Fenley,  Memphis  Publishing  Co., 
495  Union  Ave.,  Memphis,  TN  38101, 
(901)  529-2442. 


URBANITE  FOLDER  WITH  Va  AND  ‘/z 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 


EIGHT  UNIT  HARRIS  V-15A,  new  1973. 
Excellent  condition,  Vz  and  Va  page  heavy 
duty  folder,  balloon  former,  eight  845  roll 
stands.  Geared  for  17,0(X)  I  P  H.  May  be 
inspected  at  Killeen  Daily  Herald,  Killeen, 
Texas,  prior  to  July  15,  1978.  For  addi¬ 
tional  information,  call  Charles  Harrell, 
(817)  778-4444. 

6  UNITS  SEMI-CYLINDRICAL  web  offset 
press;  1  color  half  deck:  1  Goss  Urbanite 
half  and  quarter  folder  with  balloon  former 
150  hpdrive.  This  Mergenthaler  Newsmas- 
ter  press  is  in  position  in  modern  plant  and 
can  be  tested  any  time.  All  auxiliary 
equipment  can  be  included:  Sheridan 
stuffing  machine  5  heads:  Clark  electric 
grab  lift  with  charger,  plate  burner:  plate 
coater,  etc.  For  more  information  call  Area 
(604)  658-1010  or  write  J.  DAMGAARD, 
595  BROOKLEIGH  RD.,  VICTORIA,  B.C., 
CANADA. 

S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  Va  and  Vz,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago,  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 
FOR  SALE 

12-Unit  Goss  Headliner  Press 
22%  Cutoff,  120  Stagger,  Tension 
Lockup 

Manufactured  1955  through  1967 
1  Goss  Single  Delivery  3:2  Folder 
2  Goss  Imperial  Double  3:2  Folders 
With  Double  Formers 
Cline  AC  Unit  Drives 
Wood  Reels,  Tensions  and  Pasters 
Located:  Newsday,  Inc. 

Garden  City,  Long  Islarxf,  New  York 
Exclusive  Offering 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  Street  and  Santa  Fe  Drive, 
P.O.  Box  5487 
Lenexa,  KS,  USA  66215 
Telephone:  (913  492-9050). 

Telex  42362. 


Call  production  manager  at  (717)  822- 
3111,  ext.  42. 


FOR  SALE 

12-UNIT  HOE  COLORMATIC  PRESS 
22%"  Cutoff,  135  Stagger 
2  Hoe  3:2  Heavy  Duty  Folders 
1  Hurletron  and  1  G.E.  Drive 
6  Semi-Automatic  Wood  Reels 
6  Fully  Automatic  Hoe  Reels 
Located:  Newsday,  Inc. 
Garden  City,  Long  Island,  New  York 
Exclusive  Offering 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  Street  and  Santa  Fe  Drive, 
P.  0.  Box  5487 
Lenexa,  KS,  USA  66215 
Telephone:  (913)  492-9050. 
Telex  42362. 


FOR  SALE 

6-Unit  Wood  Metropolitan  Press 
22%"  Cutoff,  120  Stagger, 
Tension  Plate  Lockup 
Metropolitan  3:2  Folder 
General  Electric  Drive 
Wood  Reels  and  Semi-Automatic  Pasters 
Located:  Newsday,  Inc. 

Garden  City.  Long  Island,  New  York 
Exclusive  Offering 
For  Further  Information 
Call.  Write  or  Wire: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  Street  and  Santa  Fe  Drive, 

P.  0.  Box  5487 
Lenexa,  KS,  U.S.A.  66215 
Telephone:  (913)  492-9050. 

Telex  42362 


HOE  PRINTMASTER 

6-Units  22%  cutoff,  2  newspaper  Folders 
and  2  quarter  page  Folders,  one  upper 
Former  and  Skip  Slitter.  Six  reversable 
Cylinders  can  be  run  as  2  single  Presses  or 
Twin  as  a  6-Unit  Press.  Two  60  H.P. 
Motors,  twin  Electrical  Controls.  Maximum 
speed  40  R.P.M.  Cline  automatic  Reels 
and  Pasters.  Roll  width  25'  to  33 
Maximum  Diameter  40  .  Can  be  seen  run¬ 
ning.  Press  IS  in  excellent  condition.  Call 
(201)  759-0600  and  ask  for  Leo  F.  Mattia 
or  Ralph  Ciccone,  or  write  to:  Mattia  Press, 
Inc.,  9l  Terry  Street,  Belleville,  NJ  07109. 

10  WOOD  auto  reel-tension-pasters,  com¬ 
plete  with  H-columns.  Ideal  for  a  Harris 
1650,  and  mateable  with  others,  as  well. 
Save  yourself  $300,0(X)  to  $500,000  on 
that  new  press.  $32,000.  Bob  Douglass, 
Lakeland,  FL.  (813)  687-7000. 


FAIRCHILD  NEWSKING  4  units,  web 
offset  newspaper  press  with  Color  King  Vz 
and  Va  folder.  Available  immediately.  Call 
Mr.  Koravos  (617)  475-3210. 

FOR  SALE 

Two  6-Unit  Goss  Mark  I  Headliner  Presses 
Double  2:1  Folder  with  Each  Press 
One  Color  Half  Deck  on  Each  Press 
Manufactured  Mid  50's 
21Vz''  Cutoff  90°. Stagger 
Reels,  Tensions  and  Pasters 
Compression  Lockup 
Excellent  Condition 
Available  Immediately 
Priced  For  Quick  Sale 
Exclusive  Offering 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
105th  Street  and  Santa  Fe  Drive, 

P.  0.  Box  5487 
Lenexa,  Kansas  USA  66215 
Telephone:  (913)  492-9050  Telex  42362 


All  22%  X  36  Equipment 
13  Unit  1962  Hoe  Lithomaster,  2  color 
decks,  two  60  h.p.  drives,  ovens  and 
chill  rolls 

6  Unit  1966  Goss  Suburban,  running 
sidelay  and  circumferial  register  on  all 
Units 

5  Unit  News  King  with  Color  King  Folder 
4  Unit  Cottrell  Vanguard  V15 
2  Unit  Goss  Community 

Goss  Suburban  Units,  Standard  or 
Signature 

Goss  Urbanite  Folding  machine  with  Va 
folder 

Goss  Suburban/Urbanite  4  position  roll 
stand 

Goss  Rewind  motor 
45  Jomac  roller  washer 
ATF  Flying  Imprinter 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

1  Madison  St. 

East  Rutherford,  New  Jersey  07073 
(201)  438-3744 

GOSS  COMMUNITY.  4-unit  grease  lubri¬ 
cated  side  lay  on  unit.  Available  June. 
CONTINENTAL  PRINTING  MACHINERY 
MAIN  OFFICE 
K.W  LANGLEY 
7432  Hadley 

Overland  Park,  KS.  66204 
91  3432-8276 

SALES  OFFICE 
G.  BECKER 
257  Stump  Rd. 

Lapeer,  Ml.  48446 
313-664-7050 


WANTED  TO  BUY 


SHERIDAN  24P  INSERTER 
Must  see  in  operation. 

Box  4050,  Editor  &  Publisher. 

DIDDE-GLASER  INSERTING  MACHINE 
GOOD  CONDITION. 

Box  3945,  Editor  i  Publisher. 


COUNT-O-VEYOR  STACKER 
REQUIRED  IMMEDIATELY 
Box  3946,  Editor  &  Publisher. 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


MULLER  227  or  227E  INSERTER 
In  good  condition. 

BOX  1781,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  or  72P  INSERTER. 
Required  by  June  1978.  Box  3299,  Editor 
&  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  Sc 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 

NEED  15(X)  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 
LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 

NEEDED— Used  slow  speed  wire  Extel  Re¬ 
perforator  for  use  with  New  York  Times 
News  Service.  Box  4473,  Editor  &  Pub¬ 
lisher. 

URBANITE  FOLDER  700 or  800  series  with 
or  without  drive  and  controller.  Phone 
John  Herrmann,  Press  Publications,  (312) 
834-0900. 

URBANITE  3  color  unit  modified  for  dou¬ 
ble  transfer.  Unit  no  older  than  9  years. 
Advise  price,  availability,  when  can  in¬ 
spect.  Enclose  sample  of  work  current. 
Box  4252,  Editor  &  Publisher. 

NEWSPAPER  PRESS  wanted  to  print  32 
page  tabloid  with  minimum  of  4  color  front 
cover.  Prefer  existing  sunbelt  location.  Box 
4399,  Editor  &  Publisher. 

WANTED— 4  unit  community  with  SC 
Folder  or  will  trade  community  folder  and 
upper  former  plus  cash  for  SC  Folder.  Con¬ 
tact  Jerry  Gay  (305)  563-3311  or  write 
TriDune  Publications,  4009,  NE  5th  Ter¬ 
race.  Ft.  Lauderdale.  FL  33308. 

WANTED  TO  BUY-Sheridan  48P 
Inserter -Call  or  Write  Paddock  Publica¬ 
tions.  Inc..  P.O.  Box  280,  Arlington 
Heights.  IL  60006.  (312)  394  2300.  ext. 
388. 


INDUSTRY  SERVICES 
AD  PROMOTION 

BEST  SPECIAL  SECTION  by  small  news¬ 
paper,  1977  New  York  Press  Association 
Contest.  Send  $5  for  your  copy— it's  worth 
copying.  It  brought  us  over  $5,CK)0.  Send 
check  to:  Taconic  Press,  Box  316, 
Millbrook,  NY  12545. 
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INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


TWO  AIDS  foryourcirculatlon  department! 
circulator's  idea  service  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  Ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  re¬ 
production.  Ask  for  details.  Berkley-Small 
Inc.,  P.O.  Box  6526,  Mobile,  Ala.  36606. 


CIRCULATION  PROMOTION 
SERVICES 


ROBERT  NELSON  CAMPAIGNS 
GREGG  ASSOCIATES 
Will  be  in  Canadian  Alaskan  territory  dur¬ 
ing  the  month  of  April.  Please  send  all  In¬ 
quiries  for  circulation  promotion  services 
by  mall  to  8267  Sepula  Drive,  Country 
Lakes,  Brownsmills,  NJ  08015  .  .  .  East 
Coast  operation  continues  in  May  ...  In¬ 
quiries  in  April  by  phone  messenger  only. 
Thank  you  for  your  cooperation  .  .  .  De¬ 
fiance. 


CREATIVE  SERVICES 


NEED  VACATION  RELIEF?  Highly  experi¬ 
enced,  seml-retired  publisher  (age  42)  will 
step  in  and  fill  your  upcoming  vacation  (or 
other)  absences.  Advertising,  editorial  and 
management  positions  covered  anywhere 
in  the  US  on  a  temporary  basis.  "Have 
Airstream— Like  To  Travel."  Prevailing 
wage  rate  usually  accepted.  Now  planning 
1978  Travel  schedule.  Write  Box  4333, 
Editor  &  Publisher. 


INDUSTRY  SERVICES 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


JOB  LEADS 


RADIO-TV  Jobs— Stations  hiring  nation¬ 
wide!  Free  sample:  “Job  Leads  Newslet¬ 
ter,”  1680-HL  Vine,  Hollywood,  CA9(X)28. 


PRESS  SERVICES 


PRESS  SERVICE,  folder  and  press  main¬ 
tenance.  repair,  overhaul,  press  erection. 
Hans  G.  Gross,  Press  Service,  97  Wel¬ 
lington  Ave.,  Middlesex,  NY  08846.  (201) 
469-9517. 


PUBLISHING  SERVICES 


NEWSPAPER  PRINTING,  publishing 
wanted.  Complete  services.  Country 
prices.  Daily  Standard.  Cellna,  OH  45822. 
Phone;  (419)  586-2371. 


Circulate  Your  Jobs,  Services, 
Talents  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 


Help  Wanted  .  .  . 


ACADEMIC 


ASSISTANT  PROFESSOR  of  Journalism  JOURNALi: 
and  Public  Relations.  Liberal  arts  college  begin  Augus 
journalism-public  relations  department  semester,  a 
seeks  professional  with  academic  back-  co-ordinate 
ground  and  experience  to  teach  practical  campus  in  t 
newswriting,  reporting  and  editing  courses  Ifications:  2 
and  versatile  enough  to  handle  elementary  with  MA  or  i 
public  relations  courses.  Should  have  a  reference  le 
combination  of  three  years  or  more  of  dally  Wolf,  Indlar 
newspaper  and  teaching  experience  plus  a  Albany,  IN  ‘ 

Master's  In  journalism.  Starting  salary:  - - 

$12,500-$  13, 500.  Send  resume,  refer-  DEPARTMI 
ences  (with  telephone  numbers)  and  sev-  University  o 
era!  samples  of  your  best  and  most  recent  print  journa 
reporting  efforts  tO;  Professor  John  ment.  Extei 
Behrens,  Journalism  Studies  Department,  and  PhD  soi 
Business  Administration  Division,  Utica  jiend  resum 
College  of  Syracuse  University,  Burrstone  p.o.  Box  24 

Road,  Utica,  NY  13502.  An  Affirmative  _ _ 

Action/Equal  Opportunity  Employer.  JOURNALI 

DIRECTOR  OF  DEVELOPMENT,  UNIVER-  abetter'  N 
SITY  RELATIONS,  AND  PUBLICATIONS.  A  perience  ’de 
new,  full-time  12  month  administrative  po-  mined  by  fl 
sitlon  reporting  directly  to  the  President,  cepted  ui 
Requires  a  Master's  degree  or  equivalent  Opportunity 
and  five  years  professional  experience  In  vi,bo  compll 
development  or  public  relations,  with  ex-  AmendmenI 
perience  In  higher  education  administra-  habilltation 
tive  work  desirable.  For  complete  Informa-  (ihalrpersoi 
tion  write:  Ms.  Janet  Sill,  Affirmative  Ac-  Emporia  K! 

tion  Officer,  Winona  State  University,  _ L_ 

Winona.  MN  55987.  Complete  applica-  aSSISTAN' 
tions  due  May  31.  1978.  An  Affirmative  tomhpriqy 
Action/Title  IX/Equal  Opportunity  Univer-  journalism 

fessional  < 

MANAGER,  printing  plant  at  university.  ?each  unde 
Printing  Management  degree,  5  years  ex-  broadcast  j 
perience  required  in  general  management  porting  ed 
(printing),  including  cost  accounting.  Ad-  tive  Applic 
ditional  academic  training,  experience  in  Equal  Opc 
plant  general  and  production  management  Employer  : 
desirable.  Write:  Chairman,  Department  of  Chairman  I 
Journalism,  South  Dakota  State  Univer-  universitv  c 
sity,  Brookings,  SD  57007.  Application  =  =>  ' 

postmark  deadline  May  20,  1978.  Affirma-  - 

tive  Action/Equal  Opportunity  Employer. 

PRINTING  INSTRUCTOR  for  offset,  letter- 
press,  darkroom.  Masters  degree,  shop  CONTROLI 
experience  desirable.  Start  September  daily  operc 
1978.  Application  postmark  deadline  May  rounded  b 
20.  1978,  or  until  suitable  candidate  is  quired.  Exp 
hired,  whichever  is  later.  Write  or  call:  We  are  look 
Chairman.  Department  of  Journalism.  has  ability 
South  Dakota  State  University.  Brookings,  detailing  ei 
SD  57007.  Affirmative  Actioa'Equal  Op-  requireme 
portunity  Employer.  Publisher. 
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ADMINISTRATIVE 


NEWSPAPER  BUSINESS  MANAGER 
A  major  growth  oriented  college  news¬ 
paper  in  the  US  has  a  need  tor  a  person 
who  can  lead  it  to  continued  growth. 

We  are  the  Minnesota  Daily,  the  news¬ 
paper  serving  the  University  of  Minnesota, 
twin  cities  campus.  Circulation  is  40,0IX 
daily  with  an  annual  budget  of  $1.3  mil¬ 
lion. 

We  need  a  person  with  experience  in  all 
aspects  of  newspapers;  business,  advertis¬ 
ing  and  editorial.  Will  consider  recent 
graduate  with  experience  in  school  news¬ 
paper.  Salary  commensurate  with  qualifi¬ 
cations.  Please  send  resume  with  salary 
history  to:  The  Minnesota  Daily,  720  Wash¬ 
ington  Ave.  SE,  Minneapolis.  MN  55414  or 
call  Frank  Au  for  additional  information 
(612)  376-5543. 

An  Affirmative  Action/Equal  Op|X>rtunity 
Employer 


HELP  WANTED 


ADVERTISING 


ACADEMIC 


JOURNALISM.  Assistant  professor  to 
begin  August  1978.  To  teach  3  classes  per 
semester,  advise  student  newspaper  and 
co-ordinate  2  year  degree  program  at  a 
campus  in  the  Louisville  Metro  area.  Qual¬ 
ifications:  2  years  journalistic  experience 
with  MA  or  doctorate.  Send  3  confidential 
reference  letters  and  resume  to  Dr.  T.  P. 
Wolf,  Indiana  University  Southeast,  New 
Albany,  IN  47150  by  May  22,  1978. 

DEPARTMENT  OF  COMMUNICATION, 
University  of  Miami  seeking  outstanding 
print  journalist  tor  undergraduate  depart¬ 
ment.  Extensive  professional  experience 
and  PhD  sought.  Phone  (305)  284-2265  or 
send  resume  to:  Dr.  Josephine  Johnson, 
P.O.  Box  248127.  Coral  Gables,  FL  33124. 

JOURNALISM  APPOINTMENT.  Some 
freshman  composition.  MA  in  journalism 
or  better.  Newspaper  and/or  teaching  ex¬ 
perience  desired.  Rank  and  salary  deter¬ 
mined  by  these  criteria.  Applications  ac¬ 
cepted  until  June  15.  An  Equal 
Opportunity/Affirmative  Action  Employer 
who  complies  with  Title  IX,  Educational 
Amendments,  1972  and  Section  504,  Re¬ 
habilitation  Act,  1973.  Charles  E.  Walton. 
Chairperson.  Emporia  State  University, 
Emporia,  KS  668(31. 

ASSISTANT  PROFESSOR  starting  Sep¬ 
tember  1978,  tenure  track  position.  PhD  in 
journalism  or  mass  communications,  pro¬ 
fessional  and  teaching  experience  re- 

?uired.  professional  publication  desirable. 

each  undergraduate  courses  in  print  and 
broadcast  journalism  such  as  writing,  re¬ 
porting,  editing,  layout.  Salary  competi¬ 
tive.  Application  deadline  May  20,  1978. 
Equal  Opportunity/Affirmative  Action 
Employer.  Apply  tO:  Dr.  Charles  Russell, 
Chairman,  Department  of  Communication, 
University  of  Toledo,  Toledo,  OH  43606. 


_ ACCOUNTING _ 

CONTROLLER  for  25,000,  6-day  week 
daily  operation  located  in  Area  2.  Well 
rounded  background  in  accounting  re¬ 
quired.  Experience  with  computer  desired. 
We  are  looking  for  someone  that  is  #  2  now, 
has  ability  to  become  #1.  Send  resume 
detailing  education,  experience  and  salary 
requirements  to  Box  4409,  Editor  & 
Publisher. 


WANTED:  Experienced  General  Manager 
for  4000  circulation  weekly.  Good  salary 
with  above  average  fringes.  Apply  to  Pub¬ 
lisher,  P.O.  Box  10129.  Lynchburg,  VA 
24506. 


NEWSPAPER  EXECUTIVE 
Group  of  5  outstanding  dailies  and  6  cable 
systems  headquartered  in  Zone  5  needs 
bright,  innovative  executive  to  assist  pub¬ 
lisher.  Must  be  hardworking  and  ambitious 
with  some  management  experience  and 
potential  to  assume  executive  respon¬ 
sibilities.  Position  will  include  some  re¬ 
sponsibility  for  editorial  supervision,  circu¬ 
lation  and  advertising  sales  development, 
personnel  management  and  corporate 
planning.  A  good  salary  with  an  important 
future.  Furnish  complete  and  confidential 
resume  to  Box  4319,  Editor  &  Publisher. 


GENERAL  MANAGER 
Present  General  Manager  retiring- 
experienced  advertising  person  with  ag¬ 
gressive  bottom-line  management  back¬ 
ground  needed  to  lead  advertising  and 
editorial  staffs  of  7  for  2  monthly  publica¬ 
tions  in  Zone  2.  Total  circulation  82,(K)0. 
Good  salary,  incentive  plus  weekly  news¬ 
paper  chain  advancement  possibilities. 
Write  or  call  Marian  Sleeper,  Personnel, 
Stromberg  Publications.  BOx  312,  Ellicott 
City,  MD  21043. 


ADVERTISING 


AVIATION  PAPER  needs  ad  manager.  Pre¬ 
fer  experienced  sales  rep  with  pilot's 
license.  Considerable  travel  in  company 
planes.  Good  salary  and  fringes.  CXjntact 
Dave  Sclair,  WESTERN  FLYER,  Box 
99669,  Tacoma,  WA  98499.  (206)  584- 
6622. 

ADVERTISING  MANAGER 
For  large  midwest  weekly.  Aggressive 
leader  who  will  show  by  doing.  Staff  of  6. 
Tremendous  potential.  Position  now  avail¬ 
able.  Salary  open.  Box  4406.  Editor  & 
Publisher. 

DYNAMIC  SALESMANAGER  needed.  Five 
year  old  24,000  circulation  free  news¬ 
paper.  Excellent  opportunity.  Send  re¬ 
sume.  Roger  Hagel,  Publisher,  Courier 
Publishing,  Box  10.  Washington.  IL  61550. 


ADVERTISING  MANAGER  for  publications 
for  weekly  newspapers,  shoppers  and  cir¬ 
culars.  Experience  required.  Salary 
$25,000  .  Send  resume  to  Box  4456, 
Editor  &  Publisher. 

AD  MANAGER  for  daily  newspaper  in  ideal 
Kansas  community.  Working  knowledge  of 
ROP  display,  classified,  national  and 
promotion  essential.  Immediate  opening 
for  right  person.  Contact  John  Haines.  El¬ 
dorado  Times,  Eldorado,  Kansas  67042, 
(316)  321-1120. 

PROFESSIONAL  MANAGER 
Trainer,  motivator,  planner,  promoter,  in¬ 
novator,  problem-solver.  Do  you  fit  the  de¬ 
scription?  Zone  5,  30,000 daily,  memberof 
large  group  has  immediate  opening  for  pro 
with  small-market,  classified  or  display  ad¬ 
vertising  experience  to  direct  a  major  part 
of  its  advertising  operation.  Highly  com¬ 
petitive  market,  constantly  improving  pro¬ 
duct,  very  unusual  oppoilunity.  Success 
will  lead  to  more  responsibility  in  a  hurry. 
Send  resume,  salary  requirements  to  Box 
4481,  Editor  &  Publisher.  Equal  Opportu¬ 
nity  Employer  M:F. 


GROWTH 

OPPORTUNITY 

Advertising  opportunity  for  ag¬ 
gressive  person  with  1-2  years 
experience  in  weekly  or  small 
daily.  Ability  to  work  without 
supervision  and  achieve  ag¬ 
gressive  sales  goals  in  virgin 
territory.  Attractive  compensa¬ 
tion  package  to  right  person. 
INTERESTED? 

Contact: 

J.  R.  Payne,  OIractor/Parsonnal 
Macon  Talagraph  S  News 
(A  Knight-Riddar  Nawspapar) 
P.O.  Box  4t67,  Macon,  GA  31208 
(912)  743-2621 


ADVERTISING  SALES 
Immediate  opening  for  an  aggressive  sales 
person.  Promotion  experience  preferred. 
Possibility  of  being  «2  if  qualifications  are 
strong.  6  day  a  week  paper  with  over  7,200 
circulation.  Send  resume  to; 

Advertising  Director 
The  Pioneer 
Box  554 

Bemidji,  MN  56601 

EXCLUSIVE  SUBURBAN  newspaper  group 
in  Zone  5  is  seeking  an  experienced  and 
aggressive  individual  to  assume  advertis¬ 
ing  manager's  position.  At  least  3  years 
experience  as  retail  manager  required  with 
some  classified  experience  preferred  but 
not  necessary.  Excellent  opportunity  for 
the  right  manager.  Good  salary,  excellent 
fringe  benefits  and  bonus  plan.  Reply  in 
confidence  to  Box  4466,  Editor  &  Pub¬ 
lisher. 

COMBINATION  news-advertising  person, 
or  man-wife,  to  take  over  small  weekly  in 
outer  fringe  of  suburbia.  Need  at  least  2 
years  in  display  sales  experience.  Oppor¬ 
tunity  to  buy  out  of  earnings  after  you  have 
proved  yourself  for  a  year.  Write  with  full 
details  and  references  to:  Vic  Gierke,  P.O. 
Box  367,  Louisiana.  MO  63353. 

NEWSPAPER  GROUP  which  offers  rapid 
opportunity  for  advancement  seeks  dis¬ 
play  and  classified  advertising  sales¬ 
people.  all  Zones,  minimum  one  year's  ex¬ 
perience  in  newspaper  sales.  Write  or  call. 
Bob  Paulos,  SLNI,  W.  601  Mam,  Suite  317, 
Spokane,  WA  99201.  (509)  838-4451. 


WE  DON'T  ASK  MUCH— Just  an  editorial 
artist  with  verve,  enthusiasm  and  care  for 
boldly-appealing  layout,  talent  as  an  illus¬ 
trator,  a  good  head  for  planning  and  lead¬ 
ership,  and  a  chance  to  join  a  first-class 
newspaper  organization  at  the  ground  floor 
of  its  newest  and  highest  priority  project. 
We're  launching  a  new  Sunday  newspaper 
to  serve  all  of  Michigan's  Upper  Peninsula, 
and  need  a  top-flight  graphics  director  for 
both  the  newspaper  and  the  locally-pro¬ 
duced  magazine  supplement.  If  you  think 
you  have  the  skills  and  zest  we  want,  con¬ 
tact  James  R.  Whelan,  Editorial  Director, 
Panax  Corporation,  P.O.  Box  1860,  East 
Lansing,  Michigan  48823,  enclosing  re¬ 
sume.  salary  requirements,  and  samples  of 
your  work. 

LARGE  METRO  newspaper  seeks  full-time 
staff  artist  to  illustrate  news  and  feature 
stories.  Some  cartooning  possible.  Previ¬ 
ous  newspaper  experience  extremely  help¬ 
ful  even  if  on  freelance  or  part-time  basis. 
Portfolio  of  published  material  a  must.  Ex¬ 
cellent  benefits.  An  Equal  Opportunity 
Employer.  Send  responses  to  Box  4483, 
Editor  &  Publisher. 


_ CIRCULATION _ 

DISTRICT  MANAGER 
Gulf  Coast  suburban  weekly  in  Zone  6  has 
immediate  opening.  Experience  in  volun¬ 
tary  pay  and  conversion  from  free  to  volun¬ 
tary  pay  helpful.  The  position  offers  an  ex¬ 
citing  challenge  for  a  sales  and  service 
minded  individual.  Send  complete  resume 
and  salary  requirements  to  Box  4350, 
Editor  &  Publisher. 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


DAILY  NEWSPAPER  in  Rocky  Mountain 
area  of  over  50,000  circulation  looking  for 
top  flight  o2  person  with  a  history  of  ag¬ 
gressive  knowhow  in  basic  circulation  ser¬ 
vice  and  promotion.  Replies  confidential. 
Bo*  4428,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  8,000  PM 
daily  and  controlled  weekly  in  Zone  2.  Chal¬ 
lenging  position  with  excellent  opportunity 
for  advancement.  Send  letter,  resume  and 
references  to  Box  4410,  Editor  & 
Publisher. 


PRIZE-WINNING,  Zone  3  community  daily 
(11,300)  seeks  aggressive  and  experi¬ 
enced  circulator  who  will  match  circulation 
potential  withexisting  high  quality  product 
published  in  our  new  plant.  You  must  have 
proven  sales  record  with  carriers,  familiar¬ 
ity  with  ABC,  all  circulations  systems  and 
promotions.  The  person  we  want  will  be 
given  complete  freedom  to  re-build  our 
circulation  department  in  a  fast  growing, 
competitive  market.  Excellent  fringes.  Box 
4313.  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  for  afternoon 
offset  daily  in  a  growing  Zone  4  market. 
Ideal  candidate  has  3*  years  in  field, 
strong  strengths  and  dealing  with  people, 
analysis  and  evaluation,  and  planning  and 
organizing.  Person  must  also  be  aggres¬ 
sive,  energetic,  creative  and  willing  to  par¬ 
ticipate  in  a  dynamic  management  team.  If 
you  meet  tf,ese  requirements  and  enjoy 
challenges,  personal  development,  prog¬ 
ress,  send  resume  describing  yourself, 
education,  experience  and  salary  require¬ 
ments  to  Box  3643,  Editor  &  Publisher. 


A  MAJOR  METRO  in  Zone  1  is  looking  for  a 
circulation  sales  manager.  Applicants 
should  have  experience  in  successfully 
building  circulation  through  carrier  and/or 
independent  dealers  in  a  very  competitive 
market.  The  job  presents  an  excellent  op¬ 
portunity  for  the  right  person  to  move  into 
a  top  management  position.  Send  resume 
to  Box  44S),  Editor  &  Publisher.  Please 
include  salary  requirements. 


CIRCULATION  MANAGER  tor  medium  cir¬ 
culation  Zone  4  daily.  Group  newspaper 
providing  excellent  future  for  right  indi¬ 
vidual.  Must  have  knowledge  of  little  mer¬ 
chant  systems,  motor  route  operations, 
and  be  strong  on  promotions  and  collec¬ 
tions.  Send  resume  and  goals  to  Box  4452, 
Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
We  are  searching  for  a  bright,  energetic, 
circulation  director.  Your  objectives  will  be 
to  develop  10  district  managers  into  a  first 
rate  sales  team  using  promotional  ideas 
that  are  fresh,  exciting  and  effective.  We 
expect  you  to  be  knowledgeable  in  all  ph¬ 
ases  of  circulation,  be  strong  in  human 
relations  and  able  to  provide  quality  lead¬ 
ership.  This  position  offers  an  opportunity 
for  personal  as  well  as  professional  ad¬ 
vancement.  We  offer  excellent  pay  and 
fringe  benefits  for  this  challenging  and  re¬ 
warding  opportunity.  We  are  a  50,000  daily 
and  Sunday  newspaper  in  Zone  1.  Send 
complete  resume  describing  yourself, 
education,  experience  and  salary  require¬ 
ments  to  Box  4467.  Editor  &  Publisher. 


OPPORTUNITY 

Right  now,  in  Norwich,  New  York,  we  can 
offer  a  first  rate  circulator  opportunity  un¬ 
bounded.  If  you  are  a  top-notch  second 
person  in  your  circulation  department 
make  the  move  upward  now.  We  need  a 
manager  to  take  charge  immediately.  Call 
for  appointment  and  send  complete  re¬ 
sume  to  David  Dillon.  The  Evening  Sun. 
Norwich,  NY  13815  and  call  (607)  334- 
3276. 

CIRCULATION 

MANAGER 

Metro  Zone  2  daily  has  an  immediate  open¬ 
ing  for  a  circulation  manager.  Located  in  a 
competitive  area,  the  job  is  a  real  chal¬ 
lenge  for  the  right  person. 

Successful  applicant  must  be  strong  in 
specific  areas  such  as  planning,  organizing 
and  sales.  Experience  in  a  union  atmo¬ 
sphere  IS  helpful  but  not  necessary.  Be 
prepared  to  participate  with  a  fresh  and 
dynamic  management  team. 

We  offer  a  liberal  salary  commensurate 
with  experience  and  a  top-notch  benefit 
package.  Send  complete  resume  with  sal¬ 
ary  history  and  requirements  to  Box  4475, 
Editor  &  Publisher. 


CITY  CIRCULATION  MANAGER  wanted  by 
50,000  daily  in  the  Sun  Belt,  Area  6.  We 
want  a  manager  who  has  had  experience  in 
carrier  delivery  and  some  knowledge  of  a 
computerized  circulation  system.  Our 
town  is  expanding,  and  we  need  an  aggres¬ 
sive  person  to  keep  pace  with  its  growth. 
Please  send  resume,  salary  history  and  re¬ 
quirements  to  Box  4408,  Editor  & 
Publisher. 


HOME  DELIVERY 

If  carrier  recruitment,  training  and  motiva¬ 
tion  are  your  areas  of  expertise,  then  we 
may  want  to  talk  to  you.  We  need  one  per¬ 
son  to  oversee  home  delivery  operations  in 
Zones  3  and  4.  Should  now  live  in  Zone  3  or 
4. 

You  will  be  responsible  for  hiring  and  man¬ 
aging  an  adult  supervisor  for  each  of  6  or  8 
areas  in  the  Southeast.  Considerable 
travel  initially,  and  could  lead  to  a  national 
program.  What  we  need  is  the  person  to 
make  it  work.  If  that  is  you.  write  us  giving 
detailed  newspaper  circulation  experi¬ 
ence.  salary  history  and  requirements. 
Excellent  company  benefits  including  fully 
paid  retirement,  profit  sharing.  Health  and 
Life  insurance. 

Mr.  Rod  Sims 
Army  Times  Publishing  Co. 

475  School  St.  SW 
Washington,  DC  20024 
No  Phone  Calls  Please 
An  Equal  Opportunity  Employer 


CLASSIFIED  ADVERTISING 


PHONE  ROOM  SUPERVISOR 
For  San  Francisco  Bay  Area  weekly  chain. 
Must  have  good  sales  track  record.  Able  to 
lead  and  motivate  staff  to  increase  linage. 
Promotional  experience  essential.  Send 
resume  with  salary  history  to  Box  4336, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER. 
Fast-growing  weekly  about  to  go  semi- 
weekly  needs  experienced  person  to  build 
classified  department.  Salary  negotiable. 
Good  fringes.  Dave  Sclair,  SUBURBAN 
TIMES,  Box  99669,  Tacoma.  WA  98499. 
(206)  582-2100. 


TOTAL  responsibility 
ZONE  2,  195,000  SATURATION 
Long  Island  twice-weekly  suburban  offers 
salary/commission/override/profit  sharing 
to  experienced  pro.  He/she  must  demon¬ 
strate  ability  to  produce  in  competitive 
market.  Unusual  growth  opportunity.  Re¬ 
sume,  references,  recent  earnings,  etc.  to 
Box  4432,  Editor  &  Publisher. 


ASSISTANT  PHONEROOM  supervisor  tor 
large  daily  and  Sunday.  Zone  2.  Back¬ 
ground  should  include  all  phases  of  phone 
room  operation.  Scanner  and  VDT  experi¬ 
ence  helpful  but  not  essential.  Send  brief 
resume  and  salary  background  to  Box 
4327,  Editor  &  Publisher. 


CLASSIFIED  SALES  MANAGER 
Challenging  opportunity  for  a  person  with 
competitive  market  experience. 

Work  with  top  notch  management  as  you 
take  charge  to  organize,  develop,  train  and 
supervise  all  classified  outside  sales  staff, 
plus  certain  inside  sales  people.  You'll  find 
excitement  spending  Vz  of  your  time  with 
staff  on  actual  sales  calls. 

Right  person  could  be  Classified  Advertis¬ 
ing  Manager  within  3  years. 

Salary  to  mid  20s. 

Call  Ken  Ward,  Director  of: 

EXECUTIVE  SEARCH  PROGRAM 
A  DIVISION  OF 

CUSSIFIED  INTERNATIONAL 
1345  E.  10  Ave. 

Hialeah,  FL  33010. 


CLASSIFIED  AD  MANAGER 
For  25.000  daily,  40,000  Sunday  news¬ 
paper  in  Big  Ten  University  community. 
Strong  management  and  organizational 
skills  a  must.  Prefer  experience  in  com¬ 
puterized  classified  operation,  phone  room 
management,  promotion  and  market 
analysis.  Ability  to  train  and  manage  small 
staff  very  important.  Excellent  opportunity 
for  an  ambitious  self-starter.  Send  resume 
and  salary  requirements  to  Alan  Murphy, 
Personnel  Director,  The  Herald- 
Telephone,  P.O.  Box  909,  Bloomington,  IN 
47401. 


CLASSIFIED  PHONE  ROOM 
SUPERVISOR 

A  RARE  OPPORTUNITY 
You  may  be  frustrated  by  the  lack  of  up¬ 
ward  mobility  in  the  classified  department 
at  your  present  paper.  Here’s  that  oppor¬ 
tunity  to  move  up  to  a  classified  phone 
room  supervisor  position  at  one  of  the 
most  progressive  medium-sized  papers  in 
the  country.  The  Dubuque  Telegraph 
Herald. 

You  must  be  able  to  organize  and  direct  all 
phone  room  operations,  including  hiring 
and  training  of  all  phone  and  clerical  per¬ 
sonnel.  Knowledge  of  VDT  phone  sales  is 
helpful  as  we'll  be  connecting  to  an  ad¬ 
vanced  on-line  system  this  summer.  Enjoy 
professional  advancement  to  match  your 
ability  and  performance  while  living  the 
lifestyle  of  a  city  that  blends  old-world 
charm  and  a  growing  spirit. 

Contact  Tom  Kamerer,  Personnel  Director 
at  (319)  588-5710  or  write  Personnel 
Dept.,  P.O.  Box  688,  Dubuque,  lA  52001. 
An  Equal  Opportunity  Employer,  M/F. 


DATA  PROCESSING 


WE’RE  GROWING 
WE  NEED  PROGRAMMERS 

The  nation's  leading  text  proc¬ 
essing  organization  is  looking 
for  a  pro  to  participate  in  the 
expansion  of  our  Photocom¬ 
position  Software  into  new  and 
uncharted  areas. 

To  qualify,  you  should  have  4-5 
yrs.  experience  including  360/ 
370,  DOS/OS  Assembler  back¬ 
ground  and  the  desire  to  join 
us  in  this  exciting  technology. 
To  cash  in  on  your  specialized 
experience,  send  resume  or 
call  in  confidence: 

Bob  Braun/212  952-4431 

BOWNE 

TIME  SHARING  INC 

160  Water  Street 
New  York,  NY  10038 

An  Equal  Opportunity  Employer 


DATA  PROCESSING  MANAGER  for  Zone  4 
dally.  DEC  PDP8E  with  Dibol  language  ex¬ 
perience.  Immediate  opening.  Call  or  write 
Thomas  Maginn,  (813)  334-2351,  P.O.  Box 
10,  Ft.  Myers,  FL  33902. 


DISPLAY  ADVERTISING 


DESIRE  FOR  PERSONAL  ACHIEVEMENT 
and  experience  or  an  advertising  college 
degree  makes  you  a  prime  candidate  for 
our  retail  advertising  sales  position  now 
open.  The  Dixon  Evening  Telegraph  has  an 
immediate  opening  for  an  enthusiastic 
applicant;  and  we  are  offering  a  good  start¬ 
ing  salary,  big  sales  incentives,  excellent 
benefits  and  excellent  opportunities  for 
advancement  in  a  growing  company.  Send 
resume  to  Dick  Hobson,  Retail  Ad  Man¬ 
ager,  Dixon  Evening  Telegraph,  113  Peoria 
Ave.,  Dixon,  IL  61021. 


ADVERTISING  DIRECTOR 
International  specialty  newspaper  has  op¬ 
portunity  for  you  to  run  department,  sell, 
do  PR.  Some  travel.  As  »  2  person,  you  can 
earn  publishership  or  other  promotion  in 
quality-oriented  group  of  regular  weekly 
and  daily  newspapers.  Previous  selling  ex¬ 
perience  necessary.  Ideal  Zone  9  commun¬ 
ity.  Send  resume,  current  salary  to  Box 
4469,  Editor  &  Publisher.  Equal  Opportun¬ 
ity  Employer,  M/F. 


ENTHUSIASM  AND  a  fresh  college  dip¬ 
loma  in  advertising  or  marketing  can  be 
your  key  to  a  starting  advertising  sales  po¬ 
sition  with  a  progressive  small  daily  in  a 
rich  and  growing  market  in  Northern  Il¬ 
linois.  Good  starting  salary,  benefits  and 
chance  for  advancement.  Write  arxJ  tell  us 
about  your  background,  education  and  go¬ 
als.  Send  resume  to:  Jim  Johnson,  Retail 
Ad  Manager,  Belvidere  Daily  Republican, 
401  Whitney,  Belvidere,  IL  blOCiS. 


DISPLAY  ADVERTISING  MANAGER  and 
qualified  salespersons  needed  for  fast 
growing  progressive  weekly  in  Atlanta. 
Georgia.  Excellent  income  potential.  Send 
resume  to  R.  Brown,  Gazette,  P.O.  Box 
8035,  Atlanta.  GA  30306. 


ADVERTISING  SALES 

BI-WEEKLY  IN  NEW  YORK 
CITY  AND  LONG  ISLAND 
RAPIDLY  GROWING  NEWS¬ 
PAPER 

Experienced  pro  only.  Growth  opportunity. 
Salary — lucrative,  commission,  expenses. 
Send  resume  to  Box  4393,  Editor  & 
Publisher. 


EDITORIAL 


COPY  EDITOR 

Southern  Illinoisan,  33,000 Monday-Friday 
publication  with  a  Sunday  edition,  located 
in  Carbondale,  Illinois,  has  an  immediate 
opening  on  the  copy  desk  due  to  staff  ex¬ 
pansion.  The  best  candidates  will  have  1-2 
years  desk  experience,  preferably  VDT,  as 
well  as  2-3  years  general  reporting  back¬ 
ground.  Ability  to  process  wire  and  sports 
copy  desirable.  Good  salary,  benefits  and 
growth  potential  through  group  affiliation. 
Send  resume  and  copy  editing  examples 
to:  Keith  L.  Stewart,  Lindsay-Schaub 
Newspapers,  P.O.  Box  789,  Decatur,  IL 
62525. 


MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 


NATIONAL  MAGAZINE  PUBLISHING 
(COMPANY  has  openings  for  SENIOR 
EDITOR  with  degree,  10  years  experience. 
Challenging  opportunity.  Salary  open. 
Send  resume  to  Publisher,  61 16  N.  (Jent- 
ral,  #  1020,  Dallas,  TX  75206. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 

Editor  &  PuDlisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplacable  material. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 
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HELP  WANTED 


EDITORIAL 


WE’RE  A  NORTHWEST  DAILY  accustomed 
to  winning  prizes  and  regional  recognition 
tor  investigative  reporting  and  feature  writ¬ 
ing.  Expansion  into  the  7-day  AM  market 
has  opened  up  a  top  editorship  at  our 
22,000  circulation  paper  in  the  heart  of 
the  best  recreation  wonderland  in  the 
West.  We're  hiring  an  assistant  city  editor 
who  can  carry  on  a  tradition  of  enlightened 
leadership  in  a  talented  newsroom.  If  you 
are  a  good  writer  packed  with  strong  ideas, 
possibly  stymied  on  a  small  daily  or  just 
looking  for  a  chance  to  run  your  own  staff 
of  12  reporters  and  3  photographers,  send 
us  a  resume.  Pacific  Northwest  candidates 
preferred,  salary  to  $14, OCX).  Box  4301, 
Editor  &  Publisher. 


COPY  EDITOR 

Electronic  copy  desk  in  mid  Atlantic  resort 
area  has  opening  for  an  experienced  editor 
with  strong  editing  and  headline  writing 
skills.  Excellent  pay  and  benefits.  Box 
4304,  Editor  &  Publisher. 


EDITOR 

for  4500  circulation,  5-day  PM  in  outdoor 
recreation  area  of  Zone  8.  Must  have  a 
background  in  community  journalism,  the 
highest  standards  and  aggressively  de¬ 
mand  the  very  best  from  the  staff.  You  will 
work  in  a  new  plant  with  the  most  modern 
equipment  and  control  the  editorial  pack¬ 
age.  Salary  negotiable.  Fringes  include  ex¬ 
cellent  health  care  package  and  profit- 
sharing.  Editing-level  experience  neces¬ 
sary,  or  course,  but  your  attitude  and  ideas 
are  more  important.  We  want  someone 
looking  for  a  future,  not  one  trying  to  re¬ 
capture  a  past.  Send  complete  resume, 
clips  and  salary  requirements  to:  Box 
4343,  Editor  &  Publisher. 


SCIENCE  EDITOR/WRITER— For  popular 
level  monthly.  Must  be  knowledgeable  or 
experienced  in  practical  and/or  descriptive 
astronomy.  Journalism/communication/ 
English  background  and/or  experience  as 
writer/editor  Tor  major  media.  Relocation 
required.  Salary  commensurate  with  abil¬ 
ity;  full  benefit  program.  ASTRONOMY, 
Dept.  E,  411  E.  Mason  St.,  6th  Floor,  Mil¬ 
waukee,  Wl  53202. 


REPORTER-PHOTOGRAPHER  for  rapid¬ 
ly-growing  small  daily.  Degree  not  neces¬ 
sary  if  you  can:  (1)  spell,  (2)  accumulate  all 
facts,  (3)  write.  Stay  where  you  are  if  you 
have  doubts  about  1,  2  or  3.  Box  4429, 
Editor  &  Publisher. 


EXPERIENCED,  MODERN,  managing 
editor  for  small,  rapidly  growing  daily.  Ex¬ 
perience  IS  key — must  be  able  to  handle 
smoothly  an  experienced  newsroom  staff, 
wire,  etc.  A  short  stay  assured  pre¬ 
varicators.  Box  4394,  Editor  &  Publisher. 


FOOD  EDITOR 

The  prize-winning  Lifestyle  section  of  the 
Ft.  Lauderdale  News  needs  a  food  editor  to 
handle  2  full  color  sections  each  week. 
Send  resume  and  samples  to:  Glenn  Kir- 
chhoff.  Asst.  Managing  Editor,  Ft.  Lauder¬ 
dale  News.  Box  14430,  Ft.  Lauderdale,  FL 
33302. 


EDITOR 

Established  weekly  in  Southern  California 
seeks  mature  editor  to  lead  and  develop 
successful  community  newspaper.  Experi¬ 
ence  must  include  a  good  supervisory  rec¬ 
ord  with  strength  in  editing,  reporting  and 
community  relations.  Send  resume  and 
salary  requirements  to  Box  4431,  Editor  & 
Publisher. 


STATE  EDITOR  for  small  progressive  Mid¬ 
western  daily.  This  is  a  challenging  posi¬ 
tion  with  an  unusual  amount  of  freedom  of 
operation.  Prior  newspaperexperience  and 
camera  ability  necessary.  Position  now 
open.  Write  Box  4424,  Editor  &  Publisher. 


EDITOR  IN  CHIEF 

for  magazine  highly  respected  in  govern¬ 
ment  and  philanthropy.  Relocate  to  West 
Coast.  Outstanding  opportunity  for  a  top 
experienced  editor.  Send  resume  to  Box 
3705,  Editor  &  Publisher. 


PHOTO-ORIENTED  NEWSMAN.  Must  pro¬ 
duce  heavy  volume  of  news  and  features, 
edit  crisply.  VDT  experience  helpful.  Posi¬ 
tive  attitude  and  willingness  to  learn  more 
important  than  experience.  Include  re¬ 
sume,  references,  clips,  salary  require¬ 
ments  first  letter.  Self  starters  write  Marty, 
Verde  Independent,  Box  517,  Cottonwood, 
AZ  86326. 


HELP  WANTED 


EDITORIAL 


IMMEDIATE  OPENING  on  award-winning 
sports  staff.  VDT  background  preferred. 
Layout  work  involved.  Super  opportunity, 
challenge  for  an  aspiring  sports  journalist. 
Send  resume  and  clips  to  Jerry  Byrd, 
Shreveport  Journal,  P.O.  Box  31110, 
Shreveport,  LA  71130. 


GENERALIST  with  affinity  for  business 
and  government  beat  reporting,  the  people 
side  of  both.  Need  a  responsible  person 
who’ll  recognize  and  cut  through  the  tripe 
and  write  about  what  matters.  Resource¬ 
fulness  counts  in  this  seek-your-own-level 
position.  Zone  5,  42,000  daily  and  Sunday 
circulation.  Liberal  benefits;  hours  flexi¬ 
ble;  pay  open;  replies  confidential.  Posi¬ 
tion  open  in  summer.  Write  Box  4488, 
Editor  &  Publisher. 


MAY  15  OPENING.  If  you  can  produce,  we 
may  have  a  slot  for  you  on  large  weekly  in 
beautiful,  booming  Oregon  community  at 
foot  of  Mountain  Hood.  Camera  knowledge 
preferred.  Chance  to  show  some  editing 
skills,  too,  in  a  growing  chain.  Preference 
to  Zone  9  candidates.  Write  General  Man¬ 
ager,  The  Post,  Box  68,  Sandy,  OR  97055. 


MANAGING  EDITOR  with  flair  for  layout 
and  head  writing.  Supervice  staff  of  5  on 
37,500  weekly  going  semi-weekly  in  fall. 
Full  control  of  department.  Salary  negoti¬ 
able.  Good  fringes.  Write  Box  4398,  Editor 
&  Publisher. 


NEWS  EDITOR 

We’re  looking  for  the  right  editor  to  assume 
key  responsibilities  including  layout,  head¬ 
line  writing,  editing,  taking  charge  of 
newspaper  operations  at  night.  We  want  an 
editor  with  supervisory  skills,  experience  in 
a  variety  of  newspaper  jobs,  and  eagerness 
to  help  manage  a  news  desk/national 
desk/copy  desk  department  of  18  persons. 
Send  resume,  samples  of  your  work  and 
your  thoughts  on  how  you  would  contribute 
to  the  quality  of  our  newspaper.  Write 
Luisita  Lopez,  Executive  News  Editor,  The 
Charlotte  Observer,  P.O.  Box  2138,  Char¬ 
lotte,  NC  28233.  An  Equal  Opportunity 
Employer. 


LIMA  NEWS.  41,000  daily  in  Northwest 
Ohio  invites  applications  from  newsroom 
personnel.  Updating  active  prospects  file 
for  future  openings.  Include  salary,  other 
expectations.  Do  not  phone.  Mail  resume 
to  Editor,  Thomas  Mullen,  The  Lima  News, 
121  East  High  St.,  Lima,  OH  45802. 


STRONG  FEATURE  WRITER  for  lifestyle 
pages  of  mid-size  daily.  2-person  staff.  AM 
Area  2.  Should  have  interest  in  editing  and 
layout  as  backup  for  pages’  editor.  First 
letter  should  include  details  on  interest 
and  professional  goals,  salary  require- 
mentr  and  samples  of  best  work.  Write  Box 
4396,  Editor  &  Publisher. 


LIBRARY  DIRECTOR 

Major  west  coast  daily  needs  experienced 
newspaper  librarian  to  direct  massive 
reorganization.  Person  needed  with  skills 
in  classification  systems,  subject  heading 
control  and  filling  rules;  also  administra¬ 
tive  and  reference  background  in  contract 
to  be  negotiated.  Replies  to  Box  4421, 
Editor  &  Publisher. 


COUNTY  EDITOR— Person  withexperience 
to  edit  and  rewrite  copy  from  area  corre¬ 
spondents,  coordinate  their  activities,  also 
do  some  meeting  coverage.  Send  resume 
to  Howard  Smallsreed,  Times-Gazette, 
P.O.  Box  128,  Ashland,  OH  44805. 


42,000  Zone  3  daily  needs  an  aggressive 
reporter  with  an  eye  for  news  to  run  one  of 
our  county  bureaus.  You’ll  work  under  the 
area  editor,  but  you’ll  be  expected  to  gen¬ 
erate  your  own  stories  and  take  charge  of 
your  beat.  Photo  experience  also  helpful. 
Send  resume,  some  non-returnable  sam¬ 
ples  of  your  work  and  salary  expectations 
to  Box  4397,  Editor  &  Publisher. 


LOOKING  FOR  BEST 

Top  notch  copy  editors  and  headline  writ¬ 
ers  wanted  by  the  Arizona  Republic.  SetxJ 
resume  with  references  to  Robert  J.  Early, 
P.O.  Box  1950,  Phoenix,  AZ  85001.  Only 
first  time  applicants  need  apply. 


EDITOR 

Experienced,  take-charge  editor  needed 
for  successful  suburban  Kansas  City 
weekly.  A  shirtsleeve  job  involving  staff  di¬ 
rection.  Editor,  Townsend  Communica¬ 
tions,  7007  N.E.  Parvin  Rd.,  Kansas  City, 
MO  64117. 


HELP  WANTED 


EDITORIAL 


ENTHUSIASTIC  go-getter  needed  full  time 
to  cover  part  of  Northwest  New  Jersey  for 
twice  weekly  newspaper.  Some  experience 
preferred.  Send  letter,  resume  and  a  few 
non-returnable  clips  to:  Fran  Roberts, 
Executive  Editor.  The  Forum,  106  E. 
Moore  St.,  Hackettstown,  NJ  07840.  This 
IS  a  non-smoking  environment. 


MAGAZINE  EDITOR 

We  need  an  editor  to  move  our  Zone  5 
major  metro  Sunday  magazine  from  solid 
up  to  scintillating.  Prime  requirement  is 
demonstrated  strength  in  non-traditional 
content— ideas,  bright  delivery,  thoughtful 
editing,  a  sharp  sense  of  humor,  a  sharper 
sense  of  audience.  If  you  have  lifestyle  or 
feature  department  background  or  lean 
that  way  in  your  current  magazine  job,  we 
should  talk.  Box  4426,  Editor  &  Publisher. 


THE  BERKSHIRES 

COPYEDITOR  needed  for  all  phases  of 
desk  work,  reading  copy,  writing  head¬ 
lines,  layout  for  news  and  features  pages. 
Work  with  people  as  important  as  work 
with  copy.  It’s  hard  work,  steady  pressure, 
good  pay  and  benefits.  We’re  a  small-town 
newspaper  with  a  professional  blend  of 
local  and  wire  news.  Please  don’t  phone. 
Write  and  tell  us  what  you  can  do: 
Michael  W.  Munley 
Managing  Editor 
The  Transcript 
North  Adams,  MA  01247 


WANTED:  A  down-to-earth  columnist  who 
can  do  5  sparkling  people  pieces  a  week. 
Stalk  this  Midwestern  area.  Find’em  and 
write’em  like  the  early  Jimmy  Breslin,  or 
the  recent  Bob  Greene.  Set  your  own 
hours.  Being  camera-handy  wouldn’t  hurt. 
Show  us  your  stuff.  All  replies  confidential. 
Send  resume  and  clips  to  Box  4489,  Editor 
&  Publisher. 


MANAGING  EDITOR  FOR 
COUNTRY  MUSIC  MAGAZINE 
Country  Music  Magazine  is  6  years  old  and 
has  a  monthly  paid  circulatioin  approach¬ 
ing  400,000.  A  current  opening  exists  for  a 
first  class  managing  editor  with  potential 
to  become  editor.  Our  current  staff  knows 
of  this  opening.  The  job  will  be  based  in 
New  York  initially,  perhaps  later  in 
Nashville. 

The  successful  applicant  for  this  high  po¬ 
tential  position  must  be  highly  motivated 
and  must  have:  a  strong  indepth  knowl¬ 
edge  and  interest  in  all  aspects  of  country 
music;  a  successful  track  record  in  an 
editorial  position  of  responsibility;  man¬ 
agement  skills  and  outlook;  ability  and 
personality  to  deal  effectively  with  the 
leading  performers  in  country  music;  a 
good  creative  mind;  an  obvious  willingness 
to  work  hard ;  a  team  member  attitude;  and 
a  very  strong  motivation  to  progress  in 
earning  power  and  responsibility. 

The  salary  for  this  position  is  open.  Send 
your  resume,  your  current  salary  and  a 
note  outlining  reasons  you  should  have 
this  position  to:  Jack  Killion,  Publisher, 
Country  Music  Magazine,  475  Park  Ave. 
South,  New  York,  NY  10016. 


EXCELLENCE  IN  EDITING 
The  Charlotte  Observer  wants  an  excep¬ 
tionally  talented  copy  editor  for  our  sports 
department. 

She  or  he  will  need  to  be  a  superb  word 
editor  who’s  highly  motivated  to  challenge 
copy  to  produce  readable,  complete 
stories.  Then  we’ll  want  crisp  headlines 
that  inform  and  entertain  our  readers. 

As  important  as  your  technical  skills  under 
deadline  pressure  will  be  your  ability  to 
work  with  people  and  to  motivate  them  to 
strive  for  excellence. 

If  you’re  the  right  person,  send  us  an  au¬ 
tobiographical  letter,  beginningat  Day  One 
and  telling  us  why  you’re  right  for  the  job. 
Also  tell  us  what  you  think  about  newspap¬ 
ers  and  their  sports  sections  and  how 
you’d  improve  them.  We’ll  also  need  the 
names  and  telephone  numbers  of  three 
professional  references  we  can  call  im¬ 
mediately.  Include  a  small  selection  of 
clips,  tearsheets  and  anything  else  that 
demonstrates  your  skills.  Write  tO:  Dale 
Bye,  executive  sports  editor.  The  Charlotte 
Observer,  P.O.  Box  2138,  Charlotte,  NC 
28233.  An  Equal  Opportunity  Employer. 


SPORTS  HAND  able  to  edit,  write  heads 
and  layout  pages,  also  able  to  cover  in  a 
pinch.  Metro  morning  daily.  Zone  5.  Box 
4492,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


FASHION  WRITER 

Experienced  and  innovative,  with  college 
background  for  Central  New  York  met¬ 
ropolitan  newspaper.  Must  be  a  self¬ 
starter,  with  ability  to  follow  orders.  Many 
fringe  benefits.  Send  resume  to:  Edward 
B.  Sabine,  Metropolitan  Editor,  Herald- 
Journal,  American,  Box  4915,  Syracuse, 
NY  13221. 


EXPERIENCED  COPY  READER  for  40,000 
AM  daily  in  Area  2.  New  position  in  expand¬ 
ing  electronic  newsroom.  Growth  oppor¬ 
tunities  for  ambitious  person  with  above- 
average  editing  and  headline  writing  skills, 
who  can  contribute  to  improving  an  al¬ 
ready  highly-regarded  newspaper.  Write 
Box  4460,  Editor  &  Publisher. 


FEATURE  WRITER  for  lifestyle-type  sec¬ 
tion  on  medium  sized  5  day  and  Sunday 
paper.  This  is  a  good  opportunity  for  an 
experienced  writer,  possibly  for  extraordi¬ 
nary  May  BSJ  graduate.  Send  your  resume 
with  clips  to:  Tom  Kamerer,  Personnel  Di¬ 
rector,  Telegraph  Herald,  P.O.  Box  688, 
Dubuque,  lA  52001.  An  Equal  Opportunity 
Employer,  M/F. 


WANTED 

College-educated  copy  editors,  sportswri- 
ter  and  city-side  reporter  tor  Central  New 
York  metropolitan  newspaper.  1-2  years 
actual  newspaper  work  a  MUST.  Many 
fringe  benefits.  Send  resume  tO:  Edward 
B.  Sabine,  Metropolitan  Editor.  Herald- 
Journal,  American,  Box  4915,  Syracuse. 
NY  13221. 


MAILROOM 


MAILROOM  SUPERVISOR.  5  years  experi¬ 
ence.  Dailies  and  weeklies  from  same 
plant.  24,000  per  day.  Bagging  experi¬ 
ence.  Cheshire  mailing  equipment;  Didde 
Glaser  stuffing.  Afternoon  and  evening 
hours.  Zone  5.  Box  4253,  Editor  & 
Publisher. 


MAILROOM  SUPERVISOR— Working 
Foreman  to  run  union,  Midwestern  80,000 
combined  daily  operation.  Must  be  familiar 
with  inserters  and  programmed  control 
stackers,  along  with  extensive  supervisory 
experience,  ^nd  resume  to  Box  4470, 
Editor  &  Publisher. 


MARKETING 


MARKETING  MANAGER 

We  are  planning  to  establish  a  new  position 
of  marketing  manager.  To  be  effective,  the 
person  who  will  fill  this  position  is  required 
to  have  knowledge  of  and  experience  in  the 
newspaper  product  and  its  attendant  mar¬ 
keting  needs:  research,  advertising,  circu¬ 
lation,  sales  and  distribution. 

We  are  a  Zone  2  metro  that  offers  a  tre¬ 
mendous  challenge  to  the  right  person. 
Creativity  and  leadership  abilities  are  pre¬ 
requisites  to  handling  this  important  posi¬ 
tion. 

Please  send  complete  resume  with  salaiy 
history  and  requirements  to  Box  447K 
Editor  &  Publisher. 


PERSONNEL 


ZONE  9,  major  metro  daily  has  an  im¬ 
mediate  vacancy  available.  Strong  experi¬ 
ence  in  the  areas  of  employment,  EDP 
conversion  of  personnel  systems.  Affirma¬ 
tive  Action,  wage,  salary  and  benefit  ad¬ 
ministration,  plus  the  development  and 
presentation  of  supervisory  arid  manage¬ 
ment  training  programs  is  required.  This 
individual  must  also  have  solid  labor  rela¬ 
tions  and  collective  bargaining  experience. 
Send  resume  stating  availability  and  salary 
history  to  Box  4392,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer,  M/F. 


PHOTOJOURNALISM 


PHOTO-CONSCIOUS  60,000  circulation  in 
the  Northwest  seeking  a  dynamic  photog¬ 
rapher  with  1-2  years  experience  wanting 
to  make  a  move.  Must  be  industrious, 
shoot  quality  news  features  and  sports, 
black  and  white  and  color  plus  photopage 
layout.  Send  salary  requirements, 
philosophy  and  resume  only  to  Box  4454, 
Editor  &  Publisher. 
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HELP  WANTED  HELP  WANTED 


PUBLIC  INFORMATION 


ZONE  5-PLANT  MANAGER  COLLEGE  INFORMATION  OFFICER 

Combmat'on  newsoaoer  and  commercial  Small  New  England  college  of  3,000  stu- 
pnnting  plant.  Urbanite  and  sheet  fed  dents  needs  fmly  qualified  person  to  run  a 
presses;  stitching  trimming  equipment,  one-person  college  information  operation. 

Minimum  10  years  pressroom  experience.  Must  have  three  to  six  years  of  news  writ- 

Must  be  experienced  in  modern  photo  com-  mg,  editing,  photo,  and  photo  processing 
position  and  plate  room  operation.  Salary  experience  or  its  public  relations  publica- 


PRESSROOM 


Positions  Wanted  .  .  . 


print  media  potential  in  state;  develop, 
coordinate  and  implement  programs  and 


commensurate  with  ability.  Replies  kept  in  tions  equivalent,  and  ability  to  interpret 
strictest  confidence.  Send  resume  to  Box  the  College  to  its  various  publics.  $12,000 
4269,  Editor  &  Publisher.  to  $15,000.  Resumes  by  May  15th  to 

- Frank  R.  Olcott,  Assistant  to  the  Presi- 

COLDTYPE  SUPERVISOR  dent,  Plymouth  State  College  of  the  Uni- 

For  San  Francisco  Bay  Area  weekly  chain. 

Must  have  thorough  knowledge  ot  copy  Plymouth,  Hampshire  03264.  This 
flow,  paste-up,  camera,  typesetting  and  college  is  an  Equal  Opportunity.  Affirma- 
markup.  Ability  to  train  and  motivate  staff  Action  Employer. 

IS  essential.  Send  resume  with  salary  his-  I  i  T 

tory  to:  Box  4335,  Editor  &  Publisher.  EXPERIENCED  news  person  to  evaluate 

_ print  media  potential  in  state;  develop, 

EXPERIENCED  Goss  Community  Web  coordinate  and  implement  programs  and 
pressman.  7  units,  2-tolder  operation.  activities  to  best  utilize  that  potential  to 
Must  have  4-color  printing  experience.  Be  enhance  educatic..al  programs  and  in- 
able  to  handle  a  shift.  We  demand  top  stitutional  suppoit.  Master  s  degree  re- 
quality  printing.  Contact  Mr.  Mohr,  1  (800)  quired.  Clemonstrated  ability  to  implement 
843-6805  toll  tree  P’'"’*  media  programs,  write  news  releases 

_ .! _ ^ _  and  take  photographs.  Salary  negotiable. 

rApp  nculfure  EdiTor,  W^hmgton*"sta1eVniv*p 

^  ^  saddle  sijy  Pullman.  WA  99164.  An  Equal  Oppor- 
BROOK.  NJ.  (201)  794-0400. _  (unity  Atfirmative  Action  Employer. 

ASSISTANT  FOREMAN 
Live  and  work  on  the  Gulf  ot  Mexico.  New 
plant  and  modern  equipment.  Solid  photo 
comp  experience  required.  Some  elec¬ 
tronics  background  desirable.  Contact  cxnai  i  uuriPPPiunriuT  i  irppai  aptr 
Leroy  Seiler,  Naples  Daily  News,  P.O.  Box  LIBERAL  ARTS 

7000  Nanies  FI  03040  COLLEGE  in  Zone  5  seeks  newswriter-pub- 

__l^apies.  tj.  _  lications-public  relations  person.  Bache- 

WANTED  toD-notch  oressman  for  25  000  degree  required.  Clear  newswriting  a 

mmulatL  ^ze  iTOjrnine  d^lv  Exoerie^e  also  keyline  and  publications  ex¬ 

on  Cottrell  845  a  definfte  plus.  No^ollect  Perience.  Broadcast  experience  ^'PfuL 
calls.  Send  resume  and  salary  require- 

ments  tO:  Mr.  Sam  Fischer.  Panama  City  ^ume,  references  and  sa  ary  r^uirements 
po  Ra.  1040  Panama  to  Box  3926,  Editor  &  Publisher. 


one-person  college  information  operation.  ADMINISTRATIVE 

Must  have  three  to  six  years  of  news  writ-  - 

ing,  editing,  photo,  and  photo  processing  GENERAL  MANAGER 

experience  or  its  public  relations  publica-  ASSISTANT  TO  PUBLISHER 

tions  equivalent,  and  ability  to  interpret  ,  .  .  title  not  as  important  as  opportunity  to 
the  College  to  its  various  publics.  $12,000  make  a  strong  contribution  in  manage- 
to  $15,000.  Resumes  by  May  15th  to  ment  ot  small  to  medium-size  daily.  Will 
Frank  R.  Olcott.  Assistant  to  the  Presi-  consider  progressive  central-plant  weekly 
dent,  Plymouth  State  College  ot  the  Uni-  group.  Can  offer  proven  leadership,  good 
versity  System  of  New  Hampshire,  all  round  newspaper  background  including 
Plymouth,  New  Hampshire  03264.  This  most  modern  production  technologies. 


Box  4416,  Editor  &  Publisher. 


- OPERATIONS  MANAGER— Experienced 

EXPERIENCED  news  person  to  evaluate  all  departments,  including  business  office; 


outstanding  strengths  in  production  and 
data  processing,  and  people  and  com- 


activities  to  best  utilize  that  potential  to  munications  oriented.  Excellent  record  in 
enhance  educatic..al  programs  and  in-  2  jobs  in  20  years.  Presently  employed, 
stitutional  suppoit.  Master's  degree  re-  Looking  tor  progressive  medium  sized 
quired.  Demonstrated  ability  to  implement  group,  but  will  consider  large  daily.  Reply 
print  media  programs,  write  news  releases  m  absolute  confidence  to  Box  4417,  Editor 
and  take  photographs.  Salary  negotiable.  &  Publisher. 

Contact;  Hugh  E.  Ciameron,  College  of  Ag-  - 

riculture  Editor,  Washington  State  Univer-  ORGANIZED  AND  INNOVATIVE  individual 
sity,  Pullman,  WA  99164.  An  Equal  Oppor-  with  recent  experience  organizing  and 
(unity  Atfirmative  Action  Employer.  managing  editorial,  production,  and  prom- 


PUBLIC  RELATIONS 


7009,  Naples.  FL  33940.  i-ullcixc  in  zone  o  «exs  newswr.lel-^ 

_ I _ _ _  lications-public  relations  person.  Bar 

wanted'  top-notch  pressman'for  25,000 

circulation  size  morninc  dailv  Exoerience  must,  also  keyline  and  publications 
circulation  size  morning  oaiiy  tx^rierKe  Broadcast  exoerience  he  c 


on  Cottrell  845  a  definite  plus.  No  collect 
calls.  Send  resume  and  salary  require¬ 
ments  tO:  Mr.  Sam  Fischer.  Panama  City 
News-Herald,  P.O.  Box  1940,  Panama 
City,  FL  32401. 


MEDIA  OFFICER  (or  small  growing  private 
college.  Full  time  position  tor  self  starter 
newswriter/publications. public  relations 
person.  BA  or  two  years  academic  PIO  Ex- 
MJHhklN  I  tNUt"N  I  perience  or  strong  news  related  back¬ 

ground.  Camera  techniques  and  darkroom 
Major  metropriitan  daily  and  Sunday  procedures  a  plus.  Location  is  NE  Arizona 
newspaper  in  Zone  2.  Top  opportunity  for  '  m  high  desert,  one  hour  from  major  com- 
individual  with  10-15  years  of  letterpress  mercial  centers.  A  modern  hospital,  public 


PRESSROOM 

SUPERINTENDENT 


pressroom  experience.  Must  be  strong  on 
pressroom  management  in  union  environ¬ 
ment  involving  multi-press  operations. 


schools  (K-12).  and  churches  are  within 
easy  walking  distances.  Housing  available. 
Salary  $10-12K,  full  company  benefits. 


Preter  extensive  experience  as  supervisor  i  Send  resume,  samples,  credentials  or  re 
or  top  assistant  in  metropolitan  press-  |  ferences  to; 


room.  Ability  to  analyze,  interpret  and 
carry  out  pressroom  reports,  studies,  and 
programs  essential.  An  Equal  Opportunity 
Employer.  Reply  Box  4490,  Editor  &  Pub¬ 
lisher. 

PRESSkCX5M  FOREMAN 


Rockling  Todea 
Director  of  Personnel 
THE  COLLEGE  OF  GANADO 
Ganado.  AZ  86505 
AN  AFFIRMATIVE  ACTION 
EQUAL  OPPORTUNITY  EMPLOYER 


I!^el"^*es\rlr  fommam'TxceVTo^^  S^v'/da^^iy  m  ^h'e"^  Bermud°;  htl?}: 

Sf’apXximaleN  90  tolfand  ''"'mediately. 


of  approximately  90  employees.  Daily  and 
Sunday,  plus  production  of  comics, 
magazine  and  TV  guide.  Offset  experience 
required.  Prefer  experience  as  foreman  or 
top  assistant  in  large  metro  operation. 
Ability  to  establish  effective  working  rela¬ 
tionship.  analyze  and  institute  effective 
pressroom  operations.  Salary  commensu¬ 
rate  with  experience.  An  Equal  Opportun¬ 
ity  Employer,  M,  F/H.  Send  resume  to:  Tom 
Bryan,  P.O.  Box  70,  Seattle,  WA  98111. 


PRODUCTION 


NEW  YORK  CITY 

MANAGER,  BERMUDA  NEWS  BUREAU 
ANNUAL  SALARY:  US  DOLLARS  20,000 
An  experienced  journalist/public  relations 
person  is  requir^,  for  press  contact  work 
in  the  US  especially  the  placement  of  news 
and  feature  material  with  the  print  and 
broadcasting  media.  Must  be  competent 
newsman  with  college  training  and  under¬ 
standing  of  US  markets. 

Multi-media  experience  and  knowledge  of 
travel  industry  helpful,  record  of  responsi¬ 
bility  and  reliability  essential. 


ted  to: 

The  General  Manager, 

Bermuda  Clepartment  of  Tourism, 
630  Fifth  Avenue.  New  York,  NY  10020. 


Nights:  Full  management  responsibility  tor  experience  should  be  submit- 

composing,  press  and  mail  rooms  of  mid¬ 
sized  Zone  2  Daily  and  Sunday.  Job  re¬ 
quires  working  Friday  and  Saturday  nights. 

Coldtype  composing,  offset  press  and  “ —  . . . . .  — 

mailroom  all  union,  ^nd  resume  to  Box  _ 

4471,  Editor  &  Publisher.  RESEARCH 

PERSON  TO  HEAD  UP  Our  production  de- 

partment  trom  time  copy  enters  compos-  MARKET  RESEARCH.  Seeking  person  with 
ing  room  door  until  papers  depart  from  marketing  and  newspaper  experience, 
press.  Knowledge  of  modem  typesetting  (promotion,  circulation  or  advertising),  to 


MARKET  RESEARCH,  Seeking  person  with 
marketing  and  newspaper  experience. 


equipment,  camera  and  ability  to  run  and 
maintain  a  Cottrell  V-22  press  a  must.  Po¬ 
sition  now  open  and  must  be  filled  soon. 


manage  market  research  project  on  West 
Coast.  Responsible  for  project  design  and 
implementation,  supported  by  existing 


Contact  Eldorado  Times,  Eldorado.  KS  staff.  Send  resume  to  Box  445 
67042,(316)321-1120.  Publisher. 


ADVERTISING 


EXPERIENCED  Classified  and  Display 
Salesperson  desires  permanent  position 
on  well  established  small  town  newspaper 
Zone  9.  Excellent  references.  Box  4462, 
Editor  &  Publisher. 

BORN  AGAIN  AD  MAN 
with  17  years  experience  in  selling,  copy- 
writing,  and  layout  with  a  proven  ability  to 
show  linage  gains  desires  position  with 
Christian-publication  or  Christian-owned 
newspaper.  Northeast  US.  Successful  ad 
manager,  some  editorial  experience,  pho¬ 
tography.  and  darkroom  experience  as  well 
as  ability  to  work  in  cold  type  composing. 
Great  fora  small  daily  or  weekly  that  needs 
an  all-around  man.  Call  Jim  Blum.  (814) 
676-1581  or  write  Rt.  1,  Box  77,  Seneca, 
PA  16346. 


ORGANIZED  AND  INNOVATIVE  individual 
with  recent  experience  organizing  and 
managing  editorial,  production,  and  prom¬ 
otion  departments  of  2(X).(X)0  saturation 
weekly  seeks  diversified  administrative 
position  with  publication  in  metro-New 
York  or  New  Jersey  area.  Box  4273,  Editor 
&  Publisher. 


SAVVY  PRO  news  boss,  plant-wide  know¬ 
how,  problem  solver,  organizer,  positive 
thinker,  community-minded  seeks  top 
leader  role.  Confidential.  Box  4337,  Editor 
&  Publisher. 


MANAGEMENT— Young  hard  working  am¬ 
bitious  goal  oriented  producer  who  hasn't 
missed  a  day  of  work  in  7  years  seeks  high 
pressure  management  position.  Knowledge 
of  overall  newspaper  operations  with  ex¬ 
perience  in  Editorial.  Promotion,  Advertis¬ 
ing.  Circulation  plus  accounting  back¬ 
ground.  Zone  preference  9,8, 7.4.  Cur¬ 
rently  employed  by  worlds  largest  news- 
paperchain.  Box  4413,  Editor&  Publisher. 


TOP  NEWS  EXEC  on  unique  weekly,  30 
years  experience  (tops  in  newsroom  appli¬ 
cation  of  computer  technology);  seeks  new 
challenge.  South  or  Southwest  preferred. 
Box  4478,  Editor  &  Publisher. 

READY  TO  CHANGE— Newspaper  execu¬ 
tive  progressing  over  20  years  through  ad¬ 
vertising  management  to  weekly/daily  pub¬ 
lisher  seeks  any  position  where 
capabilities  can  be  expanded.  Hardwork¬ 
ing.  community-family  man.  Sales,  profit 
oriented.  Now  small  newspaper  publisher. 
Superior  aware.  Prefer  Zone  9,8  but  not 
firm.  Box  4485,  Editor  &  Publisher. 


ADDED  BONUS  FOR 
E&P  POSITIONS 
WANTED  PEOPLE! 

We  might  have  the  knack  to  get 
people  moving  with  our  Classified 
Pages,  but  there’s  not  much  we  can 
do  to  get  the  U.S.  Postal  Service 
moving!  We,  of  course,  mail  out  box 


ASSISTANT  PRODUCTION  MANAGER—  Written  application  enclosing  a  summary  I  number  responses  the  very  day 


they're  received  in  our  office.  But  we 
realize  that  sometimes  subscribers 
receive  their  magazines  several  days 
later  than  should  bp  expected. 

So,  while  you're  awaiting  for  just  the 
right  publisher  to  see  your  POSI¬ 
TIONS  WANTED  ad  in  the  maga¬ 
zine — we  mail  out  tearsheets  of  the 
HELP  WANTED  pages  to  our  Posi¬ 
tions  Wanted  advertisers.  That  way 
everyone  from  Maine  to  California 
has  the  Help  Wanted  pages  by  Mon¬ 
day  morning — and  the  same  chance 


IT’S  A  CLASSIFIED  SECRET!  “  ^  m.u.  .....e— 

We’vegotasecret— andit'sstrictlyclassifiedinformationtWe’llneverrevealtheidentityof  7  reply  to  any 

an  E&P  Box  Holder,  however  it  you  want  to  answer  a  Box  Number  ad,  but  don't  want  your  Help  Wanted  AdS  Of  interest! 

reply  to  go  to  certain  newspapers  (or  companies),  put  your  mind  at  ease! _ 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder.  Attach  a  note  telling  us  PROMOTE  YOURSELF 

what  newspapers,  groups  or  companies  you  don't  want  the  reply  to  reach.  Then  put  the  THRU  E&P  CLASSIFIEDS 

reply  and  the  note  in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re _ 

answering  is  on  your  list,  we’ll  discard  your  reply,  " 


FUTURE  WANTED 

SuccesstuI  40  year  old  suburban  ad  direc¬ 
tor  (big  fish,  little  pond)  will  trade  title  tor 
future  with  metro  or  corporate.  Metro  ex¬ 
perience,  MBO  trained,  great  track  rec¬ 
ord  reterences.  Box  4480,  Editor  &  Pub¬ 
lisher. 


EDITORIAL  CARTOONIST-  wishes  to  relo¬ 
cate.  seeks  new  position  with  medium-to- 
large  daily,  or  weekly  magazine.  Zones 
9,8,6  preterred.  Box  4451,  Editor  &  Pub¬ 
lisher. 


CARTOONIST 


CARTOONIST/ILLUSTRATOR  seeks  em¬ 
ployment  with  daily  as  political  cartoonist 
and  illustrator.  25  and  experienced.  Can 
write.  Will  also  sweep  tioors.  Box  4321, 
Editor  &  Publisher. 


MULTIPLE  AWARD  WINNING  editorial 
cartoonist,  recent  college  graduate,  tor 
position  on  daily  newspaper.  Progressive, 
sharp  ideas,  strong  graphics.  Good  on 
state  and  local  coverage,  can  double  as 
general  staff  artist.  Fine  references,  avail¬ 
able  immediately.  Box  4415,  Editor  & 
Publisher. 


CIRCULATION 


YOUNG,  AGGRESSIVE  District  Manager 
wants  to  return  to  Circulation  Manager  po¬ 
sition.  Experienced  mall  phases  of  market¬ 
ing.  Box  4308,  Editor  &  Publisher. 

AVAILABLE  IMMEDIATELY:  Promotion 
Manager  ot  75,0(X)  ABC  daily  AM;  PM  com¬ 
bination.  Experienced  as  circulation  man¬ 
ager  of  small  dailies,  assistant  circulation 
manager  of  medium  sized  daily  with  total 
market  coverage,  voluntary  collect  publi¬ 
cation.  wishes  to  relocate  as  manager  of 
small  to  medium  sized  daily  or  staff  posi¬ 
tion  with  metro  publication.  Box  4339, 
Editor  &  Publisher. 


CIRCULATOR;  experienced  on  small, 
medium,  large;  morning,  evening,  Sun¬ 
days;  free,  paid,  voluntary.  Hard  working, 
cost  conscious,  promotor,  motivator; 
knowledgeable,  all  phases,  any  capacity; 
excellent  record  on  sales,  service,  collec¬ 
tions  Will  relocate.  Box  4433,  Editor  & 
Publisher. 


EXPERIENCED  circulation  director,  20 
years  on  major  and  medium  metros,  AM 
and  PM,  fulltime  DA,  and  part-time  coun¬ 
selor  systems.  Strong  in  sales,  service, 
employee  relations,  company  objectives, 
computer,  transportation,  street  sales. 
Box  4465.  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


AD  SALES — Weekly  or  small  daily.  Young 
and  aggressive  worker  seeks  new  chal¬ 
lenge.  Experienced  and  knowledgeable  in 
retail  sales.  Box  4472,  Editor  &  Publisher. 


IS  WASHINGTON  coverage  by  experienced 

- newsperson.  Entertainment,  communica- 

tions,  arts.  Box  4420,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  April  29.  1978 


Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


EDITORIAL 


INCISIVE  JOURNALIST  with  experience 
covering  Congress.  Also  reported  for 
100,000  daily  in  New  England  and  smaller 
hometown  daily.  June  1978  J-Grad.  Excel¬ 
lent  references.  Box  4263,  Editor  & 
Publisher. 

SECTION  EDITOR  with  top  10  daily  seeks 
Managing  Editor  post  with  medium-sized 
daily.  Young,  ex-city  editor  seasoned  in 
hard,  soft  news.  Proven  leader.  Will  con¬ 
sider  lateral  move  to  right  metro.  Box 
4235,  Editor  &  Publisher. 


VETERAN  EDITOR  who  can  do  it  all  (VDTs, 
too)  seeks  challenge  with  small  medium 
daily.  Phone:  (312)  235-2064.  Box  4236, 
Editor  &  Publisher, 

WANTED— Non-Prejudiced  Employer  who  ' 
can  overlook  a  wheelchair  and  see  an  ex¬ 
perienced  reporter/copy  editor.  Will  trade  . 
valuable  conditions  and  warm  climate.  BS.  I 
SPJ-SDX.  References  upon  request.  (804)  : 
846-3416.  i 


SPORTS  DESK  in  Zone  2,  3  or  5.  I  have 
been  a  sports  editor  or  writer  tor  6  years 
and  am  best  suited  to  do  mainly  rewrite, 
editing,  heads  and  layout.  Box  4256, 
Editor  &  Publisher. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


EDITOR/WRITER  seeks  challenging  work  | 
with  conservative-minded  publication. 
Highly  qualified  to  be  science  editor, 
energy  reporter  (degrees  in  English  and 
physics,  2  years  as  Washington  reporter 
for  respected  science  monthly),  but  can  | 
handle  features,  community  affairs,  politi-  i 
cal  news  or  whatever.  Prefer  magazine, 
ready  to  try  anything  in  publishing.  Mid-  ] 
westerner,  will  relocate  anywhere.  Box  | 
4302,  Editor  &  Publisher.  | 

SKILLED  SPORTSWRITER  seeking  promo-  I 
tion  to  medium-sized  daily.  Flexibility  in-  1 
eludes  reports,  features,  layout;  effective-  i 
ness  in  a  wide  range  of  situations.  Box  | 
4307,  Editor  &  Publisher. 


ENTHUSIASTIC,  young  sportswriter/pho- 
tographer/production  expert  wants  to  use 
3  years  of  Big  Ten  sportswriting  BA-J  to 
work.  Also  layout,  headline  writing  experi¬ 
ence.  Box  4311,  Editor  &  Publisher. 


editorial  writer-copy  editor.  29,  3 
years  with  200,000-  daily  seeks  move  to 
major  city.  Writes  on  defense  and  foreign 
issues.  Creative  makeup  and  great  head¬ 
lines  for  op-ed  pages.  2  MAs  from  top 
schools.  Box  4332,  Editor  &  Publisher. 


SPORTS  WRITER/EDITOR.  32,  would 
rather  provide  clips  and  references  than  a 
slick  ad.  Prefer  Northwest  but  will  consider 
all  areas.  Box  4334,  Editor  &  Publisher. 


college  senior  desires  job  as  reporter 
for  daily  or  semi-weekly.  Any  size,  any¬ 
where.  2  years  as  reporter,  1  as  editor  for 
ivy  school  daily.  Bright,  fast,  competent. 
Have  physics.  Spanish  background.  Avail¬ 
able  mid-June.  Box  4349,  Editor  & 
Publisher. 


EX-J-PROFESSOR,  now  in  English,  6-year 
metro  daily  copy  desk;  daily  reporter, 
weeklies  editor,  seeks  exit  6(1  to  3-4-day 
week  to  write.  Hours,  duties  flexible  to 
your  need.  Dossier  available.  Box  4346, 
Editor  &  Publisher. 


AGGRESSIVE,  versatile  writer  seeks  chal¬ 
lenging  position  on  daily  or  weekly. 
Team-man  experienced  in  covering  local 
political  and  entertainment  beats.  De¬ 
veloped  feature  stories  tor  major  daily.  Box 
440  a  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER.  Clean, 
conscise  and  accurate.  Meets  deadlines. 
Sharp  photography.  Learned  the  trade  in 
4Vz  years  on  New  England  weeklies.  Re¬ 
locating  to  New  York  City.  Box  4434,  Editor 
&  Publisher. 


AWARD-WINNING  sports  editor  on 
medium-sized  daily  seeks  big  league  post. 
First  Class  daily  columnist.  Quality  track 
record  as  leader  of  award-winning  staff,  j 
Have  covered  it  all  from  preps  to  pros  and  ' 
written  everything  from  shorts  to  full 
length  books.  My  production  is  prolific.  38  I 
years  old.  15  years  experience.  Available  I 
immediately  if  price  is  right.  Call  Dave 
Sparks  at  (615)  538-4444. 

SEEKING  general  assignment  position  on  | 
small  or  medium  sized  daily.  Single.  26. 
good  writer.  BA  English  Literature.  Will 
consider  any  Zone.  Desire  is  to  be  trained  - 
correctly.  Salary  open.  Box  4411,  Editor  &  - 
Publisher.  j 

SPORTS  WRITING  PRO-Hire  an  out-  i 
standing  sports  writer.  4  years  experience.  , 
looking  for  challenge  with  medium  to  large  ■ 
circulation  daily.  Excellent  in  features  and  ; 
reporting.  Colgate  grad.  Contact  Box  4403,  i 
Editor  &  Publisher. 


FIRST  RATE  general  reporter,  MS,  4  years  I 
daily  experience,  photography,  page  lay¬ 
outs,  editing,  community  oriented. 
Strongest  on  local  government,  courts, 
education.  Please  send  sample  issue  with 
inquiry.  Larry  Banks,  Box  547,  Sapulpa, 
OK  74066. 

■'ONE  HELLUVA  editorial  writer,”  a  local  ! 
editor  described  me.  Young  Managing  j 
Editor  of  trade  magazine,  freelance 
editorialist  for  major  newspapers  now,  de¬ 
sires  career  fruition  as  staff  editorialist  or 
op-ed  editor  Insightful,  with  vital,  poig 
nant  style.  Wide  range  of  knowledge,  with 
MA.  Experienced  also  in  layout,  design. 
Will  relocate.  Box  4402,  Editor  & 
Publisher. 

OUTDOOR  WRITER  2  years  experience  as 
weekly  column  in  daily-want  full  time  posi¬ 
tion  in  Ohio  or  neighboring  states.  Box 
4401,  Editor  &  Publisher. 


WASHINGTON  reporter  seeks  daily  paper, 
or  group,  correspondent  job  here.  Box 
4400,  Editor  &  Publisher. 


F IRST  CLASS  SPORTS  EDITOR  looking  for 
advancement  to  larger  daily.  Fast,  sharp 
layout,  good  writer.  Works  well  with  others. 
Peter  Rose.  1224  Angels  Camp  Drive,  Car- 
son  City,  NV  89701.  (702)  883-2489. 


EDITORIAL  WRITER  of  nearly  20  years  ex¬ 
perience.  including  reporting  and  page 
layout,  seeks  move  from  medium-sized 
daily  in  snowbelt  to  editorial  writing  in 
Zone  3.8  or  9.  Master's  Degree;  re¬ 
searcher;  producer.  Box  4457,  Editor  & 
Publisher. 

REPORTER-PHOTOGRAPHER  with  over  2 
years  hard  news,  feature  and  photo  ex¬ 
perience  with  a  daily  and  weekly  to  work 
tor  same  immediately.  Hold  degrees  in 
Journalism  and  English  Literature.  Former 
White  House  writer-researcher  for  almost  5 
years.  Call  (301)  778-4851  or  message  at 
(301)  758-2661.  Mr.  Terry  King,  P.O.  Box 
45,  Worton.  MD  21678. 

EXPERIENCED  COPY  EDITOR,  21  years 
editing  news,  wire  copy,  features  for  daily 
government  publications.  Excellent  re¬ 
write;  good  heads.  Also  can  write  sports. 
Prefer  small  or  medium-size  paper  in 
I  South  or  Southwest.  Box  4459,  Editor  & 
Publisher. 

LOVE  TO  WRITE,  WILL  TRAVEL:  Energetic 
'  female  staff  writer-turned-student,  25, 
I  needs  summer  job.  Willing  to  relocate.  Box 
4450,  Editor  &  Publisher. 


JOURNALIST,  15  years  experience,  seeks 
challenging,  creative  job.  For  past  10  years 
living  in  Latin  America  writing  for  major  US 
publications  including  Wall  Street  Journal. 
Newsday,  Baltimore  Sun.  Experienced  irv 
vestigative  reporter  of  economics,  politics, 
US  foreign  policy,  religion,  business. 
Fluent  Spanish.  Workable  French,  Italian, 
Portuguese.  Will  relocate.  Write:  Agostino 
Bono,  856  Sun  Court,  Altamonte  Springs, 
FL  32701. 


EDITOR 

Zone  1  major  metro  sports  editor  seeks 
new  locale  in  similar  position,  but  will  also 
consider  strong  news  role.  Young,  intelli- 

fent,  experienced.  Management  level  only, 
lox  4427,  Editor  &  Publisher. 


RECENT  GRAD  BA  communications.  Ex¬ 
perience  with  college  publications-writ- 
ing,  editing,  layout,  photography,  and  pro¬ 
fessional  radio  station  news  intern.  Will  re¬ 
locate.  Publication  or  Public  Relations. 
Box  4468,  Editor  &  Publisher. 
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EDITORIAL 


PHOTOJOURNALISM 


REPORTER/EDITOR, PUBLISHER,  25,  of 
aggressive  weekly  seeks  challenging  writ¬ 
ing  or  editing  job  with  daily  or  magazine. 
Strong  backgrounds  in  state  politics,  local  1 
government.  Will  relocate  anywhere.  Ron 
Chappell,  Box  98,  Halifax,  VA  24558. 


EDITOR,  DAILY;  I'm  tired  of  working  with-  j 
out  the  resources  needed  to  get  the  job 
done.  Give  them  to  me  and  I’ll  do  that  job 
for  you.  Box  4479,  Editor  &  Publisher. 


ROCKY  MOUNTAIN  REGION  writing  spot 
wanted  by  bright,  competent  self-starter.  i 
5  years  experience  magazines,  corporate  i 
publications,  PR,  college  paper.  Writing, 
editing,  photo,  production  skills.  BS-J.  Box 
4486,  Editor  &  Publisher. 

LAW  SCHOOL  GRADUATE— experienced 
reporter/photographer/darkroom  worker 
seeks  position  with  daily  or  magazine.  Any 
Zone.  Kevin  Costelloe,  30  Union  St., 
Watertown,  MA  02172.  Phone  (617)  926- 
2572. 


QUICK-WITTED  college  student  with 
French  and  literature  background,  iseager 
to  learn  in  editorial  trainee  position  this 
summer.  Would  like  chance  for  exposure 
and  experience  on  weekly  or  daily.  Any 
Zone.  Box  4487,  Editor  &  Publisher. 


FACTOTUM  —  Reporter  photographer 
production.  Seeking  lively,  community 
paper  in  Florida.  Strong  on  features.  En¬ 
thusiastic,  exacting  and  experienced.  Box 
4455,  Editor  &  Publisher. 


PHOTOJOURNALISM 


FREE-LANCE  photojournalist  seeking  full 
time  or  summer  position  with  daily  paper, 
any  Zone.  3*2  years  experience  on  major 
college  daily  including  reporting  and  writ¬ 
ing.  Complete  portfolio  including  clips  and 
color  along  with  resume  and  references  is 
available.  Jonathan  Daniel.  (615)  524- 
0647  or  Box  4458,  Editor  &  Publisher. 

PHOTOJOURNALIST  with  potential, 
young,  ambitious  and  serious  about  my 
work,  seeks  spot  with  picture-conscious 
daily.  Creative,  won  big  AP  and  NPPA 
awards  in  first  year  with  20M  daily.  Need 
editor  that  can  recognize,  develop  rising 
talent.  Box  4340,  Editor  &  Publisher, 


EXPERIENCED  newspaper  photographer 
would  like  similar  position  in  Zones  3,4  or 
6.  Has  3  years  experience,  and  can  furnish 
excellent  references.  Contact  Herschel 
Coley,  P.O.  Box  190.  Heber  Springs.  AR 
72543  or  call  (501)  362-5875  and  ask  for 
Mr.  Coley  or  Mr.  Barnes. 


PHOTOJOURNALIST,  talented,  experi¬ 
enced  seeks  challenging  position  with 
daily.  Zones  3,4,5.  Box  4461,  Editor  & 
Publisher, 


BA.  MA  on  photojournalism,  5  years  ex¬ 
perience,  seeking  career  change  to  news¬ 
paper  photography/design  reporting.  All 
Zones.  Ron  Schmid,  1106  W.  Freeman, 
Carbondale,  IL  62901. 


THE  TRIB  of  New  York  has  folded.  Its  staff 
photographer  is  out  of  a  job  and  looking  for 
work.  Willing  to  travel  or  relocate. 

DAN  BRINZAC— (212)  831-1686. 


PRODUCTION 


PRODUCTION  MANAGER— Executive 
Foreman.  Proven  record  in  cost,  personnel 
reduction;  labor  relations,  cold  type  con¬ 
versions;  VDT  operations.  Knowledgeable 
in  all  departments,  front  to  back.  Box 
3821,  Editors.  Publisher. 


PRODUCTION  MANAGER  or  Assistant 
or  Pressroom  Superintendent.  28  years 
experience  in  Major  Metropolitan  and 
small  Newspapers.  Knowledgeable  in  all 
types  of  Presses.  Top  references.  Box 
4425,  Editor  &  Publisher. 


COST  CONSCIOUS,  people  oriented  man¬ 
ager  with  proven  record.  I  want  to  put  my 
experience  on  large  daily  to  work  for 
small-medium  sized  daily  offering  a  career 
opportunity.  4  color  a  plus.  Resume.  All 
Zones.  Box  4477,  Editor  &  Publisher. 

PRODUCTION  MANAGER-Astute  profes¬ 
sional  with  top  notch  record  and  creden¬ 
tials.  Abreast  of  technology,  financially 
tuned,  and  people  sensitive.  Presently 
employed.  Strictest  confidence.  Box  4491, 
Editor  &  Publisher. 


PUBLIC  INFORMATION 


PHOTOJOURNALIST  with  8  years 
reporting  photo  experience  on  two  large 
dailies  seeks  photo  slot  where  I  can  use  my 
news  instincts  and  sensitive  eye.  Excel  at 
sports.  Can  write  occasional  features. 
Heavy  freelance  photo  and  writing  credits 
for  national  media.  Box  4404.  Editor  & 
Publisher. 

PHOTOGRAPHER  with  writing  ability 
seeks  position  on  daily  or  weekly  in  any 
zone.  BS,  AS  in  photography.  Portfolio  and 
resume  on  request.  Lannis  Waters.  Rt.  1, 
Box  163-C.  Babson  Park,  FL  33827. 


TALENTED,  award-winning  writer  editor. 
Strong  leader.  11  years  USAF  PIO,  BAJ 
(science  writing).  Want  PIO  or  PR  slot.  Have 
passport,  will  travel.  Write  T.  White,  P.O. 
Box  251.  Panama  City,  FL  32401  or  call 
(904)  785-1669  or  769-6551. 


ONE  LIVE  WIRE  looking  for  place  to  plug 
in.  US  writer  stranded  in  Toronto  needs 
permanent  job,  near  future,  any  Zone. 
Strong  medical  science  background.  BA. 
MSc,  BJ  -  experienced  newspaper.  TV,  PR. 
L.  Woods.  57  Langevin  Crescent.  West  Hill, 
Ontario.  MIC  2B8.  (416)  281-2282. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Search  Warrants 


in  his  talk  to  newspaper  editors  in 
Washington  recently.  Attorney  General 
Giilfin  Bell  said  that  in  his  reorganization 
of  the  Department  of  Justice  he  is  urging 
“restraint  in  the  use  of  power,  for  we 
know  that  power  is  often  abused.  My 
view,  one  that  1  learned  on  the  court,  is 
that  the  best  use  of  power  is  not  to  use  it 
at  all  except  when  absolutely  necessary, 
and  then  to  use  it  sparingly.” 

Because  of  that  statement  and  other 
comments  by  him  as  to  the  importance  of 
the  press  we  seek  his  help  in  reviewing  a 
departmental  policy  that  obviously  is 
having  an  effect  on  local  police  depart¬ 
ments. 

Before  the  Supreme  Court  of  the 
United  States  in  January,  in  arguing  the 
Stanford  Daily  case,  lawyers  for  the  Jus¬ 
tice  Department  urged  the  court  to  grant 
policemen  the  power  to  make  suiprise 
searches  of  newspaper  offices  for  evi¬ 
dence  in  criminal  cases.  They  asked  that 
authorities  be  required  to  get  only  search 
warrants,  not  subpoenas,  on  the  grounds 
that  subpoenas  would  prevent  the  ele¬ 
ment  of  surprise. 

That  comment  implies  that  news 
people  would  hide  evidence  illegally.  It  is 
an  insult  to  journalists.  It  is  contrary  to 
Bell's  own  attitude  towards  the  impor¬ 
tance  of  the  news  profession.  It  is  an 
outright  admission  by  Justice  that  it 
would  rather  “shoot  first  and  argue  la¬ 
ter.”  Why  go  to  the  trouble  of  obtaining 
a  subpoena  to  determine  the  validity  of 
the  material  being  sought  and  the  legality 
of  the  claim? 

We  suspect  that  far  back  in  our  history 
law  enforcement  officials  invaded  news¬ 
paper  offices  without  warning.  The  first 
occurrence  in  recent  history  was  the  inva¬ 
sion  by  police  of  the  Sanford  Daily  office 
in  April,  1971,  trying  to  find  photo¬ 
graphic  negatives  that  would  help  to 
identify  demonstrators  who  had  taken 
possession  of  a  hospital's  administrative 
offices  a  few  days  before. 

A  federal  trial  Judge  ruled  the  search 
was  unconstitutional.  An  Appeals  Court 
upheld  that  ruling  but  the  Palo  Alto 
police  and  the  Santa  Clara  County  dis¬ 
trict  attorney's  office  appealed  to  the 
Supreme  Court  where  it  now  rests. 

But  word  gets  around  fast  in  police 
circles  and  someone  in  Montana  learned 
that  a  search  warrant  was  being  recom¬ 
mended  by  the  Department  of  Justice. 
So.  the  Lincoln  County  sheriff  walked 
into  the  Helena  office  of  the  Associated 
Press  a  couple  of  weeks  ago  with  a 
search  warrant  looking  for  a  tape  record¬ 
ing.  (Page  24.) 

The  element  of  surprise  was  certainly 
there,  just  as  the  Justice  Department 
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lawyers  recommended.  They  insisted  on 
having  the  keys  to  the  chief  of  bureau's 
desk  and  threatened  to  break  it  open. 

Is  this  the  sort  of  “restraint”  Bell  ex¬ 
pects  from  law  enforcement  agencies,  his 
own  and  at  the  lower  levels,  or  is  it  the 
abuse  of  power  he  wishes  to  avoid? 

Had  it  not  been  for  the  alertness  and 
vigilance  of  the  AP  bureau  chief  and  the 
swift  cooperation  of  executives  and 
lawyers  in  New  York  the  AP  office 
would  have  been  raped  and  the  damage 
done. 

And.  you  can  bet  your  sweet  life,  that 
had  the  Montana  police  gotten  away  with 
the  “shoot  first  and  argue  later” 
technique  it  would  be  repeated  all  over 
the  country. 

Come  on,  now.  Attorney  General  Bell! 
Do  you  really  want  this  Hitlerite 
technique  to  proliferate? 

AP  hit  by  EEOC 
on  hiring  record 

The  U.S.  Equal  Employment  Oppor¬ 
tunity  Commission  has  determined  that 
the  Associated  Press  has  violated  federal 
law  by  discriminating  against  women  and 
minorities. 

In  a  letter  of  determination  following 
an  investigation  of  the  AP's  personnel 
practices,  the  EEOC  said  the  news  ser¬ 
vice  failed  to  comply  with  the  Civil 
Rights  Act  of  1964,  in  that  it  failed  to  hire 
blacks  and  hispanics  as  newspeople  and 
failed  to  hire  and  promote  women. 

The  EEOC's  investigation  stemmed 
from  a  complaint  filed  against  AP  in  Sep¬ 
tember  1973  by  the  Wire  Service  Guild, 
the  union  which  represents  editorial  and 
clerical  employes  of  both  AP  and  United 
Press  International. 

In  September  1976.  EEOC  began  an 
investigation  after  the  union  threatened 
to  take  federal  court  action  against  it  for 
failing  to  act  on  the  complaint. 

Figures  compiled  by  the  Wire  Service 
Guild  show  that  in  1977,  women  com¬ 
prised  about  15.59?  of  AP  newspeople 
and  blacks  about  2.39?.  The  union  said 
there  were  no  blacks  in  AP  managerial 
ranks  and  women  comprised  less  than 
39?  of  AP's  management  personnel.  The 
percentages  for  Hispanics  were  some¬ 
what  higher  than  for  blacks,  but  the 
union  said  Hispanics  were  generally 
concentrated  in  the  AP's  World  Services 
or  Latin  American  departments  where 
newspeople  are  required  to  translate 
news  stories  from  Spanish  to  English  and 
from  English  to  Spanish. 

All  of  the  top  AP  officials  were  enroute 
to  the  ANPA  convention  in  Atlanta  and 
were  not  available  for  comment. 


Mailers  union  strike 
Sacramento  Bee 

The  Sacramento  Bee,  a  McClatchy 
Newspaper,  has  been  continuously  pub¬ 
lished  for  121  years,  in  all  that  time  it 
experienced  only  one  strike  and  that  oc¬ 
curred  in  1912.  On  April  17,  it  experi¬ 
enced  its  second  when  the  Sacramento 
Mailers  Union  (ITU)  began  a  strike. 

The  mailers  struck  after  abandoning 
company  vehicles  containing  140,000 
copies  of  the  afternoon  editions  in  vari¬ 
ous  locations  throughout  the  county.  A 
picket  line  was  established  around  the 
Bee  plant  in  the  late  afternoon.  Members 
of  the  local  typographical  union  were  al¬ 
most  immediately  ordered  by  their  lead¬ 
ers  to  honor  the  picket  line  and  not  re¬ 
port  for  work.  The  next  day  the  members 
of  the  Newspaper  Guild  voted  to  endorse 
the  strike. 

The  strike  situation  developed  in  the 
midst  of  lengthy  and  intense  negotia¬ 
tions.  During  the  previous  week  the  Bee 
had  concluded  tentative  agreements  with 
3  of  its  unions;  the  pressmen,  the  typog¬ 
raphers  and  the  Guild.  Agreement  with 
the  mailers  was  still  being  sought  and  the 
Bee  was  preparing  new  proposals  when 
the  illegal  strike  occurred. 

The  most  troublesome  issue  involves 
compulsory  manning.  The  mailers  stead¬ 
fastly  insist  upon  a  fixed  manning  regard¬ 
less  of  need.  Bee  management  argues  for 
its  right  to  set  manning  on  the  basis  of 
need. 

Despite  the  strike,  the  Bee  was  able  to 
publish  the  paper  every  day  with  the 
usual  number  of  pages.  Delivery  has 
been  on  schedule  except  for  April  17. 
Advertising,  both  display  and  classified, 
has  maintained  its  normal  volume  and 
the  Bee  has  been  able  to  accept  it  all. 
Preprints  have  also  been  handled  on 
schedule. 

Senate  confirms  Robison 

The  Senate  has  confirmed  Dr.  Olin  C. 
Robison,  president  of  Middlebury  Col¬ 
lege  and  professor  of  Political  Science, 
as  the  first  chairman  of  President  Car¬ 
ter's  newly-created  United  States  Ad¬ 
visory  Commission  on  International 
Communication,  Cultural  and  Educa¬ 
tional  Affairs.  Dr.  Robison  pledged 
strong  and  active  support  for  the  Presi¬ 
dent's  mission  statement  which  accom¬ 
panied  the  creation  of  the  international 
Communication  Agency  (ICA)  on  April 
1. 

Ambassador  John  E.  Reinhardt  is  the 
newly-appointed  Director  of  ICA  which 
was  created  by  the  President's 
Reorganization  Plan  #2,  incorporating 
and  strengthening  the  previously  sepa¬ 
rate  domains  of  USIA  and  the  State  De¬ 
partment's  Bureau  of  Educational  and 
Cultural  Affairs,  including  the  Voice  of 
America  and  the  Fulbright  Exchange 
Program. 
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Sperry  and  Hutchinson: 


The  furniture  people, 


carpeting  people, 
travel  and  j 
incentive  people, 
banking  people, 
insurance  people, 
retail  people... 


And  you  thought 


S&H  only  meant 
Green  Stamps. 


Eighty- two  yearsagoyou  would  have  been  right. 
That's  when  Thomas  A.  Sperry  and  Shelly  B.  Hutchinson 
started  it  all  with  a  little  green  stamp  and  a  big  idea.  The 
idea:  give  people  something  extra  with  their  purchases. 

But  we've  grown  a  lot  since  then.  And  today 
Sperry  and  Hutchinson  serves  people  in  many  more 
places  than  supermarkets. 

Like  in  your  home  for  instance.That  dining  room 
set. The  living  room  carpet. Your  favorite  recliner.  Even  the 
furniture  in  the  bedroom.  All  of  that,  and  more,  could  well 
have  been  made  by  the  Furnishings  Division  of  Sperry 
and  Hutchinson.  You  see,  we  re  one  of  the  country's  largest 
residential  and  commercial  furnishings  manufacturers. 


We  also  have  a  Services  Division.  There's  Bayly, 
Martin  &  Fay  for  commercial  insurance  (they  cover  the 
Queen  Mary,  among  other  things).  The  State  Mational 
Bank  of  Connecticut  for  all  your  banking  needs.  Hens  & 
Kelly  department  stores  for  “everything  under  the  sun." 
And  the  Magna  Dental  Laboratories. 

In  thislour  82nd  year,  Sperry  and  Hutchinson,  a 
$612  million  company,  continues  to  grow.  In  our  Furnish¬ 
ings,  Services  and  Promotional  Services  operations,  there 
are  over  16,000  people,  providing  other  people  with  not 
only  what  they  need,  but  what  they  want. 

That  was  the  idea  back  in  1896.  And  it  still  sounds 
pretty  good  to  us  today. 


THE  SPERRY  AND  HUTCHINSON  COMPANY 

330  Madison  Avenue.  M.Y..  N.Y.  10017 

S&H  PROMOTIONAL  SERVICES  FURNISHINGS  DIVISION  SERVICES  DIVISION 

S&H  Green  Stamps  American  Drew  The  Gunlocke  Company  Bayly.  Martin  &  Fay 

S&H  Motivation  &  Travel,  Inc.  Bigelow-Sanford  Homecrest  Industries  The  State  National  Bank  of  Connecticut 

S&H  Financial  Promotions  Bigelow-Canada  Interlock  Furniture  Hens  &  Kelly 

S&H  Continuities  Buck  Creek  Industries  Lea  Industries  Magna  Laboratories 

S&H  Sperry's  Daystrom  Furniture  Pontiac  Furniture 


"We  examined  the  entire  range 
of  civic  efforts  aimed  at  improving 
our  community  and  determined  that 
an  active  Chamber  of  Commerce  was 
best  able  to  coordinate  an  effort  to 
provide  new  jobs  for  all  Memphians." 


With  these  words  Memphis  Publishing  Company  announced  plans  to  erect  a 
new  $250,000  building  on  its  1  5-acre  property  to  house  the  recently  reorganized 
Memphis  Area  Chamber  of  Commerce.  The  Chamber  will  use  the  building  rent- 
free  for  three  years,  after  which  it  will  have  the  options  to  rent,  lease  or  buy. 

"It  is  hoped  this  will  encourage  other  businesses  to  assist  the  chamber  in  its  goal 
of  providing  an  additional  75,000  jobs  during  the  next  five  years,"  said  Memphis 
Publishing  Company  executives. 

It  was  the  beginning  of  a  communitywide  push  to  help  the  financially  troubled 
organization  get  back  on  its  feet.  Some  39  firms  —  both  large  and  small  —  have 
pledged  their  support  with  offers  ranging  from  architectural  services  to  hardwood 
paneling. 

Memphis  has  great  growth  potential,  and  the  Memphis  newspapers  are  providing 
the  leadership. 
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